


WIN presents 


NEW SCREW DRIVER 
DISPLAY ASSORTMENTS 


ONLY BEST SELLING SIZES INCLUDED 
PLASTIC AND WOOD HANDLES 
BLADES HEAT TREATED FULL LENGTH 


PRICED FOR QUICK TURNOVER — GOOD PROFIT 


E YOUR ORDER WITH YOUR JOBBER TODAY! 


ASST. +1003 ASST. +3343 
Des. S... Series Doz. 3” #300 Series Des. 3”... Series 
Series Doz. 4” Series Doz. 4” — Series 
Doz. 6” Series Doz. 6” #400 Series Doz. 6” ae ; Series 
Dealer’s Cost --- S08 Dealer’s Cost rine 1.07 
Retail Value Retail Value 11.60 Retail Value ... , 6.10 


ASST. +3003 ASST. +5543 ASST. + 2213 
. #300 Series 2 #5 Series 7 ..... #200 Series 
Series a i 5 Series 7S ee #200 Series 
Doz. 6” Series Series ee > 


Dealer’s Cost ... 7.73 





Dealer’s Cost ... 
Retail Value 


ASST. +5003 


men, B*..:. 

Doz. 4” 

Doz. 6” 
Dealer’s Cost 
Retail Value 


ASST. +2333 


Dealer’s Cost ... 
Retail Value 


Series 
Series 
Series 
11.60 
17.40 


Series 
Series 
Series 





Dealer’s Cost ....... 


Retail Value ... 
ASST. +2003 
Doz. 3” 
Doz. 6” 


Dealer’s Cost 
Retail Value 


ASST. +4003 


Dealer’s Cost ... 
Retail Value ... 


11.80 
17.70 


Series 
Series 
Series 


Series 
Series 
Series 





Dealer’s Cost 
Retail Value .. 


ASST. +4343 
#400 
. #300 
... 4400 
Dealer’s Cost 
Retail Value ..... 


ASST. +3453 


#300 
.... #400 
. #500 
Dealer’s Cost 
Retail Value . 


979 
9.40 


5.60 


Series 
Series 
Series 
9.40 
14.10 


Series 
Series 
Series 
9.80 
14.70 












Take a good look at 
one of the World's finest 


Steel Tape Rules! 





























Retails at 


$925 


© 7/16” tip | ee % wr ” 
@ Clearly etched graduations both _ i tee 
sides of blade , 
@ Lever brake—no creeping blade 7 > ee ey 
@ Replaceable blade “ies Pe . bs ail 
e@ 6 or 8 ft. lengths oh = —— 
@ Direct reading inside measure “...can’t beat a Master Streamline “_..my first choice in steel tape rules 
@ Chrome plated steel case— ...appreciate its many time-saving ...1 always carry a Streamline.” 
no rough edges features, accuracy, dependability.” 
Conrad Gruber, Shop Foreman Charles A. Fuller, Consulting Engineer 
; Nygren-Dahly Company, Chicago, III. 21 East 40th Street, New York, N. Y. 


WRITE TODAY FOR INFORMATION AND TRADE PRICES 
















MASTER RULE MFG. CO., INC. 
201 MAIN STREET e WHITE PLAINS, N. Y. 
General Field Sales Office: 


105 W. Adams St. . Chicago 3, Ill. 
BRANCH: P. O. Box 1587 Cakland, Calif. 
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YALE STANDARD MODEL DOOR 
CLOSER. Easily installed on doors of 
either hand without change. Separate 
adjustment of general 
and latching speeds. 


_zepi- YALE COMPACT DOOR 
eZ CLOSER. More beauty, 
" smaller size (36% less 

bulky), smoother action, continu- 


ous checking over full 180° arc. 
570 SCREEN AND COMBI- 


Door Closers that 
Open Doors to Sales 22225 
















full-size marker. 








506 AIRLINER. Pneumatic type for screen 
The Yale line doors and combination doors. Adjust- 





of door closers is able spring is completely covered against 
| ee complete — whatever dirt and moisture. Attractive finish. 
your customer wants 


you can give it to him 
with YALE quality and 
dependability 


“YALE~ 


YALE Hardware— Sign of a Well-Built House 








THE YALE & TOWNE MANUFACTURING CO. - Stamford, Conn., U.S.A. 


Hardware Age, published every other Thursday by Chilton Co. (Inc.), Chestnut and 56th Sts., Philadelphia 39, Pa. Entered as second-class matter March 24 
1933, at the Post Office at Philadelphia under the Act of March 5, 1897 (Printed in U. S. A.) $1.00 per year. Single copies, 25¢ each. Vol. 162, No. 6. 
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3 with the “Built-in” Repeat Profi 











2 New Speed-Grits Sanders 
by Behr-Manning 


Here are two smart new household tool items that combine everything 
"in the book" that spells volume and repeat profits: First, the instant 
appeal of true usefulness — real, foolproof, efficient magazine-loaded, 
hand sanders for finishing wood, furniture, plaster, metal, plastics, or 
paint. Second — the powerful eye appeal of beautiful, indestructible 
plastic in five rich colors — red, blue, yellow, green, and black. Third — 
choice of two sizes, #12, with a sanding area of approximately 7" x 2", 
and #6, 5x 134". And every sander sale wins a repeat customer for 
profitable refill business. 


These smart new Speed-Grits Sanders are a '‘must"' for every carpenter, 
painter, homecrafter, householder or housewife — and they're priced 
to sell at $1.25 for the #12 or $1.00 for #6. Smartly packed in new 
Barney-the-Bear display cartons, of 5— #12's or 10 — #6's, they cost 
the dealer $4.06 and $6.50 respectively. Ask your jobber 

to include a carton of each of these new profit-building 

Speed-Grits Sanders next order — or use the coupon. 


BEHR-MANNING - TROY, N. Y. 


NORTON ABRASIVES — 








QUALITY COATED ABRASIVES SINCE 1872 
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"You can't get a 
bad paint job with 


VITA-CAL 


ONE COAT ... covers solidly over calcimine, 
wallpaper, wallboard, cement, brick, plaster, con- 
crete, metal, wood, and most interior surfaces. 
NO PRIMING—NO SIZING .,,. paint right over 
plaster, wallboard, wallpaper and other porous 
surfaces. 

SEALS ITSELF .. 
in one coat. 


. spreads out smooth and even 


*If directions on the can are followed. 


REG. U.S. PAT. OFF 


WASHABLE ...oil base makes it easy to keep 
clean and new-looking. 


NO BRUSH MARKS .. 
smooth beautiful surface. 


anybody can get a 


COLORFUL ...comes in nine decorator-approved 
pastels, and white. 


DURABLE ...insures tough long-lasting finish, 
will stand repeated cleaning. 


ECONOMICAL ...One Gallon of VITA-CAL plus 
one quart of turpentine makes five quarts of 
paint—enough for the average room. 


<a OR REFUND OF » 


s ’ Guaranteed by 
Good Housekeeping 
Sor 


we 
AS ApvenriseD TERS 


Vita-Var Corporation, verr. H-98 
NEWARK 2, NEW JERSEY 


Please send me color cards on VITA-CAL. 
Please quote me prices on VITA-CAL. 
—_____Tell me about the Complete VITA-VAR Line. 


Title 




















don’t miss this 





. 


NEW, FREE BOOK! 

















Here’s a book you'll want. It’s full of ideas 
that pay off across the counter . . . shows 

you how to use even a small space to increase 
window glass sales. 

The alert dealer who shows the most will 
sell the most. After talking with hardware 
men all over the country, L-O-F put their 
suggestions and ideas in book form as a service 
to you. This informative guide is yours for 
the asking. 

Libbey -Owens-Ford has always striven to 
give you the best deal in glass. For example. 
L.-O-F processes window glass so that it breaks 
straight and |clean when you cut it . . . eliminating 
costly waste. (Longer annealing helps do 
away with the internal strain which makes 
glass brittle and hard to handle.) Then, too, 

your customers know L-O-F glass and have 
confidence in its quality. 
These benefits . . . plus the ideas 
described in this free book, can mean greater 
glass profits for you. To get your copy, 
simply see your local L-O-F distributor or 
write to Libbey-Owens-Ford Glass 
Company, 6498 Nicholas Building, 
Toledo 3, Ohio. 





Dous fr STRENGTH 
Quality 
1 








LIBBEY* OWENS - FORD 
@ Ghedi Name tw GLASS 
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S DO BETTER w'"# DOBBINS 


D AND SMALL POWER SPRAYERS AND DUSTERS 


DEALER 


THE COMPLETE LINE OF HAN 

























‘DOBBINS| 
De La 2 


| an 
GARDEN SPRAYER EB * | 









NEW! REVOLUTIONARY 


Deluxe 
GARDEN SPRAYER 


Smartly designed ... ultra modern in 





The 


GARDENER’S 
FAVORITE 


For Flowers, Shrubs, 


shape -.. easy to carry and operate... 
dependable. Sprays the “hard-to-reach” 
places effectively . . . discharges fine and 
coarse sprays or solid stream. Handles DDT and 


other insecticide solutions, weed control chemi- 





Vegetables. 


cals and disinfectants. Nothing else like 
MODEL NO. 8 
HANDY SIZE...LIGHT WEIGHT 


it on the market. 


DEALERS PROSPER WITH DOBBINS 


The DeLuxe Garden Sprayer is just 





one of many styles available. A wide It will pay live dealers to build up inventories now 


selection of hand and small power sprayers, while Dobbins equipment is available for prompt de- 


plus a choice of hand and crank-type livery. Build customer satisfaction, repeat sales The 
; ' ; 4 . ; Gard. 
dusters, enable Dobbins dealers to meet | and greater profits with the Dobbins complete line. with « 
quick 
every practical need. Get in touch with your jobber today! rey 
Order 
from ° 
DOBBINS MANUFACTURING COMPANY ay 
mg a 
maga: 
Elkhart, Ind. and North St. Paul, Minn. local « 


ADDRESS ALL INQUIRIES TO DEPT. 901, ELKHART, INDIANA 
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now “¢ : . finer quality of SANDEE Feather-Lite GARDEN HOSE is convincingly 
supported by the Good Housekeeping Guaranty Seal! It gives adequate 
assurance that only the toughest, purest VINYLITE compound is used. 


The cteectel Sandee Foethentsve Heavy brass “pull proof” couplings are applied under tons of pressure to 
with an initial order. It will sell Hose += make sure of long, satisfactory, leak-free service. Get a much bigger share 
quicker and more profitably than any of the highly profitable Garden Hose business. Stock and feature GUARAN- 
6:50 fh. lengths and stozes 6 more. TEED SANDEE Feather-Lite GARDEN HOSE. Made in Green, Red, and 
from your Jobber. Tie-in with ont na- Silver in 50 and 25 foot lengths. Moderately priced for such fine quality. 
ing” and “Better Homes and Gardens” Order from your jobber today. 

oat. ae stearate Plan NOW to visit our Booths Nos. 209-210 at the National Hardware 


Show, Grand Central Palace, New York, October 12th to 16th, 1948. 
Get all the profitable details about SANDEE Feather-Lite HOSE! 


REPRESENTA SI 5 iINCHEPAL 


WORLD'S LARGEST CUSTOM BATRUDERS OF PLASTICS (} 
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SEE OUR EXHIBIT 


BOOTH NO. 296 
NATIONAL HARDWARE SHOW 
Grand Central Palace, New York City 


OCTOBER 12th—I6th 
























NEW LOW PRICES! 


fe is no need to handle substitute paint thinners now with Gum Turpentine 
in plentiful supply at new low prices. Not only is Gum Turpentine within the 
reach of everyone with painting to do, but a powerful Fall campaign will help you 
sell this quality product in big volume. Stock up now—take advantage of this big 

profit opportunity. 
WATCH FOR Don’t confuse Gum Turpentine with wood or sulphate turpentines, or with 
REM disguised substitutes. NOTHING TAKES THE PLACE OF GUM TURPENTINE! 
OUR T ENDOUS Only Gum Turpentine is made from the living pine tree. Only Gum Turpentine is 





National ; nationally advertised in powerful consumer magazines with a combined circulation 
ae of more than 55 million! 
Advertising Ask your distributor for Gum Turpentine bearing the AT-FA Seal of Approval. 


Campaign AMERICAN TURPENTINE FARMERS ASSOCIATION 
General Offices: VALDOSTA, GEORGIA 
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Unique new filament mixture — of 3 
lengths of filament, processed by Rubber- 
set’s exclusive Permanent Wave*—gives 
better pick-up, release, resiliency. 
Superior for water paints—Nylon ab- 
sorbs only one-fifth as much water as 
bristle, cuts waterlogging, sogginess. 
Double plug construction. 
Eye-appealing red and gold handle. 


Costs less than comparable bristle 
brush! 


* Registered 


entine 
in the 


p you 
is big 
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Cash in on the great public acceptance 
of the name nylon! Here’s a nylon wall 
brush you can sell to your most finicky 
customers—with confidence! 
And a terrific value at $2.98! 
Get your share of the fast sales, fast 


profits in the #1220. Get your order in 


to your wholesaler now! 


ot | Kusserset BRUSHES 


Made only by the Rubberset Company, 56 Ferry Street, Newark 5, N. J. 





Established 1873 
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!A Niglom Wall Brush for : 
tome we thilt 4elly , for only $2.98 


Nit these quality foatane: ( Plus these doles pint Listed on Tag: 




























MODEL 185 
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HOME HEATERS aive vou 


ALL THESE SALES CLINCHING FEATURES TO SELL 


EVANS... America’s most beautiful oil-fired home 
heater offers you MORE to talk about than any other 
home heater. Convenience features you can demon- 
strate—fuel saving and utility features that your cus- 
tomers can see—sales clinching features that will 
move Evans units off your sales floor in volume. 


FAN-FORCED FLOOR LEVEL HEAT 
A DOWN-FLO blower pulls warm air 
from the ceiling, and fan forces a 
carpet of warmth out at floor level. 


There’s a big market of 21,500,000 existing homes 
and millions of new homes that offer you a great 
sales opportunity when you handle EVANS. Ask 
your Westinghouse representative or Independent 
Distributor to show you the EVANS franchise pres- 


entation. 


FIREPLACE WINDOW 


You see the heat that makes you 
comfortable . . . the golden flame 
that spells maximum heat from mini- 
mum fuel. 





48% MORE HEATING SURFACE 


The only horizontal, natural draft va- 
porizing burner . . . no moving parts 
. . » horizontal combustion chamber 
provides 48% more heating surface. 





WARM AIR CONDITIONING OR 
COOLING The powerful DOWN-FLO 
blower circulates 325 cubic feet of 
warm air per minute at floor level 
in winter, cool air in summer. 


ae 
a 
> 


THREE-WAY-HEAT 

You have three different types of 
heat in one unit to sell. Radiant, nat- 
ural circulating, and fan-forced heat. 





SIMPLIFIED LIGHTING 

A lighting tube, located beneath a 
hinged steel lid, provides a quick, 
easy way to light the heater. 


FURNITURE-PIECE STYLING 
Evans Super Deluxe heaters are de- 
signed as real furniture pieces that 
provide warmth without waste. 


he 


NO SERVICE PROBLEMS 

Evan$ vaporizing burners have no 
moving parts ... no nozzles to clog. 
They are made of non-corrosive 
stainless steel. 





MODEL 158-DS 


Super Deluxe Home Heater. 
55,000 B.T.U. output. 


MODEL 158-D 


Super Deluxe Home Heater. 
55,000 B.T.U. output. 





PROODOSHWE TSE ¢ oO. Heating 
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SYLVANLA ELECTRIC 
& ¢ LIGHT BULBS “2 BL 


MES VRE LMM ANION SR Py cag 

































Get this big, 
TESTED Electric Light Bulb 








fener Ps - as ¥ a Merchandiser to help double 
be 503 ~ VE it: 5 a i : your light bulb sales! 


Here’s your opportunity to set up a big, compact 
electric light bulb department, stocked chock-full of 
the highest quality bulbs on the market today. This 
specially designed Sylvania Merchandiser’s capacity 


is over 600 bulbs! It carries every popular wattage 





clearly marked. And besides the handy bins for loose 
bulbs, it carries six rows of the greatest bulb merchan- 


dising idea of modern times . . . the Handy 5-Pack. 





Handy 5-Pack .. . the most revolutionary idea to 
hoost your unit of sale that has ever been developed! 


It will help sky-rocket your sales! Surveys show that 


FOR EXTRA PROFITS—SEND COUPON 75% of your customers will buy five bulbs instead of 
ee ee me 1 


one, in this handy, easily stored container. Wanna see 





Sylvania Electric Products Inc. 
213 Derby Street 
Salem, Mass. 


double? Mail coupon now for full details of this 


amazing offer. 
Gentlemen: 


I 
I 
| 
l 
| want to feature your Handy 5-Pack in the wire mer- ; 
chandiser shown above. Tell me how | can get this unit 
for 372% less than actual cost with a stocking order l Sy , ‘ \ 
of bulbs. | 
I 
l 
I 
| 
I 





I ard rede o Odea eee Cate aE ES RNR E SEs Pew eK 
EE ee ee nt aE ee ee 


ELECTRIC 


FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES; ELECTRIC LIGHT BULBS 
PHOTOFLASH BULBS; RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 
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ECLTOP 


TRADE MARK REGISTERED 


MET-L-TOP made “Brand name” mean some- 
thing in ironing tables ...and MET-L-TOP leads 
the field in desirable features that women want. 
The latest advantage is... 


ADJUSTABLE HEIGHT 


Acclaimed by home economists and thousands of 
users as a most important factor in REDUCING 
BACK STRAIN, ARM STRAIN AND IRONING 
FATIGUE usually caused by ironing over a table 
that is too low or too high. 


MET-L-TOP is the original ALL-METAL iron- 
ing table... FIRE-PROOF, WARP-PROOF, 
CRACK-PROOF...NO WOBBLE, NO 
SQUEAKS, NO CREEPING. The ProtectoRest 
serves as a hanger for the table, or a convenient 
rest when the table is stood on end. The MET-L- 
TOP provides lifetime durability... folds to set 
or stand in a space only 34% inches deep. 


FAIR TRADED 
$1025 


MET-L-TOP without adjustable legs $825 





Aluminum 


HAMMERCRAFT WATERLESS COOKWARE 








Club’s advertising in Life magazine again will 
feature the fast-selling 6-piece Anniversary Set 
of Club Aluminum Hammercraft Waterless Cook- 
ware, specially priced to retail at $18.88, with 
a big full-color page on September 13. You 
know how ‘‘Advertised in Life’’ features make 
sales. Be sure it’s on display. 


Club is a name that means a lot to women. 
So it just naturally means a lot to dealers when 
there’s a special promo- 
tion like this to tie to. 

Write your jobber today 
for special display ma- 
terial. 16 open-stock SaneS-SARE SUSSTERED 


This trade-mark appears on boltom 


items also available. of every Club Aluminum utensil 


CLUB ALUMINUM PRODUCTS .€O. 


© 1948 CAPCo. 1250 Fullerton Avenue, Chicago 14, Illinois 
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THE RANGE THAT MAKES 
GOOD COOKS BETTER 


Loy fe og leat | 


" Oi 
Eur 
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eS S807» 


Mf +, Slee * 
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ur 
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ELECT RIG RANGE 








ow half sold when she comes to your 
store looking for the L&H she’s read 
about in women’s magazines! “Close the 
deal” by having this beautiful range on 
display . . . by demonstrating the many 
advantages of modern “leisure cooking” \“ 171 
with an L&H. Sound franchise has helped >, = 
L&H dealers profit and progress for more 
than 73 years. Write for full information. 








A. J. LINDEMANN & HOVERSON CO., Milwaukee 7, Wisconsin 


Manufacturers of L&H Electric Ranges, L&H Electric Water Heaters, LAH KEROGAS Oil Ranges 
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Two things you can rely on 














+ i ii 


f 


/ YOU CAN RELY ON MORE DARKNESS Z YOU CAN RELY ON RAY-0-VAC 


THE NEXT FEW MONTHS, CAUSING MORE a ane as nae ote 
NEED FOR FLASHLIGHT BATTERIES. aac ax eee, 

Nothing can keep the sun from setting The most talked of batteries on 

a little earlier each day, from now the market. More and more of 


ee . your customers are learning 
on, and rising a little later. how different they are... 
These coming months have three how they stay fresh for years. 


times the normal amount of darkness Theyre sealed in steel and 
during the hours that people are up.... senna by “ee apc , 
three times the normal need for ayers o Keep tem powerty 
k : and trouble-free. 
flashlights and batteries. 7 











G 
Z 


Lp 


See what happens when you set out a display #28 of Ray-0-Vac 
Aw a, 
Leak Proofs. Customer looks, «::) looks again |.’ feels the steel 


— 


B», 


casing, reads the guarantee, >> remembers he needs 


some, . buys plenty because he knows spares stay 


A 


fresh and powerful. <> 





RAY-O-VAC ... ENTIRELY DIFFERENT... 


We'll be happy to see you at the ! "i Tie 
Matinedd Masdweee Show, Goan A IS THE DISPLAY-WORTHY BATTERY. SELLS ON SIGHT q 


Central Palace, New York City, Octo- Toy ne eT i a 
ber 12th through 16th. Ray-O-Vac F ae i € IME OF ALL: Lis 


cor 


booth. is number 203. ™ 


RAY-O-VAC COMPANY, MADISON, WIS. PLASTIC. 
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11 WarionAL ADVERTISING LIKE THIS- 


_ Sends Customers into 


Your Store for 





PLASTIC HOUSEWARES 


|| Sse] | made of STYRON 


YOUR HALLMARK OF CONFIDENCE 


National advertising like this will send countless cus- 
tomers into your store for these gay new household 
products —made better with Styron (Dow Polystyrene). 
All of these items, and many more, have been tested in 
Dow’s Product Evaluation Laboratory to assure maxi- 
mum customer satisfaction and quick sale. They're bright, 
practical, durable, budget-priced . . . they're designed to 





“VAC : it set new housewares sales records for you! Base your own 
URN oot promotion on this lively campaign—and on America’s 
THE ~ a * ee No. 1 plastic, Styron. 
mn 
2 of 
irs. ool 
Peo. * 
d oer 
‘ul ah 


BR: 
i 





freshness of food. Molded and 
distributed by Columbus Plastic 
Products, Inc., 1625 W. Mound St. 
Columbus 4, Ohio. 


~~ ' il “ REFRIGERATOR DISHES, with 
: ? LS 4 Cte tight-fitting lids, preserve original 


PRINCESS PLACE MATS of “Poly- 


Vac 


| 


flex” sheeting (Styron) are colorful 
in a wide range of designs for every 
occasion. Manufactured and distrib- 
uted by Princess Place Mats, 319 
McKibbin Street, Brooklyn, New York. 
Fabricated by Plax Corporation, P.O. 
Box 1019, Hartford, Conn. 


FORK-ETTES of clear red Styron 
ore useful and decorative for 
food service. Molded and dis- 
tributed by Mack Molding Com- 
pany, Wayne, New Jersey. , 


2827 16th Ave., Rockford, Illinois, 
BABY EATRITE SET of ingenious dip and 
curve design encourages correct eating 
habits. Right and left sets. Molded by 


“MAGIC SPRAY" SALT AND i 
PEPPER SHAKERS of functional 
design never require shaking. 
Molded by Chicago Molded 
Products Corporation, 1020 North 
Kolmar Ave., Chicago, Ill. Distrib- 
uted by Magii Products, Inc., 


DINNER SET—A gay service for four in 
assorted bright Styron colors. Molded and 
distributed by Plas-Tex Corporation, 2525 


Ingwersen Manufacturing Co., Inc., 1800 
South Acoma Street, Denver 10, Colorado. 
Distributed by Goodwin Industries, 200 


Military Ave., W. Los Angeles 25, California. Cooper Bidg., Denver, Colorado. 


Tie in with this powerful promotion { 





Smart, four-color adverti ts in nati 1 gazi 
will bring prestige to h s “Made of Styron” and 
profit to the store handling them. Send for your Check 
List—your guide to buying better housewares—and for a 
complete set of promotional material to help you tie in 
with this campaign. 





x 


PLASTICS DIVISION, HP-6—THE DOW CHEMICAL COMPANY . MIDLAND, MICHIGAN 
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ABS 


Do practical, experienced fishermen know what he 
they want in Reels? The answer is definitely yes! 


— and the unprecedented sales of Prizewinner ~ 


| THE REELS THE FISHERMEN Reels during the last year is proof of this state- 
ment, for these reels were built to satisfy they y,. 33 
wisteec /or- anglers’ needs as determined in a nation-wide ie 
survey conducted by the Ranger Tackleme ¢*t ‘to u: 
Research Institute. positivel: 


streamlii 
Based on continuing surveys, the new 1949 
Prizewinner line has been refined, improved, 
and greatly expanded fo include other types of 
reels as well as important new ‘‘asked for” 


Eleven New features. ‘With complete confidence thet they 
e proudly present — 
Volume Profit x: 


ice Salt 


| v i‘ ‘4 4 % a ented Ba 
PRIZEWINNER models a 
$16.00. A 


— 


aia 





—, 


Revolutionary Development in . “2 New, Rugged Smooth Action 


SPINNING REELS é SF GENERAL SERVICE 
—* SALT WATER REELS 


a, 
The World's Newest and Finest 


vive f 
SALT WATER TROLtING REELS x BAIT CASTING REELS 
Ideal for Big Game Fresh Water Fishing ~~ . Includes Free Spool and Left-handers’ Models 


No. 78 


Casting 


. M 
—_—— OST | ice tee tie - ae <= 
foo fie ‘Ide Stre: es ———— ae Patentec 


caters MOLEDAL Ts tls BW 0 orig re 
Ww oe 


a 


», OY ewe : | 
uw yor esicc ASK YOUR JOBBER OR “WRITE RAN 
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No. 33 Line-Tamer Spinning Reel 
— Fits all types of casting rods, easi- 
est to use with natural thumb control, 
positively cannot backlash. New 
streamline shape, only $12.50. 


No. 53 Surf Champ General Serv- 
ice Salt Water Reel — Ranger's Pat- 
ented Backlash Control—lifetime stain- 
less steel spool, thumb controlled free 
spool, fast action star drag brake— 


$16.00. Also No. 51 Surf Prize—$12.50. 


No. 55 Ocean King Trolling 
Reel — Lifetime stainless steel 
spool, thumb controlled free 
spool, fast action star drag brake, 
200 yd. capacity — $9.50, Also 
No. 57 Coast Champ (150- 
yard capacity) $8.50. 


No. 78 Grand Prize 
Casting Reel — Ranger's 
ee Patented Backlash Control, 
duPont nylon gears, extra 
pawl, featherweight spool, 
cork arbor, hard chromium 

line guide — $11.50. 


ITE RANGER, INC., ROCKFORD, 
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NOW FAIR TRADED 


a 4B) ele) E 
BAIT CASTING REELS 


No. 77 Gold 
Medal, $10.50 
No. 76 Blue 


© Ranger, Inc. 
1948 


Other Casting Reels with duPont nylon 
gears, extra pawl with retainer cap, new 
featherweight spool include —No. 75 Ist 
Award—$7.75 and No. 74 “Lefty”—$8.50. 
No. 66 Trophy DeLuxe 
with anti-backlash feath- 
erweight spool $6.00. 





MICHIGAN, U.S. A. 
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| PINCOR 


of outstanding 


Seeing is believing! One look at the sturdy new 
Pincor power mowers tells you they're really some- 
thing for an alert retailer to get excited about. 
Now —Pincor means a complete LINE of outstand- 
ing power mowers— designed to fit the needs of 
all your customers. 

Look at the Pincor P-18, designed for smaller 
lawns! Look at the new, finer Pincor P-20— big 
favorite of people having average lawns! And— 
look at the great new Pincor P-24! For larger-than- 
average properties, it mows, clears snow, pumps, 
and cuts high weeds! 

Here’s the LINE that’s built to sell 12 months a 
year! Powerful national advertising, too! Ask for 
complete dealer selling package. Profit year-'round 
with Pincor! 


PINCOR 


P-20 


PINCOR 


Zig ening Pea 


The perfect power mower for the average lawn! Features tell 
why this popular Pincor hits a new high in performance! Positive 
automotive-type clutch. Fully enclosed transmission. Built-in 
sharpener. Chain-driven wheels and reel. Welded steel reel— 
heavy-duty bed knife—isothermally hardened. New Departure 
sealed lubricated bearings. Hand-ad- 


justed cutting height — from }4” to $ 0 0 
24”. Oversize puncture- proof tires. 


Economical exchange parts service. 


Smart garden colors. Retail Price F.0.8. Factory 


Removable cutting unit — Rugged 
20-inch welded steel reel turns 
smoothly in New Departure sealed 
self-lubricated bearings—against 
@ precision ground cutting blade. 
Simplifies removal, replacement— 
cuts down service headaches. 


Built-in sharpening feature — Shift 
handy reverse lever and quickly, 
conveniently reverse the cutting 
reel. No “time out” of service. No 
extra cost. Assures smooth, slick 
cutting performance at all times. 


SPELL D-E-P-E-N-D-A-B-I-L-1-T-Y 


All-steel chassis —Pincor independ- 
ent chassis is entirely new in princi- 
pal. Sturdy all-steel welded frame 
with permanently located sec- 
tional wood rollers. Lubricated 
floating axle and wheel assembly. 
A highly efficient shock absorber 
for the compact cutting unit. 


Powerful, Pincor-built engine —The 
heart of the Pincor. Husky 4-cycle, 
single cylinder, 1% H.P. Plenty of 
reserve power! Air-cooled. Fully 
enclosed transmission with positive 
automotive-type clutch. Built-in re- 
verse gear for reel sharpening. 
Separate sprockets for positive 
chain driven wheels and reel, 
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PINCOR 



















For larger-than-average lawns and 
properties. There's nothing to compare 
with this sensational new Pincor—for 
with the accessories shown here—it's 
far more than a heavy-duty power 
mower. Look at the features! Famous 
Pincor-built 144 H.P. 4-cycle engine. PINCOR 
All-welded steel chassis. Safety rachet 
clutch protects reel against damage 
from stones or other solid objects. 
Five-blade, 7-spider power-driven reel. 
Mower unit quickly detachable for 
switchover to accessories such as snow 
plow, sickle 


bar mower, $ 00 
centrifugal 
pump and 


lawn roller. Retail Price F.0.8. Factory 






















for effortless trimming of hedges and shrubbery! 
Powerful AC-DC Universal motor drives 14 bardened, 






twigs and branches. Trims straight or any shape desired. 
Approx. weight-—6%% Ibs. 
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precision-ground cutting blades through tough shrubbery, POWER L AWN MOWERS e 


© Compe Ca 


ower lawn mowers! 


For the smaller lawn. Here's advanced 
Pincor d dability combined with the 


r 





utmost in economy! Features include the 
standard Pincor-built 14% H.P., 4- cycle, 
easy-starting engine, bearings, welded steel 
chassis. 5-blade, 5-spider reel. Complete 
removable 18-inch cutting unit. Reverse 
feature for sharpening. Cutting height 
adjustable from 4%” to 2%”. Finished 


in eye-catching 
garden colors. $ 00 
And like all 
Pincors— it's 


self - propelled. Retail Price F.0.8. Factory 























All Pincor Products sold direct to 
the dealer at Fair Traded Prices 


PINCOR PRODUCTS 


Manufactured by Pioneer Gen-E-Motor Corporation, 5841-49 W. Dickens Ave., 
ve Te PURSES SONEEES SENSE COMETS Chicago 39, Ill,, U.S.A. © Export Address: 25 Warren St., New York 7, N.Y. 


HAND LAWN MOWERS 


or suburban properties. 


LAWN ROLLER! Makes light work 
of a heavy job. Simply attach 
roller to the self-propelled Pincor 
and fill with water. 





LOOK! PINCOR P-24 
ACCESSORIES MAKE LIFE 
EASY ALL YEAR ROUND! 





SNOW PLOW! Remove lawn 
mower, attach snow plow — and 
“It's Fun to Pilot a Pincor” even 
when snow drifts pile up! 


SICKLE BAR MOWER! Cuts weeds 
and high grass. Sickle bar ai- 
taches in jiffy—does its work the 
same way, too! 















"CENTRIFUGAL PUMP! Bails 


flooded basements, fills pools and 
tanks. Gives fire protection on rural 


ELECTRIC HEDGE TRIMMERS 
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ROCKFORD BRASS 


Yes, the best of valves sell faster when displayed in 
modern, eye-catching packages! 


Now, the quality line of Rockford Brass Valves will 
come to you packed in colorful, sturdy boxes as illus- 
trated. This gives you a grand opportunity to make 
your stock shelves bright and pleasing in appearance 
and at the same time merchandise valves by stopping 
the roving eye of prospective customers. Each box is 
properly labeled with bold face type to give quick 
identification of size and type of valves. 


Rockford Brass Valves speak for themselves once the 
box is opened and the valves are put to test. They are 
ahead in practical design... precision-made to operate 
quickly and dependably ... guaranteed to function at 
peak efficiency on jobs for which they afte recom- 
mended. Quality of Rockford Valves is second-to-none 
because they embody the best in materials and work- 
manship, and are backed by over 50 years of know- 
how in the production of brass goods. Recommend 
and sell this outstanding line for profitable turnover. 


ROCKFORD BRASS WORKS ® ROCKFORD, ILLINOIS, U.S.A. 
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VALVES 


No. 816 FIBRE DISC GLOBE VALVE 








SIZE 
Per Box 


Ya" | 0" | 0" | %" |_1" | 1%"| 1%"! 2" 


naka 


2/2] 1 


6| 6} 6} 6/| 3 | 





No. 814 BRASS DISC GLOBE VALVE 





__SIZE 
| Per Box 


Ma" | Ye" | "| 3a" | 1" | 11%" | 1%" | 








No. 814-A ANTI-HUM VALVE FOR OIL 





_ SIZE 


¥g" Female |.P.S. Only 





Per Box 





6 





No. 831 HORIZONTAL CHECK VALVE | 





SIZE 


Ya" | 3%" | 4" | Hy" | 1” | 11%" | 1%" 








Per Box 


12/12 |10| 8 6 [4 2) | 





No. 830 SWING CHECK VALVE 





SIZE 
Per Box 


Va" | He" | 4" | 5%" | 1": 11%"! 1%4"| 2" 


s|s{/s8]6| 4 } 3 | 2] 1 | 




















No. 819 GATE VALVE — 








SIZE 
Per Box 





Wa’ | He’ | Ve" | He" |” [1% | 1%"| 2" | 
6|/6|6|6|/3|2|2| 1 








ATLANTA 
LOUISVILLI 
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WHEELING CORRUGATING COMPANY + WHEELING, W. VA. 


ATLANTA BOSTON BUFFALO CHICAGO CLEVELAND COLUMBUS DETROIT KANSAS CITY 
LOUISVILLE MINNEAPOLIS NEW ORLEANS NEW YORK PHILADELPHIA PITTSBURGH RICHMOND ST. LOUIS 
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A GOOD DEAL 


ATKINS “SILVER STEEL” CROSSCUTS 


are available in every standard pattern 
and length, as well as regionally popular 
patterns. Shown is the Number 9 Forester. 


ATKINS — | 
"CUner Stool” CROSSCUTS 


Mutual satisfaction of buyer and seller—that is the 
first principal of a profitable sale. And that is why 
suggesting an Atkins to the customer who needs a 


For him because it means that every cutting job he does 

will be easier, faster, less tiring. The superior performance 
of an Atkins Crosscut is built right into the saw — the Steps 
result of its superb combination of “Silver Steel”, special takes 


tempering, segment grinding and finishing. Riewe 
for “bi 


For you, because this kind of performance is what mak.<s — 
an appreciative customer...the kind who comes back to you § outest 
again and again, whose business helps build steady year- Simple 
in, year-out volume and profits. movab 


Attract 
Get your order in today for the Atkins Crosscuts you're going aie 


to need this fall and winter. 





COMPLETE LINE OF SAW TOOLS AND HANDLES 


The Atkins line includes a complete selection of saw 
handles for use with every type of crosscut saw — 
each correct in design, balance, material and work- 
manship. 
Atkins Saw Tools include saw sets, raker gauges, and 
combination tools for every saw maintenance job. 


Help your customers keep their saws in top condition. 
Write today for catalog. 








"User Shel” SAWS 


E. €. ATKINS AND COMPANY 
Home Office and Factory 
402 S. Illinois Street, Indianapolis 9, Indiana 


Branch Factory: Portiand, Oregon 
Branch Offices: 
Atlanta @ Chicago © New Orleans ¢ New York ¢ San Francisco “ATRINS ALWATS Angas” 





THE DEALER’S PARTNER FOR 91 YEARS 
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> he does 


formance Pardon our enthusiasm — but to help you 


rad — the Steps up “impulse sales”— SELL MORE TOOLS WITH LESS EFFORT, we 
", special takes up little space put some of the top display brains to work on 
Shows entire line—inside space this Barcalo Merchandiser. The finished product 
for “back-up” stock is ready to go to work for you—and we can 


Turns easily on non-tipping honestly say it's the most practical, standout 
ick to you swivel base 


idy year- 


at makes 


working display we know of. It holds back-up 


Simple to set up—readily stock. It’s space-saving. 


movable , ° 
Give your Barcalo man a call or write Dept. HA 


and let us show you what a JOB the Barcalo 
Merchandiser can do for you. 


: ; Attractive in natural plywood 
pre going —blive composition top 





MANUFACTURING COMPANY Notion! Hordwore Stow, Gren 
BUFFALO 4, N. Y. 


iwars antae” 
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GASH IN WOW OW 1 


EVERY PROSPECT IN YOUR LOCALITY IS BEING URGED TO 


MAKE THIS CUT-OUT OF “MISS SYNCRO” (LEFT) IN YOUR 
STORE ON YOUR SYNCRO DEMONSTRATION SAW FREE! 


This Free Offer and Girl’s Figure Appears in the 


Heaviest Advertising Campaign ever run on jig saws! 
profit of 
each. (C 
per pac 


Listed by Underwriters 
Laborarories, Inc. 


=a CYNCR He 


FACTS: 


SAFE! Prospects can saw safely at your 
dala dele claldeltlt mei aaa cement in isl-me Ol, 1a 
safe jig saw! 


10 DAYS MONEY BACK TRIAL GOES TO 
CUSTOMER WITH EACH SYNCRO YOU SELL! 
NO MOTOR TO BUY! N are Mm lolialiare 
BIGGEST, MOST POWERFUL, GREATEST 
CLEARANCE of any magnetic jig saw! 
CUTS ANY LENGTH MATERIAL! New 


if "Tela 4 


RTABLE — Plug t ny* 50-6 
on 7 ; 20 A volt tlet , Retails $] 7.50 complete with cord, 


3 blades and BUILT-IN MOTOR 








HANDY TOGGLE SWITCH give 


CUTS FAST, CLEAN ON WOOD, METAL 
PLASTICS! N Taehlale Malst-te ste 


FREE STORE TRIAL as NATIONALLY 
ADVERTISED! 


CYNCR{] 


DON’T DELAY! MAIL ORDER BLANK DIREC'!O F 
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>ro | Special Introductory DEAL 
ce: | Pays You a PROFIT of °1322 


ON AN INVESTMENT OF ONLY $21.62! 
FREIGHT FREE East of Rockies Only 
That's right! The Special Syncro DIRECT-TO-DEALERS Introductory Deal gives you a 


profit of $13.38 on a cost of only $21.62! Your Regular cost in Single units is $13.13 
each. (Considerably higher discounts for orders of standard packages of 4 saws 


per package.) 


TS 3 “FREE TRIAL” OFFER DISPLAY Yat) WOOD FOR DEMONSTRATIONS 
Each Deal includes 1 sturdy, MS Pieces of wood for use by “Free 
compact, cardboard Display Trial” prospects. 
Xi offering FREE PERSONAL OM 
; TRIAL to “Aisle Strollers.” 1 PACK EXTRA BLADES FOR DEMONSTRATIONS 
Saw sits inside on foam rubber fra 
cushions. For counter, win- 25 SYNCRO BOOKLETS wo 


dow use. FOR GIVEAWAY USE 
Forcounter, or mail to prospects. 





rwriters “FREE TRIAL" WINDOW STREAMERS 


Each invites ‘““FREE SAW — P 

: 2 SYNCRO SAWS F 
TRIAL.” One features ‘Family sat gen tiie thes os ™ 
Use,” other “Miss Syncro” cut- YOUR COST FOR 2 SAWS IS 
out offer. YOUR DEAL PROFIT IS 


oD 
Here's Complete Contents of Spe- 
cial Introductory Deal. Uses little 
counter space. FREE TRIAL OFFER 
on Display attracts traffic. “Free 
Trial” sawing sound draws atten- 
tion of everyone in store...makes 
quick, easy, effortless sales for you! 





Qf 
Here's what happens when pros- 
pect starts sawing on your Counter 
Demonstration Syncro Saw! Inter- 
est! Attention! Sales! 


ORDER DEAL DIRECT NOW! 
ORDER TO: SYNCRO CORPORATION, Dept. P-98, ROCHESTER, MICH, 


Please send me 1 Special Introductory Syncro Saw Deal, as adver- 
tised, consisting of 1 Counter Demonstration Display, 2 Window 
Streamers, 1 Package of Wood, 1 Extra Pack Blades, 25 Syncro 
Booklets, 2 Deluxe Syncro Magnetic Jig Saws, No. 200, for which 
lam enclosing: 

() CHECK () MONEY ORDER () CASH, in amount of $21.62. 

() Bill us at regular Discount Date. We are rated in Dun & Bradstreet. 

() Please include FREE Newspaper Tie-Up Ad Mats. 


REC'O FACTORY TODAY! 
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WICKWIRE SPENCER STEEL 
AMERICAN WIRE FABRICS CORPORATION 


FOR GARAGE DOOR REMODELING 


YOU CAN’T BEAT THE 


NO. 500 SWING-OVER HARDWARE SET 


@ The popular, fast-selling No. 500 Hardware Set is 
adaptable to practically all types of garages. 


@ It is economical to use on remodeling jobs or new 


installations. 
@ It is easy to erect and to operate. 
@ It doesn’t interfere with usable floor space. 


@ All hardware (except locking handle) is inside the garage. 
Send for catalog showing full line of hardware for numer- 
ous types of sliding doors—garage, barn, airport, ward- 
robe, cabinet. Other Coburn Products include fire door 
hardware, overhead trolleys and conveying systems for 


carrying loads up to 3,000 Ibs. 





WICKWIRE SPENCER 
HARDWARE PRODUCTS 


“American” Brand 
Insect Wire Screening 
Made in standard mesh and in grades 
to suit every purse and purpose— 
bright or antique bronze, galvanoid, 
aluminum and other non-ferrous 
metals. 


“Clinton” Brand Hardware Cloth 
Made of cold-drawn carbon steel, 
heavily galvanized after weaving to 
give added strength at intersections. 
In all standard meshes and widths. 














Wissco Flexible Clothes Line 
Long-wearing, strong, flexible, rust 
proof. Smooth, lustrous surface, In 
50. 75- and 100-ft. cut lengths. 














Perfection Brand Door Springs 
Unequalled fortoughness, durability 
and resistance to rust. Looped or 
hooked ends. Packed in boxes, with 
hooks for installation in each box. 




















NEW YORK 18, N. Y. 
Philadelphia Pacific Coast Subsidiary —The California Wire Cloth Corp., Oakland 6, Cal. 


SOO FIFTH AVENUE e 
Boston - Buffale - Chicago - Denver - Ft. Werth 
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This year told the story—Reo dealers made 

more money than ever before... more sales 

than any other comparable power lawn 

mower line! Here’s proven, public accept- 

ance backed by actual demand for the 

famous Reo name. It’s the one sure way to 

increasingly profitable power mower sales next year. Tie in with this great 
line of lawn mowers. For next year’s selling season, Reo offers power lawn 
mowers with the exclusive Reo-Built engine—an even more dramatic adver- 
tising campaign that will be bulging with sales—and the kind of quality, 
value and profits you expect from Reo. . . the leader! 


Another Unprecedented Advertising Campaign 


Reo is stepping out again in ’49 with those big, colorful, full page 
advertisements that made easy, extra sales for every Reo dealer. 
The national power of the 14,000,000 readers of the Saturday 
Evening Post and the local impact of the 28,000,000 American 
Weekly readers are going to be felt in a big, profitable way by 
every Reo dealer. Attention-getting, sales-stimulating FULL 
PAGE advertisements in FULL COLOR month after month 
will be seen, read and acted upon! 





Act.now! Sign up with your Reo jobber. Get your full share of 
this record-breaking promotion. Get your Reo sales helps: a 
complete list of window streamers, store identification decals, 
envelope stuffers, newspaper ads, radio commercials and a com- 
prehensive sales training manual. They're all designed to help 
you make more sales more quickly, more profitably! 


CALL, WRITE OR WIRE YOUR REO JOBBER OR: 


GET THE REO LINE ial MOTORS, INC. 


FOR SURE PROFITS IN ’49 


and 6, Cal. Copyright 1948 
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This is how the Bender Implement Company displays 
Jamesway equipment to make it easy for farmers to 
stop, look and buy. 





“For 15 years we have been selling 
Jamesway products at our store in 


Somerset. 

“It certainly is a pleasure to sell equip- 
ment which proves so satisfactory to our 
farmer friends and causes us so little 
trouble. 

“Our customers say, ‘You can't beat 
Jamesway’.” 


\ 





For 15 Years 


Jamesway has been 
J) a Winner’ with us 


says A. F. Bender, Bender Implement Co. 


Somerset, Pa. 


i" senda 





‘Wht 








YOU TOO can make extra sales and extra profits if you sell Jamesway 
Barn and Poultry Equipment! Jamesway is the big line — the com- 
plete line — that has been a favorite of farmers for more than 40 
years. It fits in naturally with farm equipment business, brings in 
extra customers. Take advantage of Jamesway's famous ‘‘sell-on- 
sight’’ quality, powerful advertising and valuable franchise. For 
complete information write today to Dept. HA-748. 


JAMES MANUFACTURING CO. 


FORT ATKINSON, WIS. ELMIRA, N. Y. 
OAKLAND, CALIF. 


Put a Jamesway Department in YOUR Business 
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this List 
* Proof Coil Chain’ 
* BBB Coil Chain” 
* Hi-test Chain* 
*McK-Alloy Chain* 
*lron Dredge Chain* 
* Feed Chains 
* Conveyor Chain 
* Ohio Pattern Cow Ties 
* Victor Breast Chains 
* Harness Chains 
* Tie-Out Chains 
* Halter Chains 
* Wagon Chains 
* Breast Chains 
*Trace Chains * Heel Chains 
*Pump Chains *Log Chains* 
* Well Chains 
*Stage Trace Chains 
* Stretcher Chains 
* Victor Pattern Coil Chain 
* Twist Link Coil Chain 
*Sash Chain 
* Machine Chain 
* Tire Chains 
*Sling Chains* 
*Repair Links * Chain Hooks 


*These Chains are 
always Proof Tested 


CHAINS 
for Every Use 


from ONE Central 
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McKay is the chain line that most 
dealers prefer for all-around satis- 
faction. Made in types and sizes to 
fill every requirement, McKay “En- 
gineered” Chain offers steady and 
profitable sales volume. 

When you stock McKay “Engi- 
neered” Chain you make “every sale 
—every time”... for you can supply 


your customers with exactly the 
chains they need for every home, 
farm, shop and factory use. 

For full details on the many types 
and sizes of McKay Chain available 
—see your nearest McKay jobber or 
representative. Write us for his name 


and address. 


FOR MORE INFORMATION— 
See your Jobber or Write Direct... 


WELDING ELECTRODES 


440 McKAY BUILDING 
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COMMERCIAL CHAINS TIRE CHAINS 


PITTSBURGH 22, PA. 
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Nationally Advertised, 
Priced Right, This Brilliant 
Dhade hook Assortment Is Sure To Be 


4] 
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1 Men’s Line 
This Holiday Season 


RAND-NEW and handsome, the 
1948 line of Gillette Gift Sets 
offers you full profit on all merchan- 
dise, plus gay, handsome gift pack- 
aging absolutely free! Gillette’s 
smashing national magazine and 
radio advertising will send cus- 
tomers in primed to buy these 
attractive and practical presents for 
men. Don’t miss out on extra sales 
and profits. Order Gillette Gift Sets 
now. And, remember, after Christ- 
mas you may, if you wish, remove 
the individual units for separate 
sale at regular prices. 





SEE THE GILLETTE GIFT LINE AT BOOTH 
111, NATIONAL HARDWARE SHOW 
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WITH THE SWAZ. 


lockcas”! feelen”! “ean use Gillette Blue Blades ipees even AoneD 


Copyright 1948, by Gillette Safety Razor Co. 
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animate your 





Daisy Duck 2g 





Mickey Mouse 






Pluto 
Bambi 


In 1947 there were 14,438,709 birthdays 
for youngsters* from 5 to 10 years old. 





this is an eSugetsoll presentation! 5-6 years 5,322,423 
la 

7-8 years 4,625,987 

8-10 years 4,490,299 


(*already sold on these lovable Walt Disney characters!) 


retail price $6.95 plus 10% fed.tax 
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cash register in’48! 


With Ten Famous Walt Disney characters on the most famous 












children’s watches in the world! In Technicolor! 







--———_-gr enn 

















Bongo 


Pinocchio 





Dopey 
Donald Duck 


The Walt Disney birthday gift promotion 
Increases the big market created by Mickey Mouse. 
Is a twelve-month ‘“‘candle power” plan for sales. 

Is gay, colourful, educational — makes telling time fun 


Moves fast—you know kids: if one gets a Walt Disney 
watch, every kid in town has to have one — or else! 


Cashes in with a full selection of models. ( Nationally 
advertised, increases turnover, reduces sales costs) 


























Pi nocchio 
Jiminy Cricket 


Borgo 


, Joe Carioca 
M ickey Mouse 
O er Daisy Duck 
Donald Duck 


Dopey 
DOUBLE FEATURE: Complete 3ambhi 
Birthday Cake Box consists of one each Pluto 


of the ten Disney characters. This self- 
seller, with big stand-up Disney Cartoon, 
builds a big box office. A dandy Walt 
Disney Character, in four colours on 
each watch, tells the time by animated 
arms, hands, ears, etc. Each watch is 
presented in a bright round case. The 
straps are made of contrasting - coloured 
Vinylite (washable) lined with real leather. 


10 assorted 
Walt Disney watches 
and FREE display case 





your COSt............ °48.70 
your selling price... 69.50 
your profit .......... 20.80 
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one dozen to a case. 
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> tHe Pamoue 
KILGORE LINE 


i\qore’s line of toy pistols 
eae 13 models. 
Thirty one years of toy 
pistol manufacturing has 
firmly established the 
name of Kilgore in the 
industry and the market. 
Stock Kilgore toy pistols 
ond let their consumer 
recognition work for you. 


an 








THE 


po! 


PISTOL 
PACK 


SALES 
S IN ONE 


Just in time for Christmas — three of the 
market's finest toy pistols in a beautiful 
three-color, self merchandising box. A timely 
piece of sound merchandise designed to cap- 
lure every youngster'’s desire for a pistol 
collection. At about $2.75 retail, its an item 
you can really promote. The Pistol Pack sells 
ALL THREE in ONE sale. Makes a handsome 
profit. Gift box size is 1034” x 85/s”, packed 


St. Nick says: ““! was sure happy to get 
a preview peek of the Pistol Pack — and 
knew right away that it would solve my 
mojor problem. Parents are always anx- 
ious to find a really new gift item for 
their children and the Pistol Pack is the 
onswer this year. It's quality merchandise 

. beautifully packaged . . 
price is definitely right.” 


No. 265 


. and the 


THE MOUNTIE — 
new, perfect shooting model 
dressed up with Kilgore's 
new Chromate finish which 
closely resembles the sheen 
and brilliance of regular 
chromium. 50-shot repeater 
— uses Kilgore Perforated 
Roll Caps. Has patented paw! 
which fits in perforations in 
cap roll to move a fresh cap 
under hammer each time 
trigger is pulled. Eliminates 
slipping. “Engraved” die cast 
exterior. Colored, checked 
plastic grips. 57/,” long 
overall. 


Write for the 


THE SQUIRT — 
pocket size, plastic water 
pistol only 5” long — yet 
holds enough water per fill- 
ing for about 150 shots. It's 
precision made — featuring 
an engineered piston type 
pump that gives accurate 
performance and long reach- 
ing shots. All working parts 
made of plastic, brass or 
stainless steel — nothing to 
rust, no rubber to deterio- 
rate. Brass filter screen stops 
dirt before it can enter pump. 
Furnished in red. 





THE BOBCAT — 


a beautiful, post war engi- 
neered toy cap pistol. Only 
43/,”" long. 50-shot repeater 
— uses Kilgore Perforated 
Roll Caps. Mechanism fea- 
tures a 6-point star wheel 
geared to mesh perfectly 
with perforations in cap roll. 
Hammer hits dead center on 
every cap. Very easy trigger 
pull. Left side grip swings 
open for quick loading. “En- 
graved"’ die cast exterior — 
same brilliant Chromate 
finish as Mountie. Bright red 
plastic grips. 


Name of Your Kilgore Jobber! 


, MANUFACTURING CO. 


WESTERVILLE, OHIO 


U.S.A. 
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The COMMANDER 


either single or 
double oven model 


Two beautiful deluxe ranges 
—each with 4 Corox surface 
units. One model has 2 
ovens, the other 1 oven and 
warming drawer heater. 


























The CHAMPION 


either single or 
double ovén model 


Now—a medium price, dou- ; 
ble oven range and a second 
Champion—the single oven 
model—identical in styling 
and features. 





wilt, 5 you sel 


There are 5 models in the Westinghouse range 
line... 2 Commanders... 2 Champions... and the 
Commodore. Except for increased oven capacity, 
the single oven Commander and Champion are 
identical to their double oven twins. 

With a model to fit every major price bracket, 


Govory howse needs Westin 


shouse “2 



























The COMMODORE 


a fast selling 
low priced leader 


With all those Westinghouse 
quality features which offer 
your customers all the basic 
advantages of modern elec- 
tric cooking at low cost. 




































Westinghouse Dealers will find their most profit- 
able merchandising operation in displaying and 
selling all 5 models. 

If space is limited, Westinghouse Dealers can 
po pay just 3 models, a Commander, a Champion 
and a Commodore and, without having to resort to 
pictures, still sell in all 5 brackets. 


WESTINGHOUSE ELECTRIC CORPORATION 
Appliance Division » Mansfield, Ohio 


MAKER OF OVER 30 MILLION 





TUNE IN Ted Malone ... every morning, com Monday through Friday . « - A. B. C. Network 
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your Foor war Dales aay 2 
INTO THE NEARBY GROCERY STORE , 


Yes, 20 to 1 you are kicking sales away when you sell her a floor wax she can get at 
her grocery store! Remember, she goes into her grocers or supermarket 20 times more 
often than she goes into a hardware store. So, if you sell her a wax she can buy any- 
where you're throwing away repeat sales! That’s why smart hardware men are stocking 
and pushing BEACON Quik-Gloss, the floor wax housewives have discovered gives a 

‘more radiant finish that lasts and lasts, the floor wax they've come to call for and come 
back for again and again! So push Beacon Floor Wax — display it — reap those repeat 
sales for yourself and KEEP them in your store! 


The ONLY Big -dlling Floor Was NOT soll thru Groocery Store / 


ASK ABOUT BEACON’S GUARANTEED SALES PLAN... . write to THE BEACON CO. BOSTON 30, MASS. 
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Cash in on the New Trend to COLOR in the home 
... With PITTSBURGH COLOR DYNAMICS! 


Every Pittsburgh dealer can establish himself as the headquarters 
for finest quality paints and the best way to use them. 


EVER before has there been so 

much interest in color for the 
home. Folks are learning that bright, 
new colors can give them the effect 
of completely new surroundings. 
With Pittsburgh COLOR DYNAM- 
ICS they can choose the right colors 
for their rooms the modern, scien- 
tific way. 
Pittsburgh devised the system of 


PAINTS a 





GLASS * 


COLOR DYNAMICS as a further 
means of bringing more and bigger 
sales to Pittsburgh dealers. 


Millions of home-owners have ob- 
tained copies of our booklets ex- 
plaining this new and easy way to 
paint. Dealers everywhere tell us that 
these people are splendid paint pros- 
pects. Increased sales have proven this. 


PITTSBURGH PAINTS 


BRUSHES * 


CHEMICALS ° 


oe toe 2 ee 


If you wish to take advantage of the 
growing interest in this big, new 
sales idea in painting—write, wire 
or telephone us today. We'll gladly 
have one of our representatives call 
to discuss the possibility of establish- 
ing your store as the headquarters 
for Pittsburgh Paints and COLOR 
DYNAMICS in your community. 


PLASTICS 
CORB Fan Y 
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It’s easy to see why your customers still find it 
difficult to get their Du Pont Sponges. We’re 
turning out more than ever before. But every- 
body wants one for washing walls, windows, 
dishes, automobiles or for the bath. 

Keep asking for the Du Pont Cellulose Sponge 
and insist on a genuine “Du Pont.” We’re doing 
our best to supply you. 


16 vs pat OF 


BETTER THINGS FOR BETTER LIVING 
..- THROUGH CHEMISTRY 
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The famous 2407 RAKE with the “Back-bone”’ Spring 
D-24 (24 Teeth) 


List 


$300 






D=-18 18 Teer) 


List 


$225 
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bar 

\ tOss 
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4-POINT SUPPORT 

Teeth held in place by 

patented slot and key SE 


construction in ferrule 
and spacer. Flange on 


this spacer adds four 
point support to teeth. 


























ah 4 ee ee a 


WILL BOOST YOUR RAKE SALES 














@ The strong, durable spring provides greater flexibility . . . takes HE! 
strain off teeth . . . makes frame lighter, raking less tiring. GR 
@ Teeth are of special, flat spring steel, hardened and tempered to PRI 
resist twisting and bending. 
@ Teeth held in place by patented slot and key construction... Y 
4-point support. THE ONLY RAKE WITH 
. “ e ” 
@ Teeth are constructed so that they will not tear up plants or grass A“BACK-BONE” SPRING 
Illustration at eft shows 
nor catch on surface roots. how sturdy ‘‘Back-bone” 
spring gives support to 
teeth and eliminates_need 
of heavy metal frame. Teeth 
are highly flexible . . . hold 
shape and alignment. 
WE eae 





ESTABLISHED 1840 


J HENRY DISSTON & sons, INc.....|...! 
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oss mien 


ADVERTISED 


IN OCTOBER 
2nd ISSUE... TO 
THE 13,750,000 
READERS OF 


Re er Oe nena 





BOSE pe sai RRR eaeee 





and the NEW 
RAKETTE 


Here is a good qual- 






















ity, low priced rake 
with a number of 
excellent features 
that are unequalled . 
by any other rake within its price 
range. The 20 flat steel teeth are so 

















shaped that all maintain contact with ground when 

raking and are held firmly in place by rigid spacing 

bar. You'll find the new K-11 ‘‘Rakette” an easy- 

[ to-sell item that will give good service and net you 

substantial profits. 
}UPPORT 
PL SELL THE COMPLETE LINE 
Flange on 
ve teh OF DISSTON GARDEN TOOLS 

HEDGE SHEARS LOPPING SHEARS 
a GRASS SHEARS HAND PRUNERS 

PRUNING SAWS GRASS HOOKS 

and GARDEN TROWELS 
WHEN YOU SELL A 
DISSTON PRODUCT YOU 
KE WITH 
— ORDER TODAY 
ates, need from your Disston Wholesaler 
ime. leet 
a 
SRR 
s + 
_. |... 954 Tacony, Philadelphia 35, Pa., U. S. A. 
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They “Deliver 
IN HIGH STYLE.. 


You'll find that Chevrolet Advance- 
Re Design trucks offer more of what you 
want in your trucking operations. 

They have the class of advanced styling .. . 
smart, modern appearance that speaks well for 
your business wherever they’re seen. 

And they back up the promise of their looks 
with advanced engineering that puts them far 
ahead in rugged durability, economy of perform- 
ance, driver comfort. 

Check over the features of these newer, finer 
Chevrolet Advance-Design trucks. Check over the 
costs of ownership. You'll find they’re the only 
trucks that bring you Chevrolet’s 3-way thrift— 
the triple economy of low operating costs, low 
upkeep costs and the lowest list prices in the 
volume field! See your Chevrolet dealer—and test 
the best! 


CHEVROLET MOTOR DIVISION, General Motors Corporation, 
DETROIT 2, MICHIGAN 


CHEVROLET 
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ADVANCE 
DESIGN 





the Goods”’ 


- AT LOW COST 


Here Are the Features You Want... And Only Chev- 
rolet Advance-Design Trucks for 48 Have Them All! 


FLEXI-MOUNTED CAB, cushioned against road shocks, 
torsion and vibration—New Advance-Design-Gearshift 
Control and Foot-Operated Parking Brake in models 
with 3-speed transmissions . . . IMPROVED VALVE-IN- 
HEAD ENGINE, more durable and efficient . . . 4-SPEED 
SYNCHRO-MESH TRANSMISSION on Heavy-Duty models 
for quicker, quieter shifting . . . SPLINED AXLE HUB 
CONNECTION on Heavy-Duty models provides greater 
strength and durability . . . OTHER ADVANCE DESIGN 
FEATURES: The cab that “Breathes”* . . . Uniweld, all- 
steel cab construction ... New, heavier springs . .. Hypoid 
Rear Axles on %4-ton and heavier models . . . Hydrovac 
Power Brakes on Heavy-Duty Models . . . Ball-Bearing 
steering ... Wide Base Wheels. . . Standard cab-to-axle 
dimensions . . . Multiple color options. 





*Fresh air heating and ! at extra cost 





lating system opt 


CHOOSE CHEVROLET TRUCKS FOR 
TRANSPORTATION UNLIMITED 


TRUCKS 
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Today you can quickly and easily 
have simpler records that will stop the 
mistakes and losses which eat into 
profits. You'll prevent the delays that 
irritate customers. You'll know that 
all charge sales are billed. You'll find 
stock-taking easier and quicker. You'll 
spot profitable lines at a glance with 
up-to-the-minute sales figures. You'll 
know exactly how you stand on cash 
and accounts receivable. Yes, with 
Standard Form-Flow Registers and 
Forms, you will have all the vital facts 
about your business—all the time. 
With a Standard Register System 


you'll record all the facts about every 


~ Standard 





Register 


Manvfacturers of 
Registers and Forms for All Business and Industry 


A 
THE STANDARD REGISTER COMPANY, 3309 CAMPBELL STREET, DAYTON 1, OHIO a 


Pedic Coast: Sunset Méllee-Standerd Register Sales Co., Oakland 6, Colifernic. | 
Coneda: &. L. Crain Limited, Orrowa, Great Britain: W. H, Smith & See, Ltd., London. 


FE ¥ 
ye ae 
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FREE! Mail Coupon for “Helpful Hints” giving 
facts about your type of business. 


transaction at one writing in Jess time. 
You'll save the time wasted in writing 
up extra padded slips and forms— 





Register all the facts in one writing—quickly, easily! 






and save clerical errors. All copies will 
be clearly legible and exactly alike, 
word-for-word and line-for-line. Ac- 
curate information will 
sales and charge forms, invoices, work 
and delivery tickets, 
bookkeeping records. 

Using Standard Registers and 
Forms, thousands of 
trol cash and charge 
time, work and 
costs—simplify bookkeeping and tax 


appear on 


inventory and 


businesses con- 
transactions 
save trouble —cut 
accounting—-protect and increase 
profits. Mail the coupon—to 
how YOU can do all these things in 
YOUR business! 


learn 














uy O . ° lo f 1/ y, Oo 
o O Mal. US OG. ; ; O 
g ~ 
© the Standard Regi Oo 
the Standard Register company 
© Dept. 3309, Dayton 1, Ohio 
Please send me, without obligation, “Helpfal Hints” and fully 
© detailed information as to how Standard Registers and Forms ( 
can help my business 
O @) 
Name __ 
¥ Oo O 
qd Compony 
.@) 
qc Street 
2) 8 
City Zone State 
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display ‘em for easy sales, big profits 
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CHE 


BRIGHT STAR 


FLASHLIGHT 


BATTER 





Quality-built cells preferred by millions 
from coast to coast. 

“Give More Bright Light Longer’ — 
proved by actual test. 

Extra, easy profits whenever displayed 
to store traffic. 

Pop-up: container self-sells 2 dozen 
standard metal top batteries. 


RICH 


FLASH 


>» 


TIEp 


LIGHT 


tRVILE 





New design, sturdy construction appeal 
to widest consumer market. 

Big profit margins protected by fixed 
price policy. 

Colorful cut-out display nestles 3 No. 
216 Prefocused Metal Flashlights. 
Fast sellers at $1.65 retail, complete 
with cells. 





See Bright Star's value-packed merchandise display 
deals. Your local jobber can give you full details. 


SEE THE POPULAR NEW Corrosion-Proof PLASTIC FLASHLIGHTS! 


BRIGHT STAR BATTERY CO., 
main office and factory: CLIFTON, N. J. 
branches: CHICAGO e SAN FRANCISCO 
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SOCKET CAP SCREW 

























CHICAGO Safety Plas 


SOCKET SCREW PRODUCTS 


SOCKET SET SCREW 





Well centered burr-free sockets of controlled width and 
depth with hard surfaces which resist the most strenuous 
wear—speed assembly time. 


Accurately formed threads of uniform pitch diameters well 
within Class 3 limits—speed assembly time. 


Closely controlled concentricity tolerances assure equal SOCKET HEAD SHOULDER SCREW 
distribution of stress and permit the use of small counter- 
bores and more accurate tapping to speed assembly time. 





Over 75 years of dependably uniform 
quality are behind every Chicago 
“*SAFETY PLUS’’ Screw Product. 


ee ie 
5! Chicago “SAFETY PLUS" Products Include: 
s Socket Head Cap Screws * Socket Set Screws * Stripper 


Bol‘s or Shoulder Screws * Square Head Dog Point Set iLL. 
Screws © Socket Pipe Plugs * Keys for “SAFETY PLUS” AvVE., CHICAGO 24, 

x . 
Socket Products * Hexagon Head Cap Screws, Steel and so. HOMAN 


Brass * Square Head Cup Point Set Screws * Headless 
Set Screws * Fillister Head Cap Screws * Flat H2ad Cap 1026 Established 1872 


Screws * Taper Pins * Milled Studs * Semi-Finished 
Hexagon Nuts, Steel and Brass * Semi-Finished Hexagon 
Castellated Nuts. 


Ask for “CHICAGO” products when 
ordering from your hardware distributor 
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THE STANLEY DOOR 
AND HARDWARE COMBINATION 










NO. 2731'/2 x 1001 SET ene eel 


Vw have wanted this Stanley Door and Hardware set for a 





long time. Many of you have written asking that we furnish such 
a door, that your customers need it badly. Now, here it is, and 
we can give you shipment immediately from stock. 


poor: This is a beautiful, 24-panel door—all panels closed— 
designed for an 8’ x 7’ opening. Door is already pre-cut to 7/1144” 
wide and 6'111” high. Stiles and rails are 13” thick, all clear, 
kiln dried stock which has been treated with rot preventive solu- 
tion. Panels are of *4,” thick tempered masonite—very strong! 
Door is furnished in two sections with tongued and grooved meet- 
ing stiles to make snug joint in the center. Each door comes 
wrapped in cardboard and has a protective board at either end. 


HARDWARE: This is the No. 27311 Econ-O-Matic Swing-Up 
Hardware, the famous set with automatic opening feature. Com- 
plete hardware packed in carton for easy handling and storage. 

With national advertising to architects, builders and home- 
owners to back you up, Stanley FLOATING* Door Equipment 
is an easy-to-sell, profitable line for you. Be sure to get full 
details on this new door-and-hardware set now! The Stanley 


See us at Booth No. 1, Notional Hardware Show, | Works, Garage Door Department, New Britain, Conn. 
Grand Central Palace, New York, Oct. 12-16. * Copyrighted 


STA N LEY THE GREATEST NAME IN DOOR HARDWARE! 
eee ——E— For Any Residential, Commercial or Industrial Door 


Reg US. Por. Off That Lifts — Slides — Swings — Rolls — Or Folds 
HAROWARE HAND TOOLS ELECTRIC TOOLS 
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SAME 









FOR ALL TEGCO SETS 








438 x 57 


Gedroom Set 








co BORING JIG 
IGHT neces 


@ TEG 
performs © ns. Assures 


y functio 


on installations: 


precisi 


Lasts lifetime! 
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ORTISING 





438 x 57 


Gathioom Set 











TRADE 


, TESCO | 


Contractors and builders save time and money on hardware 
installations when they use Tegco passage, bedroom, bathroom, 
and key sets because they can use high-production methods. Every 
door gets the same mortise. (15/16" case bore, 5/8” bore for 
spindle, 2-3/8" backset and 1” x 2-1/4" x 1/16” face plate—AND 
THAT'S ALL!) No “wrong bore” mistakes—no extra mortising for 
locking sets— minimum of tools—carpenters’ favorite! 


Tell your customers about Tegco’s identical mortising and cash in 
on these extra sales right away! Check with your jobber, TODAY! 
VISIT US AT THE SHOWS! 


NATIONAL CONTRACT 
< K 


TECHNICAL GLASS COMPANY, INC. 


2050 East 48th Street * Los Angeles 11, California 
51 
































Heavy Duty for Shallow Wells 





Plunger Type Plunger Type 
for Shallow Wells for Deep Wells 
PUMPS AND WATER SYSTEMS 
: Pump 
Jacks 


















Cistern Pumps 





Frost-Proof 
Hydrant Cellar Drainer 


Force Pumps Deep Well 


Power Pumps Shallow Well 


Pump Stands Power Pumps 





_ 


ds 


Hay Unloaders 





Type = Capacity = Use 





dependable in service, the reputation of a Myers Dealer is 
always secure. And his profit opportunity is always 


Because his Myers lines are so complete as to type, capacity and 
HAY UNLOADING TOOLS use, sO superior in true mechanical value, and so thoroughly 


increasing because, through consistent national advertising 





year after year, Myers keeps telling his cus- 
tomers and prospects to ‘‘See the Myers Dealer."’ 


THE F. E. MYERS & BRO. COMPANY, Dept. M-57, Ashland, Ohio 









Hay forks, 
pulleys, fixtures 














All-Purpose Sprayers j 
Pei 


POWER AND HAND SPRAYERS 





Knapsack 
Sprayers 









Boom Type Sprayers , 
Compressed Wheelbarrow Type Wheelbarrow Type 
Air Sprayers Hand Sprayers Power Sprayers 


52 HARDWARE AGE, SEPTEMBER 9, 1948 HARD 











Better Homes & Gardens 
Quarterly Directory 
of Pre-sold 


Hardware Produets 







m= © Fo 





All the brands listed on the next two 
pages are being sold through 

Better Homes & Gardens during the current 
oan quarter, July, August and September. 


Mitts Liat Sore Magueie - 


bel er flomes 


and Gardens 
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HARDWARE PRODUCTS BEING SOLD THIS CURRENT QUARTER 
IN BETTER HOMES & GARDENS 


APPLIANCES 


Air-Way Vacuum 

Apex lroner 

Arvin tron 

Ben-Hur Home Freezer 
Bissell Carpet Sweeper 
Boss Oil Range 

Bruce Doozit 

C. P. Gas Ranges 

Cadillac Vacuum 

Caloric Gas Range 
Crosley Home Freezer 
Deepfreeze Home Freezer 
Dexter Washer 

Dumore Floormaid Polisher 
Easy Washer 
Electromaster Range 
Everhot Appliances 
Florence Gas Range 
Frigidaire Refrigerator 
General Electric Appliances 
Gibson Appliances 

Grand Range 

Harderfreez Home Freezer 
Harper-Wyman Gas Burners 
Hotpoint Appliances 

Inland Ice Cube Trays 
In-Sink-Erator Disposal 
lronrite lroner 

Kalamazoo Appliances 
Kelvinator Refrigerator 
Majestic Home Incinerator 
Maytag Appliances 
Monarch Electric Range 
Philco Appliances 

Proctor Iron 
Robertshaw-Fultor Controls 
Roper Gas Range 
Schaefer Home Freezer 
Servel Gas Refrigerator 
Seth Thomas Time 

Simplex lroner 

Speed Queen Appliances 
Standard Gas Ranges 
Sunbeam Mixmaster 
Universal Gas Range 
Victor Quickfreeze Home Freezer 
Voss Washer 

Wagner Carpet Sweeper 
Westclox & Big Ben Timepieces 
Westinghouse Appliances 


HARDWARE 


American Device Mail Chutes 
Anchor Fence 

Autoyre Towel Bar 

B & T Metal Trim 

Casco Glue 

Cyclone Fence 

Dic-A-Doo Paint Brush Bath 
Duco Glue 

Easi-Bild Patterns 

Edwards Door Chimes 
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Gerity Bathroom Fixtures 
Handicalk Calking Gun 

Invizible Sash Balance 

Judd Drapery Fixtures 

Keymesh Concrete Reinforcement 
Knape & Vogt Closet K-Veniences 
Lumite Screen 
Macklanburg-Duncan Screen Door Grille 
Master Metal Sash Balance 
Nu-Tone Door Chimes 

Page Fence 

Plastic Wood 

Pyrene Fire Extinguisher 
Smooth-On Cement 

Stanley Garage Door Hardware 
Werner Chromtrim Metal Trim 
West Dodd Lightning Rods 

Yale Trim Hardware 


HEATING, MISCELLANEOUS 


Aeropel Fans 

Bennett-lreland Fireplace Screen 
Crane Controis 

Dust-Stop Air Fitters 

Emerson Fans 

Hancock Fireplace Forms 
Heatilator Fireplace Forms 
Majestic Fireplace Forms 
Minneapolis-Honeywell Controls 
Peerless Electric Blowers 
Robertshaw-Fulton Controls 
Price Fireplace Forms 

Stewart Exhaust Fan 

Superior Fireplace Forms 


INSULATION 


Armstrong Temlok 
Baldwin-Hill 

Balsam-Wool 

Carey 

Celotex 

Chamberlin 

Eagle-Picher 

Flintkote 

Gold Bond 

Homasote 

Johns-Manville 

Kimsul 

Mortite Weather Stripping 
Nu-Way Weather Stripping 
Reynolds Metals 


KITCHEN UTENSILS 


Arvin All-Metal lroning Table 
Briddell Steak Knife 

Club Aluminum 

Crown Jewel 

Edlund Can Opener 
Enameled Utensil Mfrs. 


BETTER HOMES & GARDENS 
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Foley Kitchen Aids 

General Mills PressureQuick Saucepan 
Guardian Utensils 

Kwicky Juicer 

Met-L-Top Ironing Table 

Nationai Pressure Pan 

Nesco Utensils 

Paraffined Cartons 

Presto Cooker 

Pyrex 

Revereware 

Schlueter DeLuxe Mop Wringer Pail 
Sealright Containers 


MILLWORK & LUMBER 


Arkansas Soft Pine 
Crawford Garage Doors 
Curtis Woodwork 
Fenestra Steel Casements 
National Oak Flooring 
Ponderosa Pine 

Red Cedar Shingles 
Reynolds Metals 
Weldwood Plywood 
Western Pines 

West Coast Woods 
Weyerhaeuser 


OUTDOOR 


Electrimmer Hedge Shear 
Hastings Soil-Soaker 
Jacobsen Lawn Mower 
Kulti-Mower Lawn Mower 
March Automatic Irrigation 
MontaMower Lawn Mower 
Outlook Lawn Sprinkler 
Pennsylvania Lawn Mower 
Porter Hedge Shear 
Savage Lawn Mower 
Sensation Lawn Mower 
Stanton's Sprinklers 

White Shower Sprinklers 


PAINTS & FINISHES 


Albron Pigments 
Armstrong's Monowall 
Cabot 

Cuprinol 

Dow Pentachlorophenol 
Dutch Boy 

Eagle RTU White Lead 
Flatlux 

Glidden 

Homasote 

Imperial Wallpaper 
Luminall 

Marlite Plastic Finished Wall Panels 
Masonite 

Medusa 








Minwe 
O'Brie 
Pittsbr 
Reyno 
Sanite 
Spred 
Termir 
Texoli 
Tile-T 
Unite« 
Wons 


PLUM 


Ameri 
Ameri 
Brigg: 
Bryar 
Crane 
Cullig 
Demir 
Dow | 
Eljer | 
Elkay 
Gene 
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Heatmaster Water Heater Rusco 





Minwax 


O'Brien Hotpoint Water Heater Thermoseal 

Pittsburgh Kitchen Maid Kitchens 

Reynolds Metals Kohler Fixtures MISCELLANEOUS 

Sanitas Fabric Wall Covering Myers Water System Alcoa Aluminum 

Spred Orangeburg Fibre Conduit Anthracite Coal 

Terminix Permutit Soft Water Artcraft Venetian Blinds 

Texolite Rheem Water Heater Barre Guild Monuments 

Tile-Tex Mura-Tex St. Charles Kitchens Braun Cedar Cabins 

United Wallpaper Salter Fixtures Columbia Venetian Blinds 
cepan Wonsover Smithway Permaglas Water Heate: Consolidated Decorative Laminates 

Toastmaster Water Heater 

PLUMBING & KITCHENS Stokol Water Heater ee Cement 

American Kitchens Wesix Water Heater Monmouth Humidifier 

American-Standard Fixtures White Water Heater National Prefabricated Houses 

Briggs Fixtures Youngstown Kitchens by Mullins Orlyt Greenhouse 


Bryant Water Heater Pittsburgh Glass 


Crane Fixtures WINDOWS Portland Cement 
Culligan Soft Water Alcoa Reynolds Metals 

rail Deming Water System Andersen Windowalls Thermo-Drip Humidifier 
Dow Magnesium Rod Tanks Chamberlin U. S. Steel 
Eljer Fixtures Curtis Silentite Van Packer Packaged Chimney 
Elkay Lustertone Sink Tops Eagle-Picher Volker Sunchek Venetian Blinds 
General Electric Water Heater R. O. W. Windows Zephyr Awnings 


etter Homes & Gardens is 100% service — ads 
and all. Cover to cover, it is devoted entirely to better living 
in a better home. Naturally, it appeals first to husbands and wives whose 
big interest is home and family. And of course it 
appeals most to husbands and wives who have the money to carry out 
the good ideas it suggests. These people are your best customers. 
They live in better-than-average homes. They 
earn better-than-average incomes. That's why it will 


pay you fo carry the brands they ve been 


sold on in Better Homes & Gardens. 


Helter tomes 


and Gardens 


CIRCULATIO,, over 3,000,009 





INS SERVES -so it SCREENS-—so it SELLS 
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MERR y-60: 


Keep it filled. It fills your 
pockets with profits 


gqun? 
| MERRY: 60 DEALS i 


Literally, women come in and take ’em away 
from you when the Ekcoline Merry-Go-Round 
is on the job. In store after store, from coast to 
coast, the story’s the same—sales of Ekcoline Kitchen Tools 
shoot up, carrying other housewares products with them. 


Get full details of this wonderful sales help from your jobber. 
He has actual case histories of what happens when the 
Ekcoline Merry-Go-Round goes to work to build profits. 


EKCO PRODUCTS COMPANY, CHICAGO 339, ILLINOIS 
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18 DIFFERENT 
STAINLESS STEEL TOOLS 
WITH HANG-UP HANDLES 
IN CHOICE OF 4 COLORS 
Red - Green - Blue - Yellow 
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Jen rs OF IT! MORE THAN EVER BEFORE! 


COLORFUL ADS LIKE THESE... IN THESE MAGAZINES ALL FALL UNTIL CHRISTMAS... 


REACHING A TOTAL 
OF 11,845,000 READERS 


... THOUSANDS IN YOUR COMMUNITY! 


ALSO new ap Mats, NEW CUTS, 
NEW DISPLAY PIECES 





EXCO 





HARDWARE AGE, SEPTEMBER 9, 1948 











..-1o Modern New 
Overhead Door 


Convenience 


ROLLERS ADJUST AUTOMATICALLY 


SIMPLE, TAMPERPROOF LOCK 


ADJUSTABLE SPRING 
COUNTERBALANCE 
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Garage Door Hardware 


Here it is! Modern, new Garage Door Hardware . . . beauti- 
ful, balanced, smooth and quiet . . . especially designed for 
economical conversion to overhead door convenience ... a 
profit-producer it will pay you to push. 


New R-W 999 Garage Door Hardware for lightweight 
garage doors is delivered complete, with everything needed 
for installation and operation—all hardware including tracks 
— packed in one carton, weighing 85 pounds. For full informa- 
tion about the new R-W 999 Garage Door Hardware, call the 
nearest Richards-Wilcox office or write for folder. 


Richards-Wilcox Mfg. ©. 


“A HANGER FOR ANY DOOR THAT SLIDES” 


AURORA, ILLINOIS, U.S.A. 


Branches’) New York Chicago Boston Philadelphia Cleveland Cincinnati Washington, D. C. 
Indianapolis St. Louis New Orleans Des Moines Minneapolis Kansas City 
Los Angeles San Francisco Denver Seattle Detroit Atlanta Pittsburgh 
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! B & T's famous 
CHROMEDGE ; 
Fai Mater 


is the reason why 


The only complete metal-trim ‘‘cafeteria’’ — 
a display ...a silent salesman ...a stock-rack ...a dispenser 





aw 





ore and more people 


* are buying more and more 





wy F REG. U. S. PAT. OFF 


Your customers are among the mil- 
lions who are fast learning how 
easy it is to dress up their homes 
with Chromedge Metal Trims. 
They’re learning how economical 
itis to buy these popular trims from 
their hardware dealer and do the 
work themselves. 

You have an automatic aid to high- 
est profits from this bustling new 
market when you put in a Chrom- 
edge TRIM-ateria. 

This colorful, all metal, illustrated 
stock-cabinet and display unit does 
areal selling job for you. You fill 


& 


your customers needs right out of 
the TRIM-ateria—no stock-chasing, 
no cutting, no waste. Neatly and 
erectly, it holds an assortment of 
10 sturdy, easy to apply extruded 
aluminum shapes. (Also includes 
four rolls of stainless steel edgings 
and bindings in popular demand. ) 
Does the whole job in 44% square 
feet of space! 

In TRIM-ateria, you get a com- 
plete, compact, metal-trim center 
that avoids clutter, saves work, and 
streamlines sales. Write today for 
details on Chromedge TRIM-ateria. 


The B &T Metals Company - columbus 16, Ohio 
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/ | 


in stores like yours! 


* CHROMEDGE Metal Trims 





i Di a Cun Jammung 











The B & T Metals Co., Columbus 16, Ohio 


Please send full details and prices 
on the CHROMEDGE TRIM-ateria to: 


Name 
Firm 
Street 


City 


Please check whether : 


©) Distributor or 


TYPE OF BUSINESS: 


C€ Floor Covering 
© Building Supply 


Zone 


State 


0 Dealer 


© Hardware 


0 
0 


) Dept. Store 


Other (fill in below) 





ONLY TEL-O-POST HAS ALL 


THESE VITAL ADVANTAGES 


* 


* 


* 


FULL RANGE HEIGHT 
ADJUSTMENT 

Adjustable 5'7” to 8’4”. Built-in jack 
raises beam to level desired — tightens 
to exact fit. 


PRECISION TOOLED ALL-STEEL 
CONSTRUCTION 

Supports in excess of 20,000 Ibs. 
NON-COLLAPSIBLE SAFETY 
ENGINEERED 

Slotted lock-pin gives positive bearing 
for maximum strength—safely prevents 
post collapse. 

RUST-PROOFED INSIDE AND 
OUTSIDE 

Attractively finished in gray enamel. 
OFFICIALLY APPROVED BY 
LEADING CODES 

Accepted by Federal, New York and 
other city building inspection agencies. 
PACKAGED COMPLETE — EASY 
TO HANDLE—READY TO 
INSTALL 





Suggested Retail 


Higher West of 
Mississippi River 










ON THE BIG DEMAND 


Featuring Tel-O-Posts is profitable business. The 
unique design of this telescopic adjustable post 
with built-in jack completely outmodes old- 
fashioned wood and steel posts for basement 
beam support and other uses. 7 out of 10 old 
home owners need and want Tel-O-Posts. It's 
the quick, easy, low-cost way to raise and per- 
manently support sagging beams level — cor- 
recting the cause of floor sag and buckle, sticky 
doors and windows, plaster cracks so common 
in most homes. New home building contractors, 
too, want Tel-O-Posts. The time-saving installa- 
tion, easy maintenance of floor level and improved 
construction cut building cost and increase home 
salability. Cash in on this immense market by 
displaying and talking Tel-O-Post — the original 
and only nationally advertised adjustable post. 
Your order for any quantity will be delivered 
immediately. 


Write for Free Sales Literature, 
Newspaper Mats, Display Material 


WARREN 4, OHIO 
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MERCHANDISER 
and axsestneenenonnenanente 


— 


sizes, -f oa 
V Colorful steel, ccabiriet,. 


yo Samples of six sizes on thom for: cus: : ; 
tomer selection. © 


yY Displays actual Dor-Tite box. 
Y Suggests applications. 


Wt size-and You wanted a larger Dor-Tite assort- 
price’ chart in rear__ ment complete with counter merchan- 
for easy reference diser ... and it’s ready now! Eye-catching 
and stock-keeping. and attractive it will help you sell more 
Dor-Tite and give your customers better 
service. Be the first to cash in on this 
special merchandising offer. Put it to 
"Sells by itself!” work on the counter of your shop or 
station now. Call or ask your jobber 
about the New Dor-Tite Merchandiser 
and Assortment No. 1248. It’s another 
Durkee-Atwood promotion to make 
more money for you. 


DURKEE-ATWOOD CO. 


Minneapolis 13, Minnesota 











STICKS QUICK...STAYS STUCK? 
LA AL LATE 
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HERE’S AMERICA’S 
FIRST TRULY UNIVERSAL 
HYDRAULIC 
DOOR CLOSER 


The Only Closer with Right-Hand, Left-Hand, Hold-Open or Non-Hold-Open 
Operation in One Standardized Unit... Without Mechanical Change 


~ 
Never before has one hydraulic door closer control through all standard swinging arcs. 


Easiest possible regulation by one screw. 


A, 
> 
oa 
Vr 
4, 


 ———— 
i, Ciwuroe f as. = ; . : 
features. This Eagle innovation gives you 


incorporated such an array of long-awaited 
Simplified installation by mounting plate. 
right-hand, left-hand, hold-open and non- Compact design. Lighter in weight for 


hold-open operation in one standardized easier handling. Smartest styling. And— 


unit...without mechanical change. Complete thoroughly proved in actual service. 


Pe he ec eC SC SCS SSHESSESEESEEEES eeeeeoeeeeoeoCeoeoe ee ee eee ee ee ee ee 


een cesta 74 a" 
* ~ , . 
mi lee ; Even the Eagle 


eM 
Hardwar is a Lt un , 4 Door Closer pack- 
iis Eagle wear’ peo Doo, 
offers impor™ j . 


Rsay 4 age is as outstand- 
. aren wee ing as the Closer 
ler investment — freight cost- sone z . ~ itself. Colorful, 
wer handling an standardized packabe re , “ compact and 
<implified by one = ee a . readily identified, 
details. ; each package con- 
tains one complete closer with mounting plate, 

template, wood and machine screws for easy instal- 
lation on any standard interior wood or metal doors. 


since 
one, it 
trade. 
to carry- L« 
and pilling 


Write for full 


Smal 





HOW BETTER STYLING 


—*. 
Sa4 UPS HARDWARE SALES 


CABINET HARDWARE 








There was a time when cabinet hard. 





ware styling offered customers no 


choice of design or pattern. 


; (UMM) 


Yf YY CZEZAV 


XA WW INGA. 
Streamlined beauty and luxury \N Wy y YY ay 
} UT 


YY WIZ 


at moderate cost makes Stream- {aw Brat 
lux one of our most popular : 
patterns, Made of solid Neo Die 
Cast: Purity of the metal and 
"Beauty Seal” Chromium Plat- 
ings assure a brilliant finish of 





’ j . 
In those days cabinet hardware sales 


were limited to a few individual items. 


lasting beauty. . 

All patterns sow available for 

immediate delivery from your #4 Profits were small—counted in pennies; 

jobber. : 
ASK YOUR JOBBER! 





STRATOLINE 








| STREAMLUX 











DRAWER PULL STANDARD 


Things are different today! With four 
beautiful Amerock patterns, you can 
“grade up” your hardware sales from 
the economical “Standard” design to 
the colorful “DeLuxe” design, the lux- 


PU ae ee ak ae wry “Streamlux” design or the very 


cee ere ee finest “Stratoline”’ design. And each 


ROCKFORD, ILLINOIS 
step means more profit to you! 
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Glactri Furnace Plant, Sumonds Canada Abrasive Co.,Ltd. Arvida, PQ 




















SIMONDS 
Was hecetinds tae og oF 


PHILADELPHIA, PA. 


























A real attention-getter! Simonds Abrasive 


Grinding Wheel Assortment H. A. takes only 






1% sq. ft. of counter-space—7 items (2 






wheels each) attractively mounted on front 






of unit—26 individually boxed wheels on 






rear shelf space. Display it for sales. 













Free mats or electros of 2” x 2” advertise- 
ments featuring Simonds Abrasive axe stones, 
oil stones, knife and household sharpeners— 
steady profitable turnover items. Include 


them regularly in your own advertising. 


SIMONDS 


Priadeigha Pa 





Yours on request, this handy file-size catalog contains 






full information on Simonds Abrasive Hardware 





SUAONDS ABRASIVE COMPANY 





specialties-fast profitable sellers to housewives, ma- 





chinists, sportsmen. Liberally illustrated. Indexed 






for easy reference. Send now. 
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SIMONDS ABRASIVE COMPANY, TACONY & FRALEY STS., PHILADELPHIA 37, PA. 


Courtesy Arnold Bros. 
Shore Acre Farms 


No. 55 Storm-Proof Junior Door Hanger 





are for those who know quality 


Judges of prize winners know what to look for in selecting a 


purebred. Scientific knowledge and experience contribute | 


toward creating the best. 


National Builders’ Hardware is the result of years of manv- 
facturing experience devoted to creating a line of hardware 
that has proved its bid to quality. 


No. 55 Storm-Proof Junior Hanger for the light sliding door 
and No. 88 Adjustable Storm-Proof Hanger, tandem style, 
for the heavy type of door are popular sales leaders of the 
extensive National line—a line of products embracing prac- 
tically all builders’ hardware requirements. 


Architects and builders are unanimous in their choice of Na- 
tional Storm-Proof Hardware for sliding doors on barns and 
buildings housing valuable live stock and equipment. These 
rugged free-acting hang- 
ers are a safeguard 
against all the rigors of 
fall and winter weather. 
Your hardware stocks 
should include Storm- 
Proof hardware for satis- 
fying the timelydemands (on uaa al 
of your trade now! Ne. 88 Adjustable StormProof Door Honger 





NATIONAL MANUFACTURING CO. iitinc%s 
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Cubic Prot / 


Profits by the Box— 


If you figured your profits by the cubic foot 
you'd find some real money-makers in the 
back of the store. Take screws, for instance: 
they pay high rent for a hole in the wall, for 
a cubic foot of shelf space will hold from 50 
to 150 gross with a retail value of over $100! 

Best of all, you don't have to display, 
dust, polish, demonstrate or let customers 


handle the goods! 


CORBIN Wood Screws turn over fast; 
and when you sell them, they stay sold, for 
all Corbin Screws must pass the famous 
Corbin uniformity test before they reach 
your shelves. 

Put more boxes of profits on your shelves. 
Your distributor will be glad to help you 
build up a profitable inventory with Corbin 
Wood Screws. , 


EASY WAY TO SELL MORE WOOD SCREWS 
Use the Corbin Selector Card. It shows Corbin Wood Screws 
and Stove Bolts actual size — helps customers pick out what 


wholesaler 
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they want, prompts them to buy several sizes while they're at 
it. If you haven't received your Corbin Selector Card, ask your 


ST-67 


CORBIN SCREW 








an DIVISION 


THE AMERICAN HARDWARE CORPORATION 
NEW BRITAIN, CONN. 
Warehouses: New Britain, New York, Chicago 
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ONLY THE 
E-ZEE 
STILLSON | 


CAN GRIP /2 TO I PIPE 
with only one setting . 





in| ee 4 ee Ble), 
IS THE ONLY STILLSON 


that can do all this: 


* grip and work three sizes of pipe, up to 1”, with 
one setting of the adjustment nut. 


* grip and work two sizes of pipe, up to 2”, with 
one setting of the adjustment nut. 


grip and work pipe when jaws are open wider 
than pipe diameter. 


grip and work with jaw opening narrower than 
pipe diameter. 


doesn’t lose original setting when jarred, bumped, 
or dropped. 





* From a test made with 14” model. All other 
models have same proportional flexibility. 


THE Ee ZEE MODEL RN 


will grip and work 90% of the 
nuts and bolts in the house, in 
the car, and in the boat. 

An automatic self-adjusting and 
self-locking wrench . . . covers 
practically the entire range of 5 
open end wrenches. Perfect rat- 
chet action. 8” size will take nuts 
from 7/16” to 15/16”. 


Sizes Available: 6” 8” 


























E°*ZEE SLIP JOINT PLIERS 
















Pivot action 
permits gripping and 
working 3 sizes of pipe 

. with a single setting. 
Finger-tip pressure at 
point “A” gives im- 

mediate release. 






SIZES 
6” 8” 10” 
14” 18” 24” 








TRADE MARK 























© Drop Forged Steel 
@ Milled Jaws insure a Clean 






















E-ZEE TOOL MANUFACTURING CORPORATION 


136 LIBERTY STREET, NEW YORK 6, N. Y. 


FACTORY: 148 WEST RIVER ST., PROVIDENCE 1, R. I. 





e All Pliers are Heat-treated and 
Hardened THE Cl 

@ Available in Dull Nickel Stockrooms: | 
Plated Polished Finish with _— 
Drawn Blued Handles 

Sizes Available: 6” 8” 
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4 Reasons for Recommending 
CLE*FORGE "27-0 DRILLS 
@ When a customer asks for a drill to use with an electric hand 


or bench drilling machine, you can point out to him that high 


speed drills offer four advantages over carbon steel drills. 


High speed drills will (1) Drill harder and tougher material, 
(2) Drill more holes per grind, (3) Cut faster than carbon 


drills, (4) Withstand abrasive action. 


Remember, too, that all high speed drills are not alike. The 
finest and most dependable, as proven in thousands of tests, are 
CLE-FORGE High Speed Drills. You can’t go wrong when you 
sell your customers the drills which are the first choice of produc- 


tion executives in America’s largest metal-working plants. 


Ask your jobber for full information 
“4 and prices... or write direct. 
carbo 


THE CLEVELAND TWIST DRILL CO. e¢ 1242 East 49th Street ¢ Cleveland 14, Ohio 


Stockrooms: New York 7 + Detroit 2 * Chicago 6 * Dallas 1 * San Francisco 5 * Los Angeles 11 * London W. 3, England 


JS 


—. 
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gives 
“e management © 
“e complete 


The full, accurate, unchangeable, printed record of every 
transaction, given by a modern National Cash Register Sys- 
tem, provides complete information on which to base your 
control. With sales by departments separately reported, you 
can select for promotion the merchandise or services that 
really pay best. With exact sales figures for each individual, 


—— — 


} 
t 


EXPRESSLY DESIGNED FOR HARDWARE STORES — 


1. Issues an itemized and totalled printed 

receipt, or prints a record on the original 
and duplicate sales-slip. 

2. Separate cash drawers for recording the 
sales made by each of 4 clerks. 

3. Purchases of more than one item are 

| mechanically—and accurately—added. 

4 

4. All item accounts are automatically dis- 

; tributed into 5 department classification 
totals, locked within the register. 
5. Printed audit strip affords you instant 
record, in detailed and total form, as te 
activities by departments, clerks, and 
transactions. 


Mis i on slp 
THE 
70 


Se eeeemeeeataeneannnnee ————— — 


NATIONAL CASH REGISTER COMPANY, 


you can intelligently strengthen your entire sales force. And 
all this information is recorded even in your absence! 
Mechanization of business figures with a National has 
opened entirely new standards of complete control. Ask your 
local National representative for the full story. No cost or 
obligation, of course. Sales and Service Offices in over 400 cities 


CASH REGISTERS » ADDING MACHINES 
ACCOUNTING MACHINES 


A 
OHIO 
1948 
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HOW YOU, MR. DEALER, CA 
MAKE A HAUL, SELL MORE 
KYANIZE PAINT with KYANIZE 


Color Recipes! 
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2. Go to your Kvanize Paint Dealer 
tto and get Color Recipes FREE * ( 
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SOSTON VARNISH COMPANY 
Everett Station Boston 




















Just look at this powerful Kyanize schedule 


AMERICAN HOME HOUSEHOLD 

BETTER HOMES & GARDENS HOUSE BEAUTIFUL 
LADIES’ HOME JOURNAL MADEMOISELLE’S LIVING 
COUNTRY GENTLEMAN SMALL HOMES GUIDE 


Over 30,000,000 total reader impressions this Fall alone! 
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USE ALLTHE KYANIZE Color Recipes 
POINT-OF-SALE HELPS! 


USE EM ALL 
HOLD ON ! AND CUSTOMERS 


droid Coetiy WONT GET AWAY 35. / 
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PAINT COLORS ! ae ages 
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Color Recipe win- 
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you free to tell 
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Color Recipe dis- 
play with free Color 
Recipe pockets for 
use on the counter. 
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1. look through the leading Recipes dispensed by the interior 
display. Color Recipes specify the 
colors of Kyanize paint needed to 


achieve color schemes seen in the WOW/ 


feoture articles of leading maga- 


ar sure you hove your This Promotion 
5 will Net you 
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PAINTS 


for Magarine-Featured Colors 


HERE’S WHAT LEADING MAGAZINE EDITORS SAY ABOUT COLOR RECIPES! 
We can show you many other enthusiastic comments on 
Color Recipes! Color Recipes are important to you! Make 

sure you cash in on this new Kyanize Color Recipe pro- 


BOSTON VARNISH COMPANY 








“Color Recipes are a wonderful idea, the best ! ever heard 
of for paints!" “Why didn't someone think of it before?” 








“Color Recipes will give a real service to dealers and con- 
sumers. .. . They will add to the service of the magazines motion! “a * 
hens " “It's a splendid idea.” etc., etc.! htt 
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“WHAT A LINE !“ 


Dozens of NEW Kyanize interior paint colors | 
...AS FEATURED BY LEADING MAGAZINES 





LOOK! 


Decorators 


 Keyanize 
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AMERICA’S BEST 


Over four hundred of America’s leading manufacturers will exhibit their 
products at the annual NATIONAL HARDWARE SHOW, the show that 
keynotes quality and value, to be held at Grand Central Palace, October 
12th to the 16th. 


These manufacturers--AMERICA'S BEST, will have on parade and for 
inspection the newest in hardware, houseware, mill supply, paint, fish- 
ing, hunting, garden, agricultural, automotive and sports equipments, 
at the most comprehensive exhibit ever assembled under one roof. 


BUYERS.---meet the manufacturers of the products you sell. See, examine 
and compare their products, then fill your buying needs for the coming year 
with the best in the industry. 


Make your plans today, to attend the industry's greatest merchandising 
event of the year. 


NATIONAL HARDWARE SHOW 
OCT. 12-13-14-15-16 - GRAND CENTRAL PALACE 


Fishing and Hunting Division---fourth floor 


[Registration C =e 


Save time by registering NCW. Fill in and mail this registration 7“ 
pon and your admission Badge will be mailed to you 


NATIONAL HARDWARE SHOW | wsnse some : 


_ = —— . — Title 


331 MADISON AVE. NEW YORK, N. Y. = a | 
Street | 
| 


FILL OUT and mail the registration coupon. Your admission 
badge, which will admit you without further registration, will 
be mailed to you. 

(Please check below the classification of your business) | 


YES---we will make hotel reservations for you. j 0 Wholesaler C Retailer D Dept. Store Buyery 
: Le Chaia Store © Migr's. Agent © Importer-Exporter ( Other) 


City —— State - 
Type of Business - Pr« ducts Sold 


a 
‘a 
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KAY-TITE 


PROFITS 
CLINKING 


INTO 


YOUR 


REGISTER 


Is the sound Kay-Tite Dealers all over the country have been enjoying for 


more than 20 years. If you are not a dealer now let us clink some cash 


your way. 


KAY-TITE 


NOW IN 8 COLORS 


KAY-TITE 
controls water 
seepage in por- 
ous masonry. 
Can now he 


obtained, in 

addition to Wate 
WHITE, in = 
the following ‘ J 
colors: 


BUFF 
SPANISH 
BUFF 
BRICK RED 
GRAY 
CREAM 
GREEN 
BLUE Ba Ps 
ROSE Se ‘hed by 29 ina satis 
as ‘ed 


SSadasaadsadhrracacaa 


SOS 


FOR FULL INFORMATION about 


wholesaler or write 





KAY-TITE © exer 


This compound conditions non-porous surfaces 
so that regular KAY-TITE may then be applied. 
This primer adheres to any painted or unpainted 
surface. 


“HYDROXIN”’* 


An integral liquid compound to be used in the 
making of concrete. Mixed with cement it speeds 
up hardening . . . Resists freezing until setting 
takes place... The result is that concrete is more 
dense, water tight and will not scale or chip. 


Ideal for cement-plaster, mortar, dustless floor 
finish, control of water seepage, grout work and 
all concrete work. 


ASBESTO.LITE” 


is a compound for restoring old, weather-beaten 
asbestos shingles. Applied either by brush or 
spray. It leaves a durable, rock like surface that 
is completely weatherproof. 


any or all of these products, see your 


KA ¥ "Fi ITE company 


WEST ORANGE, NEW JERSEY 


More than 20 years of Satisfactory Performance 
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in my store”’ 
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Sn Beet 
a durable * 
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ah. apie "A HANDY ITEM OW 


EVERY WORK BENCH 


put THis New FREE Pol-mer-ik pisptay carb 
AT THE CASH REGISTER OR WRAPPING COUNTER! 
@ Unusual profits can be produced by increas- SERRBEZAL SKLAR SSP BKB ARS 


We purchase our oil from: 





ARCHER-DANIELS-MIDLAND COMPANY 


ROANOKE BUILDING MINNEAPOLIS. MINNESOTA 


ing the “‘traffic-sales’’ of Pol-mer-ik Linseed Oil ® a 

in cans. Send for your free display today. vd ARCHER-DANIELS-MIDLAND CO. Es 

— 684A Roancke Building *« Minneapolis, Minnesota — 

* INCREA SF YOUR SALES 4 That free display looks good to me. Send it to: a 
H INCREASE YOUR TURNOVER = & aa, = 
we INCREASE YOUR UNIT-OF-SALE § “” sa — 
3 ° 

a a 

& ie 

a se 
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Broad shouldered? Yes—and with muscles 
of steel! That’s why the NORTON closes 
doors so firmly yet so gently—silently as a 
shadow. Those broad shoulders house the 
‘*muscles,”’ the famous steel-toothed rack 
and pinion that means positive service for 
a long life. The new light permanent-mold 
aluminum shell is a precision pressure cham- 
ber that further dramatizes NORTON’S 
competent performance. Strong in purpose— 
easy in action ... that’s NORTON, velvet 
gloved doorman to America. 


Meets Federal Specifications FF -H-I21e 















































eo o& oe & J4 
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Washed out of business! 


OULD this farm belong to one 
C of your customers? Top soil 
is gone and soon the farmer will be 
gone with it. Washed out by ero- 
sion. Thousands of American farms 
are rapidly losing the last six inches 
of their valuable top soil. This will 
soon affect every dealer who sells 
to farmers. Your future business 
depends on whether or not the 
farmers in your area practice soil 
conservation. 


















Oe 
ow you can promote 


Soil Conserv ation. 


A new booklet has been prepared by 
American Steel and Wire Company 
which shows farmers how to start a 
soil conservation program. You can 
get one of these so you can talk in- 
telligently about soil conservation to 
your farm customers. Many U-S-S 
American Fence Dealers are helping 
to arrange soil conservation meetings 
in their districts. 

The farmer who starts a soil con- 
servation program is soon in the mar- 
ket for more fence. He needs it to 
fence off gullies and woodlots and to 
keep livestock out of-areas being re- 
claimed. For this use nothing surpasses 
U-S-S American Fence. Write for 
complete information on this program 
and the booklet, “It’s your Top Soil.” 
Address American Fence, 410 Rocke- 
feller Building, Cleveland 13, Ohio. 












= 










° . 4 /, 
Thies mou US.S. AMERICAN FENCE in wt Wan any Cer teand 
AMERICAN STEEL & WIRE COMPANY, GENERAL OFFICES: CLEVELAND, OHIO 
COLUMBIA STEEL COMPANY, SAN FRANCISCO 
\ TENNESSEE COAL, IRON & RAILROAD COMPANY, BIRMINGHAM 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


AMERICAN FENCE 
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ORCHARD 





CRCHARD 


expands its line for ‘49 


From this latest model to the expert's Tri-Angler 


< 





INDUSTRIES, 


4 @ There’s a new, low-priced rod in the Orchard . 4 { 
catalog —a $6.95 model with many of Actionrod's | 


famous sales-getting features. 


at $25.00, there's the widest possible price range. 
The Orchard line now has a rod to tempt any cus- 


tomer who comes into your store. — 








INC. 





















BIG 
XMAS PROMOTION! 


You'll cash in on the special holiday 
promotion plans. Ask your jobber- 
salesman. 








« 18404 MORANG ROAD «+ DETROIT 5, MICHIGAN 
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NEW MODELS: NEW DESIG 





+ 






Savage Model 99 Hi-Power Lever Action Rifle 
First — to design and build a lightweight, streamlined, lever action 
rotary magazine rifle to shoot the hi-power, flat shooting, Savage- 
developed .250-3000 and Savage .300 cartridges. 




































Savage Model 745 Lightweight Auto-loading Shotgun 
First — to introduce a /ightweight 12 gauge auto-loading shotgun for 
upland game and skeet. 


ste ee re 







Stevens Model 325 .30-30 Carbine 
First—to place on the market an accurate, hi-power bolt action, 
carbine style rifle that’s priced ‘“‘within the reach of all.” 







Stevens Model 124 12 Gauge Repeating Shotgun 
First --to design a sensationally low priced cross bolt action 12 gauge 
repeating shotgun. 


5 sr ad 










Stevens Model 87 Auto-loading "22" 
First —to pioneer a .22 cal. auto-loading rifle in the low price field. 











Stevens Double and Single Barrel Shotguns 
Models 311-94 (Tenite-Stocked) 
Models 530-107 (Walnut-Stocked) 
First —to adapt beautiful, durable Tenite for stocks and forearms on 
medium priced shotguns. 









Stevens Model 59 .410 Bolt Action Shotgun 
First —to produce a bolt action, tubular magazine shotgun in popu- 
lar .410 gauge. 


% > | » >| v | 
STEVENS 
a » ; 
“oe 
Stevens Model 22-410 Over-and-Under Rifle and Shotgun ” psi lett, sie 
First —to combine a .22 cal. rifle and .410 gauge shotgun in one 


compact, lightweight, takedown gun. 





Dealers— write for your free copy of our strikingly beautiful, 
full color, 22” x 27” window display card reproduced above. 
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Here are the winners in the 





VIGORO* + EndoPest - EndoWee 
DISPLAY CONTEST! 


t 


CONTEST 


(HELD FOR VIGORO DEALERS LIVING IN TOWNS 
OF LESS THAN 50,000 POPULATION.) 


1st Prize—A 1949 FORD SEDAN won by 


L. K. Ashcraft Company, Paragould, Arkansas 


2nd Prize-A LORD ELGIN WATCH won by 


Mrs. Marjorie O’Kelly, c/o J. W. Dudley Sons Co., Florist, 
Parkersburg, West Virginia 


3rd Prize-A UNIVERSAL MERCURY Il CAMERA won by 


Montebello Feed & Fuel Company, Montebello, California 


4th to 54th Prizes--PARKER “51” PENS won by 


Carroll os Hardware, Winter 
Haven, 

Ernest Sonar, 8100 Calumet Ave., 
Munster, Ind. 

Shaver’s Hatchery, Inc., 
ville, Ind. 

Roger’s Pet & Sry 
Miss. 

Mac’s Garaen Shop, 215 First Ave., 
Rock Falls, til. 

T. W. Wood & Sons, Wilmington, 


N. C. 

Mesa Feed & Seed Co., 25 North 
Robson, Mesa, Ariz. 

Antoine Seed Co., 112-16 E. Lexing- 
ton, Independence, Mo. 

Ord Farm Supply, Ord, Neb. 

J. 0. Whitaker, 2112 Bluff Ave., Ft. 
Smith, Ark. 

Aycock’s, Monroe, Ga. 

Marsala Hardware, 110-112 Broad- 
way, Hillsdale, N. J 

T. E. Frye, aed West Stuart St., 
Puyallup, Was 

Cordell Farm its Milledgeville, 


Crawfords- 


‘ty, Greenville, 


Ga. 

F. J. ‘Norton, Bucyrus, Ohio 

Brent W. Barker, East Haven, Conn. 

Ed J. Lyng, Modesto, Cal. 

Howell Seed Company. Sedalia, Mo. 

Martin Rispens, 3332 Ridge Road, 
Lansing, UI. 

Central States Seed Company, Man- 
hattan. Kan. 

Martin Feed & Seed Store, Barnes- 
ville, Ga. 

Robert W. Heimbach, Pottstown, Pa. 

Hodges Brothers, Inc., 234 W. Main 
St., Washington, N. C. 

Hawthorne Nursery, Hawthorne, Cal. 

Tittsworth Brothers, Frederick Pike, 
Ellicott City, Md. 

H. A. Stimmel, c/o Worthington 
Hardware, Worthington, Ohio. 


ays extra profits to display... . 


Peoples Hardware, 4000 34th St.. 
Mt. Rainier, Md. 

H. L. Cofer & Company, Athens, Ga. 

Bay Shore Feed Co., — Drive, 
Brightwaters, L. s N. 

H. vL. Cofer Seed ‘Company, 212 Ww. 


rm Mills, 435 W. Glenside Ave., 
Glenside, Pa. 

E. E. O'Keefe, c/o Mis Del Seed 
Store, Box 596, Clarksdale, Miss. 

W. L. Gleason Co., Inc., Newport 
News, Va. 

Lanning Seed Company, Nowata, 
Okla. 





William H. Bailey, c/o Madsen- 
Howell, 313 Madison Ave., Perth 
* Amboy, N. J. 
Longs Seed Store, New Castle, Ind. 
Hikem Brothers, Collinsville, ll. 
Muskogee Seed House, Muskogee, 
Okla. 
J. D. Byars & Sons, Alma, Ark. 
A. hy ae & Sons, Fayetteville, 


Fleak Hardware, Webster City, ta. 
Leonard Hardware & Paint Co., 141 
S. Market St., Washington, N. Cc. 
ar ~ gaa Seed Store, Beatrice, 
eb. 


Lazoen Hay & Seed Co., 25945 Van 
Dyke Ave., Center Line, Mich. 
Leon’s Feed & Seed Store, Burling- 

ton, N.C 
Dayton Whse. Co., Dayton, Ore. 
Thomas Home Surply, 3416 South 
Broadway, Englewood, Colo. 
Addalia’s Flower Shop, 146 East St. 
George Ave., Linden, N. J. 
Lexington Seed Company, 208-10 W. 
Vine Street, Lexington, Ky. 
Rees Seed & Supply Co., Washing- 
ton. Ga. 


CONTEST 


(HELD FOR VIGORO DEALERS LIVING IN TOWNS 
OF MORE THAN 50,000 POPULATION.) 


Ist Prize—A 1949 FORD SEDAN won by 


Eastern Seed Company, Inc., 301 So. Staples St., 
Corpus Christi, Texas 


2nd Prize-A LORD ELGIN WATCH won by 


Long Beach Milling Co., Long Beach, California 


3rd Prize-A UNIVERSAL MERCURY Il CAMERA won by 


Karsten & Denson Company, Third Street, Macon, Georgia 


4th to 54th Prizes-PARKER “51° PENS won by 


Germain’s, Inc., San Jose, Cal. 
7 <" Wyatt & Sons Co., Raleigh, 


Rocky Mountain Seed Co., Denver, 
Colo. 
Harvey Seed Co., Buffalo N. Y. 


Indiana Feed & Seed Co., Fort 
Wayne, Ind. 


.~- Hardware Co., Forth Worth, 

ex. 

Bell Seed Co., Forth Worth, Tex. 

Van Antwerp-Aldridge Drug Co., 
Mobile, Ala 

F. W. Lange & Son, Detroit, Mich. 

Dean S. Sweet, Sweet & Canterbury 
Seed Co., Springfield, tl. 

Kalmbach-Burckett Co., Retail 
Store, Shreveport, La. 


F. P. Pfohl, c/o Sears Roebuck Co., 
Buffalo, N. Y. 


Harvest Seed Co., Forth Worth, Tex. 

Ferd Staffel Co., San Antonio, Tex. 

Ricker Hardware, Inc., Canton, Ohio. 

Cc. & Puckett Hardware, Richmond, 
a. 


Messicks Feed & Seed Store, Winston 
Salem, WN. C. 

Youngs Feed & Seed, Charleston, 
W. Va. 


Coyle Shea Co., Memphis, Tenn. 

Acacia Park Nursery, San Diego, Cal. 

Raymer Hardware So., St. Paul, 
Minn. 

Valley Seed & Garden Supply, Co- 
lumbus, Ga. 

The Ross Seed Co., Wichita, Kan. 


E. B. Jordan (T. W. Wood Sons), 
Richmond, Va. 


*Vigoro is the trademark for Swift & Company's complete 


Melicher-Schene Hardware & Lumber, 
St. Louis, Mo. 

Railey-Milam, Inc., Miami, Fla. 

Butzers Seed Store, Portiand, Ore. 

 % keen Co., Rego Park, L. I., 


Nicht "Seed Co., Oklahoma City, 

Oki 

Ben Isgrig Seed Co., Little Rock, 
Ark. 


Chesmore Seed Co., St. Joseph, Mo. 
Cottongim Seed Co., Atlanta, Ga. 
Vonnegut Hardware Co., Indian- 
apolis, Ind. 
Inland Seed Co., Spokane, Wash. 
Carroll Florists, Houston, Tex. 
Texas Seed Co., Waco, Tex. 
~—_ Feed & Seed Store, Macon, 
a. 
Philip J. Weber, c/o Namm’s Flower 
Shop, Brooklyn, N. Y. 
Milton Davenport, c/o Scheuermann 
Seed Co., Mobile, Ala. 
S. W. Flower Co., Toledo, Ohio. 
Preuss Greenhouses, Milwaukee, Wis. 
Magnolia Seed Store, Dallas, Tex. 
on Seed Co., Little Rock, 
rk. 


Reinicke Hardware Co., Dayton, Ohio 

Frederick’s Garden Shop, Portland, 
Ore. 

Henry Campe, Oakland 3, Cal. 

M. S. Young & Co., Allentown, Pa. 

Mellinger Seed Co., Youngstown, 
Ohio. 

Caughman Feed & Seed Co., Colum- 
bia, S. C. 

Fulton Hardware Co., Atlanta, Ga. 





balanced plant food. 


Americas 3 great gardening aids 


SWIFT & COMPANY 


PLANT FOOD DIVISION 











. S. YARDS 


CHICAGO 39, ILLINOIS 
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Water System 
that GREW 


LIKE Topsy’) 


(Don’t underestimate the Sales Power of Running Water!) 


When Mr. H , of Michigan, bought the ranch for water convinced Mr. H that even his I!/, 








house pictured above, the property had a 2-inch well 
and a small pump. Mr. H quickly found that 
his water supply was inadequate. His hobbies of 
gardening, developing a fine lawn and maintaining 
kennels for raising pedigreed hunting dogs demanded 
more and more water. 

Mr. H had a 4" well drilled and equipped with 
a I'/, H.P. Deming Jet Pump and a larger storage 
tank. "Now", thought Mr. H ."T'll have all the 
water | need!" So he did, for a while. 

Later he decided to install an underground lawn 
sprinkler system. But the bigger peak load demand 
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H.P. Jet Pump was inadequate. His next move was 
to install a 3 H.P. Deming "MINUTURB" on his 4-inch 
well. Now he has plenty of water for any peak 
load demand. 

The more water people use, the more they want. 
The COMPLETE Deming line makes it possible to 
sell EVERY prospect the RIGHT pump for his needs. 
Sell every prospect on the advantages of making 
FULL USE of running water. 


THE DEMING COMPANY 


517 BROADWAY e© © #© SALEM, OHIO 















Handsome, all metal con- 
struction 


e Glass front prevents losses 


e Takes less than 1 sq. foot 
of space 


e Room for stock in back 


e Sales helps for clerks on 
back 


SELL MORE STEEL TAPES! 


NEW COMPACT COUNTER MERCHANDISER FOR 
WYTEFACE* TAPES...INCREASES YOUR SALES 


EXT time you order WY TEFACE* Steel Tapes FACE Tapes. The black markings on the white back- 
and WY TEFACE Steel Tape Rules, get this eye- ground are easy to read in any light. The patented 





catching, sales-boosting counter display case. This white surface prevents rusting and will not crack, 
new merchandiser is sure to increase your tape sales. chip or peel off—and it is easy to keep clean. 
All you need do is ask your jobber for Ask your jobber about the two WYTE- 


either one of the two assortments of LJ Oe FACE assortments that come to you in this 
w= 


WYTEFACE Steel Tapes, Tape Rules and handsome, durable display. Use it to get 











Refills which come to you packed in this ii WYTEFACE Tapes out where your cus: 
: Reproduction, 2 _ y ~ . ane 
display. ee tomers can see them and watch your tape 
and Materials sales Zo up to a new high! 
You, as a hardware dealer, already Slide Rules, ee x ws 
. Measuring Tapes Trade Mark. Wyteface Steel Tapes are protected by 
know the sales advantages of WYTE- U.S. Patent 2,089,209. 


KEUFFEL & ESSER CO. 


EST. 1867 


NEW YORK * HOBOKEN, N. J. * CHICAGO * ST. LOUIS * DETROIT * SAN FRANCISCO © LOS ANGELES * MONTREAL 
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Millers Falls presents 


STILL ANOTHER 
NEW TOOL! 


Celebrating 80 Years of Toolmaking 


No. 300 Hack Saw 
Frame and Blade 
$3 List 
th 


Slightly higher in the West 








LEVER ACTION 


gives greater, more uniform 
tension, longer blade life, faster 
blade changes. No more lost 
wing nuts on’ studs. 


e back- 


j Here’s still another new tool by Millers Falls — another prime opportunity 
ne to profit from Millers Falls’ 80th “‘birthday celebration”! 


k, ; 
a. It’s the new N6? 300 Hack Saw Frame that tightens blades by lever 


action! Fool-proof cam mechanism insures the right tension in every 


fap blade. Adjustable to take both 10” and 12” blades. Cutting edge of any 
spe blade can be set to face right or left, up or down. Complete with one 10” 
ha Millers Falls ““Tuf-Flex”» blade. Fine quality steel throughout. Finished 


meee in gleaming nickel-plate . . . with an eye-catching red handle of durable, 
e resilient plastic, molded-on! Get set for sales when you stock No. 300! 
Immediately available from your jobber. 


a 
Millers Falls Tools jay 
“7 GREENFIELD e MASSACHUSETTS © 
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eS SERVICE DOLLAR VOLUME 
WITH INSTALLATIONS 





Make profits on every installation. 


Eliminate troublesome call backs. ! 


















Build regular repeat business through 
cartridge replacements. 

Help customers save money by giving 
cleaner burning fuel. 

Build goodwill and customer loyalty 
by providing trouble-free operation. 


Genera HAS THE RIGHT FILTER 
FOR EVERY OIL HEATING PLANT! 


The General is popular with all contractors, dealers and fuel oil service com- 
panies because it has proven the best fuel oil filter for heating plants, hot water 
heaters, and room heaters. The General will prove a profitable leader for you, 
too! Report after report in our files bear out these statements. 

For average installations three models, Deluxe 2A-300, Master 2A-700 
and Economy 1A-25, are outstanding leaders in the General line because they 
are priced to sell easily, built to give long-lasting service, and designed to 
provide high-degree performance. 

There is no better time than now in letting General Fuel Oil Filters increase 
your service dollar volume. Contact your jobber immediately or write direct 
for information and discounts. 

Listed: Re-examination 


GENERAL FILTERS 12890 WESTWOOD AVE. 





INCORPORATED DETROIT 23, MICHIGAN 
CANADIAN FACTORY BRANCH: GENERAL FILTERS ¢anana, 173 STRACHAN AVE. « TORONTO 10, ONTARIO 


SEE YOUR _JOBBER OR WRITE DIRECT TO THE FACTORY 





3 Reason . GRIPSO 


ANEW KIND OF VISE PLIERS 


SELLS ITSELF! 






EINGER-TIP_ RELEASE— (2) 

Opens Jaws Instantly DOUBLE-ACTING 

Without Banging Knuckles! ADJUSTMENT SCREW— NEW-TYPE JAWS— 

A flick of one finger opens powerful jaws without mak- = Adjust Jaws Twice As Fast! Prevent Slipping and Side Twist 

ing handles leap apart. This revolutionizing feature 

saves knuckles, saves time, places complete control in Right and left hand threads give double Flat jaw on top, curved jaw on bottom, give greatef 
one hand, and lets you release, readjust and relock speed on jaw adjustments. You srip and holding power than ever before . .. more than double 
without chan ing position. Dealers say this exclusive adjust with same ,hand—easily, quic ly—a resistance to slipping and side twist. Teeth especially 
new feature alone sells Gripso on sight! big advantage in “hard-to-get-at’’ places. heat-treated—tough, long-lasting. 


THESE THREE EXCLUSIVE FEATURES bring “‘on-sight" GRIPSO sales to craftsmen, never before reahed by conventional vise pliers. If you are an established wholesaler 
farmers, and “‘home-workshopmen.” And GRIPSO's many other advantages—making and volume sales appeal to you, send this coupon or write today for full information 
it ideal as pliers, hand-vise, pipe-wrench, clamp, and nut-wrench—open up markets and selling plans on GRIPSO. 





Ee ee BY 8 
ADDRESS a a a 





Street City State 


A PRODUCT OF H.R. BASFORD CO., + DEPT- B-I, 235 I5th STREET + SAN FRANCISCO, CALIFORNIA 





86 HARDWARE AGE, SEPTEMBER 9, 1948 











does a 

--& 
for wa 
Comes 
Moto-§ 
marke 
sensati 


HARDW 





MOTO-TOOL— Popular "Pocket-Size Machine Shop” 


Here’s the tool that is the leader through merit. 
Because of its high speed, Dremel Moto-Tool cuts 
cleaner . . . saves cutters . . . does better grind- 
ing, carving, drilling, routing, finishing—faster. 
Moto-Tool is a precision-buiit grinder, backed by 
ten years of industrial service. Also used by the 
Armed Forces. From its patented automatic chuck 
lock pin and oil-less, sealed bearings to its dust- 
filtered air cooling system, Moto-Tool is packed 
with more convenience and long-life features than 
any other hand grinder. Craftsmen want it as 
soon as they see it . . . and Moto-Tool Accessories 
bring steady repeat business. 


PRE-WAR PRICES STILL PREVAIL 
Moto-Too] Kit No. 2, with 23 accessories (high-speed 
steel cutters, grinding wheels, polishing accessories) 
and heavy-duty professional Model 2 Moto-Tool in 
natural-finish hardwood case list price $23.50 
Moto-Tool No. 2, with one emery point 

list price $16.50 
Moto-Too] Kit No. 1, with Model 1 Moto-Too! and 
34 accessories «-...list price $17.50 
Mode] 1 Moto-Tool, with one wheel point 

list price $9.85 


Approximately 
27,000 R.P.M. 


a 
DREMEL PORTABLE 


SELLS FOR ) MESS 
ONLY : DRILL PRESS 
SELLS FOR 


tLess Moto-Tool) 


$14,°> ’ al ONLY $9 95 


. Here’s a real profit maker !—a 
cate tame ~ portable, precision drill press, 
ae ial : destined to find its way into 

i thousands of home workshops. 
JUST GUIDE IT! ? ’ Owners of Moto-Tools will dis- 
cover the new Dremel Dril! Press 
indispensable for handling fine 
work such as creating costume 
jewelry, model making, wood 


e ~ ; 
carving, routing, ete. Sturdy 
Amazing MOTO-SANDER tool clamp accommodates Model 
Dremel has developed an inexpensive electric sander for home or shop No. 2 Moto-Tool. Power unit can 
. . » 80 easy to handle that a child can use it. The new ““Moto-Sander” be raised or lowered, swung in 
does a beautiful job of sanding . . . delivers 7,200 strokes a minute any direction or quickly removed 
. gets into places other sanders can’t reach. And, it may be used for regular off-hand use. 
for wax polishing as well! Moto-Sander has only two moving parts. 
Comes complete with Garnet paper and felt polishing pad. The Dremel! 
Moto-Sander is the lightest, most practical electric sander on the f R E E D i S$ PL AY A Ss E 
market—the only one of its kind. Your customers will want this 
sensational sander on sight! Write today for details. 





HIGHLY VISUAL CABINET | veeme 
DISPLAYS MORE THAN = 
1,000 ACCESSORIES 

Magic Dremel offers you a new kind of 


grinding-point and cutter depart- 


MOTO-SAW ment . .. so compact it requires 


less than a square foot of space... 
yet provides ample room for stor- 


BLADE HOLDER age of over 1,000 grinding acces- 
FACES BLADE sories! It’s yours... FREE... if 
you take advantage of any one of 
FOUR WAYS Dremel’s three money-saving acces- 
sory deals. aaae 
The versatile Moto-Saw i; 
as safe as a handsaw . . . Brings Tools to Customers | ; 
a touch of the trigger switch ‘ b tey 
sets it going... releasing Removable trays save hunting for : iitTrr it 
stops it instantly. When stock . . . make stock easy to show <a F 
P your ‘“‘home workshop”’ cus- easy to reach or inventory. No ; 
> greater : : tomers feel the hang of Med Renin! oath i.” : " { 
n double . thin stumdiy electtie serell guesswork . . . no mispricing. Ac- eeee sees! 
specially cme tn Shane Gand . « « O20 cessory numbers and prices are given : 


it run 7,200 strokes a min- beneath items displayed. Drawers 
} ute . . . and realize that have designated areas for wheels 
holesaler . , 7 it saws sideways as well as and cutters. The cabinet is of finely 
formation . sii ‘ oe forward and backward... finished hardwood with round, trans- 
they’ll be impatient to own “ . 
With 3 one—at only $5.85! Write parent plastic front. Write today 
Saw Blades) today for information on for complete details on FREE dis- 
this magic money maker piay cabinet. 


See Dremel Profit Products—Booths 319-20-21, National Hardware Show—Grand Central Palace—N. Y., Oct. 12-16 
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Cheney drop-forged, all steel vise NX 

with swivel base. Jaw width 3/2” 

—opens to 3”. Weight 15 Ibs. N 

Extra wide and deep throat for QQ 
arge capacity. Built to withstand N SN 
ard usage, hold larger work, ON 
operate easily, swiftly and with 
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Here’s another of the full-page color ads we're running every 
month in Popular Mechanics. Again and again we're telling our 
42 MILLION readers— men who are steady buyers of tools 
and hardware—that BRANDED merchandise, bought at the 
HARDWARE store, is BEST. 


. . » Popular Mechanics Magazine 
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GET THIS 
16-Page Swan Brochure 
from your Swan Jobber Salesman Today 





“oenneeeen . 
Hardware Merchants:—you owe it to yourself, cord—complete facts regarding Swan’s new writ 
your business and your customers to know the ten “Time Guarantee’— national and local adver- 
full story of Swan Garden Hose! tising and selling helps—everything you need to 


The colorful, 16-page Swan brochure illustrated build a bigger, better and more profitable Swm 


- P . Garden Hose business! 
above tells all! Contains actual cross section of 


Swan Hose —samples Ask your Swan Jobber Salesman for yout 





of Swan’s new rayon copy today! 


SWAN RUBBER COMPANY 


BUCYRUS, OHIO 


World’s Largest Manufacturer of Garden Hose 
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No. 179 Cup Set 
for Quart Bottle 
(3 smaller cups to 
nest in cover cup) 





Rien 


1eW writ- | 





‘al adver: 
1 need to 


ble Swan 


or yout 


No. 9720 Cork Display 


(26 corks for pint and 
quart vacuum bottles) 
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Vacuum 
Bottle 


Extras! 
THERMDS brand cups 


and corks move fast 
and steadily 


@ Spare parts for vacuum bottles are always in demand. 
Every vacuum bottle owner needs extra corks—and many 
who have older bottles want replacement cups. 

“Thermos” brand replacement cups are made of new, flex- 
ible Atherlite—a tasteless, odorless, non-toxic plastic with 
low heat conduction properties. They are completely un- 
breakable in usage—can be dropped, thrown or bent without 
damage. They’re available for all half-pint, pint and quart 
Thermos brand vacuum bottles. 

“Thermos” brand corks are easy-fitting, long-lasting- 
made of find grain natural cork. Three should be used, alter- 
nately, with every vacuum bottle—so each cork is kept fresh 


and sweet. Thermos offers a “Baker’s Dozen” deal for pint 





and quart bottles—a convenient display containing 26 corks 
for the price of 24. (Special corks for half-pint bottles are 


shipped in cartons of one dozen each.) 


THERMDs 


TRADE-MARK REG. U, S, PAT. OFF. 


BRAND VACUUM WARE 


THE AMERICAN THERMOS BOTTLE COMPANY 


Norwich, Connecticut 


THERMOS BOTTLE CO., LTD., TORONTO 
THERMOS LIMITED, LONDON 








91 











Most every fisherman already owns a 
favorite rod and one or more detach- 
able reels. Such prospects are usually 
automatically out of the market for 
additional conventional equipment. But 
not so with the Hurd Super-Caster. Due 
to its recent entry into the field, only 
few fishermen have so far acquired this 
modern, appealing innovation. It opens 
up an entirely new market among fisher- 
men who have “everything.” If you want 
to make new sales—create additional 
business—put the Hurd Super-Caster on 
display. Immediately available through 


your local jobber. 


Patent D145625. Other Patents Pending. The right to make specification 
*hanges is reserved, without obligatior 





MODERN FEATURES ' 
THAT HELP SELL THE HURD SUPER-CASTER 


Streamlined Built-in Reel 
Appearance Super-Smooth 

Thumb-Button Control Operation 

Light Weight Pistol Grip Handle 


Construction Corrosion-Resistant 


Interchangeable Rods Materials 














SUPER ¢ CASTER 


WITH INTERCHANGEABLE RODS 


HURD LOCK & MANUFACTURING CO., SPORTING GOODS DIVISION 
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NEW CENTER BUILDING e¢ DETROIT 2, MICHIGAN 
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© in 3” size in Standard Colors, Green 
or White 


— 
reflectability : 


esi 8 


© Fit flesh if screwed on or comented fo 
= any surfice 
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i 
@ Adaptable for boat use 


aS 














26 Monroe Street © Mount vag N.Y. 
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In addition to our prewar organization at Davao, 
we recently established bodegas at Tacloban, Cebu 


and Tigaon as well as an office in Manila. 


Quality, in the final analysis, is the true measure of any 
rope. And quality-controlled rope like Columbian Tape-Marked 
depends on pure manila fibre . . . durability . . . strength . . . 
flexibility . . . and the Organization that produces it. 

In the Philippines where the finest manila fibre is produced, 
Columbian resident buyers select the finest crops of the abaca 
tree. The fibre is then delivered in bales or “‘bultos” to Colum- 
bian'’s own bodegas (grading and packing plants) in Min- 
danao, Leyte, Cebu and Luzon. 


There is no finer rope! 


TAPE 


Under strict Columbian supervision, the fibre is cleaned, cut, 
graded and baled for shipment by expert Filipinos. Finally, 
after due inspection by government officials, the bales are 
sent to the cordage city — to Columbian's plant at Auburn, 
N. Y. 

Here under the same quality-controlled standards, Columbian 
produces the famous Tape-Marked Rope — the rope of the 


nation. On land and sea . . . and in the air . . . where 
dependability is vitally essential, quality-controlled Columbian 
Tape-Marked pure manila rope is the choice of men who 
know. 


COLUMBIAN ROPE COMPANY 
400-70 Genesee St., Auburn, "The Cordage City", N. Y. 


44°) 
PURE MANILA ROPE 
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Also ask about the quality 
sensation in the low 
priced field —Texas 
Leaguer Bats 


= BASEBALL & 
SOFTBALL 


ail BATS 
Specially Selected Stock! 

Air Dried Exactly Right! 
Precisely Balanced! 
Professional Bone Rubbed Feel! 


They're tops in sales because they're tops in 
performance on big-league field or sand-lot. 


Atkansab- Traveler 
ALUMINUM BOATS 


There's an Arkansas Traveler to appeal to every sportsman or fisher- 
man regardless of the size of his purse. They're engineered for 
dependable performance and low-cost upkeep — they're safe, light 
for easy handling, and have all the latest features to make them extra 
speedy, extra roomy and extra good-looking! Arkansas Travelers are 
a complete line of profit makers because they sell on sight! 


e FISHERMAN’S DREAM 
Light Weight, low-priced 
12 and 14-Ft. Models. 
Wood seats, floor and 
gunwales, Extra shaljow 
draft. Plenty room for 
equipment. Speed up to 
25 mph. Camouflaged 
green. 


e SPORTSMAN 
Safe, fast, beautiful, light 
weight, low in cost. 12 and 
14-Ft. models. Wood seats, 





floor, and gunwales. An 
ALL-PURPOSE family 
boat, always ready for 
service, that requires no 
maintenance. 


e UTILITY 


» Low in cost and dependa- 
ble for all-round rugged 
service. 12 and 14-Ft. 
models. Lots of room for 
4 with plenty equipment. 
No upkeep expense 
Wood seats, floor and 
gunwales. Speeds up to 
25 mph. 


No big investment required! You 
need only one display model— 
drop shipments are made direct 
from factory to your customers. 


Write For Detatls 








Baseball and Softball Bats ARKANSAS ae vaaea, Aluminum Outboard Beats 








TRY 


BE PREPARED FOR 
FALL AND WINTER SELLING 


HAVE A COMPLETE LINE OF 


RY Por 


ATHLETIC GOODS 


FOOTBALL GOODS * GOLF - TENNIS 
BASKETBALL GOODS e BASEBALL e BADMINTON 
FENCING AND ARCHERY GOODS 





ALSO headquarters for complete assortments of well-known 
lines in HUNTING CLOTHING, HUNTING SHOES, 
CAMPING SUPPLIES, SKATES, SKIS, SLEDS, BICYCLES, 
WHEEL GOODS, TOYS. 


AND all the leading makes of GUNS and AMMUNI- 
TION, such as REMINGTON, PETERS, WESTERN, 
WINCHESTER. 


It will pay you to wait for our Salesmen fo see 
the following lines: 


ICE SKATING OUTFITS, 
FOOTBALLS, SHOULDER PADS 
AND HELMETS 
















Write For 
Our 1948 
Toy Catalog 


EDW. K. TRYON CO. 


815-819 ARCH ST., PHILADELPHIA 5, PA 
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}VACUUM PITCHER 


OR GIFTS... OFFICES... HOMES) eee 














A natural for the gift and class markets. And 


TENNIS 
MENTOR ready for the Christmas gold rush. This 
. ° 1 (RB) 
elicknown MeUPerbly styled vacuum pitcher set comes in a DELUXE VACUUM BOTTLE 
SHOES . 
choice of four colors— Mar . t 
CrCLes, , rere jenn, Gaetano The finest of all vacuum bottles. Designed 
Green or Black crackle finishes with Chrome ee ee 
MMUNI- and styled with rich simplicity. A splen- 
/ESTERN, trim ... or combination satin and le al hee”? 
did gift item. And an attractive “lure 
‘ burnished all-Chrome. Complete with ' 
= to draw the luxury trade. Its exceptional 
Chrome tray and two platinum banded glasses. i laa 
. rear ‘. " quality distinguishes your store as a place 
t = 
) i VENEE Snag ony nee het aS pUMNNNe- Oy for the unusual and out-of-the-ordinary. 





and builds store traffic. Backed by compelling 





In same four color combinations as the 





4-color national advertising. Each set 





pitcher. In quart and pint sizes. 





registered by serial number and backed 


by guaranty. In quart and pint sizes. ALADDIN INDUSTRIES, INC. 


Dept. 2-J, 223 W. JACKSON BLVD., CHICAGO 6, ILL. 









e ® 
LOOK FOR the name in Vacuum Bottles, Lunch Kits, Electric 


Lamps, Kerosene Lamps, Lanterns, and Heaters. Copyright 1948 
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BE READY FOR THE KICKOFF 
ON THE FOOTBALL BOOM 
WITH 


TUCKER 
BACKREST 






COMFORT 
IN THE 
BLEACHERS 


Your customers will really thank you for showing 
this comfortable and durable backrest. It folds 
easily and carries light, is finished attractively in 
smooth hardwood and canvas softly padded. 


FOR: 
BLEACHERS, 
BEACHES, 
BOAT, OR 


WRITE FOR LITERATURE & PRICES 








WORRUBBERECOM PAN 


FORT SMITH, ARKANSAS 








Nye tame \h 





BANK 






























ANNOUNCING another 


tof it Makev.... 


eaby UNION STEEL 


~ New! 
/\\Fold-Flat’ 










i 
~ _ Asie, 
- Bie & ~ } 
—,. a Se ee = i. 
a ‘ 


tine oe 








NO WASTED SHELF 
OR DELIVERY SPACE 


No need to tie up valuable 
storage space with this 
“Fold Flat” rubbish burner. 
It folds down flat to 31% 
in. x 28 in. x 142 in.—easy 
to deliver or for your 
customers to carry home. 
Opens to a full 28 in. high 
x 16 in. x 16 in. square. 
































In F 
se | 

E. J. 

*COMPANION TO THE | LooK’ar THESE Fia. 
FAMOUS U.S.P. ZIPPER TOP |“SELL-ON- -SIGHT" Ne 
Hardware dealers in every state have | FEATURES R.C 
been making extra profits with the | . Utic: 
Zipper Top. Now, the ‘'Fold Flat SSS | — 
burner gives you new advantages in aan é 
handling the USP line—another profit Pty Mis 
maker for you to cash in on. Ark 
ED Geo 
Your customers will like its hinged * ATTACHED EASY OF- ee 

top—it opens with an easy flip of the rn ae ere 
finger. (Can be opened with a stick | Col. 
when hot or dirty). LI Miss 
For rapid sales, show them the QP s. ¢ 
Quick-Burn “‘tunnel’’ draft construc- é _f Mis 
tion of the Fold Flat bottom. It Will 
enables air to get under rubbish for See ee Roac 
more complete, faster burning. PERFECT COMBUSTION. — 
Available immediately — Order from | * STUROY MESH FRAME, Wal 
. 1 *RUST RESIST Fort 
your jobber Today! GALVANIZED Fine 





UNION STEEL 
PRODUCTS COMPANY 


ALBION, MICHIGAN 


Ce a 
C 
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READY NOW! po 
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CONTACT THE H-1 MAN 


IN YOUR TERRITORY, OR WRITE US DIRECT™S 








In Florida: 
E. 
Fla 


Utica, N.Y. 


Arkansas: 


Kansas City 3, Kan. 


Mission, Kan. 





Mississippi: 
Road, Atlanta, Ga. 


Texas: 





Walter A. Durham, 3521 Ave. L., 


Fort Worth, Texas. 


J. Baumgartner, P.O. Box 8, Palmetto, 


New York and Vermont: 
R. O. Billings, Horrocks Ibbotson Co., 


lowa, Oklahoma, Kansas, 
Missouri, Nebraska and 


George R. Biggs, 4733 Delmar Ave., 
Col. B. C. Smith, 2624 Roeland Pkwy., 


S. Carolina, Georgia, Virginia, 


William J. Crum, 934 Williams Mill 


Eastern Seaboard: 
L. A. Davis, 258 Clark Street, Westfield 
N.J 


H. F. Kroeger, 132 South Street, 
Mahasquan, N. J. 


California, Utah, Nevada: 
John Stewart, J. B. Dick Co., 717 W. 
Olympic Blvd., Los Angeles 15, Cal. 


W. Virginia and N. Carolina: 
H. S. Fling, Alderson, W. Va. 


Long island: 
Alfred Greis, 69 Kenny Ave., 
Merrick, L. I. 


New England: 
R. A. Harris, Horrocks Ibbotson Co., 
Utica, N.Y. 


Rocky Mountain States: 
J. D. Jackson, 2360 Birch Street, 
Denver 7, Colo. 


Minnesota: 
C. G. Matson, 724 Stuart Ave 
Crookston, Minn. 


Pennsylvania and New York: 
Jim Miller, Horrocks Ibbotson Co 
Utica, N.Y. 

Ohio, Wisconsin, Illinois, 
Indiana: 

O. J. Vesper, 113 N. Diamond St 
Mansfield, O. 

R. E. Morstadt, 101 Harbor Place, 
Waukegon, Ill. 

P. E. Vesper, 113 N. Diamond St., 
Mansfield, O. 

Connecticut: 

Lee S. Newman, 408 Whitney Ave 
New Haven, Conn 

Michigan: 

Virgil Resh, 1516 Race Street 
Kalamazoo, Mich. 

Texas and Louisiana: 

Jerry Schvab, RFD 1, Donna, Tex 





FRORROCKS 


IBBOTSON 


COMPANY, UTICA, N.Y. | 











[MANUFACTURERS OF THE LARGEST LINE OF FISHING TACKLE IN THE WORLD ..f 
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Open your own Taylor 


Thermometer Department 


on 20” of counter space! 


AKE extra profits all year round from this 

new improved Taylor 14AN1 Package! 
It’s your own Thermometer and Barometer De- 
partment in one compact, attractive counter dis- 
play. All instruments pre-tested for high sales 
appeal, backed by powerful advertising in 
Saturday Evening Post, Better Homes & Gar- 
dens, Ladies Home Journal, and other leading 
magazines. Order this packaged department to- 
day and watch it pay double its rent on your coun- 
ter! Taylor Instrument Companies, Rochester, 
N. Y., and Toronto, Canada. 





aylor 


INSTRUMENTS 


: 


vob esurtensotnnaelsesal snvalavnedapenta ry 


-_-— a oo 
co coc fs. c& 
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NO. 14AN1 ASSORTMENT 


Pcs. NO. DESCRIPTION RETAIL EACH 
3 5127 Taylor Utility Thermometer - $1.75 
3 5316 Taylor Window Thermometer . 1.75 
6 5140 Taylor Wall Thermometer . 85 
3 17AA1 Taylor Wall Thermometer . 1.25 
1 5304 Taylor Deluxe Window 

Thermometer . ee ew 3.50 

2 5908 Taylor Candy Thermometer 3.00 
2 5928 Taylor Oven Thermometer . 3.00 
3 5936 Taylor Roast Meat Thermometer. 1.75 
1 2510 Taylor Berkeley Baroguide . 9.00 
1 AA Home Instrument Display N/C 


Retail Value $49.10, Cost to Dealer $28.20 


pront *20.90 — 42.6% 








3a 


san rogrcagerysiey eng 


COOK BY THERMOMETER 





ACCURACY FiRst . ” 


se 


Eye-catching, 
easy-to-put-up 
display is 18” 
high, 20” 
wide, 81,’ 
deep. Order 
your No. 14- 
AN1 package 
today! 


GET SET NOW 
FOR XMAS! 
All of these 
thermometers 
plus the Tay- 
lor Baroguide 
make unusual, 
attractive 
gifts. 
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AUTOCRAT: PV 
Watch with « 
dial. Clear nec 
em, dial typ 
timekeeper. F 





CAMEO: WW.- 
Watch! The 
plate, back is 
metal dial. Cl 
Retail $7.95. 





PRINCESS: IC 
Alarm Clock 
ivory finishe 
and hands. § 
ful bell alarr 





UBERATOR: 
day Alarm | 
for quiet ope 
ivory finishe 
brass bezel | 
Retail $4.50. 


HARDWA 





if 


iL EACH 
$1.75 
1.75 
85 
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AUTOCRAT: PW-12. Chromium plated Pocket 
Watch with outside black enamel numeral 
dial. Clear non-breakable crystal. Has mod- 
em, dial type second indicator. A reliable 
timekeeper. Retail $2.75. 







CAMEO: WW-123. A truly beautiful Wrist 
Watch! The bezel is 10 kt. rolled gold 
plate, back is stainless steel. Raised numeral] 
metal dial. Clear view crystal. Pigskin strap. 
Retail $7.95. 





PRINCESS: 1D-0-13. This smart, tiny 1-day 
Alarm Clock is only 31/,"" square. Gleaming 
ivory finished case, and brass plated bezel 
and hands. Single wind for time and cheer- 
ful bell alarm. Retail $3.50. 








UBERATOR: 8D-182. Beautifully designed 8- 
day Alarm Clock. Watch-type escapement 
for quiet operation. Clear bell alarm. Square 
ivory finished case, with brightly polished 
brass bezel and graceful, distinctive hands. 
Retail $4.50. 


NAME 
T0 


to Build your Clock 


and Watch Business 


e Sentinel Clocks and Watches are nationally 
advertised in LIFE, SATURDAY EVENING POST 
and LOOK whose monthly readership is approxi- 
mately 100 million people. 


Sentinel Clocks and Watches are sold under 
Fair Trade Agreements in states where these 
apply, with liberal profit margin. 

Available for dealers are illustrated consumer 
folders, counter cards, newspaper mats, and 
LIFE arrow stickers. 

Let the fast-selling Sentinel line bring you 
customers and profits. 


THE E. INGRAHAM COMPANY 


Bristol, Connecticut Established 1831 


Prices exclusive of taxes and subject to change. 


BUY 
SENTINELS 


Gor 


UMonres 


A 
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MURAL: SK-135. Modern design self-starting 
electric Kitchen Clock. Metal case finished 
in gleaming, durable baked white enamel, 








LYRIC: SA-14. Graceful miniature self-starting 
electric Alarm Clock. Its smartly designed 
die-cast metal case is finished in glossy, 
durable baked enamel. Pleasant 1-2-3 alarm. 
414"" high. Retail $4.95. 





with chrome plated bezel. 512" white dial, 


convex glass. Convenient bottom set. Re- 


tail $4.95. 











i 


i | 
ry 
a 4 
KITCHENETTE: SK-137. Streamlined self-start- 
ing electric Kitchen Clock, in gleaming 
white or red plastic case, as specified. For- 
ward tilt for easy reading in line with 
vision. Clear dial, convex glass. Chrome 
plated bezel. Convenient bottom set. 7/2" 
high. Retail $4.95. 

















WAYFARER: PW-191. Chromium plated Pocket 
Watch in stand-up frame which folds flat 
into genuine leather case, red, blue, tan 
or black. An excellent timekeeper for bed- 
side use and a reliable traveling companion. 
Retail $4.95. 
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Highlander 
New best-selling number with 
highland plaid center. 
Choice of five colors on white 


+e 
Wefresher |‘: 
Popular design ‘+: .:;.4 
of our kitchenware) ))’'/4 
set. Five smart colors.’ * 
on white. * 


Stove and table mats with the Aristo-mat label 


: ‘are the only ones your customers see in 
Cup *f A D, 

°n” Saucer 
Fast-selling Colonial 
design Red, black, 
blue or green on white 


their favorite magazines. And they’re the 
“best quality that money can buy! No 
~wonder Aristo-mats sell faster, more 

‘S easily, give greater satisfaction! Your trade 
AGVERTISED IM \ We. knows and appreciates these exclusive Aristo-mat 

* Good Housekeeping <4 \ eae features: 1. New, heat-tested ““Quad-coat”’ process 
* Ladies’ Home Journal ; baked enamel finish. 2. Extra heavy asbestos padding. 
3. Patented, rounded ‘‘Kant-Kut Korners.” 4. Underglazed design 


* Woman's Home Companion 
guaranteed not to chip. Check your Aristo-mat stock today! 


* Better Homes & Gardens 
* McCalls 





Aristo-ware Kitchen Set 


“Refresher” pattern stove mat, hot 
, canister set, cookie can, 
oval waste-basket. Durable 
quality, smart colors. 


Phoenix Table Mat Company 


1315 WEST CONGRESS STREET 
CHICAGO 7, ILLINOIS 
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“= Rights Convention 
was held at 

Seneca Falls, N.Y. 
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THERE were many big events and mod- 
est beginnings back in 1848 . . . the year 
Jacob Wiss first started forging shears. 
Working with infinite care, he produced 
a few pairs of shears a month in his shop 
in Newark, New Jersey. 

A hundred years later .. . and still 
working with infinite care... the factory 
of J. Wiss & Sons Co. manufactures 


more fine scissors and shears than any 
company of its kind in the world. By 
insisting on the highest standards of 
workmanship and materials, Wiss has 
maintained a reputation for fine quality 
for a century. And .. . with the contin- 
ued cooperation of our customers .. . we 
plan to operate along these same lines 
for the next hundred years. 


1848 — Quality for a Century — 1748 


J. WISS & SONS CO., 


NEWARK 


7, NEW JERSEY 












WOW. » « FULL PAGE 


4 COLOR ADS IN THE 
3 LARGEST CIRCULATION 

MAGAZINES 
UR 


foe tee 
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Lm “GLASS WAX" is a regi 
is the exclusi ity of Gold Seal Company 


| "GOLD SEAL” 


LISTENING HOMES PER WEEK 











GODFREY 






SHOW 
9,000,000 







A Product of the Gold Seal Company 
55 E. Washington, Chicago 2, Illinois 
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riddell’s Big three 





Open New Markets for You 


Carvel Hall Steak Knives 
are too much for any woman to 
resist . . . keen long-lasting blades of 
the finest steel set in handsome catch any 
ivory Lustrex handles with chrome- 
plated safety bolster and ferrule . . . 
they ll go with her finest silver and and mincing vegetables an 
still provide sharp, efficient cutting task. These Cleaverettes 
of meat. Attractively packaged in come in attractive 
sets of six or eight in jewel-like plas- — display cartons. 


tic cases. As a gift, or for her own 


table, they become a “must have.” 





The Briddell Line is Your Line 
for consistent sales and profits. All blades 


are of the finest, hand-finished steel... 


\ and this quality of product is your in- 
% surance of satisfied customers and repeat 
% . ‘ . 
% sales on other Briddell Cutlery. The 


Briddell line is backed by national 


advertising in Good Housekeeping 


and Betler Homes ¢ Gardens, dis- r Bridde] 
CRISF ELE 


\ play material to aid your mer- 






cave! O84 rung > 
Povarcnved by > 
Good Housekeeping 
4 

45 soveansee WET 





chandising, newspaper mats 
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Kitchen Cleaverettes, with 
smart mirror finish, chrome-plated 
blade and colorful plastic handles 
shopper’s eye. They 
make butchering of fowl or fish an 


easy job, tenderizing meat a cinch 





DeLuxe Cleavers are the larger 
model of Cleaverettes . . . they do 
the same tasks and more. The man 
of the house will want one for pre- 
paring those summer barbecues. 


The same mirror-finish and fine steel 


easy blade are again featured here. A 


fast-seller and profit-maker for you, 
the DeLuxe Cleaver is display-pack- 


aged to insure its popular appeal. 





and numerous sales aids available for 
all authorized dealers. Write today for 
sriddell. 


Sell Briddell. It’s the new, fast-growing 


complete information. Stock 


choice of the modern housewife. 


@ Briddell 


INCORPORATED 
CRISFIELD, MARYLAND 


Brine Quality ECullery 
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WRACK and RUIN? 


or ROYAL’S RACK and PROFIT? 


no more juggling 


with loose spools! 


MAKE MORE PROFITS, TOO 


USE THIS NEW DISPLAY 


Pe 3 


ROYAL DESIGNED FOR YOU! 


Se xX | 


ASK YOUR WHOLESALER 


/ _ 
about the ROYAL deal-quality Ff 
ROYAL @ wire, plus the rack 


ROYAL ELECTRIC CO., Inc., PAWTUCKET-R-I- 


104 





PLUG and 
CARTRIDGE FUSES + FUSTATS 
WIRE * CORD SETS * TROUBLE 
LIGHTS * CHRISTMAS LIGHTING SETS 














A KITCHEN SCALE... 
SO, WHY NOT A SMART ONE? 





MODEL 20H 


There’s no reason why a household scale 
can’t be smart in appearance as well as per- 


formance... at least that’s what we thought, 
so we built one... put it through the paces, 
even abused it beyond reason... it’s O.K.! 


Does a good job of weighing today’s high 
priced foods and other stuff that comes into 
the home. You can sell these scales because 
they are smart in either white or two-color 
combinations. Steel base with plastic housing 
and ribbed rubber mat. Large numerals and 
markers... capacity, 25 Ibs. Write for com- 
plete information. 


THE BREARLEY CO., ROCKFORD, HLL. 
New York Representative 
A. W. STERN - 1125 BROADWAY 


COUNSELOR 
pouseholee 
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P.S. Builders can 
make good use of these sales 
points in selling new homes. 


Gillor Tartory, - 





EYE-CATCHING 
DISPLAYS, TOO! 


Write for complete catalog 
and price list. 


| Gerity-Michigan corrorne 


turn eye-appeal into buy-appeal. Adrian, Michigan 
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“Me? I’ve got my sights on 
EMPIRE quality brushes” 7 


You can't fool me with "'sales'’ on unknown brushes. I've 
been using the Empire brand of brushes too long to be Nites: 
satistied with any other. 




























Yes, Mr. Dealer, a brush by any other name just 
won’t sell as well. If you have never sold Empire 
before — take a tip from other successful mer- 
chants. No line of all-purpose brushes has such 
universal eye-appeal and buy-appeal among know- 
ing housewives and general brush users. The 
reason is simple. Empire quality, design and value 
consistently lead the field. 





That’s why it will pay you to stock the brush line 
that most people want and buy on sight. Try a 
few Empire styles in your regular stock displays 
and convince yourself, Immediate delivery. 


Write for Empire's complete 110-page catalogue 
of fast-selling brushes for every purpose. 


Specialists in Household, Maiatenance and Personal 
Brushes Since 1909 


See You At The 











NATIONAL 
74 HARDWARE ; ‘ 
- SHOW _ oust 
oe ° 
BRUSH WORKS, J INC. sore so 
In Montreal, Canada, EMPCO BRUSH WORKS, LTD. % 
copyright. 1948 Empire Brush Works, Inc. “4 











FROM ONE END OF TOWN TO THE OTHER 


CUSTOMERS for CAMBRITE 


Your market for CAMBRITE house numbers actually reaches fre 
one end of town to the other. There’s a customer in every home 


Cambrite building in town! These glazed tile numbers give you something ne 










to sell. They’re up-to-the-minute, smartly designed in black on whi 


sealed forever under a smooth satiny glaze, and visible day or nigh 










CAMBRITE offers your industrial and commercial customers 





° 
% 





ideal method of numbering equipment, groups of buildings and bui 


+) 
"aiphe ing subdivisions— uniformly and efficiently. Available with blad 








japanned aluminum frames for 1 to 5 numerals. CAMBRITE! 







ready to sell. A big market is ready to buy. Are you ready to cashis! 
Order model #33 today, or write Dept. HA -6 for complete informatiot 


19/58 


TE2RSE4ES ROR 7ESRORO 


THE CAMBRIDGE TILE MFG. CO. . CINCINNATI 15, OHIO 
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These Ten toner colors 


DEVOE 


MIRROLAC 
on ie 


..ALL YOU NEED 


to have Z55 Dewe Library of Colors 
Shades always in stock | 


Take a look in your back room right now. Of course you 
couldn’t stock 255 different shades in all five essential 


types of paint! 
OR COULD YOU? 
Why your inventory of ordinary paints would eat you 
out of house and home—and leave no room for other 
items. 
BUT YOU CAN 
WITH THE DEVOE LIBRARY OF COLORS! 

Just ten toner colors—just five tinting base whites 
(exterior house Paint, gloss, semi-gloss, flat wall paint 


and enamel) give you the full range of 255 Devoe 
Library of Colors Shades! 


80 TO 1 NO OBSOLESCENCE 
That’s how the Devoe Library of Colors cuts your in- 


ventory to the bone—gives you the equivalent of a 
stock 80 times as big with no obsolescence. That’s a 
profit-building feature of this smart new system. But 
that’s not all! You’ll get extra sales, extra business— 
because it is almost impossible to be ‘‘fresh out”’ of any 
shade a customer wants! 

Write today to Dept. G on your business letterhead 
for full details. A Devoe Representative will call with- 
out obligation to tell you at first hand all the advantages 
—all the selling aids—that go with this amazing post- 
war Devoe color-matching system. 


Devoe & Raynolds 


Company, Inc. 
787 First Avenue, New York 17, N.Y. 
















This brush salesman never draws a cen! of par 
—but he packs a big selling wallop! Always of ¥ 
the job for you—reminding customers the, 
need brushes to paint with—driving home th 
top quality of Devoe Superkleen 100°% pu, 
BRISTLE brushes! Carries his own stock ¢ 
Devoe brushes always ready for a quick sa 


7" a, 
if 


SELECT THE a SUPEABLEEN BRUSH 


» “ Vi. FORK EVERY PAINTING PURPOSE = 


~ Brush / 
| : 
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drive 
Big, « 
scrult 


How to Get this Effective Display Vendor at No Cos} “= 


doubl 


Simply order a modest but sensibly varied assortment of Devoe Superkleen Brushes. 
You 


Chinese Pig Display Vendor will be shipped with your order! made 





Write, or wire for full information on this Dis- po) A’ Lo) wr. ae YN 4) Le) ao} mae), || PANY, INC. 


tributor Deal today to Devoe & Raynolds Co., , leael Prinesd indi 
. na 
Inc., Dept. H, 787 First Ave., New York 17, N. Y. aia crit na re HARDWAI 
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for fast-moving, double-sale 


BRUCE FLOOR PRODUCTS 






= 


LIFE, JOURNAL, BETTER HOMES sell Bruce Floor Cleaner and 
the Bruce Doozit together —two profits on every sale! 

















Yours just for the selling, more than fifty million pros- 
pects already pre-sold on wonder-working Bruce 
Floor Products by the biggest concentrated advertising 
~ drive in their history! The ads are on the presses now. 
Big, colorful bleed-size ads that will send millions of 
scrub-weary housewives to buy doth Bruce Floor 
Cos! Cleaner and the wonderful new Bruce Doozit. A 
double-profit sale for you every time! 


Watch for these powerful ads— 
but don’t wait for them! 
You can’t afford to miss a single one of the ready- 
made sales that are coming your way. Check your uapolishing Woxes, 
stock on the complete line of Bruce Floor Products Liquids paste, 5° linoleum Seo! 


. ° . jai 
now. Order today for earliest possible delivery. leer te 


E. L. BRUCE .CO, MeEmpPuis 1, TENN. 

















Bruce Doorzit retails at $1.89. Bruce Floor 
Cleaner, 68c. qt., slightly higher in the Far West. 






ING 
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CLIMAX CABINETS 
LOW-PRICED LINE 
© All Welded Construction 
® High Quality Silvering 

® Rounded Corners in Back 
for Easy Cleaning 

























® Door Stops 
® Razor Blade Drop 
® Bullet Catches 


F CLIMAX ARISTOCRAT 
CABINETS 
® Double Strength Glass 
High Quality Silvering 


Bullet Catches 
Piano-Type Hinges 
Heavy Steel Construction 


point in HAMILTON 
G compoct- 
feature of 


f z 





2 Bulb Edge Glass Shelves 





CLIMAX RECESSED CABINETS 


® 22 Gauge Steel Construction 


ALL CABINETS INDIVIDUALLY PACKED, 
Write for descriptive catalog sheets on 


styles of low and 


priced cabinets. 










+11 — Small 
Utility & Tackle 
Box. 1134''x5''x3!/)"', 
For storing valuables, 
small tools or tackles. 
Comes with snap catch for use with 
padlock or lock and key. Baked grey 
satin enamel finish, 















With tray, 19°'x 
6''x6'/."". “Heavy 





#19-1 — Tool, 
Tackle and 


Utility Box. peentee Fa? 


safety, strength 
and beauty. 
Baked grey satin 
enamel finish. 







HAMILTON 


METAL PRODUCTS CO. 


Est. 1907 


HAMILTON, OHIO 


Sales Offices: 401 Broadwoy, New York 13, N.Y 
Representatives in Principol Cities 


110 


Holds rigidly in place when in use by 
[suction cupsi No destructive, annoying 
_siomps. Simple to clean, ecsy to operate. 
















NEw 
SANITARY 









‘lit Price O9C 
MADE OF MONSANTO 
A Highly Heat-Resistant 


SINK STRAINER 


HEAVY 
REINFORCED 
RIM STANDS 
POUNDING 
WITHOUT 
BREAKING 


THIS 
COMPARTMENT 
CATCHES 

AND HOLDS 
ALL DRIPPINGS 


LUSTREX 
Material 


Immersible in Scalding Water! 


structed plastic sink 





market. “Beauty lined” 
..choice of Red, Yellow, Blue, Ivory, 


NEVER BEFORE A PLASTIC MATERIAL 


A NEW PRODUCT 


Acatchy” idea needed in every home. 
Eliminates, for the first time, messy 
drippings on sink drain boards, cloth- 
ing and the floor. The sturdiest con- 


strainer on the 
for eye-appeal 











Nothing Can FOR KITCHEN UTENSILS 
Leak Out GUARANTEED AGAINST DISTORTION 
Can be immersed in scalding water 
No Slopping for 15 minutes. A sales natural and 
On Way To a wonderful value 
Garbage Can Sample requests welcomed. 


ANOTHER KNOCKOUT! 


A Gadget Every 
Home Needs 


Ee 


“ist Price $229 
HANDY NEW 2-in-1, ALL 





PURPOSE 


KLEAVERSAW 


It’s a cleaver—it’s a saw . . . with a thousand uses from 


chopping meat to sawing bones, boards or 


chine shop quality, replaceable saw blades. 


nails. Has ma- 
Butcher shop 


grade cleaver steel. High luster, bright metal finish which 
silver polish will keep bright permanently. Saw and 


cleaver blade chrome plated. As handsome 
Wonderful gift item. Order today and watch 


Write for descriptive folder. 


et a 


as it’s handy. 
the sales build. 


fo B 


202 ROOSEVELT AVE., MONTEBELLO, CALIF. 
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| 
QUICK-MOVING 


@ You can meet every demand with this trio of fast- 
moving, customer-satisfying Buckeye roasters. All are 
excellent for holiday promotions but the Dutch Oven 
and Broilerette lead double lives—have dozens of 
uses ... sell all year ‘round. 


BIG OVAL ROASTER 


This is a really BIG roaster that uncovered takes a 
20 lb. turkey. As an open roaster it’s perfect for all 
poultry, lamb, standing ribs. Use it covered for the 
slow roasting of pork and less tender cuts of beef. Just 
the pan for quantity cooking of baked beans, macaroni 
and cheese. Patented cover vent permits browning. 
Scientifically designed basting tray with collapsible 
lifts makes it easy to handle hot foods. Hinged top 
and side handles save oven and storage space. 
No. Outside Dimensions Gauge Case lots Case Wt. 
9998 174x124 x 7%" 18 3 Approx. 
12 Ibs. 





13] 6 (0) 6 304 Jato Oy We BLOM Os = ME O)'8 27) 


Perfect as a roaster (either covered or uncovered) for 
the small family. Can be used on top of range for 
tasty pot roasts, whole meal cooking, New England 
boiled dinners. Cover has exclusive Buckeye patented 
vent which permits modern, vitamin-saving “water- 
less” cooking. 

No. Capacity Gauge Case lots 
1065 5 qt. 10 6 


Case Wt. 
Approx. 
25 Ibs. 


Only Buckeye offers you a small broiler with all the 
features you get in this piece. It’s perfect as an open 
roaster for small family. Has many other uses, too. 
Holds two steaks, four chops for broiling. Is smoke- 
less — easy to wash. Serves as cake cooler, strainer, 
drainer. Can be used in broiler or oven for heating 
frozen French Fries. Colorful carton makes it ideal 
for gift promotions all year ’round. 
No. Size Gauge Case lots 
9800 12” diam. 20 12 


Case Wt. 
Approx. 
23 Ibs. 


Order now for immediate delivery. Sales- 
producing newspaper mats available 
in one column and two column widths. 






BUCKEYE Aluminum Roasters 
























Chicago Sales Office 
11-110 Merchandise Mart 


. New York Sales Office 
Room 1814 
175 Fifth Avenue, New York 10, N. ¥. 














DETACHABLE STEEL SPROCKET & CONNECTING LINKS © REEL e¢ ROLLER (SINGLE & DOUBLE) | 


SILENT DRIVE e JACK G LOG ¢ STEEL SIDE e TRUCK, TRACTOR & WAGON e¢ TWIST LINK 
COIL e PATTERN ¢ SLING e CRANE & DREDGE e CONVEYOR e GENERAL PURPOSE 
SWING LINKS, HOOKS, COLD SHUTS & ALL OTHER CHAIN ACCESSORIES 
WIRE ROPE e HEMP ROPE & TWINE 


FLEXIBLE COUPLINGS 
CLUTCHES 
PULLEYS 


TRANSMISSIONS 
CHAIN HOISTS 
ADJUSTABLE V BELTS 


V DRIVES & SHEAVES 
STOCK GEARS 
SPROCKETS 


BEARINGS 
PILLOW BLOCKS 
SPEED REDUCERS 


AURORA 


mn 


PRODUCTS COMPANY 


LET ILLINOIS PROVED 
PERFORMANCE 


POWER YOUR SELLING JOB! 

















... for Profits, because: 


..in the Laboratory! 


ILLINOIS GLOVE Co. 


CHAMPAIGN, ILLINOIS 


..0n the Production Line! 
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ror TOP QUALITY RUBBER pRonycrs pRICED TO MOVE 





DOUBLE) 
IST LINK 
PURPOSE 





to my Jobber 


LAVELLE stands for more than 35 years leader- 
ship in the Plumbers’ Rubber Specialty Field. 


BEARINGS 
f BLOCKS 
REDUCERS 


LAVELLE leadership makes your sales job 
easier with distinctive packaging, colorful dis- 
plays—a constant reminder to your customers 
at the point-of-sale. 


Talk LAVELLE to your jobber, today. 





by i 





Acme ; 
aol FAUCET WASHERS ee way can FANE 
“Self Merchandiser” > ror GObBS! 


Most popular washer 
assortment today. Col- 
orful display holds 20 
“see-thru" cellophane 
bags. Each bag con- 
tains 4 assorted size 
Genuine, World Re- 
nowned Acme Washers 
and one brass screw. 
Can't be topped for 
real value and instant 
sales appeal, 


Fit One—Fit All 
TANK BALLS 
LAVELLE quality through and 
through — with special tapered 
seat for smooth operation on all 
size flush valves. Tough, black 
compound assures long life — 

satisfied customers. 


















No. 22 Asbestos 
Valve Stem Packing 


Attractive, practical — a 
"natural" on every deal- 
er's counter. Display holds 
25 cellophane jackets; 
each jacket contains 2!/> 
feet of top quality heat 
resisting graphited pack- 





ing. 
ee en COLORFUL COUNTER UNIT. Reminds — 
ond farms. and sells your customers on this important 





need at a glance. Holds 12 individually 
packaged tank balls, 








~/ » 420 North Wood Street — Chicago 22, Mlinois “ 
TANK BALLS — FAUCET WASHERS — FORCE CUPS — HOSE WASHERS — BASIN STOPPERS — REPAIR ASSORTMENTS’ 
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OF OUR “STARS” 
POPULAR GARAGE AND BARN DOOR HARDWARE 





“GLIDE”’ 
HANGER 


Applied to inside of door 
... out of the weather... 
takes any thickness of door. 
You can’t derail Glide” 
Hangers. Have great 
strength because door is 
carried directly under cen- 
ter of Track. Smooth oper- 
ating because of large 
wheels, roller bearing- 
equipped. For doors weigh- 
ing up to 750 Ibs. 


























“GLIDE” 
TRACK 


rrack and cover in one 
piece . . . the original 
“water-shed” type. A pat- 
ented telescope joint gives 
smooth continuous tread. 
Lag screws at 1 ft. intervals, 
hold Track securely to the 
building, without brackets. 
Top of door protected. For 
use with “Glide” No. 1 and 
No. 2 Hangers. 



















TROLLEY 
HANGER 


For doors weighing up to 
350 pounds and from 134” 
to 212” thick, Trolley Door 
Hanger No. 61 is tops. Set 
No. 62 includes pair of No. 
61 Trolley Hangers, three 
track brackets, two end caps, 
and necessary bolts. Hanger 
has vertical and _[Iateral 
adjustments, flexible joint 
allowing door to swing out. 






TROLLEY 
TRACK 


Trolley Track No. 110 is 
used with Hangers No. 61 
and No. 62 Frantz Trol- 
ley Hangers. Any similar 
hanger may also be used 
with this track. For all 
average-weight barn and 
garage doors (doors weigh- 
ing up to 350 Ibs.). Made of 
16-guage steel, it comes in 


lengths of 6, 8, and 10 feet. 









Write today for details on the complete Frantz Line. 


FRANTZ 


GUARANTEED BUILDERS HARDWARE 














FRANTZ MANUFACTURING CO., STERLING, ILLINOIS 


ilé 


@ The Stewart dealer plan offers an opportunity 
for you to make extra profits without investing your 
money or carrying any of our merchandise. Here’s 
all you do. Send for Stewart literature and famil- 
iarize yourself with our products. Then send us the 
inquiries. That’s all there is to it because we do the 
selling and pay you the commissions. 





Left: Stewart ornamen- 
fal iron Janterns in 
bracket and pier types 
are made in various 
sizes and in several 
jl hi rh f combinations of metal. 
NT 
OT 
ya “wi 
“ - 

















ae 





Right: Stoop railing 
design M-281. Stewart 30s ae 
railings are made in an k iF as onthe 
unusually wide variety oo ‘ ph * 
of designs to mee! all 

requirements, 


In addition to the items illustrated, Stewart prod- 
ucts comprise: Chain Link Wire Fences and Gates 
for all types of property. Plain and Ornamental Iron 
Fences and Gates. Folding and Sliding Steel Gates. 
Balcony, porch and stair Railings in Plain or Or- 
namental Iron. Steel Benches and Settees, Iron and 
Wire Window Guards. Wire Mesh Partitions, Flag 
Poles. Bronze Plaques. Baseball and Tennis Court 
Backstops. Stadium Seat Brackets, and many other 
products in iron, wire and bronze. Write for litera- 
ture today! 


THE STEWART IRON WORKS CO., INC. 
1537 STEWART BLOCK, CINCINNATI 1, OHIO 
“Experts in Metal Fabrications Since 1886” 
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BEATRICE NEBRASKA 


ae] am fe)! ) 
CUSTOMERS 






















; 7 
Your customers are ready to buy Dempster 
Water Supply Equipment. They know the fine 
performance...rugged dependability of Dempster 
Equipment—and they have the money to buy it. 


PLAN TODAY FOR THESE SALES 


When you handle the Dempster line you are 
planning for continuing service to your custom- 
ers, for kitchen, bathroom, barn and feed lot 
—including all pipe, fittings, faucets and valves 
for a complete job. 


AMERICA’S Complete LINE 


WRITE FOR DETAILS 
OF DEMPSTER’S 


FRANCHISE 
DEALER 
PLAN 


DEMPSTER MILL MFG. CO. 


DEEP WELL | <5} 
PUMP Gib 








JET PUMP 


ag te 
TR ES 











LESSER RESET 
en Paiae Sea ais 
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THE SENSATIONAL NEW... 






ONE COAT 
TRANSPARENT-CLEAR 















CONCRETE BLOCKS. 






ONE APPLICATION 
BRUSHED OR SPRAYED ON 


Crystal covers up to 200 square feet per gallon and it 
does a thorough, lasting job with only one coat because 
it penetrates. No skilled labor needed—any one simply 
flushes it on with a bristle brush—won't streak or smear, 


LASTING EFFECTIVENESS | 


















penetrates and is invisible after application. 






IT’S DIFFERENT... 
and it’s PROVEN IN USE | 


It’s not just another waterproofing coating “sensation"— | 
Crystal is a positive proven waterproofing that penetrates | 
and waterproofs the masonry itself. Customers find Crystal | 
is far superior to conventional waterproofings and after | 
trying it they come back for more with confidence. An | 


assured liberal profit to you. Nationally advertised. 


WURDACK CHEMICAL CO., 4964 Fyler Ave., St. Louis 9, Mo. 
i Please send complete instructions, details and prices 

, on CRYSTAL WATERPROOFING at no obligation. 

4 RN ois cnsicnncnoncncalson teil sacvwtetesoesrsosauwenonedde 4 
i a, DEERE S CONC eee ANSTEY eee CRT RN FO eT i) 
i MN Latibisse-esncishasiedeeiivneess State | 
i (cn SEG Res ne Oe Ee ee eee ‘ 
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... assure strong splices 


ee 








@ The exceptionally high tensile strength 
of the fabric used in PANTHER and DRAGON Fric- 
splices that 
last longer. This higher quality is guaranteed by con- 
stant checks on breaking strength, such as the one 
for ASTM specifications shown above. 

PANTHER and DRAGON Friction Tapes also rate 
high in tests for adhesive and electrical properties ... 


tion Tapes makes for stronger splices . . . 


work easily and stay spliced in cold as well as warm 
weather. Sold b aty through recognized independent 
wholesalers. The Okonite 
Company, Passaic, New 
Jersey. 

slook for the qa 
... your 


assurance of quality” 


Panther and Drager 


friction and rubber tapes 


a he 
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These four different R/M wicks will give your 
customers long, trouble-free service. They're 
made of highest quality materials by one of 
America’s best-known manufacturers of asbestos 
products. They're the kind of product your cus- 
tomers will remember and come back for. Ask 
your jobber for R/M .. . the pick of the wicks. 





The acme of perfection in stove kindlers, assuring long 
life and maximum stove performance. The only glass 
wicking woven with a wire core in every strand to 
protect the burning edge. Packaged 6 ft. and 100 ft. 
to the box in widths of 7”, 1”, 1%4” and 146”. 


R/M’s standard quality woven asbestos kindler. A sturdy 
long-lived wicking with wire core in both warp and 
filling yarn. Packaged 6 ft. and 100 ft. to box in widths 
of %e", vs 1%” and 134”. 


kindlerite 














RAYBESTOS-MANHATTAN, INC. 


ASBESTOS TEXTILE AND PACKING DIVISION 
MANHEIM, PA. 


We also manufacture a complete line of Mechanical Pack- 
ings, Friction Materials, and Industrial Rubber Products. 
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quik-flame 





The most efficient kindler ever developed for range 
burners. Patented open-mesh construction provides best 
possible results with distillate oils. The extra heavy wire 
core yarn keeps the kindler upright in the burner 
channel. Glass yarn at burning edge facilitates the 
removal of carbon deposits. Packaged 6 ft. to box, 
%e” and 1%” wide. 





The patented Tri-Ply construction rivals woven asbestos 
wickings in stove performance. It's the only asbestos- 
paper wicking furnished in standard 100 ft. rolls. Also 
packaged 6 ft. per box. In 7”, 1”, 1%” and 148” widths. 


tri-ply 




















Ved a SH 
TO THREAD 
SMALL PIPE 


















...@ snap to sell RIFEID 
OOR Ratchet Threaders— 
fast and efficient on 4” to 2” pipe 


@ He just snaps in size die head needed and your 
customer is ready to cut perfect threads on ¥“ to 
2” pipe. Dies snap into ratchet ring from either side 
—can’t fall out. No special dies needed for close-to- 
wall threads. Tough steel-and-malleable construc- 
tion—long-life heat-treated tool-steel dies. No. 0OR, 
¥g" to 1" pipe; No. 111R, 4" to 144"; No. 12R, 4%" to 
2." It pays you to sell these durable threaders. 












Free handy carrier for any 
group of sizes. | 


See our 
exhibit at 
the Nation- 
al Hardware \ 
Show, Octo- 
ber 12-16. 
Booth Nos. 
85-86-87. 





ELYRIA, OHIO 


THE RIDGE TOOL COMPANY 








Ask Your Jobber For This Quick-Selling 


CARPENTER SQUARE 
with SPIRIT LEVEL 


The perfect inexpensive 
tool for home and 
professional use. 










@ All metal square 

with 7 inch rule 
(marked ¥s, Ys and 
¥2). Spirit Level for 
horizontal and ver- 
tical use. 







Model C102 


We believe this is the only carpenter square 
with spirit level selling so far below those 
without this added feature. 

BOOTH 294 NATIONAL HARDWARE SHOW 


WATCH FOR ADDITIONAL TOOLS 
NEW NUMBERS APPEARING REGULARLY 


If your jobber can't sup ply you, write 


ewe MANUFACTURING CO., Inc. 


} 21st STREET. LONG ISLAND CITY 1.N Y 
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FIRST AGAIN! 


CEXA STAINLESS STEEL 
BRICK and POINTING 
TROWELS +» Vernontown 


(ALL VARIETIES) 


- | out-sell all others because they 





















| and 
el for 
out-wear all others! 
Check these superior Specify Vernontown—World’s Lightest Trowels! 
VERNONTOWN . 
SALES FEATURES: LONDON BRICK POINTING 
C102 
@ HO RIVETS, NO CASTINGS * 
© GENUINE ALLEGRENY LUDLUM STEEL ¢ Ll 
re @ RUST-PROOF, SELF-CLEANING = 
se @ PRECISION FLAT BLADES a . 2 








EVERY VERNONTOWN TROWEL UNCONDITIONALLY GUARANTEED 


SPECIAL GRADE 


See our complete line at the National Hardware Show, Booth 249 


Vernontown Tool Division 


METEX CORPORATION ° MOUNT VERNON, NEW YORK 
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Now, Sell Even More 


VISE-GRIP 


WRENCHES 



































Beautifully 
Displayed 
in Actual 


—" l 


Worlds Mosh Complete Hand ang / 


ede snip Dy PETERSEN MEG CO. dein # 





REGULAR 
MOOK 


¥ 
Pe y: 


MEW MODEL MEW MOLEX 
wren we 


/ 





See our display 
NATIONAL 
HARDWARE 

SHOW 
Booth 64 









FREE 


Display Board 
Sure Sells 
VISE-GRIPs 


It's no wonder this ever-working salesman 
greatly stimulates VISE-GRIP sales! Dis- 
plays the entire line with brief description 
and retail prices. Beautiful, 


finished in 4 colors on permanent plywood. Occupies little space. 


For wrenches in actual simulated use. 


you pay only for carefully selected stock of tools. 


VISE-GRIP is the world's most Powerful, most Useful, 
plete hand tool—and the Fastest-Selling toggle wrench. Doubie-lever 
action gives one hand TON-GRIP! Remains locked to the work with 
hands removed, adjusts to ratchet-action—and, in addition: 


INVOLUTE JAW CURVE gives powerful gripping, all shapes. 
THIN NOSE, stronger than ever, gets into close quarters. 
SUPER WIRE CUTTER cuts wire and small bolts. 
KNURLED JAW TIPS hold to the very tip. 
EASY TO OPEN from locked position. 
Fine alloy steel. Nickel plated. Guaranteed. 

See your jobber for VISE-GRIP Wrenches and Free Display Board. 


, PETERSEN MFG. CO. Dept. H-9 DeWitt, Nebr. 


most Com- 


‘120 


Has easel for standing—drilled holes for hanging. Board is free— | 





u Can Depend On 


MoZze 


For A BETTER Job! 


i 4 


No. 805 No. 810 
















No. 800 


MOLINE STEEL TACKLE BLOCKS 
FOR MANILA ROPE 
STRONG ... STURDY . . . DEPENDABLE 


| Made with heavy steel side plates and 

| U-brackets and strong oversized forged steel 

| hooks and thimbles. Single, double and triple 
sheave for % to 1” manila rope. Side plates 
have rounded edges which increases rope life. 
Finished in lustre enamel. 


Moline Heavy Duty Load Binders 
Double Swivels For Flexibility 


Constructed of high strength, heat-treated malle- 


able iron. Has improved, comfortable hand grip 
Bright enamel finish. Three sizes. No. 744 for 
¥%” chain; 745 for %” chain; No. 746 for chain 


over 1%”. 


Moline Safe-Lock Wire Stretchers 





AS ALLASARLSELNA DETTE ASTRA RR SS SNS 






Stretches longer fence 

wire easily and quickly 

Steel roller bearings make 

for smooth operation. Have 
hardened steel axles and re- 
fined malleable wire grip and 
hook with chain at one end and 
wire hook at other. 


Write Dept. HA-10 for complete catalog. WE SHIP QUICK! 


MOLINE 


A. 
MOLINE, ILLINOIS, U.S. 
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You can meet the needs of practically all 
of your customers with this assortment 
of 37 V-Belts. 

Each belt is a carefully selected best 
seller—chosen to fill your sales needs as a 
hardware dealer. Each has the unique 
Equa-Tensil Cord Section which provides 
entirely new pulling power and endur- 
ance. This streamlined metal counter 
stand does a strong selling job...revolves 
for easy selection. Solves your storage 
problem. 

Ask your Jobber for prices, or write 
Mechanical Goods Division, United 
States Rubber Company, 1230 Avenue of 
the Americas, New York 20, N. Y. 


U. S. RAINBOW—THE V-BELT 
With the Equa-Tensil Cord Section 








Ee ee 
Top Rubber Cushion Leora eee 
in closely-engineered 
balance with the 
lower section... to 
keep cool under con- 
stant stretch and turn. 


Equa-Tensil Cord Section 
—all cords scientifically 
placed, each pulling its 
share of the load. 


A sturdy level cushion 
for the Equa-Tensil Cord 
Section. Provides struc- 
tural firmness for V- 
grooves and over the flat 
pulley of V-to-flat drives. 
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Step up your 
profits with 

this fast selling 
low cost line 


It's easy to make money with 
the Standard Steel line. Every 
item is styled to make a hit 
with your customers . . . qual- 
ity built . . . priced to meet 
competition and leave plenty 
of profit margin for you. 


JUST OUT ... deluxe 
shower cabinet with 
rounded interior 


Here's a shower cabinet that's steel 
safer, easier to clean, better 
looking. Sells on sight over old 
fashioned shower units. Sides 
are aluminum finished in white 
enamel. Base is heavy gauge 


BATHROOM CABINETS .. . dozens of ‘em 








Chrome plated fixturas, 
self cleaning shower head. With 
curtain or unbreakable Plex- 
Glass or aluminum door. Sizes 
from 30" x 30° to 36" x 36". 
Doors available separately. 


MODEL 300L 
This budget-priced cab- 
inet has a 16"x22" bev- 
eled plate mirror, chrome 
plated brackets and 
piano hinge. Bulbs (T-S-40) 
not furnished. 





For registers and grilles, ventitators and louvres, 
other items priced to make money for you, com- 
pare the Standard Steel line . . . see for yourself 
the amazing values. 


Write for this new, bar- 
gain-packed catalog and 
price list for complete de- 
tails on “values worth 
crowing about." 


Standard Steel Cabinet Co. 


3713 Milwaukee Avenue, Chicago 41, Ill. 
en a oo 
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No matter whether your casements are wood, steel or aluminum; 
whether they were prefabricated in New Jersey or carpentered 
on-the-job in New Mexico, Getty casement operators are your 
best bet. Engineered to the job, with over a quarter of a century 
of manufacturing experience, Getty operators are built with 
utmost dependability and life-long sturdiness. Thanks to modern 
casement hardware developed by H. S. 
Getty & Co., your troubles can be over. 
No. 4703 W Operator, with the Getty ex- 
clusive Internal Worm-and-Gear construc- 
tion, opens and closes the casement through 
the screen ! 





No more disturbing the screen each time 
in order to open or close the casement in a 
hurry. No more sticking, jamming adjusters. 
Your casements can be unlocked, opened 
wide (up to 105° with extension hinges!), 
closed again and securely and snugly locked—all without ever 
touching the screen. No. 4608 W Locking Fastener, designed 
especially for use with the 4703 W Operator, pulls the sash 
tightly to the frame and insures protection from drafts, rain and 
insects. You have complete casement control—and all with a flip 
of the finger! There’s no effort, no fuss, no muss. 





Write for new Catalog E in color, fully illustrated with photo- 
graphs and complete installation details. Packed with readable, 
informative plans and specifications. 





SEE THE GETTY BOOTHS AT THE SHOWS ! 


Booth 26— Builders’ Hardware Exposition, Oct. 4, Chicago 
Booth 77—National Hardware Show, Oct. 12, New York 


H. S. GETTY & CO., INC. 


3348 N. 10th ST., PHILADELPHIA 40, PA. 
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This is it... The New 
MEMCO Glass-on-Steel 





Vacuum Coffee Maker! 





First in history—a porcelain enameled 
"W histling 


Brew'’ Control is big sales feature. 


vacuum coffee maker. 


“GLASS GRIEF” is out when customers 
own a MEMCO Vacuum Coffee Maker! 
Perfect answer to coffee lover’s prayer— 
glass-brewed coffee without replacement 
nuisance and expense. 


Smart-looking, smart to buy, smart to 
sell. Saves three ways: On first cost; on 
maintenance, on time and trouble. Makes 
ll the finest coffee (or tea) minutes faster, 
without watching or stirring. 






































Durable glass (porcelain) on unbreakable steel! 
Over-sized top bowl, flat, flared base decanter 








ninum; Use on any stove. Makes better coffee faster, 
itered ‘ with years of saving. 
WHISTLING BREW CONTROL is a 
} your - 
sntury MEMCO exclusive. Insures perfect coffee 
with because it controls water temperature, 
degree of pressure, vacuum return. Coffee sales promotion campaign. National ads 
odern a ; . P 
H. S. and water mix at ideal coffee-making in leading women’s magazines, dozens 
mee temperatures (the cheery whistle times of news stories in big-name publica- 
_— = Sem any pase im Ge heme) one tions, many radio mentions, direct mail 
nt gentle vacuum gives only best of flavor. . y ee 
ough No bitterness is sucked out of grounds. and newspaper ads. Packed individually 
in show-box cartons (six individual 
cartons to a case) and accompanied by 
ime ° 
‘ina handsome, colorful display.. 
sters. 
ened 
! + 4 ° ° 
= Write Today! Get more information, or place 
ver . 
jned trial order. : 
sash 
and 
flip pottom's “p 
See how easily you release Here's the disassembled MEMCO Coffee Maker, Tale ts the “Sey word” te " . 
the top bewl—no sticking, showing stainless steel and plastic snap-on handle, every MEMCO national ad- 
oto- spilling or breakage. filter and decanter pouring cover. vertisement. Thirty million 
women, cream of the cus- 
ble, tomers, read the magazines 


Utensils. 


ALL-MONEL FILTER is lifetime flavor guard. 
Snaps in place in split second; a rinse under the 
faucet cleans it perfectly. 


Be First to Show — to Sell — to Profit 
MEMCO Vacuum Coffee Maker is curing business 
doldrums. Priced at only $5.95 with all de-luxe 
A. features, it is backed by a complete advertising and 
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preselling MEMCO Cooking 
The only Per- 
manently Branded Porcelain 

Enameled Line. 











items too numerous to mention. 





We manufacture and stock, Gate hooks, Cup hooks, Screw hooks, 
Hammock hooks, Clothes hooks, Clothes line hooks, Ceiling 
hooks, Curtain rod hooks, Cabinet hooks, ''S" hooks, Screw hooks, 
Screw eyes, Eye bolts, Turnbuckles, Corrugated fasteners, Screen 
door springs, braces, handles. Storm sash operators, and hang- 
ers, Pole line hardware, Saw horse brackets and many other 


See your jobber or write direct to 






BETTER MADE BRIGHT WIRE GOODS 
AND HARDWARE SPECIALTIES 


"STANDARD PACK" includes bright wire items stocked 
in all sizes. 

“UNIT PACK" includes all fast moving items either 
carded, boxed, in envelopes or bundles. Best for dis- 
play and quick sale with added profit. 

“HARDWARE SPECIALTIES" all boxed in appealing 
display cartons include storm sash, screen door hard- 
ware, saw horse brackets and many home needs. 

“MAKE YOUR OWN" line of construction sets packed 
in display cartons includes many workroom and back- 
yard needs. 
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CHAS. 0. LARSON CO. © STERLING, ILLINOIS 
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INDESTRO'S Seéf- Selling 10 





Easiest Way to Win Friends 
} and MULTIPLY PROFITS! 


Twenty selected tool assortments available, 


OL DISPLAYS 







individually framed or in multiple assemblies. Ty hep 


Modern merchandising requires good 
displays. Tools well displayed are 
nine-tenths sold. And, as thousands of 
dealers know, when they're Indestro 
Tools they STAY sold and sell MORE. 
Men buy tools where a complete 
selection is offered! Feature the de- 
pendable, right-priced Indestro full 
line, display it on these handsome 
yellow-and-red boards, and increased 








Start by writing for the free 83-Page Indestro Catalog. 


INDESTRO 200ls for Seruice 


INDESTRO MANUFACTURING CORP.,N. Kildare at Schubert, Chicago 39, IIl., U.S.A 


tool sales volume takes care of itself. 
How to Start Indestro Profits Your 
Way! These merchandising displays 
are furnished without charge with 
selected assortmert of fast moving 
Indestro Tools—no dead numbers! 
You can make your choice from 
twenty related tool assortments which 
will add frequently overlooked valu- 
able selling area to your store. 
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LIKE THIS »> 


CHIPPED BATH TUBS 
























@ OR THIS 


REFRIGERATOR DENTS 
OR CRACKS AND ALL 
PORCELAIN SURFACES 





You'll pick up plenty of extra sales—and profits—with 
this Magic Money Maker -MAGIC PORCELAIN GLAZE. 
Because MAGIC is “tops” for repairing ugly chipped 
spots on bath tubs, sinks, refrigerators, washing machines, 
stoves and other porcelain surfaces, customers buy it 
again and again. Pure white, waterproof, 
MAGIC PORCELAIN GLAZE dries rock- 
hard —fast! Easy to use. Won't chip. 5 )y 
“MAGIC” sells itself from an attractive El; | 

display carton. Packaged in 1-oz. (25c) ; 
bottles, 4-oz. and 8-o0z. cans. Mail at- 
tached coupon today for added sales 
and extra profits in ‘48. 













OTHER MAGIC 
MONEY MAKERS 


fron Cement. White Tile 
Cement. Crystal Clear Ce- 
ment. Wood Putty. Wall 
Paper Spot Remover. Plas- GSS 
tic Body Solder. Liquid 
Casein Glue. Crack Filler 
liquid Solder. Spot Putty. 


1366 E. 34th STREET © CLEVELAND 14, OHIO 


I am interested in MAGIC PORCELAIN GLAZE and other 
Magic Money Makers. Send more information as to discounts 
and sales helps. 


NAME 





ADDRESS 





CITY ___ STATE 
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GRITTIN 
HINGES 


* 


ERIE, PENNSYLVANIA 











AGENTS 
NEW YORK: 45 Warren St. BOSTON: 115 Bread Street 
SAN FRANCISCO: 703 Market St. 
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Rhe 
Plus 3 


OMING 
+ with 1 
handsomes 
oil console 

And RI 
about it.. 

At the | 
TEN MII 
Saturday 
Homesar 
Home, Ce 
other mag 


about the a 





Foreign 


offiliatec 
Sydney, Rio de Jar 


HARDWAR 

















Rheem Ads in § National Magazines 
Plus Heavy Merchandising Aids to Help 
Give You Record Volume 


OMING off the production lines 
C with machine gun speed are the 
handsomest, best engineered gas and 
oil console heaters in America. 

And Rheem isn’t pussyfooting 
about it... 
At the peak of the season, over 
TEN MILLION Life, 
Saturday Evening Post, Better 


readers of 


Homes and Gardens, American 


Home, Country Gentleman and 
other magazines will get the story 
about the appliance that “LOOKS LIKE 





Foreign 


Brisbane, 


Sydney, Rio de Janeiro, Singapore, and Hamilton, Canada. 


cfliliated companies in Melbourne, 
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A RADIO, HEATS A ROOM OR A HOUSE.” 


In addition, the Rheem “Design 
For Better Business” gives you a 
wide choice of tested selling helps, 
including displays, direct mail cam- 
paigns and newspaper ads, to nail 
down prospects in your community. 

Call your distributor NOW for 
immediate delivery. Every day 
counts. This is harvest time for heat- 
ing profits—with the fastest-moving, 
PROFIT 


. Rheem consoles! 


easiest-to-handle line of 
makers. . 





Gas Console die-formed heavy steel with 
baked walnut finish. Seam-welded heating 
element. Cast iron burner adaptable fon 
any kind of gas. Equipped with pilot, auto- 
matic controls optional at slight extra cost. 
Can be installed with or without vent. 3 
sizes for 25,000, 35,000, and 50,000 B. T. U. 
input. Largest size is 26” wide, 34” high, 
20” deep. A. G. A. approved, Good House 
keeping Guaranty. Shipped completely as 
sembled for easy installation. 








THE INDUSTRY'S BIGGEST 
SALES CAMPAIGN ON 
CONSOLE HEATERS 








Oil Console —welded aluminum cabinet 


finished in neutral baked enamel. Lights 
easily as a candle. Produces 50,000 to 65,000 
B. T. U. Radiant flame, high-low, vaporiz 
ing type burner. Combustion chamber of 
high tensile steel, seam-welded. Two sizes 
largest 31” wide, 39” high, 23” deep. Burns 
light fuels up to No. 2. Shipped completely 
assembled. Available as extras are pan-type 
humidifier, rear-mount fan with switch 
514-gallon attachable fuel tank 


by Commercial Standards and U. L. 


Rheem 


HOME COMFORT APPLIANCES 


Approved 


Please RUSH compiete specifications on Rheem Oil ant Gas Console Heaters 


| 

Rheem Manufacturing Company, Dept. HA9 

| 570 Lexington Avenue, New York 22, N. Y. 
| 

| 

| Name 

| Address 

| City 


State 














SINCE 1849 





TUBULAR 
LOCK ano LATCH SETS 






801L to 00828L 
INCLUSIVE 


WITH LOCKING ROSE 





MEET US AT THE NATIONAL HARDWARE 


SHOW BOOTH No. 79 


TYPES of 
TUBULAR LOCK and LATCH SETS 

in BUILDERS’ HARDWARE CATALOG No. 19 
700 ITEMS / 

BUILDERS’ HARDWARE 


—— 





















WRITE NOW!! 


for CATALOG No. 19 


ORDER 
THROUGH YOUR 
JOBBER 


SAFEPADLOGK nw HARON 





LAWN GAs ) £.e.. P 
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JERSEY 
SHOE LASTS AND STANDS 


The lasts are the latest 
style toe. One last espe- 
cially for ladies shoes. 
Also extra heel to repair 
all sizes of heels. Made 


strong and practical. 
14" and 20" Stands. 





THE POPULAR "STAR HEEL PLATES" 
ALWAYS IN DEMAND AND PROFITABLE 
FOR YOU TO HANDLE. MADE IN SIZES 
000 TO 6. ORDER YOUR SUPPLY TODAY. 








STAR HEEL PLATE CO. 


NEWARK, NEW JERSEY 




























Serrated Lidge Lathery 
STAINLESS STEEL 


the Knives with The ti 
Lifetime Edge 
THEY meven ReQuine SHARPENING 


Five different sizes and shapes 
of the famous Burns Serrated 
Edge Knives, one for every kit- 
| chen job, attractively packaged 
in a new set box. Women every- 
where know how quickly and 
easily they cut, and that they 


BURNS 


never need sharpening. Retailing 
about $4.50, this set is an ideal SERRATED 
Christmas item. Order now for EDGE 


assured delivery on this and 
other gift sets. Write for catalog. 
The Burns Manufacturing Co., 
Syracuse, N. Y. 





KNIVES 
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LITTLE ' 
alarm cl 


Telechro 


styles ir 


HARDWAI 





atest 
spe- 
10es. 
pair 
lade 


cal. 


yy 
BLE 
ZES 
AY. 








Lite TEL is easy to sell because... 

/ ee It’s well known . . . Little Tel is backed by the most ex- 
tensive four-color advertising campaign ever run on clocks, 
This year there are 13 full-page, full-color Telechron adver- 





tisements featuring Little Tel in the country’s leading 





magazines — Life and The Saturday Evening Post. These ad- 
vertisements are read by more people than any other clock 
advertisements ... more people know about Little Tel. 

It’s low priced . . . Little Tel is being produced for selling 
in the popular-priced alarm clock field. It is a big value in 
quality, convenience, and performance. 








It brings your customers extra features ... being electric, 





; geen AE aE es i aaialaaill 
HL Little Tel is silent, it never needs winding, oiling, or regulat- 
ing. Because it has the famous, self-starting Telechron motor, 
. ‘ : it can be dependec rears of on-the-dot service. 
Littte Tet . . . a trim, attractive electric an | I nded on for —— of on-th on 
alarm clock with ivory-colored plastic case. Stock up on Little Tel through your Telechron distributor. 


Telechron Inc., Ashland, Mass. A General Electric Affiliate. 


@ See the complete Telechron line at Booth 13, National ( Jele On 


> 
. Hardware Show, Grand Central Palace, October 12 to 16. 

Telechron—the first and favorite electric clock—provides right time for every room. Smart ELECTRIC CLOCKS 
— Styles in alarms, occasional, kitchen clocks, and awakening devices make profits for you. 
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IMMEDIATE 
DELIVERY? 


yes! —they’re all 
Stock Parts 








p "A" SECTION 
PULLEYS 





“O" SECTION 

PULLEYS 

A complete line of Power 
Transmission Equipment. . . 
carried in stock for your ser- 
vice to your customers. 
Chicago DIE CASTING 
offers you the most complete 
line of Power Driven Equip- 
ment... all from one source. 


STEP 
PULLEYS 


MULTIPLE 
PULLEYS 


for use on— 
Washing Machines 
Power Equipment 
Ventilating Fans 
Lawn Mowers 


‘ 





CROWN FACE 
PULLEYS 


Compressors _~ 

e FLEXIBLE 
Oil Burners COUPLINGS 
Stokers 
Pumps—Etc. 





SHAFT 
COLLARS 


Ask Your Jobber 
for Catalog 47-A 


or write direct to the factory 





HAND 
WHEELS 


SHAFT SUPPORTS 








PILLOW BLOCKS JOURNAL BEARINGS 


ee 


2510 West Monrce Street, Chicago 12, Illinois 














@ Latch-bolt reversible 


brass handles 


door thicknesses 


or rim strike. 


latches and one ‘‘Silent 
counter display 
“Silent Salesman”, 








lifetime—popularly 
real sales getter. 


” 











Lan 





wx 


Bb - 
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@ Exposed parts brass —Forged 


@ No knob screws to loosen 
@ Self-adjusting for all standard 


@ Separate locking dead-bolt 
@ Available with either mortise 


The Deal That Shows ‘Em 
and Sells 'Em 

® Contains 12 SCREEN MASTER 

(CD-601). The 


when dem- 
onstrated, always makes a sale. 





STREAMLINED CATCH 


Smartly modern—built to last a 


tL EO EARL 


STORM DOOR 


THAT CLOSES THE SALES 


YOU CAN'T BEAT THESE FEATURES 


maker. 


Salesman" 


E-Z-ROLL 


RUBBER ROLLER 
FRICTION CATCH 


priced—a 


adjusted. 


SCREEN WASTER 





e Show your customers the 
many superior design features 
of the SCREEN MASTER, and 
they buy every time. It’s the 
improved screen and storm 
door latch with the reversible 
mechanism that eliminates 
the necessity of a right and 
left hand inventory—a sales 
leader—a sure-fire profit 





Profit Catching Cabinet Catches 
SNUG-TITE 





Low priced value leader. Has 
positive holding action. 
Quickly mounted— easily 
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3 
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CARRIED IN STOCK BY YOUR JO 


THE ENGINEERED PRODUCTS CO. 


FLINT 4, MICHIGAN 


IBBER 









CRES-LI1 
For interic 
finish. On 
heat. Exc 
walls, boi 


CRES-LI 


Ready-mi 
the utmos 
especially 
surfaces | 
asphalt o 


FAMOU! 
«.. Choice 
protectior 
paint, gu 
and the h 
THETIC | 
Cres-Lite 
Using Alu 





HARDWA 





LES 


>rs the 
eatures 
SR, and 
it’s the 
storm 
ersible 
inmates 
ht and 
2 sales 
profit 




















READY MIXED N 


LUSTRO 









CRES-LITE LUSTRO ALUMINUM ENAMEL 


For interior work. Dries quickly to a brilliant, metallic 
finish. One coat covers most surfaces... withstands 
heat. Excellent for painting pipes, metal ductwork, 
walls, boilers and other interior surfaces. 


CRES-LITE ASPHALT BASE ALUMINUM PAINT 


Ready-mixed...ready to use...on surfaces requiring 
the utmost in resistance to moisture and sunlight... 
especially roofs and tanks...and other exterior 
surfaces originally protected with a base coat of 
asphalt or bituminous material. 


FAMOUS CRES-LITE SYNCHROME ALUMINUM PAINT 


«Choice of master painters everywhere...the finest paint 
protection you can buy! A quick-drying, synthetic resin, oil 
paint, guaranteed to contain only pure 325 mesh aluminum 
and the highest quality grades of OIL, PIGMENT AND SYN- 
THETIC RESINS. For complete details regarding uses of 
Cres-Lite SYNCHROME, write for FREE copy of “A Guide to 
Using Aluminum Paint.” 


Ss 


PAINT 


ONE GALLON 


WDER COMPANY 


10, Ilinols 
s 15, Calif. 


CRESCENT BRONZE PO 


116 West Illinois St., Chicago 
1841 South Flower St., Los Angele 


HARDWARE AGE, SEPTEMBER 9, 1948 


“READY MIXED Ss 


Y GY ASPHALT BASE 
ALUMINUM 8 


HEAT Proor- RUST PROOF 
WEATHER RESISTING 


B ALUMINUM 






































READY MIXED 
‘SYNCHROME 









PAINT 


HEAT PROOF - RUST PROOF 
\ WEATHER RESISTING 


ONE aauson 


. 
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Stock Bridgeport Innerseal 
Home Weather Stripping Now 







Here are some sure-fire selling points... 





1. Innerseal lasts longer than similar weather stripping 
because of its unique molded rubber construction. 













2. Innerseal is easy to install. Anyone handy with 
hammer and nails can do it. 





LOOK TO PEERLESS PUMPS FOR 


8 Points of Profit 


IN SELLING WATER SYSTEMS 


3. Innerseal is completely waterproof — effectively 
excludes seepage from rain or melting snow. 


4. Innerseal stops windows and doors from rat- 





tling. 
| PROFIT from Peerless PROFIT from Peerless’ 


5. Innersealed homes are more comfortable — a en sient continued interest in 
| 4D J ena fit excene your success means every 
CEE PEON. possible step will be 
‘ an sat _  a eee 
PROFIT from Peerless taken by Peerless’ stafi 
long established nation- of trained sales personnel 
ally known name. No to assure your success 
new name to pioneer: all along the way. 
your customers know the pp ROFIT from Peerless 
Jp: 2< > ati * ° = a 
I a gers Service Engineers, who 
fa a are always on call to 
acture. assist you in solving any 


save valuable coal and oil. 


6. Innerseal comes in a neutral color that 
blends harmoniously with any color 


scheme. 


7. Innerseal is the best weather 











stripping money can buy PROFIT from Peerless special problems. 
—. — —— PROFIT (rom Peerless 
that leads to new sales" Direct Mail and Adver- 
approaches and prospect 


tising mat services sent 
out by Peerless in your 





development. 





232 25 = 3 ==7 - a 
te PROFIT from more sales nam; a big saving to : 
i” from selling accessories, you In promoting aponed 
m plumbing and a score or own business name anc 


more of other items that greeting new customers. 


Innerseal will ree 4 ; 
eel out of {i just naturally follow the 























AN) 
the attractive, compact dis- in sale of a domestic water PEERLESS 
ae system. yt ~ 2 
ny ater ang 
play carton as fastasyoucan fj ae 
bey : J hth PROFIT from a multi- | : 
pull it. Be ready to cash in ~ million dollar market for 
: : ‘ i | water systems; with all of 
on this easy-to-sell item when cold weather arrives— Wied | Peerless’ active promo- 
: . hm tion you will get your 
order through your jobber today. f dae a aes 
Ses £3 £8 $44 ¥ LES EL FEE 
Live sponge rubber bead molded 
for life onto a flange woven of rusi- 7 
resistant spring wire and strong cot- Write for ; 
ipped in I peentess Jet further details 
ton thread all dipped in latex. WATER SYSTEM areas 
Est. 1837 PEERLESS PUMP DIVISION 


FOOD MACHINERY CORPORATION 


F A B R Ic Ss ; | N Cc FACTORIES: LOS ANGELES 31, CALIF.; INDIANAPOLIS, IND. 


District Offices: New York 5, 37 Wall Street; Chicago 40, 4554 No 
Broadway; Atlanta Office: Rutland Building, Decatur, Georgia; Dallas 1, 


B R 1 D G & P Oo R T 1 3 Cc Oo N N E Cc T t ¢ U T. Texas; Fresno, California; Los Angeles 31, California. 

















































AVAILA 
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Corn popper 


wt 


Behind an education there lies a lot of learning. Behind 
a good appliance there lies a world of experience. For 


more than a quarter-century Dominion has been gather- 


ing experience in making electrical appliances—nothing 


but appliances (except during the war). Millions of them 
are in use in homes across the country—giving satisfac- 
tion, increasing confidence in Dominion Appliances. And 


now they are being nationally advertised! 


The Dominion line is a profitable line- 


Dominion Appliances ave Family Favorites! 


DOMINION ELECTRIC CORPORATION 


MANSFIELD, OHIO 


AVAILABLE THROUGH REPUTABLE DISTRIBUTORS ACROSS THE NATION 
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The E-Z CORN POPPER, The ORIGINAL ROTARY POPPER 


(Trade-Mark Reg.) = 


"The Popper That Puts The Pop In Pop Corn" 
IS BACK AGAIN — 


A LEADER IN SALES: Quality and de- 
sign have made it the leading POP CORN 
POPPER for 25 years. 1,000,000 sold. 


Electrical welded throughout — approved by all A 
testing laboratories — often imitated but never Outstanding Models 












EQUALLED. (A & B) E-Z ELECTRIC POP- 
PER, in blue steel or beauti- 
5 Features That Make ful nickel Snish. Model C and D, 3 Qt. Copacity 
(C&D) E-Z CORN POPPER 
Corn Pop Successfully in blue steel, for use on gas, 
1. CONCAVE BOTTOM — which makes unpopped electric, oil, coal or wood 


corn roll to the center directly over heat. stoves. 


2. PROPELLER—type agitator that is so designed 9” bottom to fit all types of 
it always rides the bottom, rolls kernels and pre- Stoves. 
vents scorching. 


3. COVER LATCH — designed so lid can be raised 


without burning fingers. 
4. WOOD HANDLE — does not get HOT. 


5. HEAT ELEMENT — on electric models is factory ASK YOUR JOBBER 


regulated for best results. 


O. S. KEENE MACHINE CO., Inc. 


P. O. BOX 70 MIDDLEBURY, IND. Mode! A and 8, 3 Qt. Capacity 

















ALWAYS 

















IN THE 
SPOTLIGHT... 


You can devend er HLLBRONZE CHROME ALUMINUM 
PAINTS and POWDERS to take the spotlight and turn in 
a “star” performance. Whether it’s ILLBRONZE NO. 42 
QUICK DRYING PAINT, with its smooth decorative finish 
—ILLBRONZE NO. 65, the outdoor Paint—ILLBRONZE 
INDUSTRIAL CHROME FINISH, the general purpose 
quality—or ILLBRONZE NO. 800 HI-HBAT RESIST- 
ANT PAINT, you may be sure of the finest pre- 
war materials and unsurpassed working char- 
octeristics and durability. 


ILLINOIS BRONZE POWDER CO., INC. 
Dept. HA, 2023 S. Clark St., Chicago 16, Ill. 


CHRomeE FINISH 
= MIXED aLeminen 


ot - Rust Preet - We 
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...on the demand for 
Libbey HEAT-TREATED [umblers 





The eye-catching box cuts selling 
and handling time. It’s just tie them 
up and out they go! 





odd wht demand! 





97% of the women interviewed in a recent 
survey preferred Libbey Heat-Treated Tum- 
blers over all \others. That means easy sales... 
fast profits for you when you prominently dis- 
play these amazing glasses. 


The demand has been built by the famous 
“Bounce Tumbler” advertisements in LIFE. 
People in your neighborhood . . . potential cus- 
tomers . . . are waiting to buy Libbey Heat- 
Treated Tumblers. Cash in on this demand! 


Display is simple! The carton reminds cus- 
tomers that Libbey “Bounce Tumblers” last 
from 3 to 5 times longer than ordinary tum- 
blers, and of the famous Libbey guarantee: 
“A new glass if the ‘Safedge’ ever chips.” 


The Merchandising Packet for Libbey 
Heat-Treated Tumblers is yours with your 
order. It contains useful, pre-tested aids to 
help you with your selling. Place your order 
for Libbey Heat-Treated Tumblers now! 































TUTE  @AHIL..-- 
THE FAMOUS APSCO [BMieipeRyeom 
A Complete Line of Openers 


CH ICAGO MODEL Trade Min. $1.9 


OPENS ALL CANS 


P ) 









Immediately a E | 
available 4 V \, — . ver 
In two | l wg Mg = 

models... 


| ati popt 


Cahil FIVE-WAY "Quintuplet'* 
Model 205 (illustrated above): Wall type, 
drops out of the way when not in use, 


transparent 
or all-nickel 
receptacle. 

Get details 
now. 












































opens tin cans of any size or shape—milk Far 
cans too; friction top and anchor top jars; | 
| pierces milk cans; and can be used as De: 
screw driver. Guaranteed 5 Years. a 
e 
*Trademark Reg. U. S. Pat. Off. Pri 
AUTOMATIC PENCIL SHARPENER CO. CAHIL MANUFACTURING CO. 
ROCKFORD, IL. + LOS ANGELES + TORONTO 500 West 52nd Street, New York 19, N. Y. te 
Ext 
. | 
Me 
Cor 
PORTABLE ELECTRIC HAND LAMP |& : 
Bez 
Model No. 211 / e ° 
) 
Rai Display it 
11/7, OZ. eS ° 
r | 
TUMBLERS 0 Quick Sale A be. 
Hard or Flexible . 
| is de 
| Bright Light around home and yard “s 
8 OZ. —on the highway—on farms—for will | 
| outdoor sports—utility—and emer- dia] 
s gency uses. preci: 
displ 
THESE FEATURES SELL BIG BEAM) == 
form: 
Top quality at a popular price. Lightweight— basis 
weatherproof. Handy finger-tip control switch. Sim- us to 
BRACKET le, quick adjustment gi i | search: 
eae andres p quic justment gives choice of powerful se — 
light beam or a broad spread beam. 
Just a few of our Variety of Interesting Items A full line of dry-cell or storage-battery models available 
Write for Catalog Today. 










Arrow Piastics Corp. B U-C LITE MANUFACTURING CO. 
5-7 Mattimore Street . Passaic, N. J. 1036 West Hubbard Street . Chicago 22, Illino 
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Everything you’ve wanted in a 
popular priced alarm clock 

















af"'* 

ype, 

use, 

milk Famous guaranteed Lux precision clock 
jars; movement. 

1 as Designed to meet consumer preference. 


Plenty of sell-ability . . . great traffic item. 
Priced to give you a good profit. 


. .. and these selling features - 


Extra large dial with bold easy-to-read 
numerals. 


Metal case with durable ivory or gun 
metal baked enamel finish. 





Controls correctly spaced on back. . . 
alarm shut-off on top. 


Beautifully styled to look well in any room. 


A beauty from front to back .. . the new Lux Slumber Minder 
is designed for use in any room in the house. Your customers 



















will admire its handsome functional design . . . extra large 


dial . . . bold, easy to read numerals. It has the famous Lux 
Catalog No No 250 


? ; " 5 Description: Slumber Minder 
displayed, the Slumber Minder will prove to be a profitable, Carton Contains 36 Ivory or 


precision movement to give years of dependable service. Properly 





. > . Metal 
fast-moving alarm clock of new beauty and outstanding per- Gun 
g " s | Price Retail at $3.50 
formance. Country-wide distribution being made on an equitable West of Rockies $3.75 
eight— basis with gradually increasing volume. Place your order with 
ch. Sim- 


us today, giving your jobbers name and address. 


| search: 
VISIT OUR EXHIBIT * BOOTH 225 » NATIONAL HARDWARE SHOW + NEW YORK, OCT. 12-16 


LUX CLOCK MANUFACTURING CO., Inc. 


ailable 





of oF 
DEPT. C—-95 JOHNSON STREET © WATERBURY 91, CONNECTICUT 


IIlino 
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1650 








a BUY line for your 












MANUAL 
TRAINING 








F.. nearly a century, Re 
Murphy and Sons have made quality knives for 
every purpose. Knives that are sharp, durable 
and especially designed to do a particular job. 

R. Murphy Knives are painstakingly fash- 
ioned from the finest, tempered steel, uni- 
formly hardened by an exclusive process and 
honed by hand. They are precision joined to 
custom built handles that provide the proper 
grip. 

Customers don't "go by", they come buy 
when you carry R. Murphy Knives. 





ADJUSTABLE 
CARTON 


Order today from 
your jobber. Display 
and sell with confi- 
dence and profit. 
Write for descrip- 
tive catalog showing 
the complete line of 
R. Murphy Knives. 









ROBERT MURPHY SONS COMPANY 
AYER, MASSACHUSETTS 








OPENS ANY SIZE 
SCREW-TOP JAR 


A ready seller for a 


Tolelelameyel-Tallate (ol oM aM ial: 


kitchen. An item that cus- 
tomers pick up, test and 
buy on their own. Free 


colorful counter display. 


THINK OF 


L£dlund 


BETTER KITCHEN TOOLS 
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“PREFER ATLAS WICKS 















MOST DEALERS 






Our Glaswik, Flamemaster and Top 
Notch brands are preferred by more 
dealers in America than any other 
brand. The reason is based upon the 
fact that they are superior in qual- 
ity and give greater satisfaction to 
the consumer. 


ee TS 


NORTH WALES, PA. 
MAKERS OF GLASWIK, FLAMEMASTER, TOP NOTCH AND VICTORY WICKS 
























There’s profit in such business... 





$330 


Venetian 
Blinds 


$760 


volume 

















send salesmen out to 
measure blinds. Artcraft 
supplies simple directions 
for measuring and instal- 
ling that any customer can fol- 
low. Choice of decorator’s colors. 
Prompt, dependable deliveries 

Good business? You bet! For 
detailed information fill out cou- 
pon or pin it to your letterhead. 


From January through 
March, this Oklahoma 
Artcraft dealer wrote 17 
orders for Artcraft Vene- 
tian Blinds with a retail volume 
of $760. He made his sales from 
an Artcraft display sample that 
cost him $3 30 

No inventory to stock. No 


large display space No need to 


ARTCRAFT VENETIAN BLIND MFG. CO. | 
3962 OLIVE ST. © ST.LOUIS 8, MO. | 


VENETIAN BLIND | 
Seen eenenmees 

MFG. CO. - ST. LOUIS | 

CHICAGO-PITTSBURGH Aid). STATE... | 
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Your c 


colorfu 
man” 
quest f 
Sturc 
locks ¢ 
proof, 
Here 


busines 


THI 


HARDWAR 














NOW vss es 


a Display that SELLS Locks! 











eae 













a 
| 


: 
) 














Your customer can find your “‘lock department’’ instantly with this 
colorful counter merchandiser It’s bound to be your ‘‘star lock sales- 
man"’ with an assortment of cabinet locks to fill practically every re- 





Gentlemen: 
Please ship the Illinois ‘starting stock" deal with our Free 


out to F 
Artcraft quest for cabinet, drawer, chest, tool box, wardrobe and other locks. counter merchandiser. 
lirections Sturdy, rugged, Illinois padlocks feature a case hardened shackle that Name_ 

tale ; 

id instal locks on both sides with double rotary steel dead-bolts. They're rust- 
can fol- ; : ¢ d Street 

: proof, rap-proof—will not stick or freeze. 
r’s colors. ; ; 
eliveries. Here's your chance to build a highly profitable, quick turnover lock City Zone State 
bet! For business. , , 
| out cou- Our jobber is 
tterhead. 





———<4 
FG. CO. | 
8, MO. | 


COMPANY 


Chicago 7, Illinois 





ny, 
e 
eh 


oe 800 So. Ada Streét 
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You do the farm family a great 
service when you sell them a genu- 
ine M&Donald Water System. This 
new hydro-jet pump gives you the 
advantage of interchangeability 


SSP DY 
Sey 
an 


from shallow well to deep well by 
changing one piece fitting. Just 
one pump meets deep or shallow 
well needs—installed at well or 
offset. Many other outstanding fea- 
tures gives customers the quiet, , 
smoothest, most de- 
pendable jet pump 
you ever sold. 


Deep well 
Series 400 and 600 


RESEARCH, DESIGN AND 
ENGINEERING SKILL BACKED 
BY 92 YEARS OF EXPERIENCE 


You sell M¢Donald Pumps—whether 
the new Hydro-Jet or the shallow or 
deep well reciprocating types—in the 
full assurance that you are handling 
products of the highest quality and 
dependability. 


Shallow well 
Series 420 


A. Y¥. MSDONALD MFG. CO. 
DUBUQUE, IOWA 


NOW IN ITS 9224 YEAR 
PUMPS — PLUMBERS BRASS — OIL EQUIPMENT 
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WHAT KIND 
OF CHAIN 


'Ny does your 
;, ral Want? 










Your customers 
know it is good 






business to use 
CM Chain 
Products...you 
will find it 
equally good 





f. it’s the best 
on the market, 
‘then CM Chain 
Products are the 













answer. For there is \ 
a CM chain to meet 

every type of appli- 
.and every CM 







business to 
sell them 







cation.. 
‘ , Products. 
chain has a service-prov- 





| en record for economy, de- 
| pendability and long life. 






@ For practically every chain 

use there is a CM product de- 

signed specifically for that job... 

AUTOMOTIVE... AGRICULTURAL 

.. HARDWARE...INDUSTRIAL... 
MARINE. 


COLUMBUS-McKINNON 


CHAIN CORPORATION 


Affiliated with Chisholm-Moore 


GENERAL OFFICES AND FACTORIES: TONAWANDA, N. Y. 


Hoist Corporation) 


SALES OFFICES: New York + Chicago + Cleveland + San Francisco + Los Angeles 


— 
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It’s Complete...a garden hose department! 
It's Quality... with new selling features! 


It's Nationally Advertised... 


wage Garden Club, Maxecon 
A& and Signal give you a complete 
line to satisfy every Customer's garden 
hose needs. Here's garden hose in 
heavy-duty or ordinary weight, at pre- 
mium, standard, or Competitive price, 
ina choice of colors. And every hose 
in the line is the most dollar-for-dollar 
value on the market. 


This spring, 1948, B. F. Goodrich 
launched the biggest advertising cam- 
paign ever put behind garden hose— 
full color advertisements in the Satur- 


day Evening Post and Life with 21 
million readers. Next spring another 
great campaign will send hundreds of 
new customers to your store for these 


B. F. Goodrich brands. 


Club —This leader in the rub- 
ber garden hose field has new selling 
features. A new full-flow coupling takes 
advantage of every ounce of water 
pressure—important to your custom- 
ers in these days of summer “‘pressure”’ 
troubles. New cord construction makes 
Garden Club weigh less than other 


Turn the page for facts on Koroseal Garden Hose 


in “Saturday Evening Post’’ and “‘Life’’ 


types of rubber hose—strong as ever 
but with less weight and bulk. 


For customers who want a 
heavy-duty, premium priced, rubber 
hose. The hose for heavy service 
everywhere: at home, on golf courses, 
public parks, large estates, cemeteries, 
etc. Two-braid construction. 


The hose to sell when you 
must meet a Competitive price, yet 
sell at a profit. 


— 
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B. F. Goodrich 
Koroseal Garden Hose 


wrap OF ce it. 


Makes Gardening Easier! Makes Selling Easier! 


Aur AL is one of the greatest 


names in postwar merchandising. 
On garden hose it has quick appeal 
and sales power. Coupled with the 
name ‘‘B. F. Goodrich” this hose 
builds fast sales to satisfied customers. 
Here’s why customers like it—why 
this hose almost sells itself. 
you can 
leave Koroseal Garden Hose out with- 
out harm. No need to drain it, or drag 
it under cover. 
weighs 
Ys; to % less than other types of hose. A 
child can carry even a long length with 
ease. Women like this lightness feature. 


adds another ving feature 
to this hose. 


brilliant red 
or emerald green, this hose has last- 
ing eye appeal for your customers. 
The brilliant red and green get atten- 
tion like a traffic light. Arresting dis- 
plays are easy to make. 
design makes 
Koroseal Garden Hose an attractive 
display in itself, and easy to use with 
other available sales helps—window 
streamers, newspaper mats, etc. Each 
50-ft. length is coiled and taped to 
stout cardboard—you won't need to 


Push Koroseal hose for quick new 
sales and profits in your B. F. Goodrich 
garden hose line. To be first in your 
neighborhood with this new hose rder 
now. The B. F. Goodrich Company, In 
dustrial Products Division, Akron, Ohto 


B.E Goodrich 


oroseal ~ Trade Mark, Reg. U.S 





these 


11,500 o 


RENT THESE ; 
CLARKE MACHINES 


<. 


im one year... 


RENTAL PROFITS 


are double my investment" 





"Four Clarke machines—a sander, polisher, edger, and MV-8 and LV-8 SANDERS 
oodrich combination portable sander-polisher brought me P-12 POLISHERS 

in your 
se order 


-_ & Goshen, Indiana.“‘In addition, I make plenty on DUO PORTABLE ELECTRIC 


ck new 


twice my investment in one year,” says a dealer in V-5 EDGERS 
» One the sale of sandpaper, floor finish, wax, etc. Rentals SANDER-POLISHERS 
are fast and easy. They take so little of my time 
and bring in store traffic. Maintenance on 


these sturdy Clarke machines has been negligible.”’ 
Sales and Service Branches in All Principal Cities 


11,500 other Clarke dealers are making the same kind CLARKE SANDING MACHINE COMPANY 
of profits. You can foo—just write or wire today. 309 CLAY AVENUE MUSKEGON, MICHIGAN 
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"If you had to use a can opener as 
much as we do, you'd just sell Westco No. 65. Opens cans in 
a jiffy—and cuts smooth as silk. No wonder we say it’s the 
world’s finest can opener.” 








“Here's how it works! Clamp Westco No. 65 to the 
edge of the can, turn the handle, and presto—the top of 
the can is sheared out smoothly, quickly, by Westco’s 
fine rotating cutter without touching the food in the can!” 





You're missing out on extra sales if you don’t feature 
Westco No. 65. Just look at the way it takes the top out of 
cans clean as a whistle and with no jagged edges to cut 
fingers. In addition Westco No. 65 is built to last with its 
nickel plated die cast frame and easy grip handle. Write now 
for prices and complete information. 








THE TURNER & SEYMOUR MFG. CO. 


55 LAWTON ST. + TORRINGTON, CONN. 





Your 
CUSTOMERS LIKE 





“TIME-AND-A-HALF" VALUE 

















in Gilbert's guaranteed 


40-HOUR ALARM CLOCKS 


If they forget to wind the alarm 
clock, no matter — if it's a Gilbert — 
for Gilbert's 40-hour movement will still 
be running . .. and telling accurate time 
. .. the next morning. 


Customers like Gilbert's 
rugged dependability, too. 
They like Gilbert's clean, smart 
styling; day-and-night utility. 


And customers like the store 
that offers them this all-around 
value so evident in Gilbert 
Alarm Clocks. 


Ask Your Wholesaler 





Clach makers to the nation since 1807 


THE WM. L. GILBERT CLOCK CORP. 
WINSTED, CONNECTICUT 


Laconia, New Hampshire 





551 Fifth Avenue 141 W. Jackson Blvd. 
New York 17, N. Y. Chicago 4, Ill. 
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Now the WARM MORNING Coal 
Heater line gives you a wider sales 
and profit range than ever . . . five 
modern ‘models in three sizes. And 
every heater is a standout in its own 
class! 





























“Here indeed is a line of amazing, 
patented heaters that enables you to 
better fill the heating need of every 
customer. And every sale assures com- 
plete satisfaction because WARM 
MORNING Heaters provide the low- 
est cost, dependable heat that money 
can buy! 


Outsell All Others... 


Season after season more and more dealers continue to ting up substan- 
tial profits on WARM MORNING—the only heater of its kind in the 
world. Well over a million have been sold—and the consumer demand 
remains steady across the nation. Quality built . . . tested and proved 
.- » backed by national advertising and real merchandising helps. 


SEE YOUR WHOLESALE DISTRIBUTOR 


FREE—Book of Home Plans—12 beautiful low-cost Small Homes designed by nationally 
known architect especially for heating with space heater. Write today for Free Sample. 
LOCKE STOVE COMPANY—114 West I1Ith Street, Kansas City 6, Missouri 


WARM MORNING Heaters are covered by U.S, Pat. Nos. 2,255,527 — 127,471 —2,370,644—136, 666 
— 2,329,993 — 2,410,576 — 134,700 — 136,928 — Canadian Pat. No. 542,955 — British Pat.'No. 639,192. 


NAA : vests ea 





(TJ-51) 


~s 

& 

— * 

a 

Model 420-A, (above)— 
with Built-in Automatic 


Draft Regulator. 100 Ib. 
coal cap. 





Model 520-B, (left) 
—100 Ib. coal cap. 





NEW Model 818—Hand- 
Somely styled. 100 Ib. 
Coal cap. 


Mode! 524-B—200 Ib. 


Model 616—60 Ib. coal coal cap. 


capacity. Aspace saver. 
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18 feet of 
underwriter 
laboratory 
approved \ 
cord 





© All metal 
tubing 


@ Sweeps 3500 
times per 


minute 


® Motor 
guaranteed 


for one year 


@ Heavy 
metal 
bracket 


© 10 adjustments 
on brush 


@ Foot 
switch 


@ Rubber 
bumper 


® No wheels 
to leave 


marks 


© NEWSPAPER 
MATS FREE 





EXCLUSIVE NATIONAL DISTRIBUTORS 


| |Sabnanton 


| 1107 BROADWAY + NEW YORK 10, N.Y. 
American Furniture Mart, Space 712, Chicago 


THE FIRST 
REALLY NEW 

CARPET SWEEPER 
IN 30 YEARS! 


ELECTRICALLY OPERATED 


stores coast-to-coast 


LESS WORK 


The motor does the work for you. 
No pressing down, no vigorous 
racing back and forth necessary. 


SAVES TIME 


Electrically driven oscillating brush 
sweeps 3500 times per minute. 
Cleans rooms in half the time. 


MANEUVERABLE 


No wheels to hamper movement 
sideways or close to walls. Goes 
places other sweepers cannot reach. 


PERFECT PICK UP 


Picks up hair, lint, thread, crumbs 
and other carpet litter. Brushes 
can’t clog because they don’t 


revolve. 


ar Ut 









IMMEDIATE DELIVERY. 


& C,, ne. 
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a proven best-seller in leading 
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Since 1858 


I 
ee ne | 
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consumer idea 
advertising year after 
year...LIKE THIS! 


GUARANTELD 


SD inis waren 5 





F. A. WHITNEY CARRIAGE 


Powerful 


ORESS up Your SATHRO 


ler ¢ _ OM ix 
eh Cita modern i 


Guaranteed 





« 
| 
| 
| 

construction | 

features...LIKE THIS! | 
| 
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COMPANY 
LEOMINSTER, MASSACHUSETTS 
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Model 4-D: ''Two- 
in-one’’ step stool 
with chromium legs, 
upholstered seat 


folsom elola a 














Model 7-A: Folding 
Utility Table with 
chromium legs that 
fold into top for 


easy storage. 
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is campaigning 
day and night to make 
this a COSCO Christmas 


More than 23,000,000 messages in six 
leading home and women’s magazines 


Around the clock and all over the land, from now until 
Christmas, Cosco national advertising will be campaign- 
ing to establish Cosco Household Stools and Utility 
Tables as your leading gift line. Altogether, there will be 
more than 23,000,000 messages in the country’s six 
leading home and women’s magazines, all featuring the 
Model 4-D Step Stool and Models 7-A and 8-C Utility 
Tables. Be ready for the rush. Order Cosco today! 


HAMILTON MANUFACTURING CORPORATION * COLUMBUS, INDIANA 


tagle Ta. 
ReRRPRB AAA 


Model 8-C: ''Roll- 
away” Utility Table 
with two big shelves, 
chromium legs and 


3° casters 














Nationally advertised in FIELD & STREAM, SPORTS AFIELD 


SUPER-ICE 


FeIG. BOX 





Keep cold things COLD... Keep hot things HOT 


ina new way! 


Super-Ice Frigi- Box is the ONLY product of its kind 
available on the American market — and every customer in 
your store 18 a prospect ! {magine a portable refrigeration unit 
that retails at just $2.98! Campers, hunters, picnickers, etc., 
use Super-Ice Frigi- Box to keep food, drinks, fish, game, 
etc., in perfect condition for 48 hours...and more. Hundreds 
of uses. Super-Ice Frigi-Box— made of extra-strength cor- 
rugated board, weighs just 4% pounds—1 full cubic foot 
storage. Insulation equal to 20 inches of solid concrete. 


© YOU PAY: $1.79 ea. (f.0.b. Oakland) 
e SELL FOR: $2.98 each 


clusive distributorships still open. ORDER TODAY for immediate delivery, from 


Write for full information. SUPER-ICE, Inc. cael Ge 


( A Hew GRIFFITH SPICE SET 
To Sell BIG at $225 


An ideal gift and housewares item, 


DISTRIBUTORS: 


A few excellent territories for ex- 










specially packed to sell in volume 
at $2.95. Ten popular spices, purified 
for flavor purity. Choice of red, 

blue, green, yellow or black spice-jar 
£ i caps. Beautiful red or white ail 
plastic cabinet. Lae 













Ox A— nH. 








OF ~i— =e 






SPICE SET No. 10 


OVER A MILLION —. eve srrca 


of the higher-priced Griffith Spice e AN ENDURING KITCHEN UTILITY 
Sets have been sold by Depart- INDIVIDUALLY PACKED 


ment Stores and Home Furnish- 
ings Stores from coast to coast. GOOD PROFIT MARGIN 


Now available through your local : 


Home Furnishings Suppl | : cree 
ome Furnishings Supply Jobber. #4 GRIFFITH LABORATORIES, Inc. 
1415 WEST 37TH STREET+ CHICAGO 9, ILLINOIS | 


| 


= 


148 HARDWARE AGE, SEPTEMBER 9, 1948 











The 
in| 


Increast 
stretch 
purchas 
dicted | 
are loo 
fuel. S 
savings 
cooking 
are bac 


"Frugal 


tion ab 





G 


HARDW 














|}OT 


ind 
rin 
init 
tc. 
me, 
‘eds 
-or- 


oot 























in WASHINGTON 


FUEL-ECONOMIZING 


APPLIANCES 


Increase your profits by helping your customers 
stretch their fuel dollars into other wanted 
purchases. With future fuel shortages pre- 
dicted and high prices indicated, home owners 
are looking for appliances that economize on 
fuel. Show your customers the way to real 
savings with Washington Frugal heating and 
cooking equipment. Washington appliances 
are backed by an 86 year reputation for the 


"Frugal'’ use of fuel. Write today for informa- 


tion about the complete line. 


GEORGE WASHINGTON 
COAL RANGE 

The modern styling, rounded 
corners for easy cleaning, 
the striking lines, the gleam- 
ing porcelain enamel finish— 
all contribute to the smart 
appearance of the George 


; 
| Washington Cast Balanced 
\———— —— 


ESTABLISHED 1862 


GRAY and OUOLEY 


COMPANY 
NASHVILLE 3, TENNESSEE 
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WASHINGTON FRUGAL OIL BURNING HEATER 
Down-Draft Hot Blast spreads flame in the radiator- 
type bustion ber, insuring maximum heat- 
ing capacity. A truly beautiful, powerful and dur- 
able heater. 








To increase 
heating efficiency 
and comfort... 
and your profits 
too... 


GRAY & DUDLEY 
ACCESSORIES — 








Ilustrated is electric fan, installed at any 
time in front panel. Other convenient acces- 
sories include: "Insta-Liter"’ for quick start- 
ing, “Trapit’ filter and sediment strainer, 
two electric thermostats, and ‘'Oilifter'’ used 
when fuel tank is below burner level. 


















se NOW... PRESSURE FRYING with the @ 


ANNOUNCEMENT New, Sensational Preso COOKER ) A RECOI 
PROMOTION OF THE AN “au. 
EW SENSATIONAL — Fry-master '  Dresb 


iz Again, ‘““The World’s Largest Manufacturer of R 
Pressure Cookers and Canners’’ makes it pos- C 4 
=F i >a sible for you to hit new records in housewares re 
\ f a . sales and profits! 
C ° OKER ke 3) ; The sales appeal to homemakers of the PRO 
a a ” = 24 Presto Cooker ‘‘FrRY-MASTER”’ is tremen- 
ry-master ty dous. With the advertising theme ‘‘For tastier, CARA 
Ae aN more appetizing, more easily digested foods, fried 
Gcblcuitn faster,’ the demand for this new, remarkable 
Xeor Presto CooKER unit is bound to reach un- 
precedented heights. 










* 
45 aovearisco WES 


Feature the PRESTO COOKER "FRY-MASTER" in your store, in your windows, and in your advertising. 
Here’s another PRESTO COOKER “gold-mine" for you! 





A TIMELY CAMPAIGN TO SELL MORE HOUSEWARES IN 
2. GENERAL, AND MORE Prlo COOKERS IN PARTICULAR 


F f L L Alert, aggressive housewares merchandisers 
rh, 








festival will take fullest advantage of the FALL PREsTO ) 
. CooKER FESTIVAL promotion, designed to ‘ 
Time te UGE OEE Ve 


spear-head the peak of the housewares selling 


2 Dresle cooumes 5 W—- season of the year with a “‘bang.”’ 
Dreslo Qo °o ~ 3 ue cS ers F Over 40 MILLION colorful, dominating adver- N A 


tisements in the nation’s 12 LEADING MAGA- AD V 3 

7 + x Tl VA L ner, ZINES and SUNDAY NEWSPAPER SUPPLEMENTS, 
ig {| during the months of September and October, CAM 

. will support this hard-hitting special PREsTo 
CooKER promotion. PR 

This campaign will be an assured success for 

PrEsTo CooKeER retailers, who tie-in with it, 

by using effective store and window displays, 


localized newspaper advertising and sound- 
selling at the point-of-sale. 





NATIONAL PRESSURE COOKER COMPANY 


WORLD'S LARGEST MANUFACTURERS OF PRESSURE COOKERS AND CANNERS inch Fa 


GREATEST <0 COOKER 


SELLING MONTHS 4 
OF THE YEAR! 


3. ___ “FIRST ON THE CHRISTMAS GIFT PARADE!” | 


Mites) PETIT Vac The Complete Ares COOKER Line. . . 


2, i py — FEES E on Page| 9 Models and Matched Sets of 2 to 5 Units 
aff ¢ ] °o 4 E 4 ¥ S. Christinae /H- mam} A record-breaking advertising and promotion 


CH r | STM S / ! Bai an campaign featuring PREsTo CooKERs for 
A : m) Christmas gifts, will climax the 4 GREATEST 


PRESTO COOKER SELLING MONTHS OF THE YEAR 


G 7 FT = > ie? ol Full color, full page and one-half page ad- 
p R re) M re) Tl re) N _~— ht A@ : vertisements vee 70 millions of them . os will 
: a - appear in the November and December issues 
CAMPAI GN n 77 , * i Be of 16 leading NATIONAL MAGAZINES and SUNDAY 
g = NEWSPAPER SUPPLEMENTS, featuring PRESTO 
COOKERS in individual units and in matched 
sets, as ideal Christmas gifts. 
PRESTO COOKERS, even more than ever be- 
fore, will be the “bell-ringer’’ in Christmas 









110 Million Pcs COOKER Sales Messages in 17 NATIONAL 
MAGAZINES and SUNDAY NEWSPAPER SUPPLEMENTS... the 


4. ; 
Greatest Dreslo COOKER National Advertising Program of All Time! 
THE GREATEST Outselling all other brands of pressure cookers 


Y, combined, the outstanding leadership of PRESTO 
Cc re] re ] 4 7 e Pred, CookKERS will be protected, and strengthened, 


, ot with a record-breaking national advertising 
* A T | 0 » A L r campaign during the months of September, 
os October, November, and December. 


a 












( 
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| 
< 
« 


AD Vv E 4 T { $ | * G = 4 Packed-with-sales-punch advertisements will 
re appear in these great publications: 
< Someenaber® AMERICAN HoME... AMERICAN WEEKLY 
CA MPAIGN IN ne “s BetTreR HoMES AND GARDENS 


“ R E 5 5 U i e , —- = = Bripes MaGazINneE... BripEs REFERENCE Book 
é = Goop HouSsEKEEPING . .. House BEAUTIFUL 
C 0 0 if 3 R -. & HouseHo.tp ... Hyceta... Lapres’ Home JouRNAL 
“ | S T 0 R Y McCaLw’s ... PARADE... PARENTS’ MAGAZINE 
‘ SaTURDAY EveNInG Post... THts WEEK 





TRUE Story ... WoMAN’s HoME COMPANION 
_ PLUS color rotogravure and black and 
white newspaper advertisements in the nation’s 


leading markets. 








General Offices and Factory: EAU CLAIRE, WISCONSIN 


RS inch Factories: MENOMONIE, WIS. e LOS ANGELES, CALIF. e WALLACEBURG, ONT., CANADA 








aster tools for Master painters 









ae 
The mark of a good painter is the smooth, uniform texture == 
of his brushed-on finish. UBM “Perfection” varnish and eas 
enamel brushes add to the skilled craftsman’s ability. They os 
also make the home owner’s job of enameling and varnish: “ae 
ing a delight. Feature this select group of professional F . 
quality brushes to satisfy every demand of your trade for @ 
extra service, unexcelled performance and value far beyond to 
the price tag. UBM “Perfection” varnish and enamel brushes pot 
are available in 2, 214, 3 and 314, inch sizes. Write today - 
for descriptive literature and price lists. - 


Your inquiries Vee oS 4 one 
arecordaly 9 “Use Brushes of Marit” 
invited ‘on the : 
complete 

UBM line of 
quality paint and 
varnish brushes 


UNITED BRUSH MANUFACTORIES, INC. 
116 and 118 Wooster Street, New York 12, New York 





S 


Since 1890 one of the country’s 


leading manufacturers of paint brushes. 
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ick turnovers . . easy profits! 
is in the new Sheffield METAL-FIX, 
Purpose plastic solder that is as good 

‘ie best... . and better than the rest — 
ardiess of price! Test it—convince your- 


Va & self that there is none better — at any 
tH Ko ie eo" v: ves priceFeature it prominently . . . and watch 
“/ for eee, A. em sell! 
m texture ' ’ ord * i \ 
rnish and , - \ 
lity. They 


varnish: 
ofessional 
trade for 
ir beyond 
>] brushes 
ite today 
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Shettield 


ONE OF THE WORLD'S LARGEST 
MANUFACTURERS OF ALUMINUM PAINTS CLEVELAND 19, OHIO 


Zrovege PAINT CORPORATION 
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Ideal for Work on 
Plasterboard and Wallboard 






The Hyde giant No. 2E-5” Scraper is the 
perfect tool for use in covering plaster- 
board and wallboard joints, and for sealing cracks in 
plaster. The scientifically tempered SuperHYDEX Steel 
blade is made from high carbon alloys, 

and is carefully ground to just the right degree 

of flexibility for fine, precise work. The plastic handle, 
with single seam at sides, is designed with a full-tang 
construction for extra strength and durability. Ask 

your jobber for the Hyde No. 2E-5” Scraper—today! 


HYDE MANUFACTURING COMPANY 


SOUTHBRIDGE, MAS S., U.S.A. 


















? 5 
If its a CHAMPION ifs a winner 
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No. 88) products are backed by a long estab- 


CHAMPION 


Shelf Brackets 





These neat appearing  sheit 
brackets are made of wrought steel 
with deep drawn channel construc- 
tion. This insures extra strength and 
more secure holding power. 


Easy to apply—free access to 
all screw holes. Steady, year ’round 
sellers that return a fair profit. Sizes: 
3” x 4” to 12” x 14” inclusive. 
Japanned finish. All CHAMPION 


lished reputation for quality. 


Nearly all hardware jobbers handle 
some products in the big CHAMPION 


line. 


The 











CHAMPION HARDWARE CO. 


GENEVA. OHIO 











% Hardware deaiers can create new EXTRA 
PROFITS from ready and waiting home moderniza- 
tion jobs by owning and renting out this Lincoln 
Speed-O-Lite. sander, People gladiy pay up to 
$5 per day in rentals alone. Besides you sell large 
amounts of supplies that are needed in any floor 
finishing or building modernization program. 


THE LINCOLN SPEED-O-LITE 


This famous rental sander has earned thousands upon thousands of dollars 
for hardware and paint dealers from coast to coast. The rental income 
that ranges up to $5 per day is only a starter. 


SPEED-O-LITE RENTAL SANDERS HELP YOU SELL SUPPLIES 


Figures compiled by a number of your fellow dealers clearly indicate 
that you can ADD SALES of sandpaper, paints, varnishes, seal, tools, etc., 
averaging up to $10 per day to each and every Lincoln Speed-O-Lite 
rental customer. We urge you — write today for full details about the 
Speed-O-Lite Sander Rental business. 


World's manufacturer of the most complete line 
of floor maintenance equipment 


Lincela-Sehiaan 


FLOOR MACHINERY COMPANY, Inc 
1252 WEST VAN BUREN ST... CHICAGO 7, ILLINOIS 
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ARMSTRONG’S SS" 
FAR SUPERIOR to any putty, it 


pays to sell this ELASTIC Glazing 
- Compound. Unlike putty, our “33” 





Arm-Glaze... is weather-proof. It won’t crack, 
the Elastic Glaz- crumble or chip off — won’t dry 
ing Compound for out in an opened can. 


MILL GLAZING is 
another famous 


Try “33” yourself on wood or 
metal sash — then recommend it to 
contractors and home handymen. 
Packed in 1, 5 and 10-lb. containers, 
also larger drums, Order from your 
jobber, or write our nearest office. 


Armstrong Com- 
pany product. 


WY NY WY 


B The ARMSTRONG COMPANY 


DETROIT 17 + CHICAGO 9 + DALLAS !} 
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SPEEDY SPRAYER 444 


This powerful Speedy Sprayer doubles 
the spraying speed and working area. 
Sprays paint, enamel, lacquer, varnish, 
insecticide, etc. No job too big! Delivers 
4 cu. ft. of clean, oil-free air at 40 lbs. 
pressure. Operated by 2 h.p. motor 


or gas engine. With 
gun, less motor. $4950 


THE MOST WIDELY 
ADVERTISED SPRAYER 
ON THE MARKET! 


This year over a dozen leading magazines 

including Saturday Evening Post carry advertising of 
Speedy Sprayers. It's the biggest advertising promotion 
ever conducted for this proven line of paint sprayers. 


SALES are bigger than ever! Never before has 
the demand for sprayers been greater! For the 
trend today is to spray! Customers are demanding 
good sprayers that will do an all-around job... 
sprayers with a name they know and trust. That's 
why it will pay you to stock Speedy Sprayers, 
because the Speedy name is known to your cus- 
tomers as the quality leader for over 20 years! 
Take advantage of this great market. Display 
Speedy Sprayer prominently in your store, and 
be ready for the biggest sprayer selling season 
ever! Write for complete details! 


SPEEDY SPRAYER 890 








Professional type, yet portable, easy-to-use and effi- 
cient. Big enough to handle any paint job from a toy 
to a house. Sprays inside and outside paint, enamel, 
varnish, lacquer, calcimine, insecticide, disinfectant. 
Operated with any % h. p. motor. Never needs oiling. 
Delivers two cu. ft. of clean, oil-free air at 30-40 


Ibs. pressure. Complete outfit with $9695 


gun, less motor. 


Specialists in Sprayers for More Than 20 Years 


W. R. BROWN CORPORATION, 5720 W. ARMITAGE AVE., CHICAGO 39, ILL. 
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section, has rapid turnover in the West State Hardware. Owners 


have reordered 4 times in a 6 month period. ACME 
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YOUNG BUSINESS REORDERS 
4 TIMES IN 6 MONTHS! 


Last year the newly-formed West State Hardware, of Rockford, 
ill., invested in Acme’s No. 1 “‘package”’ deal for selling paint. 





“We considered several paint lines before we bought,” say D. L. 
Falconer and E. F. Stoner, the owners. ‘““We were impressed with 
Acme Quality, Acme prestige, and with the well-knit promo- 
tion Acme places at dealers’ disposal.” 


“When we thought a No. 1 Deal would be big enough, we 
badly underestimated Acme’s sales appeal to our customers. 
Since we installed the Spotlight Home Decorator, we have sold 
Acme Paints like crazy! IN SIX MONTHS WE HAVE HAD 
TO REORDER FOUR TIMES! 


“Not a day goes by without seeing the Spotlight Home Dec- 
orator sell paint. Customers buy Acme Paints—from quarter- 
pints to gallons—on impulse. Often they haven’t even thought 
of buying paints before they come into the store and see the dis- 
play! We wouldn’t move the Decorator from its front-of-store 
position for anything!” 





As you enter this progressive store, you bump 


YOU, TOO, CAN GET YOUR SHARE right into the Acme Spotlight Home Decorator. 


D. L. Falconer and E. F. Stoner, owners, say: 
The success enjoyed by West State Hardware is only ove example “We wouldn't move the Decorator from its 
out of hundreds. Dealers all over America are acclaiming Acme’s front-of-store position for anything!” 
program as the biggest paint-seller in history. All over the 
country, the Acme program has paid off, 
in profits, volume and repeat business. 


DON'T COME LATE! you can’t afford 


to miss your share of this year’s Acme 
Paint profits! Write, phone or wire your 
Acme distributor today for full informa- 
tion about the Acme selling program. 


ACME WHITE LEAD & COLOR WORKS< 
Detroit 11, Michigan A 
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= Handy-Worker| No 


THE FIRST TRULY ALL-SEASON, ALL-PURPOSE 
POWER IMPLEMENT FOR ONLY 5194°" 


It’s here now .. . the power implement for every need. 
Basic unit consists of tractor-tiller. With power 
take-off (extra) the “Handy-Worker”’ tractor-tiller 
converts in 5 minutes or less, to an Auxiliary Power 
Unit, Rotary Snow Plow, Power Lawn Mower (reel 
type), or Sickle-Bar Mower, Power Sprayer, etc. See 
the “Handy-Worker” Tractor and attachments at 
the National Hardware Show, Grand Central Palace, 
New York City, October 12-17, Booth #220. Also 
on display in our suite at the Roosevelt Hotel. 
Write for free illustrated catalog. 
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“HANDY-WORKER” 
ROTARY SNOW PLOW 


This thoroughly tested, high-speed, 
precision built Rotary Snow Plow is 
truly a marvel for quick snow removal. 
It scoops in the snow and screws it 
out with its rotary action like the 
most modern highway and railroad 
equipment. Only $89.50* 






' sib 

"HANDY-WORKER”’ ATTACHMENTS FOR USE WITH “HANDY-WORKER” TRACTOR @ 
"ioe Vee , ee "F ss or 

at lor 











“HANDY-WORKER” 21/2 IN. LAWN MOWER 


Truly a precision instrument with perfect 


“HANDY-WORKER” POWER TAKE-OFF UNIT 


“HANDY-WORKER” TILLER 


It’s sensational! The answer to complete For transmitting power from the “‘Handy- 


soil conditioning in one operation. No 
spading, no discing, no harrowing! Cul- 
tivates the plant through its entire growing 
cycle, from seed to harvest. Weighs only 
100 Ibs. Amply powered by Lauson 1% 
H. P. gasoline engine. Only $194.50* 


158 


Worker” engine to any “Handy-Worker’’ 
attachment, or your Own equipment. 
Quickly converts your ““Handy-Worker’’ 
Tractor to a Lawn Mower, Rotary Snow 
Plow, home workshop, etc. For use with 
“V-Belt’’ or chain. Only $34.50* 


Distributor-Dealer Franchises Available— ROLLE MANUFACTURING CO., INC., LANSDALE, PA. 
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balance and ease of operation. Large 
5-blade cutting reel can be operated either 
separately or with the power driven tractor 
Permits mowing close to trees and shrub- 
bery. Sturdy, dependable. Only $79.50" 
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Sizes: 


0/0, ' 

4/90, 6/0, 9/0. : 
pd 14/0, 16/0 Ss 
SPECIFICATIONS 


In Seven 











@ BAKELITE SIDE PLATES. Strongly reenforced with 
heavily chrome plated brass rings. Equipped with 
handy outside oil ports for easy lubrication. 

@ OILITE BEARINGS. Smooth, long-wearing, self- 
lubricating. 

@ SYNCHRO-MESH GEARS. Strong, smooth, spiral-cut 
gears that are always in mesh and almost impos- 
sible to strip. 

@ STAR DRAG. A series of drag washers that are 
smooth as silk yet very powerful. Drag washers are 
of brake lining with fine wire mesh interwoven for 
long life and extra strength. 


OCEAN 


@ STRONG HANDLE with comfortable torpedo- 
shaped handle knob of Lumerith and PATENTED 
HANDLE SCREW LOCK WRENCH, AN EX- 
CLUSIVE OCEAN CITY FEATURE. 


4/0 equipped with harness links and improved bar-type reel 
clamp with long-barreled wing nuts. 


6/0 cusipped with harness links and improved bar-type reel 
clamp wrth hex nuts and open-end wrench. 

9/0, 10/0 and 12/0 equipped with harness links, improved 
bar-type reel clamp, one rod brace and open end wrench. 


14/0 and 16/0 equipped with harness links, improved bar-type 
reel clamp, two rod braces and open end wrench. ¥ 


CITY MFG. CO. 


A & SOMERSET STREETS, PHILADELPHIA 34, PA. 





SIZES, PRICES AND LINE CAPACITIES 


Holds This Amount Line (Yds.) 


Our No. List Price No. 12 No. 15 No. 18 No. 24 No. 36 No. 54 
moni 604 $20.00 425 325 275 
; 606 $30.00 525 425 325 
we 609 $35.00 625 475 
ed either 610 $50.00 625 
ryeroee 612 $60.00 925 
$79.50" 614 $80.00 1125 


LE, PA. 


9, 1948 


616 $100.00 


ORDER THROUGH YOUR JOBBER 
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~ THE REVERE NAME, 


Business is continuing healthy. 


But one thing is becoming clear. As stocks become 
more ample, buyers of products for the home are 
growing more insistent on getting what they want 
instead of accepting any available merchandise. 

That’s what makes Revere Ware such a tremen- 
dous profit-builder. Your customers come in already 
sold, asking for it by name. It is a quick sale, with no 
loss of valuable time. It is a larger unit of sale. It isa 
sale with full profit. 


And Revere Ware offers plus profits, too. For in- 
stance, our goods come ready-packaged for shipping 
—a definite saving in many cases. 


We'd like to suggest that you take a minute to 


POLICY AND ADVERTISING 
MEAN MORE PROFIT TO YOU. 


figure what each square foot of your precious floor 
space nets you. Then do the same for your Revere 
Ware space. You'll realize immediately why more 
and more dealers are making increased room for 
Revere Ware by eliminating dead items and tying- 
up 100% with the company whose entire sales policy 
is built around retail distribution. 


Remember, no quality line gets such advertising 
support as Revere does with its beautiful, four-color 
pages in the country’s leading magazines. That's one 
reason why it brings your store the kind of customers 
that experienced merchants want—quality-conscious 
men and women who want value and will pay for it. 

Revere Copper and Brass Incorporated, Rome 
Manufacturing Company Division, Rome, N. Y. 
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MAIL THIS COUPON TODAY TO: 


HOLT MANUFACTURING COMPANY 78 
651-681 20th STREET - OAKLAND 12, CALIFORNIA 


Please send me free floor care booklet and catalog: 


NAME 





ADDRESS 





CITY STATE 


HOLT MANUFACTURING COMPANY 





Oakland 12, Calif 
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INCREASED SALES 
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THE sure way to increased sales. Stock 
Kester Cored solders which ate instant- 
ly recognized as top quality products. 
Kester Cored Solders are pure, uniform, 
dependable, and are made of the high- 
est quality metals. 


‘THE CORRECT SOLDER FOR EVERY JOB 


Kester Metal Mender 

Kester Radio Solder 

Kester Acid-Core Solder 

Kester Plastic Rosin-Core Solder 
Kester Fluxes . . . Paste and Salts 








The Standard In Solder 
Since 1899 


KESTER 
SOLDER COMPANY 


4207 Wrightwood Ave., Chicago 39, Ill. 


KESTER 


SOLDER 


Factories Also At: 
| Newark, New Jersey—Brantford, Canada 
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JOB 


“Paint at 1—Use by 2” 
Means Extra Specialty Sales for You! 


When Customers See this New 
























Wonder-Drying Enamel... 


* 





Pick up extra sales, easy sales, with amazing 
STOP WATCH—the wonder enamel that dries in 
less than one hour—dries dust-free in 17 minutes. 


Every household has articles that should be 
painted—but don’t get painted—because they're 
in constant use. Sell those extra customers with 
STOP WATCH—the ideal enamel for toilet seats, 
dinette sets, cabinets, bicycles, etc. With stop 

WATCH they’re painted and ready far use with- 

in an hour, without disrupting the household. 


Order the compact, self-service counter 
display that makes for fast, easy selling. 
Contains 32 4-oz. cans in five basic colors, 
takes up only 8” x 10'4” of counter 
space. 
Let STOP WATCH increase your 
specialty profits! 





SELF-SERVICE COUNTER DISPLAY 
(shown at left) contains: 
8 WHITE *Retail at 


8 BLACK 
i 25 
4 BLUE ¢ 


4 GREEN per can 
Retail Value . . Sf $8.00 
"OSs 5 «6 5.25 
ll $2.75 








THOMAS C. DUNHAM, INC., Dept. 9A 
Long Island City, N. Y. 
Your new STOP WATCH ENAMEL specialty 


f 
! 
l 
| 
Oo R D E Q N oO Wi | combination sounds good to me. | want 
i a 
| 
| 
i 
i 
| 
i 





From your jobber... cartons. 
or use this coupon: 


Name — " _ —_— —___—— —— 








Address = ——————e—e » 
City = ———————E 


THOMAS C. DUNHAM, INC 
LONG ISLAND CITY, NEW YORK + Founded 1852 a 


My Jobber Is _— SD 
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For Extra Profits 
| Feature 








to meet winter 
demands for 


Painters everywhere are “sold” on Wonder-Paste S : ERLING 


and Lingerwett. They’ve discovered that these two 
removers can be relied on to do a quicker, cleaner ROC K SA LT 
removing job every time. 


Dealers are cashing in on this preference! They’re for Snow and Ice Removal 


stocking these two proven favorites . . . featuring 
them in store and window displays . . . recommend- 








ing them! Wren winter strikes, your customers want Sterling T b 
If you are not yet getting your share of these Rock Salt for clearing snow and ice...and they want 
extra profits—order Wonder-Paste and Lingerwett it right away. So be prepared to make these swre sales y 
Removers from your jobber today. Or, write us ... have plenty of Sterling Rock Salt on band. 
for complete details. STOCK UP NOW! For at the time of severe storms... 
shipments are sometimes delayed. Sterling Rock Salt t | 


is packed in bales of six 10-lb. bags, or 100-Ib. bags. 


WONDER-PASTE. 


Designed especially for use on exteriors 
and upright surfaces. Will not run! Re- 
moves paint, varnish, enamel, shellac or 
lacquer. Remains wet 6 to 8 hours; 
thereby permitting a large working area. 


LINGERWETT 











” is 





| Sell bag for the house to Sell bag for the car to use TH 
A liquid remover that’s ideal for general clear driveways, wader wheels when 
indoor removing. Equally effective on steps, walks of snow "omack” in snow ond ena 
, and ice. ice. 


every type of finish. 


Sell 100-lb. bags for apartment houses, 
office buildings, banks, libraries, stores, 






| DON’T OVERLOOK THESE OPPORTUNITIES! 


° ’ 
America Ss | schools, hospitals, business firms. 
largest - selling removers | INTERNATIONAL SALT COMPANY, INC. 


Scranton, Pa. 






Wilson-Imperial Co., Dept. H-98, 115 Chestnut St., Newark 5, N. ‘| 


MAIL COUPON FOR INFORMATION 


WILSON-IMPERIAL CO., Dept. H-98, 115 Chestnut St., ' 
Newark 5, N. J. : 
I am not at present handling the products checked below. | 
Please send me information concerning them. 


at wy 57, 
a --.. 0g —_ uM 


STERLING 








‘ WONDER-PASTE LINGERWETT | 
nnn (7767-7707 ROCK SALT 
SEE Lea or eee OTe MA sc escaace es 


| 
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This iz 
FAMOUS PAINTING 
THIS MASTERPIECE — 


titled “By The Seashore’; was 
painted by the brush of Renoir 
(1841-1919). Though a French 
Impressionist painter, Pierre Auguste 
Renoir discarded painting theories 
in striving for an attractive result. 
This painting attains the sentiments 
of the artist — ‘‘that a picture ought to 
be a lovable thing, joyous and pretty.”’ 


It is part of the Metropolitan 





Museum. of Art collection, 














The Choice of those who 
appreciate the Best 


is FAMOUS for PAINTING 


THIS MASTERPIECE — the finest of varnishing and 
enameling brushes — is called “La Feria”. Use this 
quality painters’ tool and reap the extra pleasures of 
an outstanding result, with less effort. 

The workmanship and materials will give you 
longer and more profitable use. 

Own one! Men who know paint brushes do! 


R. P. Paoli & 


FREE—A Full Color Reproduction 
A fall color reproduction of the above painting may —" secured by dealers writing 
the Baker Brush Company, 85 Grand Street, New York 13, N. Y. 
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New Westinghouse | 


£% 


6 


36 





166 


PY EO 





WESTINGHOUSE LAMP DISTRICT OFFICES: 
10 High St., BOSTON; 2260 Peachtree 
Industrial Blvd., CHAMBLEE, GA.; 

20 N. Wacker Drive, CHICAGO; 40 Wall 
St., NEW YORK; 3001 Walnut St., 
PHILADELPHIA; 419 Wood St., 
PITTSBURGH; 410 Bush St., SAN 
FRANCISCO; 411 N. 7th St., ST. LOUIS 


+ 
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Ss: 


Vall 











FLUORESCENT BULB, WITH RATED LIFE OF 
3000 HOURS, OFFERS USERS NEW ECONOMY— 
AND GIVES YOU A FAST-SELLING PROFIT BUILDER 




















"e 
USE THIS ATTRACTIVE DISPLAY CARTON 
TO INCREASE YOUR SALES 


This eye-cgtching carton of twelve Nite Lites requires 
only 6" xf7" x 12" space when open. Bright display 


ng, 


card and‘ window streamer also available at no 
cost from your Distributor. 


Westi 


PLANTS IN 25 CITIES 
OFFICES EVERYWHERE 
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This newest member of the Westinghouse fluorescent family 
offers you a new volume builder for those high-profit lamp sales. 
The Westinghouse Nite Lite is long lasting and economical to 
operate. It has an average useful life of one year. Even when 

it is used for eight hours every night. it costs less than a cent a 
month to burn. Point out these features to your customers and 
watch “em buy! 

Stores will buy them. too, for protective night lighting. wan meg 
use them in rooms and corridors. Factories use them as markers 
on watchmen’s time-clock stations. 

Order your requirements now from your Westinghouse Lamp 
Distributor. Lamp Division, Westinghouse Electric Corp., 


Bloomfield, N. J. 






SOCKET COMPLETELY 
Role 440) 


APPROXIMATE WEIGHT 
3'; TO 3% LBS. 


FEATURES 


] Blade and front strap a single 
unit. No weld. 


2 Blade and straps forged from 
High Carbon Steel. 


3 Back strap electrically welded to 
blade. 


4 Straps are pre-formed. 


5 Blade and lower section of socket 
carefully heat treated. 


6 Uniformity in lift and balance of 
every tool...hang and balance 
never change. Pre-forming of 
straps the guarantee. 


7 Handle is driven to the point of frog. 


8 Unequalled strength insures maxi- 
mum value. 


TESTS PROVE IT THE STRONGEST 
WELDED SHOVEL EVER MADE 


C 
C 
4 1774 5 


AMES BALDWIN WYOMING CO. 


PARKERSBURG, W. VA 


AMES - 


BLADE AND STRAPS 
FORGED FROM HIGH 
CARBON STEEL 


FRONT STRAP AND BLADE 
ONE PIECE OF STEEL 


BACK STRAP 
ELECTRICALLY WELDED 


7 


a) 


heh Be. mes OReel, ee Oe) 
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ARDWARE men agree that bolts and nuts are 

great “traffic builders.” They are among the 
necessity lines you carry. People must have them. Day 
ifter day, year after year, your bolt and nut stock, well 
displayed, draws buyers into your store and exposes 
them to hundreds of other items of merchandise you 
arry. This invariably results in a certain amount of 
‘impulse buying” and a neat “bonus” profit. 


Add to this power for attracting customers, the regular 
steady profits that bolts and nuts build up, through 
frequent turn-over, and you realize that bolts and nuts 
awe actually “‘double-profit’”’ items. 


That’s why Lamson & Sessions suggests that you make 
your store bolt and nut headquarters for your com- 
munity. Carry a complete ‘‘full-line’”’ stock at all times, 
and display it prominently. 


¢ 


Ask your jobber for the Lamson line and take ad- 
vantage of the special sales helps Lamson provides— 
the Lamson “Speed Merchant’, “Ready-Reference” 
List and Bolt Bin Labels. 


LAMSON LAMSON 
SPEED MERCHANT READY REFERENCE GUIDE 


THE LAMSON & SESSIONS COMPANY 
General Offices: 1971 West 85th St., Cleveland, Ohio 
Plants at Cleveland and Kent, Ohio . Birmingham . Chicago 


— LAMSON & SESSIONS / 


FASTENERS OF QUALITY 


2 | for the Hardware Dealer Lim 








IT'S STRONGER | IT’S EASIER TO HANDLE 
| 


“Cordura” reduces the weight of 
hose—up to 50%. That's because 
fewer plies—or lighter plies—are 
sufficient with this super-strong, light- 
weight yarn. 















Cordura*-reinforced hose has higher 
bursting strength than pre-war hose 
... Stands up against flexing, strain 
and internal friction! 








Besides weighing less, ‘‘Cordura"- 
reinforced hose has much greater 
flexibility—coils smoothly. 














Sell extra value...hose made with 


DU PONT "CORDURA" 
HIGH TENACITY RAYON 


“Cordura’’-reinforced hose lasts longer! 


This new hose is reinforced with the same 
product that gives truck tires their amazing 
durability. It’s Du Pont “Cordura” High Te- 
nacity Rayon. 





Give your customers the benefit of this ex- 
tra hose value. Specify hose reinforced with 
Du Pont ‘‘Cordura’”’ High Tenacity Rayon. 


By giving your customers extra value, you 
get full satisfaction in your dealings. And you 
give customers extra value when you sell them 
garden, air, steam and water hose made with 
‘‘Cordura.”” Rayon Division, E. I. du Pont 
de Nemours & Co. (Inc.), Wilmington 98, Del. 


*REG. U.S. PAT. OFF 


Tune in Du Pont ‘Cavalcade of America’ every Monday evening, NBC 


POND 


BETTER THINGS FOR BETTER LIVING 
-.+- THROUGH CHEMISTRY 


for RAYON... for NYLON... 
for FIBERS to come... ook DU PONT 
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GOULDS are EASY TO SERVICE... 


Look at the Balanced-Flow Jet, for exam- 
ple. Rotating element is removable. 

Nozzle and diffuser, suction check valve 
and strainer can all be examined without 
disturbing connections or dismantling 
pump proper. Newassemblies fit perfectly, 
with no misalignment, and can be in- 
stalled at minimum cost. 








SHORT ON STEEL PIPE? 
Write us for details on the appli- 
cation of copper pipe for water 
system p Bowe nhs 

Putas 


a 
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Sell a Goulds Balanced-Flow Jet—then watch 





related sales zoom your way! Owners are proud 

















of Goulds Water Systems, pleased with their 
flawless performance—and they return to the 
Goulds dealer for the equipment they need to 


take full advantage of their water service. 


Be sure of your full share in today’s rich water 
systems profit. Feature Goulds—the complete line 
with a pump for any need—and profit from the 
reputation for trouble-free dependability that 


Goulds has built during its hundred-year history. 


GOULDS PUMPS INC. e Seneca Falls, N.Y. 


WATER SYSTEMS 


—= NNIVERS 
1848-1948 ° yooth A 


FOR EVERY FARM AND HOME NEED 














eres, handle. Designed hand, buck and crosscut saws. Long- 
2 aox.* for home, tool lasting Nicholson files cut fast, give you 





All the files 
you need 


repair a> double-cut 
FLAT FILES; for 
sharpening all kinds of 
cutting tools: single-cut 
MILL FILES; for put- 
ting a keen, durable edge 
on hand, buck and cross- 
cut saws: long-lasting, 

fast-cutting 


Me 


| 2-faced Handy 
File sharpens | 
anything 


We have them—first § 
since the war! These 
famous, durable Nich- 3 
olson files are double 
cut on one side for fast, 
rough filing; single cut 
on the other for sharp- 
ening cutting tools. ; 
Handy hang-up hole in 






saws 





shop and farm use. 


Fires are year-round hardware items that need 


only systematic ‘‘reminder’’ support to keen them 
moving. Because they are a type of tool that must be 
replaced with comparative frequency, they offer a 
fast turnover. (Surveys show that files represent more 
than 14% of the average hardware store’s sales of 
small hand tools.) 


If you handle Nicholson files (and most progres- 
sive hardware stores do) SEND FOR FREE MATS 
of such of the above little ‘‘adlets’’ you can use. It 
costs very little to include one or more in the printed 
dodgers, leaflets or other printed material you get 
out for mailing or hand-out purposes. Neither does it 
cost much to run them at reasonable intervals in your 
local newspaper—either singly or as part of your 
regular ads. 


oL 
Sco 
U.8.a. 






NICHOLSON FILE CO., 25 Acorn St., Providence 1, Rhode Island 


( in Canada, Port Hope, Ont. ) 


FILI 
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——- en files. Fi L t Ss TO F + T ‘ 
variety of shapes, cuts 

and sizes. For general Pict ; a 4 Half 


whatever shape or size you 

may need, we can get 

them for you. They're 
Nicholson brand — long 
recognized for their high 
quality. 

It pays to keep a well- 

rounded assortment of files 


for keener 


e Choose from our assorted shapes, nose, & 4 
cuts and sizes of high-quality Nicholson * G5e8 an 
saw files. Especially made for filing 


a keen, uniform edge. 


: for every purpose 


INCREASE your file business 






WW 





Ay 


\\\ 





on. OL i 
ovets SAW FILES. WUC S handy in your workshop. good assortment on hand. ° 
PF Ls © Why not stock up the next Come in and select the files te 
S.A 2 z ae! 
U.S Ae U.S.A. time you come in? you need. bd U.S.A 


NICHOLSON 


ROUND HANDLE 


NEEDLE FILES 


OLF. Swiss Pattern) 













Twelve assorted files in 
attractive orange-and-blue 
plastic box. For “hobby- 


ito ists,” gunsmiths, makers of 
2 s.a.* ornaments, jewelry, 


models, small 


fine instruments. 


If you sell Nicholson files MAIL THIS COUPON 
(or a letter or postal card) stating which of the 
above free ad mats you want. 
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25 ACORN ST., provid 
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FAST-CUTTING FILES 
Replace worn-out or inferior-quality files 
with fast-cutting, long-lasting Nicholson 
files. More stock removal per stroke. More 


3 strokes per file. Cuts, shapes and sizes 
for all kinds of jobs. It pays to keep, 


i 
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The beautiful new Duo-Therm Sheraton, 
one of many sales-stimulating Duo-Therm models 








If every shopper were a mechanic... 


DUO-THERM Space Heaters would sell even faster! 


When a mechanic's expert eye spots the exclusive con- 
struction features of a Duo-Therm fuel oil space heater, 
his pocketbook opens for business! 

And that happens mighty fast .. . because Duo-Therm 
construction is just as beautiful to a mechanic as Duo- 
Therm furniture styling is to the average customer. 

But, since most shoppers aren’t mechanics, you have 
to tell every shopper what Duo-Therm’s got that makes 
it the best buy on the market. And how you tell him 
with Duo-Therm! Look: 

Start with Duo-Therm’s famous period furniture look! 
There’s no reason in the world for a customer to take 
anything less when he can have Duo-Therm’s smart de- 
signs, beautiful finishes. Here is appearance that is right 
at home in tastefully decorated rooms. And here is a 
performance story that goes hand in hand with Duo- 
Therm’s sales-making appearance. 

Duo-Therm with Power-Air Blower saves up to 25% on 
fuel oil! That fuel-saving, money-saving story has real 
sales punch! No matter how little a man knows about 
heaters, you can point out that the exclusive Duo-Therm 
Dual Chamber Burner is scientifically designed to give 
more heat, more even heat... with less fuel and at 
lower cost. You can point out that Duo-Therm’s Power- 
Air is a blower and not a fan, so it spreads heat evenly. 


A complete line—PLUS! There’s a Duo-Therm space 
heater for every customer... a complete line of uprights 
and consoles. And each has the kind of features you need 
to button up a sale: radiant doors on all circulators... 
convenient “dialing” for heat control, to mention only 
two. There are many more. 

Any other PLUS advantages when you sell Duo- 
Therm? Well, remember this: Duo-Therm’s name plate 
really means something to youand your customers... be- 
cause Duo-Therm makes no private brand merchandise. 

And remember this: Duo-Therm provides the most com- 
plete merchandising program, and outstanding national 
advertising program, year after year. That adds up 
to the greatest consumer acceptance in the industry. 

And it adds up that way for YOU! 


more than a million satisfied users 


Duo-THerm 


always the leader 


Division of Motor Wheel Corp., Lansing 3, Michigan 


— — 
AUTOMATIC GAS AND FUEL Oil WATER HEATERS i FUEL O1L SPACE HEATERS ‘00 FUEL OIL FURNACES 
——— 


Duo-Ther.. sa registered trade mark of Motor Whee! Corp., Copyright 1948 
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lnformal Editorial Comments 


By Charles J. Heale 





A Wholesaler's Salesman Challenges Dealer 
Who Says “Unfair Distribution 
Through Salesmen’'s Allotments’: — 


A WHOLESALER’S 


salesman with a number of years 
of successful record covering cen- 
tral Pennsylvania challenges a 
dealer’s statement that distribu- 
tion through salesmen’s allotments 
has been unfairly handled. He 
signed his letter but the dealer 
from the mid-west who wrote the 
complaint did not. The dealer’s 
letter appeared in the August 26th 
issue of HaRDWARE AGE starting 
on page 69, and was severely criti- 
cal of wholesale hardware policies 
and practices in connection with 
“hard to get” merchandise. 

The letter from the Pennsylva- 
nia wholesale salesman offers a 
good rebuttal and contributes lib- 
erally and intelligently to the dis- 
cussion. We hope others in the 
distributing field will show a like 
interest in the subject. 

The salesman’s letter reads as 
follows: 

“T usually have no trouble 
in reading your articles and 
comments in HARDWARE AGE 
without interruption. HARDWARE 
AcE is my number one source 
of information. But the article, 
‘Unfair Distribution Through 


Salesman’s Allotments—A Let- 
ter From a Dealer’ (Aug. 26, 
1948), has stopped me reading 
and started me writing. 

“The distribution of critical 
items from the wholesaler today 
is no ‘cinch.’ The retailer, in 
making his bid for the hard to 
get items, will place an order 
with every wholesaler he has 
contact with. This is only nat- 
ural and the quickest way to get 
critical items. But, when and if 
the orders from the wholesalers 
start to come in, and the re- 
tailer finds he has too much 
merchandise for his present 
needs, coupled with his dimin- 
ishing finances because of this 
condition, he expects the last of 
the firms to send their orders in, 
to take them back. And he hopes 
they may have some left the 
next time the salesman calls en 
him if in case he happens to 
need any. Is this fair? Usually, 
the wholesaler will take the 
goods back but will not promise 
to have any left at the retailer’s 
convenience. 

“On the other hand, the sales- 
man knows the needs of his cus- 
tomer better than anyone. If he 
has some critical items the cus- 


tomer needs, he will give him 
some. What one retailer does not 
need, at the time, he will give to 
another. If it happens to be a 
new customer, or a ‘new squirt,” 
as the unsigned dealer puts it, so 
much the better for the sales- 
man if he has properly taken 
care of his old customers. The 
retailer’s needs of critical items 
(especially in size, style, and 
quality) change from day to 
day because of the ‘sudden ap- 
pearance’ of back orders he has 
placed with his many contacts. 
In my estimation, this unsigned 
dealer is referring to ‘fly-by- 
night’ salesmen. And I do not 
think you will find many of 
them in the hardware ‘business. 
In the territory I cover, compe- 
tition is keen. There are many 
salesmen and I have the greatest 
respect for every one of them. 
I have yet to meet a ‘fly-by- 
night’ salesman in the hardware 
business. 

“In reference to the ‘new 
squirts’ who might flunk out. An 
established retailer must remem- 
ber that someday he will not be 
here. And the ‘new squirt’ will" 
be the old timer. He must also 
remember that he can buy from 
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as many wholesalers as he 
pleases. Isn‘t it fair, then. that a 
wholesaler may contact as many 
firms as want to do business 
with him as long as he can serve 
them properly. I think most re- 
tailers will agree with this mod- 
ern conception of doing busi- 
ness. And don’t forget, if a 


wholesaler does not adequately 
cover his territory, and sell the 
required amount of goods, to 
hold his distributorship, the 
manufacturer will find a whole- 
saler who can. 

“There are many questions, 
answers, comments, and opin- 
ions on the distribution of criti- 


cal items. The way things look 
today this condition may get 
better, for a while, and suddenly 
take a turn for the worse. It is 
my hope that many dealers and 
salesmen will send in their opin- 
ions to HarDWARE AGE. An 
overall picture of any situation 
will bring it closer to solution.” 


The Printing Strike Is Over — But 
Now the Truck Drivers Are on Strike 


ARDLY had we started catch- 

ing our first breaths follow- 
ing the settlement of the six- 
month strike in the print shop com- 
posing room when New York and 
New Jersey truck drivers went on 
strike. And so we find ourselves 
somewhat “out of the frying pan 


into the fire” in our efforts to re- 
sume normal production schedules 
and our customary prompt deliv- 
ery of each issue of HARDWARE 
AGE. 

At press time, settlement of the 
truck strike seems deadlocked but 


before this issue reaches you we 
hope it will have been settled. For 
any further delays which may oc- 
cur because of the trucking situa- 
tion we are mighty sorry but some- 
what hopeless to help ourselves 
very much. 


More on the Outlawing 
Of the “Basing Point System” 


ENATOR Homer E. Capehart, 

chairman, Senate Committee on 
Trade Policies, has issued a very 
significant statement in connection 
with the Supreme Court decision 
in the Cement Case which outlaws 
the basing point system of pricing 

a common practice for years on 
many basic lines sold through 
hardware channels. In part he 
says: 

“The effect of the Supreme 
Court's decision in the Cement 
Case outlawing the basing point 
system of pricing is showing up 
in the heavy mail reaching the 
newly formed Senate Committee 
on Trade Policies. These letters. 
the majority of which are con- 


cerned with industries other 
than cement, come from every 
section of the country. 

“Most of the communications 
received thus far are critical of 
the decision. Only one letter in 
favor of the decision has reached 
the Committee and two requests 
to testify in favor of the ruling 
have been received. All other 
letters and requests to testify 
express the opposite view. No 
doubt this is natural, since when 
somebody feels injured by a 
Federal ruling he is more likely 
to write than is a person who 
feels benefited. Our job (the 
committee) is to inquire into, 
and weigh the effects on both; 


on every segment of the popula- 

tion and on the national econ- 

omy as a whole.” 

The remainder of the Senator’s 
statement quotes a wide variety of 
letters received by the Committee. 

Hardware producers and distrib- 
utors should show some active in- 
terest in this subject as most of 
them oppose the ruling with good 
and sufficient reasons. 

Those who desire to help pro- 
mote a possible legislative action 
for relief from the ruling should 
join in the fight. Opinions may be 
written or wired to Senator Homer 
E. Capehart. Room 138, Senate 
Office Building, Washington. D. C. 


Are “Drop Shipments’ Increasing ? 


N the issue of HARDWARE AGE 

dated August 26th, starting on 
page 75, is another thought-pro- 
voking study of a very important 
distribution problem, that of re- 
puted increases in “drop ship- 
ments.” The study is based on re- 
ports from a representative group 
of prominent hardware manufac- 


turers. Wholesaler opinion and re- 
ports will be presented in the Sep- 
tember 23 issue. 

Obviously, a serious increase in 
“drop shipment” requests will 
mean a corresponding increase in 
costs of distribution and would 
suggest that too many wholesalers 
were “passing the buck” to the 


manufacturers to perform normal 
jobbing functions for which whole- 
salers’ margins compensate. 

This study merits careful read- 
ing by all factors in the hardware 
picture and. if there are too many 
“drop shipments,” something dras- 
tic should be done to correct the 
situation. 
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See us at the 
NATIONAL CONTRACT 
HARDWARE CONVENTION 
Chicago Oct. 5-7 








Gond News 








See us at the 
NATIONAL 
HARDWARE SHOW 
New York Oct. 12-16 














Issued just this once by LOCKWOOD HARDWARE MANUFACTURING CO. 





TWO OLD FAVORITES 





THESE VIEWS CLEARLY SHOW WHY 
UNIFAST HAS ALWAYS BEEN SO POPULAR 





Phantom photograph above reveals 
single Phillips-head machine screw 
that secures one-piece rose and key 
plate to the door by passing through 
the wood into the lock case. This 
design is thoroughly practical on 





13%” doors, eliminating the ten wood 
screws usually needed. At right, 
Unifast Lockset in Adams Design, 
showing how one-piece rose and .key 
plate simulate sectional trim. Bath 
or bedroom sets have turn knob. 





POLYFLEX DESIGN ORIGINATED BY LOCKWOOD 





These two designs of Polyflex graph- 
ically illustrate why it has always met 
discriminating demands. ‘Trim French 
shank supports 2” finely designed knob, 
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slim, neat, graceful, blending perfectly 
with any interior Knob and shank 
are forged brass, rose cast or wrought. 
Knob centers interchangeable. 


(Advertisemen 





INOW BACK ON MARKET 


Lockwood Announces 
Return of Unifast 
and Polyflex 


Fitchburg, Mass., Sept. 9 — Long 
absent from dealers’ shelves, two 
of the most popular Lockwood prod- 
ucts in the field of Builders’ Hard- 
ware are coming back on the market, 
it was announced today by Lockwood 
Hardware Manufacturing Co. The 
company has resumed production 
of its famous ‘“‘Unifast’”’ and ‘‘Poly- 
flex’’ designs of hardware, and is 
ready to make prompt deliveries. 

Discontinued because of war re- 
strictions, ‘‘Unifast’”’ and ‘‘Polyflex’’ 
had been sorely missed. Because 
of this, Lockwood began manu- 
facturing them again several months 
ago in quantities sufficient to meet 
the certain heavy demand. 

A spot-check today revealed that, 
throughout the trade, the news was 
received enthusiastically. 

Interviewed at his store this morn- 
ing, one dealer said, “It’s great news. 
I’ve always sold plenty of Unifast 
Hardware, because my customers 
quickly realize they save time and 
money on installation — and because 
they appreciate good design.” 

Another dealer reported that in 
his section of the country, Polyflex 
was always the best seller, although 
Unifast drew in its share of sales. 

“Folks like Polyflex,’” he said, 
“its clean design, rich appearance, 
and that smart forged-brass finish. 
They buy Unifast, too, so I’ll stock 
both. Glad to see these old-timers 


back to make new sales!”’ L-92 
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Hardware Sales Will Be 


MORE PEOPLE IN HIGHER INCOME BRACKETS 





INCOME GROUP INCREASE 1938 TO 1948 











$ 3,000 - $ 5,000 


$ 5,000 - $ 10,000 


Oo 9 
$ 10,000 - $ 25,000 ha 


OVER $ 25,000 


EACH SYMBOL REPRESENTS 200,000 PERSONS 











CHART-FACTS, NYC 


lihood of a somewhat lower cost in the writer’s considered estima- 
a of living. tion, will be excellent, because the 


try faces good prospects for retail 
sales from now through the year 
1952. This is explained by the 
strong fundamental outlook for 
business activity, lower taxes, large 
productive capacity, bright outlook 
for personal income, and the like- 


In many previous issues, HarpD- 
WARE AGE has analyzed the various 
aspects of hardware store opera- 
tion in the American economy. 
Now, as to the supplementary 
question of the public demand for 
the goods of hardware stores, this 


business outlook is so favorable. 
During the five years 1948-52, 
in fact, American business should 
reach total production output 
valued at one trillion dollars 
$1,000,000,000,000. The Amer- 


ican economy, in other words, has 


Oj O 


By PETER B. B. ANDREWS 
Former Industrial Economic Advisor, 
War Production Board 


oO oO Q 


A former editor of Standard & Poor's and the Wall Street Journal, 
Peter B. B. Andrews was called to Washington by WPB Director William 
S. Knudsen at the outbreak of the war in 1941. He served as Economic 
Advisor in Government bureaus throughout the war. Consulting econ- 
omist to Sales Management and marketing analyst for Hearst maga- 
zines, Mr. Andrews has been writing for leading magazines for 20 
years and has been doing long-range forecasting for Sales Management 
magazine for 12 years through his Future Sales Ratings column, enjoying 
a remarkable batting average of accuracy at 770 per cent. 





PETER B. B. ANDREWS 
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a trillion to go in this period. A 
trillion is one thousand billion, 
or a million times a million. 
Trillion is a rare word, even in 
these days of astronomical finance 
and budgeting. There isn’t that 
much cash in the world. However, 
the turnover of money in 1948 and 
in the four years following will 
produce a minimum gross national 


product of $1,000,000,000,000. 


A Record Expectation 


Mild recessions, price correc- 
tions, defense activity, and war 
scares will develop, and war itself 
is by no means impossible, but 
they will be taken in stride, for 
the over-all, major, five-year tide 
is heading for a trillion. This is a 
record expectation for any five- 
year period, and when the alert 
hardware trade sets its sights, it 
will bear this in mind. 

Just as the Second World War 
dwarfed the First World War in 


magnitude and intensity, so will 
this coming prosperity period 
dwarf the great post-war period 
which followed the First World 
War. From the massive underly- 
ing demand for domestic consum- 
ers durable goods and housing, as 
well as rearming and aid to 
Europe, Asia and other areas, will 
spring a huge generation of indus- 
trial activity which will spread 
financial benefits throughout the 
entire economy and bring a pur- 
chasing power which spells good 
news for the hardware industry. 
Looking at a few top American 
industries that help set the pace of 
business activity, the writer estim- 
ates that the average of automo- 


biles per year produced in the 
years 1948-52 should approximate 
5,000,000, which would compare 
with 1,986,376 just ten years ago, 
in 1938. Refrigerators should run 
about 4,000,000 a year, vs. 1,254,- 
000 in 1938; washing machines 
3,000,000, vs. 1,137,614; vacuum 
cleaners 3,000,000, vs 1,262,612; 
electric irons 6,000,000, vs. 3,505,- 
400; television sets 1,000,000, vs. 


practically none in 1938. 


Tremendous Increase 


Such examples are important 
in showing the high expectations 
of the whole American economy, 
on which public purchasing power 


EDITOR'S NOTE: Here is an article filled with prognostications 
about things to come for business in general and the hardware trade 
in particular. Mr. Andrews does not express the views of Hardware 
Age—only his own—but we believe the reader will be as stimulated 

in his thinking as we were when we first read it. 
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and spending are based. They rep- 
resent a big part of the founda- 
lion. We are operating now, for 
example, at over a 60,000,000 ci- 
vilian job level. We must retain 
our sense of perspective and real- 
ize that the aggregate increase in 
consumer purchasing power is tre- 
mendous. It is made all the more 
great by the nearly five billion 
dollar annual saving for the public 
due to the new tax cut. 


Income Advanced 


Analyzing the broad base for 
purchasing, total personal income 
advanced from $78,347,000,000 
in 1940 to approximately $197.- 
000,000,000 in 1947, a jump of 
150 per cent. It is true that basic 
living costs to maintain the 1940 
standard of living rose 82 per cent. 
but the surplus income for discre- 
tionary spending jumped from 
$22.800,000.000 in 1940 to $82.,- 
600,000,000 in 1947, a rise of over 
260 per cent! 

Personal income by 1952 should 
attain $225.000.000.000 on an an- 
nual basis. The manner in which 
families have moved into higher 
spending units is indeed impres- 
sive. Between 1941 and 1947 al- 
most 12,630,000 families moved 
up from the class making under 
$1,500 annually to the class mak- 
ing $1,500 to $3.000 annually: 
10.502,000 moved up from the 
$1.500 to $3.000 class to the $3,000 
to $5,000 class: and 3,066.000 
moved up from the $3.000 to 
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$5,000 class to the over $5.000 
class. 

Upward swing of incomes and 
their reshuffling during the decade 
1938-48 is indicated in the follow- 
ing table, based on research with 
the U. S. Treasury in Washington. 
Estimated number of incomes for 
1948 are shown, and the actual 


number of incomes in these cate- 
gories in 1938: 


Actual 
Tiucome Class Est. 1948 1938 

$3,000- $5,000 8,263,000 1,172,409 
5,000- 10,000 1,463,200 415,596 
10,000- 25,000 608,100 140,781 
25,000- 50,000 149,500 26,336 
50,000- 100,000 51,400 7,259 
100,000- 500,000 11,600 2,299 
500,000-1,000,000 300 118 


1,000,000 and over 100 


The greatest jump in incomes 
was in the $3,000 to $5.000 class. 
there having been 1.172.409 in- 
comes in this class in 1938 and 
8.263.000 incomes in this class in 
1948. a rise of almost 700 per 
cent! The increases in numbers 
of high incomes, however, spread 
through the entire list: thus, there 
are over a million more incomes 
in the $5.900 to $10.000 class now 
than there were in 1938, and 467.- 
319 more incomes in the $10,000 
to $25,000 class than there were 
in 1938. 


Savings Have Risen 
Not all this difference in in- 


comes has gone into spending. 
Savings have taken a tremendous 


rise during this decade, from $40 
billion to over $172 billion. This 
huge reservoir of funds represents 
an anti-depression bulwark. 

At any rate, it is evident from 
preceding figures that despite the 
high cost of living, savings are 
high. Although the higher income 
classes hold relatively a larger 
share of these savings and thus 
represent a better market for the 
hardware dealer, nevertheless the 
medium and low income classes 
also hold an impressive amount 
of savings and liquid assets. Then. 
too. as far as the lower income 
classes are concerned, the intro- 
duction of some lower price lines 
is likely to produce gains in phys- 
ical consumption, and the result- 
ing rises in unit sales will keep 
the pipe lines of distribution open. 
a healthy development. 


No Severe Readjustment 


No severe price readjustment, 
however, is in the making. Of 
course, there will be a broad ef- 
fort by hardware stores to buy 
merchandise as reasonably as pos 
sible for their public. 

Some hardware dealers think 
fancifully of some day re-establish- 
ing pre-war prices for their cus- 
tomers. However fine this wish 
may be. such prices may never re- 
turn. Just as in every post-wa1 
period in American history. prices 
already have dropped some. They 
probably will settle a bit lower. 

But a realistic look at previous 
postwar economics also proves 
that while prices drop, they still 
manage to stay above the old level 
After every period of inflation. 
prices have a way of stabilizing 
on a higher plane, and this is even 
more applicable to the price ad- 
vances brought on by war. Sig 
nificant is the fact that we have 
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fought two great wars in one 
generation. 

No doubt, the cyclical, short 
term, trend will continue to show 
wide fluctuations, but the secular, 
long term, trend, is always basical- 
ly up. Higher prices fundamen- 
tally reflect higher wages, and a 
rising scale of wages and salaries 
makes possible a continually ris- 
ing standard of living. 

American industry now is pro- 
ducing one-third more manufac- 
tured consumer goods per capita 
than it did before the war and 
twice as much for each citizen as 
was produced in 1900, despite a 
doubling of population in the 48 
years and in the face of an aver- 
age 15-hour reduction in the num- 
ber of working hours each week. 
There lies evidence that despite the 
difficulties of inflation, the United 
States standard of living has reach- 
ed a new high level. 


irresistible Development 


This represents irresistible eco- 
nomic development. The advance 
in the power of labor is one of 
the great social events of our time. 
Labor is better organized than 
ever before, and its position is 
recognized by corporate manage- 
ment as a potent economic force. 
Scaling down wages is a far more 
dificult matter than getting them 
up: it is virtually impossible, there- 
fore, to conceive of a wage level 
down to former years. 
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A benefit which accrues to so- 
ciety from the constant upward 
pressure of wage rates is the stim- 
ulation of technological improve- 
ment in the productive process. 
While some displaced persons may 
suffer from this technological un- 
employment, people as consumers 
tend to share in the benefits of 
such lower costs as might develop 
from the improvements. 


A Flexible Association 


Of course, it must be realized 
that a free society operates through 
accepted institutions. laws and 
customs. But it is a changing and 
flexible association precisely be- 
cause it is free. Consumers may 


spend or hoard their money; they 
may alter their tastes and demand. 
thus giving rise to change and in- 
stability. They may buy uniform- 
ly from week to week or bunch 
their purchases. 


Future Prices 


Nevertheless, as the number of 
dollars in use rises and their in- 
creased rate of usage is accom- 
panied by a similar increase in 
the production of goods, we will 
hold future prices within reason 
able bounds. If there are difficul- 
ties in enlarging the supply of 
goods due to a shortage of labor 
or raw materials or other required 
facilities (such as might be caused 
by war), then the increase in dol- 
lar usage may drive prices upward. 

The unlikels prospect of dollar 
usage declining (people in that 
case would be hoarding money ot 
bank loans would be declining) 
would see prices tending to decline 
also because it is an economic 
tenet that the supply of goods does 
not contract as rapidly as people 
change their minds about whether 
to spend or hoard money. Prices. 
therefore. also will reflect fluctua- 
tions in demand. 

\s one Senator put it to me in 
Washington: “Today’s prices are 
permanently up above prewar 
prices. The present level is 80 to 
100 per cent above 1939. Since 
hoth wages and prices have risen. 
we had better work toward a sta- 


(Continued on page 221) 
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Consumer Credit Will Be Limited 
After September 20 


20 per cent minimum down 
payment will be required 
on purchases of: 


Cooking Stoves, Ranges 
Dishwashers 
lroners 
Refrigerators 
Washing Machines 
Air Conditioners 
Radios, Television Sets, 
Phonographs, Combinations 
Sewing Machines 
Suction Cleaners 

Furniture and Rugs 


os 8 6 


Washington Bureau 
of Hardware Age 


T Ek Federal Reserve 


Board is getting ready to clamp 
down on consumer credit. 

Beginning Sept. 20, 1948, pur- 
chasers of refrigerators, washing 
machines and nine other consumer 
commodities will be required to 
make a down payment of 20 per 
cent of the selling price. 

In the case of new and used 
automobiles, a down payment of 
33 1/3 percent will be required. 

FRB, in announcing its intention 
of reviving Regulation W (a war- 
time curb on installment credit), 
said that the requirements of the 
new regulation are “somewhat less 
restrictive” than those of Novem- 
ber 1947, but are “considerably 
tighter” than terms now generally 
in effect. 

The regulation will apply to all 
credit purchases of not less than 
$50 and not more than $5,000. The 
goods for which down payments 
are prescribed and the required 
down payment percentages are as 
follows: 

Products priced at less than 
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$1,000 must be paid off within 15 
months, but those priced above 
$1,000 may be paid off in 18 
months, except that monthly pay- 
ments on amounts over $1,000 
must be not less than $70. 

For purposes of administering 
the regulation, the board has di- 
vided the 10 products subject to 
the new control into two groups. 
Automobiles (defined as passenger 
cars) designed for the purpose of 
transporting less than 10 passen- 
gers, including taxicabs are in 
Group A, and are subject to a 
minimum down payment of 33 1/3 
per cent. 

A total of 11 household goods 
and appliances are included in 
Group B. All products in this 
category are subject to a 20 per 
cent minimum down payment. The 
products are: 

Cooking stoves and ranges. de- 
signed for household use. 

Dishwashers, mechanical. de- 
signed for household use. 

Ironers. designed for household 
use. 

Refrigerators, mechanical. of 
less than 12 cu. ft., rated storage 
capacity (including food freezers). 


Washing machines, designed for 
household use. 

Combination units incorporat- 
ing any listed article in foregoing 
classifications of this Group B. 

Air conditioners, room unit. 

Radio or television receiving 
sets, phonographs or combina- 
tions. 

Sewing machines. designed for 
household use. 

Suction cleaners designed for 
household use. 

Furniture, household (including 
ice refrigerators, bed springs, mat- 
tresses and lamps) ; and floor cov- 
erings, soft surface. 

The board pointed out that in- 
stallment credit for home im- 
provements was eliminated from 
Regulation W after the close of 
the war and is not presently cov- 
ered in the regulation. 

But the advisability of such an 
amendment is now under consider- 
ation. the board added, “because 
of the current inflationary situa- 
lion.” Favorable or unfavorable 
comments on this possibility will 
be considered by the board of 
governors of FRB before acting on 
any such proposed amendment. 





Truck Sign Advertises Store Through Area 


Sts. Smart Te_ Buy_ 






The Elk Rapids Hardware, Elk Rapids, Mich., 





is pee Say 
Oe eo hae 
i arcade oe 


uses a large, neatly lettered sign on 


both sides of its new truck to advertise the plumbing, heating, paints and appliance 
sections of its store. The copy, white on a dark background, stands out very 
clearly and can be seen from a distance. It's good publicity for the firm. 
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Up-front area of the appliance department showing radios and traffic 
appliances. Neat wallpaper makes an attractive backaround for section. 


Every Day Is Washday Here 


Housewives listen to recorded music while their 
laundry is being washed and dried at Cronin's. 
Idea sells major appliances, players and records 


| * best method of get 


ting appliance prospects is from 
current store traffic, believes E. 
Cronin, owner of Cronin Hard- 
ware, Milwaukee, Wis., because 
such traffic is already favorably 
disposed toward the store. 
Operating along this line, Mr. 
Cronin has set up an automatic 
washer and drier and keeps the 
washer in operation most of the 
day. Women who hear it operat- 


ing, says Mr. Cronin, will invari- 
ably walk over and inspect it. This 
is true of women who have wash- 
ers. as well as those who do not, 
and it is the first step in the mak- 
ing of a sale. 

When a woman is interested in 
the washer, Mr. Cronin invites her 
to let him know what day she 
usually does her washing. Then he 
tells her that he will gladly call for 
her and her laundry bundle and 
bring her to the store to do the 
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washing with the automati 
washer and the drying equipment. 
He also says that he will take her 
home when the job is finished— 
all with no obligation on her part. 
“This sort of promotion on our 
part works out very well,” says 
Mr. Cronin. “We average better 
than ene automatic washer per 
week, as well as other equipment. 
We have had some women pur- 
chase as much as $1000 worth of 
equipment at one time, as a result 
of these demonstrations. So far 
we have been able to get plenty 
of appliance prospects by taking 
advantage of our store traffic.” 
When Mr. Cronin brings an in- 
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terested housewife to the store with 
her wash. he asks what her favor- 
ite records are. Then he makes up 
a selection of 10 or 12 records, 
puts them on the record player. 
The prospect can then listen to 
her favorite music, while she sits 
in a comfortable chair waiting for 
the washing to be completed. This 
setup often sells a record player 
or some records, too, reports Mr. 
Cronin. 

“It’s an odd thing how we got 
the record idea,” says Mr. Cronin. 
“My daughter loves music and she 
worked in the store for us for a 
while. Every morning she’d make 
up a selection of records, put them 
on the machine and pitch the 
music low enough so it was sooth- 
ing and not blaring. When she 
left our employ to continue her 
studies, we did not put the records 
on. Customers began to complain, 
asking “Where's that lovely 


music’ ?” 


Buying Atmosphere 


Since that time. Cronin Hard- 
ware uses records in its merchan- 
dising program to create buying 
atmosphere. Most hours of the 
day. these records. chosen for their 
pitch and appeal, are playing, 
whether or not appliance prospects 
are doing their wash. 

Mr. Cronin has a wide store and 
he has set up the automatic washer 
department in such a way that 
regular store traflic can have easy 
access to it. At the same time he 
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has fashioned a little comfy cor- 
ner where the housewife may sit 
while waiting for her wash, a cor- 
ner which gives her a considerable 
degree of privacy. 


Aids Sales 


With the drier and other equip- 
ment placed nearby and available 
for the prospect’s trial use, Mr. 
Cronin finds that it is not a diffi- 
cult task to interest the washer 
prospect in such additional equip- 
ment. He states that when the 
washer prospect is ready to buy 
and finance her sale, she is also 
in the mood to buy whatever other 
equipment she needs, such as a 
hot water heater, drier, etc. 

Most of the left wall of the store 
is devoted to a showing of appli- 
ances. The wall is covered with 
an attractive paper, but the oppos- 
ite sidewall is painted. This gives 
a pleasing contrast to the various 
areas of the store. The floor of 
the appliance department is also 
carpeted, which further adds to 
the homelike appearance. 

The up-front section of the ap- 
pliance department is given over 
to a showing of small and large 
radios’ and record combinations, 
as well as small appliances. The 
small size radios and record play- 
ers are displayed on step-up shelves 
against the wall. 

With this arrangement. Mr. 
Cronin is able to show many radios 
in a neat, orderly manner. There 


is a wide aisle along the radio sec- 








tion to encourage prospects to 
come closer and inspect them a. 
all times. 

Mr. Cronin handles a large share 
of the finance paper on the appli- 
ances he sells. He says he likes to 
keep in touch with the person who 
is buying appliances from him on 
an installment basis. This enables 
the firm to learn regularly if the 
appliance is giving satisfaction. 
Through such a system, too, Mr. 
Cronin reports, the store is able 
to have first chance to sell other 
appliances to the customer when 
the right time arrives. 

Having a large electrical depart- 
ment, which does considerable 
wiring of homes, etc., Mr. Cronin 
is able to give his appliance pros- 
pects excellent service, and this 
means a great deal in pleasing the 
trade. 


Window Displays 


Major appliances are placed in 
one window with a background of 
black curtains reaching from ceil- 
ing to floor. This causes a stage 
effect which is striking and attrac- 
tive. In addition, Mr. Cronin 
trains spotlights on his store front 
at night from near-sidewalk po- 
sitions. 

Such an arrangement lights the 
entire store front and augments 
the window lighting. Together this 
gives the Cronin front and win- 
dows a better and different appear- 
ance from other retail stores in the 


area. 


0 


Mr. Cronin starts one of 
the automatic washers 
which are operated dur- 
ing store hours to at- 
tract attention. Chairs 
invite shoppers. 
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Stanley Carter, manager of the mill supplies and power tool division, 
is seen among some of the units displayed in the center of the store 


Power Tools Hit High Spots 
At Freeport Hardware 


rN LARGE mill sup- 


plies department, which includes 
power tools, is a profit-maker at 
the Freeport Hardware, Freeport, 
Ill. 

Stanley Carter is in charge of 
the mill supplies section. He also 
handles the selling of furnaces. 
stokers and other heating equip- 
ment. This sales work takes him 
into many factories, stores and 
homes and the contacts which he 
makes often lead to sales of pow- 
er tools. 

“We have a large display of 
power tools in the mill supplies sec- 
tion of the store.” says Mr. Carter. 


Leads developed in store and during factory 
calls build large prospect list and help to 
account for many sales throughout the year 


“and we make a number of sales 
right there from the normal traffic 
flow. However, many of these 
power tool items must be presented 
to prospects in the right manner. 
It takes real selling to explain 
all features of the tools. That’s 
why we have such good luck in 
contacting prospects personally 
and selling them in factories, 
stores and homes.” 

Freeport Hardware has recently 
taken on an extensive radio broad- 


casting program. and power tools 
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get considerable mention in the 
spot announcements. J. Billerbeck, 
owner of the store, says that a 
number of power tool sales are 
made as a result of radio adver- 
tising. 

When a customer buys a power 
tool, Mr. Carter records the pur- 
chase and type of item. He can 
then follow up and sell the cus- 
tomer another piece of equip- 
ment at a later date. The averae 
power tool prospect. with the ex 


(Continued on page 220) 
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Avery's as it looked 10 years ago. 
One window is of the open back 
type, the others are semi-open. 





At ARB aa BE AEE 


Celebrate 40th Year 


Avery's opens new farm machinery building and 

a service shop and is proceeding with complete 

modernization of store. Demonstrations and a 
number of other features attend celebration 


Wien Avery’s 


hardware, farm machinery and ap- 
pliance store, Knoxville, Iowa, cele- 
brated its 40th anniversary with an 
attractive and varied program dur- 
ing the week of January 26, 1948, 
the event also heralded a number 
of other important developments. 

A new, modern farm machinery 
building, as well as adjoining ser- 
vice shop building, were formally 
opened, giving the firm a total of 








This is the new building for farm ma- 
chinery display and sales. I+ is modern 
in appearance and features farm ma- 
chinery, motor trucks, dairy equipment 
and water systems. 
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There are more than 6000 records in this new department. They are shown in both 
wall racks and in albums on platforms devoted to players and radio-phonographs. 


With Expansion Program 


18,600 sq. ft. of floor space. A 
modernization program of the 
store also was begun. This is still 
proceeding, step by step and de- 
partment by department, and will 
be completed late this year. 

For a complete, all ‘round hard- 
ware, farm machinery and appli- 
ance service to a small city of 
6976 population and surrounding 
rural areas, Avery’s undoubtedly 
has top flight ranking in anyone’s 
merchandising book. The annual 
volume of the store runs approxi- 
mately $500,000. There are 16 
employees, which include several 
members of the Avery family. 

The Avery store is essentially a 


family store, which has prospered 
and grown through the co-opera- 
tion and work of its members. The 
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Avery's has a magazine of one-ton ca- 
pacity for explosives which is near the 
store. A larger magazine is in a distant 
field. Explosives are used by numerous 

local mines and farmers. 


original partners who formed the 
firm 40 years ago are still active. 
They are Frank L. Avery, Arthur 
















Four of the Averys active in business, left to right: Frank L., Harry 
R., Arthur J. and Robert C. Avery. All of them, with the exception of 
Robert C., who joined several years ago, were with the firm in 1908. 


J. Avery and Harry R. Avery. 
Robert C. Avery, Merle Vietmeier, 
a son-in-law. and Thomas L. 
Avery, were taken into the firm 
in 1947. 

As evidence of the Avery firm’s 
standing and importance in 
Knoxville, the Knoxville Journal 
devoted its main headline and 
story in the January 22: 1948, is- 
sue to the Avery firm’s 40th 


anniversary. 


The Anniversary 


“The Avery store will be cele- 
brating an anniversary week—the 
big store’s 40th anniversary,” said 
the news story. “But it will be 
more than a business house cele- 
bration; it will be a community, 
a county celebration, because 
Avery’s is a pioneer institution 
whose history and development is 
closely associated with the history 
and development of Marion coun- 
ty—especially its rural, agricul- 
tural growth .. . 

“During the year Avery’s has 
extended its operations until today 
it occupies almost 19,000 sq. ft. 
of floor space and handles many 
items no one dreamed of back in 
1908 when the Averys started in 
business.” 

The newspaper story went on 
to tell of the number of local firsts 
credited to Avery’s, including the 
sale of various farm tractors and 
other equipment. Stress was also 
laid on the fact that the firm 
has two service shops. one for 
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farm machinery and another for 
appliances of all kinds. 

The Avery firm is located 51 
miles southeast of Des Moines. 
capital of the prosperous Corn 
Belt, but has managed to meet big 
city store competition very suc- 
cessfully. Adequate stocks, good 
service, willingness to serve cus- 
tomers, and modern merchandis- 
ing practices have made this pos- 
sible. 

Locally, Avery’s has made a 
great deal of chain and syndicate 
competition on many hardware 
and appliance items, but none of 
these competitors touch the store’s 
volume or even approximate it. 
This is an indication that an in- 
dependent hardware merchant can 
succeed in the face of any com- 
petition. 





During the anniversary week, 
various demonstrations and _lec- 
tures were given on farm machin- 
ery and appliances. Free coffee 
and sandwiches were served to 
those who attended. Many youth 
farm groups were brought to the 
celebration by their _ teachers. 
Farm freezer and other demon- 
strations were of considerable in 
terest to young and old farm folks. 
Range and refrigerator demonstra- 
tions evoked much interest among 
farm women of all ages. 


Record Department 


In the store modernization pro 
gram, the appliance and record 
departments have now been finish- 
ed. The record department, stock 
ing more than 6000 records, has 
proved to be an excellent traffic 
builder, and also a good profit- 
maker. 

The department is located near 
the front of the store on the right 
hand side. It is managed by a 
bright, attractive young lady who 
knows her music and who is able 
to aid customers in selecting the 
kind of records they like. Large 
and small record players ranging 
in price up to $400 and $500 are 
also placed in this department. 
Frequently a record customer will 
buy a small or large record player 
when he or she hears how well 
good records sound on modern, 
quality machines. 

Inasmuch as Avery's caters 
principally to the rural trade, the 
largest number of its record cus- 





The neat arrangement and display niches suggest a specialty shop 
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tomers are also farmers. Rural 
people buy large numbers of hill- 
billy, old time and sentimental rec- 
ords at the Avery store, although 
some also purchase classical al- 
bums. 

The record department, because 
of its stock, service and general 
attractiveness is one section which 
helps to bring ALL the farm fam- 
ily into the store, instead of just 
the father and mother, reports Mr. 
Avery. 


Appliances 


Adjacent to the records is the 
remodeled appliance department 
which contains a wide selection of 
ranges. vacuum 
cleaners and other appliances. 
The proximity of the record and 


refrigerators, 


appliance departments aids sales 
for both, say store officials, be- 
cause home owners buy both types 
of articles. 

The store’s large appliance re- 
pair department is located in the 
rear of the appliance section, with 
alley approach for loading and un- 
loading of new appliance stock 
and repair machines. Avery’s, 
having sold thousands of appli- 
ances to Knoxville area people 
during 40 years in_ business, 
knows how important it is to give 

















Here is a section of the new appliance department. Like the record 
department, it is decorated for the festivities of the anniversary 


excellent service on all appliances 
sold, especially as a source of re- 
placement business every five, ten 
or fifteen years, and as a source 
of recommendation. 

While harness volume, once a 
large part of the store’s business, 
has declined in recent years, 
Avery’s still carries a sizable stock 
for country horsemen who still 
come to the store. Saddle horse 
supplies are still sizable, for riding 
clubs are increasing in the area. 

Farm hardware, dairy and poul- 
try supplies—in fact anything the 
farmer needs, except feed, hay and 
straw—can be purchased at this 
complete store. 

The firm also sells explosives 
to coal mine owners, contractors, 
farmers and others. although a 
separate company, Marion Coun- 
ty Powder Co., Inc., has been 
formed for this purpose. A supply 
of about one ton of explosives is 
kept in a special magazine near 
the store while a larger magazine 
is maintained in the country. 
There are quite a few coal mines 
in this area and operators buy con- 
siderable quantities of explosives 
for their mining operations. 

Concerning employee training 
and compensation, Harry Avery 
says that his firm believes that spe- 
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cial training courses put on by 
manufacturers, detailing the equip- 
ment they manufacture and ways 
of selling it at retail, are excellent 
for imparting knowledge and op- 
erational details. In addition, the 
store owners personally supervise 
their 16 employees and give indi- 
vidual sales training when needed. 


Semi-Annual Bonus 


Straight salaries are paid to 
employees, with semi-annual bon- 
uses awarded, depending upon the 
worth of the employee to the com- 
pany. This method of awarding 
bonuses has proved highly satis- 
factory, Mr. Avery sa¥s and un- 
doubtedly will be continued. Such 
bonuses can average $200 or more 
per year per employee. 

With its new farm machinery 
and service building, plus a mod- 
ernized hardware store, the 
Averys believe they can continue 
to grow and prosper. Farm pur- 
chasing power has been extremely 
high this year, and with prospects 
of a bumper corn crop—the best 
in many years—business volume 
for the rest of this year and the 
early part of 1949 should be ex- 
cellent, they believe, especially if 
grain and corn prices stay up. 
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Helping Salespeople Click 


By BRIANT SANDO 


President, 


The Sando Co., 
Orange, Cal. 


"When the old duffer 
looked up the entire 
room was empty. That's 
action! That's getting 
started!" 


| s many “rules” do 


you know for getting ahead in the 
hardware business? Have you re- 
cently tried to apply all of them? 

I use a formula that has “Six 
Steps,” but whether you use six, 
or 16 or 60, there is one factor 
that controls all the others. With- 
out this one, the others (no matter 
how good) won’t work so well. 

This controlling factor is action 
—the inclination to start, the urge 
to keep going, the ability to get 
things done. Many people have 
the right aim in life but they never 
pull the trigger! 

The twin vices of indecision and 
procrastination greatly impede 
business progress. Such people 
operate in circles . . . like a merry- 
go-round, they get a long ride but 
they don’t go any place. 

When I mention this point in 
my talks before clubs and organ- 
izations all over America, I usually 
tell a story that gets a laugh at the 
same time it illustrates the point. 
Here it is: 


Action's the Thing 


An old man of 70, was worried 
because he had no grandchildren 
in spite of the fact he had five 
daughters, all married. 

So one day he called a meeting 
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for his daughtérs and sons-in-law. 
He gave them a little pep talk, end- 
ing, “I know I don’t have many 
more years to live. I want to leave 
my fortune to a grandchild. To 
make it worth while, I promise to 
bequeath my money to the first 
grandchild born in this family. 
Now, let us all bow our heads in 
a moment of silent prayer . . .” 

When the old duffer looked up, 
the room was empty. 

That’s action! That’s getting 
started. 

And in hardware selling, the 
way you and your associates and 
helpers start out each day . . . and 
each sale . . . greatly influences the 
way you will all end up. 

I’ve seen a good many Kentucky 


Derbies. The first horse out of the 


Series 2 
Part 2 





starting gate isn’t always the win- 
ner, but the last one out has won 
only once in 75 years. 

Recently I read a motto: “No 
rule for success will work unles= 
you do.” 


Achievements Count 


One of the “facts of life” many 
hardware dealers learn too late is 
this: success is measured by our 
achievements, by what we ac- 
complish, not by our hopes, our 
dreams, our assertions or explana- 
tions. 

Al Smith, when he wanted to 
evaluate a person, said, “Let’s look 
at the record.” 

Maybe you've often wondered 
why certain people, with talents 
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It Takes Action to Get Ahead in Hardware Selling 


"Your hardware business . . . can be compared to 

taking a trip. You'll progress better if you do 

some preliminary planning, but you'll never get 
any place unless you get started’’ 


seemingly similar, often end up 
quite differently. Maybe you’ve 
even wondered about yourself . . . 
as compared with some other 
people you know. Are they lucky 
or good? 

Some folks make a go of things 
that come their way; others 
flounder around or fizzle out. 


Why? 


Here's the Difference 


The difference may not be in the 
intelligence or the training of the 
people; it often lies in the interest, 
enthusiasm and activity displayed. 
While some folks are thinking, or 
talking, or dreaming . . . waiting 
for the perfect opportunity .. . 
others go ahead and make the best 




















of each day as it comes along. 
They get their work done. 


Business Is Like a Trip 


Your hardware business and 
your share of the work in it can 
all be compared to taking a trip. 
You'll progress better if you do 
some preliminary thinking or 
planning, but you'll never get any 
place unless you start. 

I lived next door to a man in 
New York who wanted to drive 
with his family to Chicago. Every 
winter he talked about it but when 
summer came he never started. He 
said, “Oh my, it is such a task to 
get through the city traffic and out 
into the country—even to Jersey 
or Long Island for our week-ends. 


HARDWARE AGE, SEPTEMBER 9, 1948 





“Each time | finished 

a letter | had only 

one more of them to 

worry about—the one 
on top.” 


I know I’d never make it to 
Chicago.” 

And the fellow never did—dur- 
ing all the seven years I lived there 

-just because he never started. If 
he had taken his road map, and 
said, “It isn’t far to Albany the 
first day; the second day we'll en- 
joy the Mohawk Trail and Niagara 
Falls,” and so on, step-by-step the 
whole trip would have broken 
down into simple, easy stages. 

That’s a good way to look at 
your hardware business and the 
sales problems involved in it. Pick 
an objective. Where do you want 
to go? How are you going to get 
there? 

A little time, effort and straight 
thinking is all right in the pre- 
liminary stages because it avoids 
false starts, backing up and start- 
ing over. Like getting through the 
city traffic on your way out; that’s 
the tough part. Once you hit the 
open road everything frees up and 
vou can sail along. 

That adds value to the idea of 
getting started today instead of 
waiting for tomorrow. Today is 
the time to put up that new display 
material, to rearrange windows, to 
repaint or replace weather-beaten 
signs, to pep up your advertising, 
to give better sales training to your 
helpers, and to write, telephone or 
call on new prospects as well as 
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present customers whose volume 
with you might be increased. 


Action Surer Than Luck 


To build a better business. to 
improve your position and make 
more money, you need a lot of 
luck or action. It’s always safer 
to start action and not count too 
much on luck. 

No use to hold back because you 
think that your business, or your 
job, is more complex than others 
. .. or that your goal is so far in 
the future that further delay will 
not matter. Treat each day, or 
each sale you must master, as a 
step; and take one step at a time 
but promptly. The difficulties will 
disappear. 

How this works out is shown by 
the experience of a man who is 
now director of sales for a large 
company. Let him relate it: 

“One day, many years ago, my 
boss found me stymied by a large 
pile of mail. I said that I had so 
much to do I did not know where 
to begin. He smiled and said that 
I was confused because I thought 
that I had many letters to answer. 
whereas | really had only one. In 
answer to my amazed stare he ex- 
plained that I could dictate only 
one letter at a time and therefore 
had only one letter to answer, the 
first one. He suggested that I for- 
get about the pile and think only 
of the letter on top. I followed his 
advice and found that the pile 
melted before my eyes. Each time 
I finished a letter I had only one 
more to worry about, the one on 
top. This was a lesson I have 
never forgotten and one which has 
prevented a great deal of con- 
fusion. When I became a salesman 
I tried to introduce this same idea 
to selling. I considered only the 
next step. Each objective on my 
road map was the only one of any 
importance to me at the time, and 
I devoted all of my energy to it. 
There is an old saying, “Take care 
of the pennies and the dollars will 
take care of themselves.’ Re-write 
it to make it fit your own prob- 
lems.” 


The Priceless Ingredient 


Time has been well termed “the 
priceless ingredient” of life 





so 
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none of us can afford to waste it. 
Some folks take too long to get up 
in the morning, too long to get 
dressed, too long to get to the office 
or store, too long to get going after 
they land there. 

Others take too long for inter- 
views, too long for telephone calls, 
too long for lunch. Or they spend 
so much time reading the sports or 
society pages. or the funny papers, 
they don’t have time to improve 
themselves. 

Some common forms of pro- 
crastination in the hardware busi- 
ness are pointless conversations. 
conferences that last too long. 
needless phone calls, reading and 
re-reading unimportant papers. 
picking things up and putting them 
down without making any prog- 
ress, shuffling the arrangement of 
your tasks to do the easy ones and 


thus avoid the difficult as long as 
possible. 

From a recent study a leading 
company listed these as the 10 
worst saboteurs of time and action: 

1. Unnecessary talking and vis- 
iting. 

2. Being late for work: dilly- 
dally around after arrival. 

3. Delays in getting actual work 
started; can’t make up mind. 

4. Slowing down toward end of 
day; quitting early. 

5. Not keeping supplies 1 
equipment handy and in order. 

6. Taking more time than need- 
ed when filling out reports and 
records. 

7. Not giving all possible co-op. 
eration to fellow workers. espe- 
cially new ones. 

8. Failure to ask for help. ad- 


(Continued on page 213) 


Bamboo Pole Booth Aids Sporting Goods Sales 


7 O. MILLIGAN, owner of the 

* Indianola Hardware & Ap- 
pliance Store, Indianola, Iowa. 
has evolved a novel sporting 
goods display that gets results. 
Using a number of bamboo fish- 
ing poles Mr. Milligan fashioned 
a booth just inside the front door. 
with bamboo poles for side sup- 
ports and roof. Wires stretched 


across this roof also permit the 
hanging of bait of various sorts, 
while counters in front and along 
the sides enable Mr. Milligan to 
show other and heavier types of 
sporting goods equipment. 

The local trade has taken to 
the new display, and sales of 
sporting goods have increased as 
a result. 





The casual customer wonders what this bamboo pole booth is all about. 
He stops, investigates and a purchase logically follows. 
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Neatness, a full assortment and plainly marked prices are evident in this section of 
the tool department. Bulky items and surplus stocks of fast movers are on the ledge 


Tool Headquarters for the Town 


A LOCATION in the 


exact center of the retail district 
in Rutland, Vt., gives Landon’s a 
natural advantage. due to the fact 
that traffic flows toward it from 
all directions. Like many other 
hardware firms operating both 
wholesale and retail divisions, the 
company has the two units in dif- 
ierent sections of the community. 

Both hand and power tools are 
featured at the retail store. Adver- 
tising, window and store displays, 
all attract customers and help con- 
tribute to the reputation built in 
the quality tool field. Although the 
power units are featured in a 
second floor display. a large stock 
of hand tools—in a 25-ft. wall sec- 
tion immediately tells shoppers 
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Landon's, located in the exact center of Rutland, 
Vt., concentrated on buying assortments of tools 
during the war and still capitalizes on the fact 





An island on the second floor provides a roomy spot for 
showing a number of different power tools and accessories. 
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that Landon’s has varied and broad 


stocks in that line. 


Broad Assortments 


Long before the days of war- 
time priorities and war-caused 
shortages, Landon’s made every ef- 
fort to have broad assortments of 
quality tools. In the earlier post- 
war days the store did a large 
volume in G. I. tool kits, because 
in the words of Walter F. Burbank, 
manager of the retail division, 
“We were the only people in the 
area who had such assortments 
because we went out and hunted 
for carpenters’, machinists’, paint- 
ers’ and plumbers’ tools. We sold 
many kits at $100 as a result of 
being on the G. I. tool lists. At 
present, we are making a special 
effort to sell hand tools and power 
tools for the homeworkshop fan 


and the man who does his own 
home repair work. Most of our 
power tool sales are for cash. 

“Our plans for the fall call for 
store demonstrations on Saturday 
afternoons and evenings. These 
demonstrations will be put on by 
competent high school student 
operators and we will advertise 
them in the Friday editions of a 
local daily newspaper. A room, 
located in an offset in the build- 
ing, will be set up especially for 
this purpose so that people can 
stand in the corridor and see how 
this type of equipment is oper- 
ated. 


Sought Quality 


“Although we feature quality 
lines in both power and hand tools, 
we do have some competitively 
priced items in our hand tool 


stocks. When we opened this store 
in 1947, there were not very many 
stocks of hand tools available. so 
we travelled long distances to lo- 
cate whatever quality lines we 
could.” 


Newspaper Advertising 


Tools are advertised, from time 
to time, in the Rutland Herald, the 
same space being used in all daily 
issues throughout the week with 
the exception of Sunday. This 
space is surrounded by local news 
and while the number of inches, 
as well as the lines featured for 
each day varies, this special daily 
location insures a good readership 
for each ad. The city has a popu- 
lation of about 18,000 people and 
the circulation of the newspaper, 
including readers in surrounding 
areas, is approximately the same. 


“Get Acquainted” Sale Ad Gets Results 


= full-page ad was the most 

effective one of all that appeared 
in a special edition of the lola 
(Kan.) Register, which was is- 
sued to promote the recent “Get 
Acquainted” sale jointly sponsored 
by the Iola Junior Chamber of 
Commerce and the newspaper. 
Each merchant in the town was 
asked to take an ad, offering spe- 
cial prices in an effort to draw the 
country trade. A total of 10,000 
copies of the 32-page special were 
distributed. 

Instead of picking out a number 
of items and making special prices 
on them, the Shannon & Shannon 
store decided to make a 5 per cent 
cut on every item in the store, 
and 10 and 25 per cent reductions 
on items on which the store was 
well stocked and which it was an- 
xious to move. 

T. B. Shannon, who has been 
in the hardware business since 
1890, says this ad did draw a lot 
of customers including a great 
many farmers and their families. 

It will be noted that there are 
several misspelled words in the 
ads. These were purposely mis- 
spelled in order to get readers to 
peruse the ads carefully. 
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Like New Wine. 
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SM ANyor the sist Yeat” 


This full-page ad told its own story and aroused plenty of interest. 
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Effects of Industrial Pricing 
Changes to Be Studied 


Thirty-five representatives of industry, labor, 
agriculture and consuming public to investigate 
probable results of f.o.b. pricing trend 


i hearings on 


the effects of recent changes in 
industrial pricing policies on the 
domestic economy are now 
scheduled to get under way about 
the middle of November. The in- 
quiry will be conducted by a 
special subcommittee headed by 
Senator Homer Capehart. Repub- 
lican, of Indiana. 

In the meantime, a staff mem- 
ber told HARDWARE AGE, the sub- 
committee has requested its ad- 
visory committee to hold its first 
meeting on Sept. 15. This ad- 
visory group is composed of 35 
representatives of industry, labor, 
agriculture, and the consuming 
public. 


Purpose of Investigation. 


The primary purpose of the in- 
vestigation is to determine the 
effect of f.o.b. pricing trends being 
adopted in some industrial fields 
as a result of the Supreme Court 
decision in the cement case. While 
the decision applies only to the 
cement industry, Senator Cape- 
hart points out, it could just as 
easily affect any other industry 
where freight costs are a factor. 

By mid-November, the subcom- 
mittee staff expects to have its pre- 
liminary investigations completed 
and reports in hand from its ad- 
visory committee. At the Sep- 
tember meeting of the advisory 
group, members will be asked to 
study and report on the outlook 
and probable effects of pricing 
trends on the individual business 
fields and their customers. 

“This (court) ruling prohibits 
absorption of freight costs by pro- 
ducers,” Senator Capehart said. 
“While the decision applies only 
to cement, it can be applied to 
every industry in the United 
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States which must ship _ its 
products.” 

“The ultimate question to be 
decided.” he adds, “is whether 
sellers should be permitted to: 
sell their products throughout the 
nation at a uniform delivered 
price, or, to absorb freight or any 
part thereof in order to compete 
with competitors whose plants are 
located nearer the customer.” 

It is the Federal Trade Commis- 
sion’s contention that a_ seller's 
price is his net mill price, and 
that the net mill price is the price 
the buyer pays less transportation 
costs to the buyer’s destination. 
The FTC has been working for a 
uniform net mill price to all pur- 
chasers. 


A Distinct Disadvantage 


The Capehart group interprets 
the FTC stand and the court rul- 
ing in the cement case as prohibit- 
ing the producer from absorbing 
freight. This policy, the subcom- 
mittee holds, puts a distant manu- 
facturer at a distinct disadvan- 
tage. 

For example, a New England 
manufacturer of hand tools or 
other hardware would have a dis- 
tinct advantage as to the big East- 
ern markets over manufacturers 
of similar lines who may be lo- 
cated in Illinois, Iowa or other 
parts of the West and mid-West. 

The subcommittee states that 
the FTC has unofficially dis- 


tinguished between application of 


the rule to heavy and light goods 
industries and that “the Commis- 
sion has indicated that it would 
not enforce the rule in industries 
where freight is not a substantial 
item.” 

Such a position, it is further 
contended, would not change the 
legal aspect of the matter. It 
would still be equally illegal to 
sell a low-priced part at the same 
price throughout the United 
States. 

While the Capehart group ex- 
pects to devote its immediate at- 
tention to the subject of pricing 
as affected by the cement case rul- 
ing, it will eventually broaden the 
scope of its study. Some time 
after the first of the year, it will 
go into the question of govern- 
ment contention of abnormal busi- 
ness concentration and monopoly 
growth. It will seek to determine, 
not the right or wrong of such 
trends, but the effect on, prices to 
the consumer. 


Personnel of Group 


Members of the advisory group 
include such industrialists as E. 
Cloud Wampler. president of the 
Carrier Corp.; Ivan M. Bridges, 
of C. E. Erickson Co.; Charles R. 
Tyson, president of John R. 
Robeling Sons Co.; Henning W. 
Prentiss, president of Armstrong 
Cork Co.; William M. Rand, 
president of Monsanto Chemical 
Co.: Donald G. Mitchell, president 


(Continued on page 220) 





The six display windows give 
ample opportunity for showing a 
wide range of merchandise at one 
time. The window at the extreme 
left features radios and major 
appliances at all times. Some 
windows are of the semi-open 
backed type, others are enclosed. 











Samuel Anderson, the 
store manager and Tom 
W. Leavenworth, treas- 
urer and general man- 
ager, seen at the spe- 
cially made and recently 
installed wrapping table 
in the tool department 
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The cashier can see V. 
mony parts of the ISIT the retail store 


location upon the of John E. Larrabee Co., Inc.. at 
aisle connecting all 3 to 9 Market St.. Amsterdam, 
N. Y.—a city of about 35,000 
population—and you will see some 
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The three-light win- 
dow at right is usu- 
ally devoted to 
sporting goods of 
various kinds. 





Continuous Process Here 


changes in its layout most any time 
and probably some additions to 
the lines it offers. The company. 
which operates both retail and 
wholesale divisions, first began this 
big cycle of change back in 1937 
with the installation of a black 
structural glass front and complete 
change of fixtures and layout. Since 
that time numerous other changes 
have been made in interior arrange- 
ment and operating methods. In 
addition, more display space has 
been occupied, the third and 
fourth retail store buildings hav- 
ing been added in 1946, giving 
the firm an 85-ft front with six 
display windows. 


Good Results 


A better store and a_ better 
trained sales staff in the retail 
division have shown good results 
since 1946, when the program of 
constant improvement was _in- 
augurated. Increases in volume 
since 1946 have been partly due 
to general conditions but. in a 
larger measure, to better layout 
and greater efficiency. In 1947 


John E. Larrabee Co. has, upon occasion, completely 
remodeled its store but now makes improvements 
on a "business as usual’’ basis. Modern operational 
policies keep pace with improvements in store 


retail store cash sales volume was 
20 per cent over the previous year. 
and so far this year has been 
about 25 per cent better than the 
same months of last year. Charge 
and deferred payment sales so far 
this year show a 35 per cent gain 
over last year, 1947 sales in these 
categories having been 25 per cent 
above 1946. In retail contract 
sales of all types the picture is 
even more interesting—this year's 
gain being 23 per cent over 1947. 
which in turn was 80 per cent 
better than 1946. That showing 
is, of course, due in a measure to 
the increased supplies of major 
appliances plus the improved store 
arrangement. 

Making a retail hardware store 
a good place for the public to 
patronize goes beyond changes in 
display and stuck arrangement. 
Other factors which make a store a 
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better place in which to trade in 
clude personnel training, methods 
of compensation and other matters 
of which the public is not very 
often aware. General staff meet- 
ings. management meetings and 
departmental meetings -never seen 
by the customer—all in with 
incentive plans to bring about 
greater volume. and larger profit 
for the company. 


Bonus Plan 

The idea of bonus incentives is 
not new at Larrabee’s, but changes 
have been made from time to time. 
to make it more workable and to 
increase the incentive to lead to 
better selling and larger profits. 
T. W. Leavenworth, treasurer and 
general manager says, “Our in- 
centive bonus plan is based prim- 
arily upon the prosperity of the 
company. Until the beginning of 
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Marvin Jackson, at 
the left, menager 
paint department, is 
seen with Sydney 
Lyke who has been 
34 years with this 
firm. The compact 
section affords cus- 
tomers plenty of op- 
portunity to make an 
unhindered choice. 


Go & 


this year all bonuses to managers 
and other key men were paid at 
the end of the year. This always 
made too heavy a drain on the 
cash balances at one time. This 
year we decided to pay these 
bonuses on a quarterly plan. We 
pay close to 20 per cent of the 
bonus per quarter, so that the final 
bonus payment will expand or de- 
crease, at the end of the year, more 
in line with business for the entire 
year. 

“Management’s bonus is based 
upon the overall profit and overall 
increase in sales of the company. 
or of the particular department in- 
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volved. For the store sales staff, 
including office and warehouse, 
there is a quarterly bonus which 
has succeeded the semi-annual plan 
previously used. Their bonus plan 
is based on the overall profit of the 
company and has been running at 
5 per cent for two years. This gives 
office and warehouse staffs an 
equal chance to participate in the 
profits with individual perform- 
ance taken into consideration. 


Staff Meetings 


An executive meeting is held 
once a week. This is attended by all 
department managers. the credit 








manager, office manager, T. W. 
Leavenworth, Earl Grenier, sales 
manager and Samuel H. Anderson 
the retail store manager. These 
meetings consider store problems 
and policies of all types. Retail 
sales staff meetings are held with 
manufacturers’ agents or salesmen 
under Mr. Anderson’s guidance— 
usually about twice a month and 
after hours. New products or lines 
and the best way of selling them 
are discussed. When necessary, 
these meetings are held during 
business hours, with a third of the 
sales staff attending while the bal- 
ance of the group waits on trade. 


Among the recent 
improvements are 
the fluorescent light- 
ing in the hardware 
section and the spe- 
cial farm display in 
the rear around a 
doorway. It is made 
to resemble a home, 
has concealed light- 
ing and a roof which 
is a display for 
finishes of a number 
of roofing materials. 
John Stahl, manager 
tool department; 
Samuel Anderson, 
the store manager, 
and Earl Grenier, 
sales manager, are 
shown left to right. 
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When evening meetings are the 
order, attendance is entirely on a 


In 1940 the firm celebrated its 
golden anniversary by improving 





tending toward the “better service” 
which it promised. Because of 














voluntary basis. its front, improving the store lay- 
out and offering a number of 


The Sales Staff “Golden Jubilee Specials.” An ad 


The retail sales staff includes six in the May 16, 1940, issue of 
salesmen in the hardware section, Amsterdam’s Evening Recorder 
three in sporting goods, three in stated, “We feel proud to be fifty 
housewares, three in mill supplies vears old this spring. To our many 
and three in appliances. Prior to Customers, both old and new, we 
his association with Larrabee’s, | ¢XPress our gratitude for making 
Mr. Anderson was manager of a our 50th anniversary possible. 
retail store operated by a national. | Now, more than ever our thirty 
lv known mail order house. employees in all departments are 
- Earl Grenier, the sales manager, ‘triving to give better service. 
has spent almost his entire life greater values and finer quality. 
in the hardware business. Prior In our store and warehouse we 
to his association with Larrabee’s have the largest and most diver- 
he had been with a large New sified stock of any hardware store 
York City hardware firm, previous __ im this section of the state.” 
to which he had been with a well 
known up-state New York hard- 
ware wholesaler. 


Numerous changes have been 
made in the store since that golden 
anniversary announcement. all 


structural problems—two of the 
buildings are wedge shaped-—it is 
not possible to have the entire 
store visible from any one point. 
Even so, there is one wide aisle 
which permits customers and em- 
ployees easy access to all show- 
rooms. It is located about one- 
third of the way back from the 
two front entrances. Since 1946 
the firm has added numerous new 
fixtures to different parts of the 
store. Some of the older fixtures 
have been altered to better har- 
monize with the newer units. 
“Our operation proves that while 
a large store—all open, from one 
department to the other-—is the 
ideal plan, a divided store can be 
operated efficiently and _profitab- 
ly.” says Tom Leavenworth. “We 
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This store plan illustrates how the disadvantages of the diagonal wall, separating two of the 

buildings and making each of them wedge- shaped, have been overcome by having stock rooms 

in a large part of one of them and running display units along the wall which the customer 
sees. The plan is drawn to scale, each of the squares representing 5 sq. ft. 
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Here is a section of the sporting goods department under the direction of William Holleran 
right. It is equipped to supply both team and individual needs. Note row of trophies on ledge. 


would certainly advise any firm 
wanting to expand not to move to 
a new location—if its present io- 
cation is good from a traffic stand- 
point—but to take what it has and 
make the best of the situation. 
Our staff watches how traffic moves 
throughout the entire store and 
we regularly shift displays in line 
with those trends. Our layout is 
such that all people enroute to the 
cashier’s desk will be sure to pass 





seasonal displays at all times. We 
make sure, in effect. that people 
stumble over merchandise.” 

The cashier's desk is located 
“off center” on the aisle connect- 
ing all of the main showrooms. 
This is due to structural peculiar- 
ities of the buildings—two of the 
buildings are wedge shaped be- 
cause walls built diagonally to the 
rest of the buildings make them 
that way. The cashier is thus able 


phates. Sot =A 


Another view of the sporting goods section in the rear of which are 
racks for sports clothing. Model plane kits and games are in center. 
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to watch service in a large portion 
of the store. She also picks up 
incoming retail orders, over the 
‘phone. 


Retail Advertising 

Consistent newspaper advertis- 
ing is supplemented with radio 
spot broadcasts, four to six times 
a day. These 50-word spot an- 
nouncements are written by Mr. 
Anderson and promote special 
items, slow movers and seasonal 
merchandise. 

Among recent improvements in 
the service equipment in the store 
is a telephone dial system with 25 
extensions for both inside and out 
side calls. The *phone system in- 
cludes four trunk lines connected 
with the regular telephone com- 
pany exchange in the area. New 
fluorescent lighting throughout 
the store and offices adds further 
to efficiency and comfort. 


Appliance Selling 


Although the appliance show 
room does not have its own street 
entrance the one nearest to it takes 
customers and prospects through 
gift and both utility and fancy 
housewares displays, thus making 
a bid for extra sales by exposing 
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‘STATISTICS PROMISE 
“MORE HUNTERS IN '48” 


Plan to get your share 
of record fall business 


BRIDGEPORT, CONN., Sept. 1948. 
The outdoor sportsmen’s market is still 
growing, according to recent surveys. 
So now is the time to plan to get a big 
share of this fall’s business in firearms, 
ammunition and hunting equipment. 


This year, millions of hunters, many 
of them new, will take to the fields. 
When the hunting season is once under 
way, there will be a big demand for 
Remington shot shells. 





You’re off to a head start when you 
offer Remington Express and Rem- 
ington Shur Shot shells to your cus- 
tomers. Shooters everywhere know that 
“If it’s Remington—It’s right!’’ Rem- 
ington Express shells have extra power, 
extra wallop, extra smash. Remington 
Shur Shot shells have power to get what 
a shooter goes after . . . consistently. 
Both have the famous Remington Flat- 
Top Crimp that assures perfect patterns 
every time. Both have exclusive Rem- 
ington Kleanbore priming, progressive 
burning smokeless powder, perfect shot 
pellets and lubricated wadding. 











“But what other colors do they come in?”’ 











How to make 
your store a 
“SPORTSMEN’S 


There are many ways to catch 
and hold a customer’s attention— 
to make your store a recognized 
‘‘Sportsmen’s Headquarters.’’ You 
can keep a bulletin board and post 
local game reports. . . keep cus- 
tomers abreast of game regulations 
... tell’em when and where they’ re 
apt to find good hunting. Trim your 
front window with an attractive 
hunting display. Call attention to 
the hunting season in your local 
newspaper advertising and envelope 
stuffers. If your state laws permit, 
sell hunting licenses (which will be 





HEADQUARTERS” 





at an all-time high this year). At- 
tend meetings of local sportsmen’s 
groups and answer questions about 
availabilty of merchandise. Your 
interest will increase your custom- 
ers’ interest—and purchases. 








3 REMINGTON SHOTGUNS SURE TO SEE 
PLENTY OF ACTION THIS FALL SEASON 








os omen ee en pnee non reer’ 





You're sure to satisfy all the needs and 
requirements of the shotgun shooter if 
you stock and sell these three Reming- 
ton shotguns. 

1. Remington’s Model11 five-shot auto- 
loading shotgun. 12, 16 and 20 gauges. 
America’s most popular autoloader. 
Easy recoil. No loss of power. A 
“natural”’ to shoot— and sell! 


2. Remington’s Sportsman three -shot 
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autoloading shot gun. Beautiful design 
and workmanship. Most popular skeet 
gun made. A great favorite among duck 
shooters. 12, 16 and 20 gauges. 

3. Remington’s Model 31 five-shot 
pump action repeating shotgun. Hunt 
ers like its perfect handling qualities- 
lightning-fast action. 12, 16 and 20 
gauges. 





Express,” ““Shur Shot,” “ Kleanbore” and 
Sportsman” are Reg. U.S. Pat. Off . by 
Remington Arms Company, Inc., Bridgeport, Conn 
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Miss Irene Greib, of the small appliance department, is shown the 
features of a washing machine by H. W. Henderson, appliance manager. 


the consumer going to and from 
the appliance department to a wide 
variety of merchandise. Under the 
management of H. W. Henderson, 
ihe appliance department has out- 
side as well as store salesmen. No 
cold canvassing is done at present. 
Store leads, developed through 
visits of interested prospects and 
as the result of analysis of repair 
records, are followed up by out- 
side men. Only appliance lines 
handled by the retail store are 
accepted for servicing or repair. 
A home demonstrator, Miss Bar- 
bara Lane, who has a college de- 
gree in home economics and was 
previously associated as a home 





economist for a utility company, 
conducts store demonstrations and 
upon request makes demonstra- 
tions in homes. Miss Lane fre- 
quently puts on ironing and other 
demonstrations—usually on Friday 
nights—in the appliance depart- 
ment’s three-light display window. 
Home Jaundry equipment, ironers 
and washers are demonstrated in 
this fashion. 

An outside salesman checks on 
all new buildings in a wide area 
in and around Amsterdam. Al- 
though aluminum windows are his 
specialty, through following build- 
ing permits in the city and coun- 
try areas, he sells everything he 


can from kitchen cabinets and 
other equipment to heating and 
home laundry lines. Many of these 
follow-ups involve country homes 
which are installing cellars in res. 
idences which previously had un- 
finished basements. Men hired for 
sales work in the appliance de- 
partment—or any retail depart- 
ment for that matter—usually serve 
for a time in the retail division 
warehouses to give them an over- 
all picture of the firm’s stocks. 
Major appliances, or other ma- 
jor units of sale, are offered on 
deferred payment plans. Under 
the retail division’s “90-day cash 
price plan” a customer may pay 
one-third down, and the balance 
in three equal payments, within 
90 days, and pay on the same 
basis as if cash were paid upon 
delivery of the merchandise. 


Sporting Goods 


Sporting goods for both teams 
and individuals have long been of- 
fered by Larrabee’s retail division. 
but that department’s business 
really started growing in 1929. To- 
day, the department offers good 
stocks for all types of outdoor and 
indoor sports activity, including 
lines used by operators of and 
participants in dude ranch life. 

William Holleran, manager of 
the sporting goods section, says, 
“We are sportsmen’s headquarters 
in this area. Larrabee’s is one of 
numerous co-sponsors with the 

(Continued on page 212) 





Here is a recently modernized section of the housewares department. Glass 
shelving does much to enhance the appearance of this entire department: 
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HIS is the season when your 
farm customers arein the 


market for chain. 


| over- They'll buy Electra Cow Ties or 


ks. Flectra Trace Chains because they 
know Electras are “tops” in quality 
aod dependability. 


r ma- 
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Also, during the next few weeks 
they'll call on you for log chains, 
well chains, tie out chains, halter 
and dog chains, breast chains, anti- 


spreader chains, Jumbo Grip Farm 


a host of other 


Tractor Chains... 


farm chains. 





There’s Cleveland Chain 


for every need of your farm customers! 


Order a stock from your jobber. 
Place them on display. They'll 
bring you a lot of profitable sales 
... give your customers security and 


satisfaction in every link! 
Par—5045 
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ELECTRA RED SWIVEL TRACE CHAINS 
(Victory Model) 










EPS. €, 






Certified 
Since (IP 1869 CHAIN INSTITUTE 
bavi sound Member 
Ng 


CLE VELAND [HAIN 


‘The Cleveland Chain & Mfe Co. 
Cleveland 5, Ohio 


Associate Companies: David Round & Son, Cleveland 

5, Ohio. e The Bridgeport Chain & Mfg. Co., Bridge- 

port 1, Conn. e Seattle Chain & Mfg. Co., Seattle 8, 

Wash. e Round California Chain Co., So. San Francisco 

and Los Angeles 54, California ¢ Woodhouse Chain 
Works, Trenton 7, N. J. 
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Here's a closeup of Roussell’s nect and attractive paint department. 


ba 


he 


tee 
oe re 
Peeks we ee a 


. ¥ ‘ 


“A 


c 





re , ee gs 
ees 


Paint Volume Has Tripled 
During the Past Year 


Priv: volume at the 


Roussell Hardware, Dubuque, 
Iowa, has tripled during the past 
year. 

This has been due to several 
reasons, says Leonard Roussell, the 
owner. The first is that a new, well 
advertised line of paint was taken 
on in preference to another lesser 
known line. 

Secondly, the paint department 
was moved up front near the dis- 
play windows from a center store 
wall location. 

The third reason is that the 
paint company’s salesman period- 
ically makes calls on homeowners 
in the Dubuque area, telling them 
of the merits of the paint and asks 
them to visit Roussell Hardware 
and talk over their specific paint- 


204 


A new line, up-front display and contacting the 
prospects in their homes are three reasons why 
this business has boomed at Roussell Hardware 


ing problems from time to time 
with qualified salespersons. 

“This type of paint program cer- 
tainly is aiding us immensely,” 
says Mr. Roussell. “We like to 
talk paint to customers and, when 
they come in and ask for advice, 
we spare no time in telling them 
everything they want to hear. We 
know that such time is well spent, 
for if we can gain the customer’s 
confidence so that he uses the paint 
we handle, and if he applies it 
properly, he may become a regular 
customer year after year. We are 
not particularly interested in the 
one time sale. We are also looking 
for the repeat sales, and our sales 
policy is slanted that way.” 


The paint section of this store is 
always well stocked and is kept in 
orderly condition. Customers find 
paint folders very neatly stacked on 
the center counter display board, 
for Mr. Roussell believes in using 
the material in such color charts 
and folders to help sell more paint. 
These folders are always handy for 
salesmen to show to customers, oT 
to give to them to take home and 
study in spare time. 

As much attention is given to 
the customer who comes in and 
buys a small can of paint as to 
the customer who buys a larger 
quantity. for the store staff knows 
that the small can customer can 
also become a repeat buyer. 
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Also a complete line of Twines 
for the Hardware Trade 


AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N.Y. - ROPE - TWINE - OAKUM - PACKING 
Branch Factory: ST. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. 
Soles Offices: BOSTON + CHICAGO + HOUSTON + NEW ORLEANS © PHILADELPHIA 
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This $750 canopy of 
aluminum lets the light 
through and provides 
plenty of shade in the 

summer season. 


A NEW building for 


Ericson’s Cash Hardware, Stroms- 
burg, Neb., population 1127, erect- 
ed in 1946, doubled the firm’s 
floor space and provided it with 
one of the town’s finest stores. 


Traffic Increased 


E. G. Ericson, owner. says that 
the new type visual front, together 
with better interior display. has 
increased the store traffic consider- 
ably. Night and day, customers 
can look directly into the store. 
Inasmuch as the establishment is 
located on Stromsburg’s “village 
square” it means that any farmers 
parking there can see the lighted 
front. And this fact helps business. 

A novel feature about this 50 
by 80-ft. store is that it has a 
striking, aluminum canopy which 
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was erected at a cost of about 
$750.. This canopy lets light 
through and yet provides shade 
during warm'days. This is a de- 
cidedly important factor in ob- 
taining traffic in the summer. 

The new store and the general 
prosperity of local farmers is a 
tribute to those business men and 
farmers who stuck to their posts 





Anyone in need of lighting fixtures is 
immediately reminded of the fact when 
he sees them here. 





during the Nebraska drought of 
the late thirties and early forties. 
Many of the farm holdings were 
greatly depreciated by the drought, 
following the depression of the 
thirties, but many farmers held 
out and are now reaping the har- 
vest. 


Plenty of Activity 


Mr. Ericson and his son Clyde 
stuck it out and, at the present 
time, the store has six men to 
handle merchandise sales and ser- 
vice installations. The plumbing 
and heating division is very busy 
now, because farmers are doing 
considerable building and repair- 
ing. They are also buying new 
furnaces, installing bathroom and 
other equipment and purchasing 
household appliances. Ericson’s 
Cash Hardware is getting its share 
of this business. because it has 
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Floor Space Was Doubled 


Ericson's Cash Hardware is getting plenty of 
the farmer's business these days and its new 
establishment containing a number of unusual 
features is the reason for increasing sales 


served farmers well for many 
years. 

The farmers have learned from 
experience that this store carries 
a large representative stock of 
hardware and appliance items and 
there is no need to travel longer 
distances to get these articles. 


Lighting Fixture Display 

An interesting lighting fixture 
display is used at this store. It is 
in the form of a suspended board 
hanging from the ceiling directly 
over one corner of the appliance 
department. People whe buy ap- 
pliances are frequently interested 
in new or additional lighting fix- 
tures and this helps increase sales. 

V-belts are also displayed on 
a rack arrangement which is sus- 
pended from the ceiling. It is 
placed near the wrapping counter, 
and many additional sales of these 
belts are made, Mr. Ericson says 
because the items are visible to 
most of the store traffic. 

Catering largely to the rural 
trade, Ericson’s also has a large 
well placed stock of steel goods. 





Steel goods are easily identified from a distance and attract buyers. 


This department is fully identified, 
so that it can be seen from the 
front of the store. There is wide 
aisle space in front of the section 
so that farmers are encouraged to 
come closer and inspect the vari- 
ous items. 





These suspended V-belts catch the farmers’ eyes and stimulate sales. 
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Mr. Ericson says that his firm 
is not doing any so called “cold 
convassing” on appliances as yet. 
He thinks that this matter is pretty 
well taken care of by his three- 
man service crew making plumb- 
ing and heating and appliance in- 
stallations in the area. From sat- 
isfied customers, this service crew 
is able to get quite a few tips about 


appliance prospects. 


Ads Tell the Story 


Newspaper ads help the firm to 
advise the rural community of 
items in stock and for sale. In a 
community of this sort, the local 
newspaper usually has high reader 
interest, and this is one reason 
why advertising will bring satis- 
factory results. Mr. Ericson, how- 
ever, balances his advertising pro- 
gram by the judicious use of di- 
rect mail. 
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1.8 Cents of 
Every Dollar 


Spent 


On Hardware 


Strong demand for home equipment, appliances, 

building materials and tools, etc., should keep the 

trade in dominant position for a long period. 

Growing construction boom creates a greater need 
for household goods 


Washington Bureau 
of Hardware Age 


[. is no secret that for 
most retailers, the total dollar vol- 
ume of business is greater than in 
the prewar period. But unless 
the hardware merchant is also get- 
ting a bigger cut of total retail 
sales, he is out of line with the 
national trend. 

Rising food costs have left the 
average retail customer with 8 
cents less on the dollar to spend 
for other goods. But it is not the 
hardware business that is taking 
the rap; the national ratio of hard- 
ware sales is well above the pre- 
war figure. 


Has Increased 


About 1.8 cents of the 1948 re- 
tail dollar is going for hardware 
items as compared with 1.4 cents 
in mid-war and 1.5 cents in 1940. 

Larger percentages of the con- 
sumer dollar are also being re- 
ceived by retailers of home ap- 
pliances and building materials. 
If anything, the ratio of money 
spent for farm machinery and 
equipment is off slightly. perhaps 
a mill to the dollar. 
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As an individual trade. the re- 
tail building materials dealer is 
getting 5 cents on each consumer 
dollar as compared with 4.3 cents 
spent with him in prewar days. 
Sellers of household appliances 
and related items are receiving 2 
cents of each dollar as compared 
with a former 1.4 cents. 


Construction a Factor 


Among other things, the con- 
tinuing construction boom is a 
major factor in shifting more of 
the retail dollar to hardware lines. 
Construction volume is still ris- 
ing, requiring more building ma- 
terials production; increasing 
new home completions create 
greater demands for furnishings 
and appliances. Building employ- 
ment is expanding to new peace- 
time proportions while high labor 
costs are inducing the home owner 
to do more of his own maintenance 
work—both contributing to the 
demand for tools and equipment 
as well as the more common hard- 
ware items essential to mainte- 
nance. 

While they do not say so in so 


many words, gevernment statisti- 
cians do not see any end to this 
trend in the near future, despite 
forecasts of imminent boom-and- 
bust by other segments of govern- 
ment which seek return of control. 


In revising their estimates of 
1948 construction for 1948 (and 
preliminary estimates for first half 
1949), the combined figures of 
the Commerce Department and the 
Bureau of Labor Statistics do not 
even consider the possibility of 
either price controls or business 
recession of any kind. 

Their latest forecast of the dol- 
lar volume of 1948 construction 
places the probable total at at least 
$18 billion; previously, the es 
timate had been for slightly more 
than $15 billion. 

The smaller estimate was made 
at the beginning of 1948; the 
larger (revised), after reviewing 
the first six months of the year. 
By the end of June, total con- 
struction had reached nearly $8 
billion with the busiest season still 


ahead. 


New Peacetime High 


At the same time, the BLS re- 
ported that employment in the con- 
struction industry had reached a 
new peacetime high of 2.2 million 
or 314 per cent of the total labor 
force. Another 200,000 employees 
are expected to be added to build- 
ing pay rolls by September, the 
peak building month. 

The revised estimate of con- 
struction represents an increase of 
roughly 35 per cent in dollar vol- 
ume over last year. After allowing 
for increased costs and inflated 
values, the increase in physical 
volume is still nearly 20 per cent 
over 1947, 

Estimates of completions for 
permanent type family dwellings 
have been revised up to 950,000 
units from the former 900,000. 
The final figure for 1947 was about 
870,000. 

On the other hand, there has 
been a noticeable slowing up of 
industrial or plant construction, in- 
dicating that for the time being 
plans for expansion of production 
facilities are well in hand. But 


(Continued on page 246) 
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Gente Gives You LOADS 


of Selling Ammunition 


When you show Lenk’s workshop-tested Blotorches, Solder- 
ing Irons and Solder you make an easy sale . . . . but quick! 
Sales are booming everywhere because Lenk ads in Popu- 
lar Science, Popular Mechanics, and a host of big metro- 
politan newspapers are telling millions about: 


, Lenk’s Gun-Grip Soldering Iron — with 4 special- 
use tips. 


Lenk’s Super Deluxe Electric Soldering Iron with all 
* 3 expensive features: durable rubber cord; metal- 
encased heating element; triple cooling fins. 


* Lenk’s Self-generating Blotorches, made of heavy 
duty brass, with adjustable flame control. 


New millions are reading about the 30-year-old dependable 
Lenk line. They’re coming to your counter eager to buy. 
Lenk’s added eye-appeal and more attractive packaging 
will clinch the sale. 


So .... be ready to ‘‘ take the order’’. Build your Lenk 
stock. Put it on display. Lenk has given you the sales 
ammunition — all you need to do is pull the trigger for faster 
sales and more profits. Better phone your Lenk jobber 
today ! 


Write for catalog and name of nearest jobber 


MANUFACTURING COMPANY 


30-38 Cummington Street, Boston 10, Massachusetts 
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Using the Classified Columns 


This type of advertising is valuable to the 
buyer who desires to choose before visiting 
a store. He literally searches for a seller 


= there are 


two types of advertising within a 
newspaper. One is called display 
advertising and is the kind about 
which we have been writing. It 
involves the purchase of space in 
a newspaper without specific loca- 
tion. It usually consists of ele- 
ments such as headlines, body 
copy, illustrations and logotype. 
Display advertising makes up the 
bulk of advertising revenue for 
many publications. 

Another type of advertising and 
not too dissimilar from display, 
is called classified. This can be 
identified as small ads placed in 
a specified section of the news- 
paper under a specific column. It 
usually contains basic facts about 
the items being sold in the form 
of headline and copy alone. 

Because classified advertising is 
always placed in the classified 
sections, it is valuable to the buyer 
who desires to choose before visit- 
ing a store. He will literally search 
for the seller. When he desires to 
make a purchase, he will turn to 
the classified section and to the 
column he wants and find a name, 
The hardware dealer who places 
his ad in this section, is actually 
listing his name in a_ reference 
medium. He places himself in a 
position to be discovered by po- 
tential customers. 

Let us examine the classified sec- 
tion of any newspaper. We dis- 
cover that there are countless items 
of merchandise advertised. We find 
many small retailers attempting 
to sell their wares. Can a hardware 
merchant successfully utilize this 
section? The answer is “yes” if 
he does so intelligently. 
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By IRVING SETTEL 


Advertising Manager, 
Concord's, Inc. 
Instructor of Advertising, 
Pace Institute, New York City 


One of the most important rules 
of effective classified advertising 
is frequency. One cannot success- 
fully promote items, in that sec- 
tion, with single or double inser- 
tions. True, some business can be 
obtained, but not enough to war- 
rant the additional expense. It is 
essential to advertise consistently 
over a long period of time for 
desired results. Small classified ads 
cannot possibly have a complete 
sales message. Consequently, fre- 
quent messages are required to 
“penetrate” the buyer’s mind. 
Many failures, from an advertis- 
ing standpoint, have been recorded 
in the hardware field because the 
advertiser tried once and found 
no success. Daily insertions, cer- 
tainly weekly, are necessary to do 
a real selling job, in this type of 
advertising. 


Testing Inexpensive 

Testing the value of copy is very 
inexpensive in this field since space 
costs are low. It is possible to try 
many combinations to determine 
which can do the best job. Once 
the right one has been found, it 
can be used until it “wears out.” 

You will notice that in a classi- 
fied section, most ads look alike. 
Very few advertisers, if any, em- 
ploy the use of illustrations and 
engravings. Yet, in order to at- 
tract attention, something should 
be used that will be different. 
Nevertheless, most advertisers use 


Do oO 


Part 28 


standard type, and copy, making 
the ad just like his neighbor’s. 
Consequently, the advertiser who 
is willing to spend a few cents 
extra on better copy, layout and 
perhaps on illustrations, finds re- 
sults outstanding. 

The dealer who cannot afford 
an advertising department will find 
considerable assistance in the 
classified section of the newspaper. 
Members of that department can 
give expert advice on the subject. 

One hardware merchant carried 
on an extremely successful classi- 
fied campaign which I believe is 
worthy of mention. In addition 
to regular display advertising, this 
dealer decided to try the classified 
section. After several attempts, he 
was discouraged enough to discon- 
tinue its use. However, he con- 
sulted with a local advertising man 
who advised him to try something 
different. At the engraver’s, he 
made up 10 small ads (about seven 
agate lines by one column) all 
identical in content. Usually, this 
type of message is set by the news- 
paper in type alone making it just 
like his neighbor’s. In this case, 
the advertisements were surround- 
ed by a black border, contained 
a name in large black letters and 
had a tiny illustration. He was 
selling carpenter’s tools at a spe- 
cial price to test the idea. 

Then he asked the newspaper 
to scatter his ads through the sec- 
tion “Items for Sale.” The galley 
proofs showed the wisdom of his 
action. His 10 ads really “stood 
out.” A reader simply couldn't 
avoid them. The result? He sold 
out his carpenter’s tools with two 
insertions of this mass classified 
advertising! 
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GAS TUBING * BRAIDED GARDEN HOSE 
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PLASTIC GARDEN HOSE and RUBBER PRODUCTS 
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That's Why 
You'll Sell More 


BRADFORD 
Wlelabuatier 


WOOD-SAWS 


YOUR customers can feel the differ- 
ence in design that makes a Bradford 
Wood-Saw easy, effortless to operate. 
No other popular make of power 
saw is as accurately balanced. The 
fine balance, light weight, and com- 
pact, streamlined design of Bradford 
Wood-Saws makes them first choice 
of craftsmen everywhere. 

Start your power saw profits today. 
Sell the new Bradford Metalmaster 
Wood-Saw—they’re built to last, and 
are popularly priced. Distributed 
through leading wholesalers. Write 
today for illustrated bulletin and 
complete information. 


THE 
BRADFORD MACHINE 
TOOL CO. 

661 Evans St., Cincinnati 4, Ohio 


Precision Since 1840 
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Modernization Is a Continuous Process Here 


(Continued from page 202) 





One of the recent additions to the store is the home bar department, 
Between it and a table of cooking equipment is the aisle connecting 
each of the buildings which are incorporated into the retail store. 


Amsterdam Fish and Game League 
of the annual nine-day Amsterdam 
Sports Show which attracted more 
than 25,000 visitors last year. The 
store can provide uniforms and 
complete equipment for softball. 
baseball, football, —_ basketball. 
swimming and other sports teams. 
carrying in stock more than 100 
different types of uniforms. and 
a variety of trophies. As part of 
its present modernization activ- 
ities, the store has expanded it. 
retail sports department with the 
addition of sports clothing, includ- 
ing shoes and even a limited stock 
of shoes for business and school 


wear. Members of the store staff 
actively participate in a wide va- 
riety of sports activities, particu- 
larly in gun clubs.” 


All in One Room 


Recently all retail stocks of 
bolts, nuts, screws. nails, insect 
screen cloth, pipe, hardware cloth. 
in fact all types of metal items 
that have to be counted, measured 
or weighed, were placed in one 
room. One man is in this room 
at all times. thus saving consider- 
able time and labor for other sales- 
men. Previously everyone “dipped 





Miss Barbara Lane, home economist, demonstrates an electric ironer. 
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of Mr. Leavenworth, and so it 
was seldom in good order. Wagon 
hardware is among the lines in 
this section. 


Founded in 1865 


Although the store celebrated its 
golden anniversary, under the 
name John E. Larrabee Co., in 
1940, the business was actually 
started as the E. T. Leavenworth 
store in 1865, the founder being 
grandfather of the present general 
manager. John E. Larrabee ac- 
quired an interest in the business 
about 1880. He went in business 
for himself in the present location 
at 5 Market St. E. Warner Leaven- 
worth, father of the present gen- 
eral manager joined the concern 
in 1912 and in 1915 the store at 
3 Market St. was taken over. With 
the passing of Mr. Larrabee, Mr. 
Leavenworth directed the affairs 
of the firm until his passing a 
few years ago. His son—or the 
third generation of the Leaven- 
werth family is now heading oper- 
ations of the concern. 





Helping Salespeople Click 
(Continued from page 192) 
vice or clarification when needed. 

9. Waste motions due to unsys- 

tematic personal working habits. 
10. Idling between jobs, or be- 

tween calls or interviews, or post- 

poning action on various pretexts. 

The advertising manager of a 
big shoe company has a clever way 
to keep things moving in his de- 
partment. When long - winded 
salesmen call on him, or when he 
is getting the run-around from 
some of his own employees or as- 
sociates, he pulls out “a short, well- 
polished club for beating around 
bushes.” 

When any one is handed this 
bush-beater, he can read and profit 
from this inscription on it: 

“The point you have just raised 
is of no consequence. Take this 
club and go beat around a bush 
with it. Then come back and we'll 
finish this job.” 

It is a fallacy to think, “There’s 
plenty of time.” While you’re 
dreaming, competitive stores may 
he doing. Every one has the same 
amount of time—24 hours a day. 
So let’s not gripe; let’s get going; 
let’s have action! 
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into these stocks,” in the words 


For More 
Tool Mileage 





Utica Tools .. . accurately 
designed ... precision made 
from finest alloy steel—with 
electronically hardened cut- 
ting edges... win consumer 
acceptance everywhere. 
They bring steady, repeat 


customers. 


































Tool 654 — 6” 
Long Chain Nose 
Side Cutting Pliers 































Tool 91 
Adjustable Steel Wrench 
ue Ke 











UTICA DROP FORGE & TOOL 









CORPORATION 


UTICA 4, NEW YORK 
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Fred Carpenter, right, visits an installation at the Madison Silo Co. and 
talks to Tom Stuck, foreman. This check back service is a popular one 





‘Outside Selling and 24-Hour 
Service Build Stoker Sales 


de ROBB of Robb 
Bros. Store, Winona, Minn., is a 
hardware dealer who has for 
many years enjoyed a fine stoker 
business. 

Since 1937 he has done so well 
that today, there are approxi- 
mately 500 Robb-sold stokers in 
operation in homes, stores and in- 
dustrial plants in that 23,500 
population area and sales and in- 
stallations are increasing all the 
time. 

Stoker sales in 15 Minnesota 
and Wisconsin counties, are by a 
specially trained salesman, Fred 
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Robb Bros. Store has sold approximately 500 
of them since 1937. Emergency service and 
summer check-ups and cleaning are featured 


Carpenter. He sells them in the 
Winona area for the store, and 
also contacts dealers in the other 
sections helping them with sales 
and service problems. 

In this way, Robb stoker deal- 
ers in outlying points get the di- 
rect benefit of Mr. Carpenter’s 
actual sales experiences in selling 
stokers, and they also get the 
benefit of the pooled selling ex- 
perience of the entire Robb or- 
ganization. 


Another important tieup in this 
well organized campaign is the 
hiring of a full time, well trained 
stoker service man who spends all 
his time on Winona installations 
and service, and who is also avail- 
able for special installation by 
Robb dealers in the Minnesota 
and Wisconsin territories. 

“I think that many hardware 
dealers can develop a good stoker 
business,” says Mr. Robb. “It 
takes steady, intensive selling, 
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WESTCLOX ACHIEVES 


new prestige for Big Ben...the best-known, 
best-loved name in clocks...with 


BIG BEN ELECTRIC 


j 
| 
‘ 





Already a nation-wide success! 


us 

he In less than a year, Big Ben Electric has won a secure place ° 

ed for itself and added new luster to the most famous name in 

ll clocks. It’s sturdy brown moulded case with gold color ES 

ns trim is beautiful to look at; its Westclox-quality workman- Cl 

i]. ship throughout means dependable performance. Gong ¥ SENER a, a xX 

yy alarm with loud or soft volume control. Convex dial, attrac- ME 2 

ta tive pierced hands. Your Westclox line is not complete Go ie 
without this strong-selling clock. Big Ben Electric is priced ax ) 

- to sell at $8.95—with luminous dial, $1 more. A value your — js —<-_ 

a customers will appreciate. Distributed by leading wholesalers. . 

It price quoted does not include tax and is subject to change 

g. WESTCLOX, LASALLE-PERU, ILLINOIS; IN CANADA, WESTERN CLOCK CO., LTD., PETERBOROUGH, ONTARIO 
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NEW! CONVENIENT! 








in 42 Versatile Sizes— 
ROYAL Corrugated 
fasteners mean 
ROYAL profits 
with fast turnover... 
Wood joining is a cinch with ROYAL cor- 
rugated fasteners . . . a boon to wood- 
workers, craftsmen, and yes — even the 
handy housewife! Sales are brisker with 


ROYAL, the joint fastener with many uses, 
many friends. 


Desertptiue 
SELF-SELLING COUNTER DISPLAY! 


10 boxes—packed 50 or 100 
per box 


Handsome sales-catching red, blue, and 
white display makes selling smoother! 


Yu War 


POPULAR “ROYAL” DIVERGENT 
CORRUGATIONS, SAW STYLE, DRIVE 
ACROSS OR WITH GRAIN. AVAIL- 
ABLE IN TEMPERED COLD ROLLED 
STEEL, GALVANIZED AND SOLID 
BRASS. 

Inches in depth: 4", ¥e”, 2”, 

a", ¥a", Ve", 1" 
No. of corrugations: 
2, 3, 4, 5, 6, 7, ete. 


In Bulk: In kegs of 50 or 100 Ibs., 
also cartons of 500 or 1000. 


if Your Jobber Does Not Carry 


the Royal Fastener, 
Write Us Direct! 


reg.U.S.pat.off, 


42 SIZES—SPECIAL SIZES TO ORDER 














knowledge of the field and a 
good followup service. But it is 
a sweet business, with a nice rate 
of profit. One sale frequently 
leads to others because satisfied 
owners always recommend us to 
their friends.” 

Mr. Robb points out that he 
began selling stokers in a small 
way in Winona, but as he got 
several units in service, he began 
to get calls from outside the ter- 
ritory for similar installations. In 
time, this gradually developed 
into a sub-dealer plan, for some 
local dealer to handle sales in 
co-operation with the Robb Bros. 
store at Winona. As more instal- 
lations were put in at various 
points, Mr. Robb found it good 
business to hire a full time, de- 
pendable salesman to sell and act 
as contact man. 


Industrial Installations 


“We have a large number of 
store and industrial installations,” 
says Mr. Robb, “and such cus- 
tomers keep accurate account on 
fuel costs, performance and the 
like. Many of these customers 
allow us to quote them in selling 
stokers to other industrial firms. 
We check back frequently on all 
our customers, just as a matter of 
good policy. We like to know how 
our units are performing, and we 
also know that users give us hot 
prospect tips on such calls now 
and then.” 

On one such installation at the 


of. 


Another 





Madison Silo Co. in Winona, the 
firm installed a stoker which cost 
the customer $429 including the 
wiring. This stoker feeds coal at 
the rate of 30 pounds per hour. 
The furnace itself was furnished 
by another company at a cost of 
about $900 so that the entire heat- 
ing plant amounted to approxi. 
mately $1329. This plant heats a 
10 by 100-ft. building and keeps 
it at a temperature of 60 deg. 
according to Tom Stuck, the Mad- 
ison Silo Co. foreman. This is 
warm enough for men who work 
making silos. 


Service 


Being mechanical, a stoker, like 
any other appliance needs serv- 
ice now and then. Robb Bros. 
tells its customers to be sure to 
have its stokers checked from 
time to time for better, more eco- 
nomical performance. This advice 
has resulted in more satisfied cus- 
tomers. 


To further this idea, 
the firm for the past several years 
has offered customers a summer 
checkup and cleaning service at 
$11.75, parts extra. This offer has 
resulted in a continuous flow of 
summer work for the  firm’s 
serviceman. The $11.75 offer also 
holds good in the territories, plus 
a slight mileage charge, and many 
dealers have signed up customers 
on it as well. 


Robb Bros. 


service 


offers 24-hour 


Installation 


by 
e088 BRo 


STORE © 


Winona Minn 


Jim Robb, right, and one of the firm's servicemen show the sign 
that is used whenever one of the company's stokers is installed. 
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emergency service on stokers, and 
this factor has had a great deal 
to do with the reputation the firm 
has built in the field. Regular 
service problems are handled dur- 
ing daytime hours, but Robb Bros. 
stoker owners know that if they 
need immediate emergency serv- 
ice they can get it reasonably 


quick. 
Advertising 


A consistent advertising cam- 
paign helps Mr. Robb keep up a 
fine record of stoker sales. His 
firm uses the Winona radio station 
for short announcements, slanted 
at homeowners, storekeepers and 
plant managers. Regular news- 
paper ads are also published. 

Mr. Robb and his staff have ex- 
hibits at county fairs in the 15 
Minnesota and Wisconsin counties 
where he has dealers and many 
prospects are obtained from this 
source. 


Sign Tells Story 


Whenever the store installs a 
stoker, a large, attractive sign, 
with copy reading “Another in- 
stallation by Robb Bros. Store, 
Winona, Minn.” is placed on the 
property. Mr. Robb declares that 
a number of additional customers 
have been secured through such 
advertising in various localities. 

“Stoker business also wins new 
hardware item customers for us,” 
says Mr. Robb. “Many customers 
come direct to our store for 
stoker parts, sometimes from dis- 
tances of 40 and 50 miles. While 
here they view hardware items on 
display and often make additional 


purchases.” 
o 
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THE EXCLUSIVE NEW SWING-A-WAY 


MODEL 
1507 


puny CFD rai 


FAIR TRADE 
CONSUMERS 


a — 





Retails at ¥ 
only $38 


All SWING-A-WAY 
PROTECTS prices are fair traded 









ASTER 


CAN-AND-JAR 
OPENER 


—the first complete appliance of 
its kind. There's nothing else like 
it. Women rave over it. Look at all 
these sales-clinching features: 


The famous Model 507 SWING- 
A-WAY Gear Drive Can Opener 
combined with our popular Model 
510 Jar Opener and Sealer, on a 
special swing-type bracket. 





Can Opener operates in 3 locked 
positions, swings back against 
wall, or can be removed entirely. 
Other SWING-A-WAY appliances 
fit same bracket. 


Jar Opener and Sealer is perman- 
ently hinged to base of bracket; 
swings down against wall when 
not in use. Opens or tightly seals 
screw-type lids with a twist of the 
wrist — ideal for home canners. 
Handles all sizes from “2” to a 
full 3 “2 ’’—and pry-up jar tops, too! 


ORDER FROM YOUR JOBBER 


SEE OUR EXHIBIT 
BOOTHS 103-104 
NATIONAL HARDWARE SHOW 
NEW YORK—OCT. 12-16 





GEARED 02 greater Sates 


STEEL PRODUCTS MANUFACTURING CO. 


4100 Beck Ave. + St. Louis 16, Mo. 






industrialists Undertake Studies 
Of Chief Economic Problems 


NEW program of research 

studies which will be under- 
taken by the Committee for Eco- 
nomic Development was announced 
recently by Philip D. Reed, Chair- 
man of the Board of the General 
Electric Co., the new chairman of 
the Research and Policy Committee 
of CED. 

In outlining the field of study that 
will be intensively studied by his 
committee, Mr. Reed listed the fol- 
lowing subjects as most deserving of 
immediate attention: 


Need Attention 


1. Safeguards against extremes of 
economic instability (fiscal and 
monetary policy to combat inflation 
and deflation). 

2. How to raise real wages 
money wage rates vs. real wage 
rates vs. real labor incomes (putting 
more purchasing power in the pay 
envelope). 

3. Federal tax policy for 1949. 

4, International economic adjust- 
ment. 

5. Allocation of resources in a de- 
fense economy. 

6. How to keep our economic and 
individual freedom in a_ garrison 
state, 

Policy statements embodying the 
findings and recommendations of the 
businessmen comprising the CED 
Research and Policy Committee, 
will be issued upon the completion 
of each of these studies, Mr. Reed 
announced. In this connection he 
also said that a subcommittee under 
the chairmanship of J. Cameron 
Thompson, president, Northwest 
Bancorporation, and chairman of the 
subcommittee on federal tax and 
budget policies, has been working on 
the subject of “Safeguards Against 
Extremes of Economic Instability” 
for more than a year. He stated that 
its recommendations will be ready 
for release in a policy statement 
about Jan. 1. 

Discussing the research problem 
of “How to keep our economic and 
individual freedoms in a garrison 
state,” Mr. Reed said, “CED is chiefly 
concerned with how we can maintain 
our freedoms in the face of a huge 
rearmament program over which 
civilians have little or no control and 
about which little, if any, informa- 
tion. 

“International developments prom- 
ise to force us to live for some years 
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to come in a garrison state with 
its pressures towards regimentation 
of industry and business. The im- 
pact of such a program upon our 
economy goes far beyond the large 
proportion of national income that 
is directed to it. In the garrison 
state with its selective service re- 
quirements, the diversion of man- 
power becomes a serious problem for 
private enterprise. So also does the 
government's requisitioning of plant 
capacity and the allocation of stra- 
tegic materials to military purposes. 
Problems relating to taxation and 
capital formation become greatly 
intensified. It is essential that busi- 
nessmen give careful thought to these 
problems and contribute to their 
sound solution.” 

Other members of the Research 
and Policy Committee of the CED 
include: Chester C. Davis (vice 
chairman), president, Federal Re- 
serve Bank of St. Louis, St. Louis, 
Mo.; William Benton, chairman of 
the board, Encyclopaedia Britannica 
Inc. and Muzak Corp., New York, 
N. Y.; John D. Biggers, president, 
Libbey-Owens-Ford Glass Co., To- 
ledo, Ohio; James F. Brownlee, 
Fairfield, Conn.; William L. Clayton, 
Washington, D. C.; S. Sloan Colt, 


president, Bankers Trust Co., New 
York, N. Y.; Gardner Cowles, presi- 
dent and publisher, Des Moines 
Register & Tribune, Des Moines, 
Iowa; Marion B. Folsom, treasurer, 
Eastman Kodak Co., Rochester, 
N. Y.; Clarence Francis, chairman 
of the board, General Foods Corp., 
New York, N. Y.; George L. Harri- 
son, chairman of the board, New 
York Life Insurance Co., New York, 
N. Y.; Robert Heller, president, 
Robert Heller & Associates, Inc. 
Cleveland, Ohio; Jay C. Hormel, 
chairman of the board, Geo. A. 
Hormel & Co., Austin, Minn.; Eric 
Johnston, president, Motion Picture 
Association of America, Inc., Wash 
ington, D. C.; Ernest Kanzler, chair 
man of the board, Universal C.L.T. 
Credit Corp., Detroit, Mich.; Fred 
Lazarus, Jr., president, Federated 
Department Stores, Inc., Cincinnati, 
Ohio; Fowler McCormick, chairman 
of the board, International Harvester 
Co., Chicago, Il].; William Patterson, 
president, United Air Lines, Chicago, 
Ill.; Beardsley Ruml, chairman of 
the board, R. H. Macy & Co., Inc., 
New York, N. Y.; Harry Scherman, 
president, Book-of-the-Month Club, 
New York, N. Y.; H. Christian 
Sonne, president, Amsinck, Sonne & 
Co., New York, N. Y.; J. Cameron 
Thomson, president, Northwest Ban- 
corporation, Minneapolis, Minn., and 
W. Walter Williams, president, Con- 
tinental, Inc., Seattle, Wash. 





PURCHASING POWER 


OF AVERAGE WHITE COLLAR WORKER, 
WAGE EARNER AND FARMER, AFTER 
TAXES, COMPARED TO 1939 


FARMER 456 


WAGE EARNER e 


WHITE COLLAR 


+10 








1939 1947 1939 


ef te 

















1947 1939 1947 


—BENTON & BOWLEN ton 


The above graph depicting relative purchasing power was prepared by Benton & 
Bowles, Inc., under the direction of H. H. Dobberteen, vice president and director of 
media for that agency. In an accompanying article in Advertising and Selling, M~. 
Dobberteen said the estimates were arrived at by using all available figures includi.. j 


dollar income, taxes, expenditures and cost of living. 


(Oourtesy of Rural Marketing 
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FOR MORE SALES 
SELL VOLLRATH VALUE! 


The customers you want, want value today .. . the kind of 
value offered in Vollrath Enameled Ware. Value that sells 
casiy:... 

First: Let the beauty of Vollrath Ware automatically attract 
customers to your counters. Display it at every opportunity! 

Then: Tell women of its durability .. . how easily it is kept 
sanitary-clean! 

Just sell those values and you'll sell more Vollrath 
Enameled Ware. Remember, performance is always the 
final assurance of quality! 


"Volleatz 


SHEBOYGAN, WIS. 


NEW YORK 
CHICAGO 
LOS ANGELES 
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CLOVER COATED ABRASIVES— in all 
grains, gri.des, backings of paper and 
cloth, coatings, sizes and shapes—in 
rolls, sheets, belts and discs. Also resin- 
bonded fibre discs. 


Soe egg prey caper meen» 


LOVER COMPOUND 
Ping - Smviding - POLISHING ji 
tees a 





CLOVER LAPPING AND GRINDING 
COMPOUNDS-—in twelve grades from 


microscopic fine to very coarse. 


When you concentrate on CLOVER 
«\brasives...you buy at lowest prices 
and sell at maximum profit. 

Selling abrasives is stable business. 
Sales are obtainable throughout in- 
dustry. Repeat business is enormous, 
Write for full information. 


FREE! 


Complete Handbook, 
without propaganda, 
on Coated Abrasives. 


CLOVER MFG. CO., Norwalk, Conn. 


CLOVER 


e 


WCF- 
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your profits — 
on abrasives — 








Power Tools Hit High Spots 
At Freeport Hardware 


(Continued from page 185) 





Power and hand tools get the spotlight in this window display. It 
attracted both home hobbyists and maintenance men in local plants. 


ception of factories. starts out with 


one piece of equipment and then 


adds additional items. 


Range of Sales 


Unit sales of power tools at this 


store range from $50 to $2.000 


or more to certain customers over 


| a period of time. 


“We give the power tool pros- 


pect a couple of folders on other 
power tools he might be able to 
use,” says Mr. Carter. “He will 
usually take these folders home 
and read them carefully at his 
leisure. Some of the descriptions 
and statements in the folders will 
reveal new uses for additional 
power tools to him. Often they 
will set the pace for additional 
sales in the months to come.” 





Effects of Industrial Pricing 
Changes to Be Studied 


(Continued from page 195) 


of Sylvania Products Co.; Fred 
Maytag. II, of Maytag Co. and 
Roy C. Ingersoll of Borg Warner 
Corp. 


From Industry 


Industry is further represented 
by Admiral Ben Moreell, of Jones 
& Laughlin Steel Co.: David Ed- 
wards, president of Saco-Lowell 
Shops; L. A. McQueen of General 
Tire and Rubber Co.; and James 
H. Ackerman, Lawrence Portland 
Cement Co.; John C. Bowen, of 
Lehigh Portland Cement Co.: 


Chris Dobbins, of Ideal Cement 
Co.; and Walter L. Couse, presi- 
dent of Walter L. Couse & Co. 

Labor representatives include 
Philip Murray, head of the United 
Steel Workers; William L. Hut- 
cheson, head of the carpenters’ 
union. and others. 


Other Groups Included 


Members also include promi- 
nent agriculturists, 
representatives of other labor and 
manufacturing groups. 


economists, 
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Hardware Sales Will Be 
High Through 1952! 


(Continued from page 181) 


bilization of wages and prices at 
some new level, perhaps 50 or 60 
per cent above 1939!” 

Fears and caution so often ex- 
pressed by economists and _busi- 
nessmen in the past two years 
have helped to keep the economy 
from running completely away on 
the upside. Result is that there is 
little distress merchandise around 
and few cases of over-extension of 
credit. 

We are unquestionably on the 
threshold of a great period of 
prosperity, just as we were in the 
aftermath of World War I. All the 
hasic elements for business suc- 
cess are present: great unfilled 
wants, large production capacity, 
record-breaking civilian employ- 
ment, great credit potential, new 
highs in savings and reserve funds. 
and an unsurpassed scale of per- 
sonal income—-salaries and wages. 

But there should be no complac- 
ence on the part of the hardware 
store trade over the pleasant pros- 
pect, for the competiton will be 
keen in this period, spearheaded 
by more and cleverer advertising 
and more effective promotion than 
at any time in the hardware in- 
dustry’s history. 

It will be a big half-decade for 
hardware stores! 





Game Bird Hunting Season 
in New Hampshire 
and New York 


Two omissions occurred in the 
table of "1948 Federal Migratory 
Game Bird Hunting Regulations" 
which appeared on page 110 of 
the August 26, 1948, issue of 
Hardware Age. 


The first of these reated to New 


Hampshire in the column which 
was headed, "Waterfowl — Duck, 
Geese, Brant and Coot." The cor- 
rect season for these in that state 
is Oct. 8-Oct. 19 and Nov. 26- 
Dec. 7. 


The second omission related to 

New York in the column headed 

"Rails, Gallinule (except coat).” 

The correct season for these in 

that state is Oct. 15-Oct. 26 and 
Nov. 26-Dec. 7. 
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INVENTORY COST 


7 a IN FHP V-PULLEYS! 
PLUS AN EXCEPTIONAL PROFIT. PERCENTAGE 


With Worthington QD Jr. V-Pulleys you 
can fill a maximum variety of FHP pulley requirements 
from a stock investment one-quarter as great as you would 
otherwise need. 

Interchangeability of hubs with pulleys permits fitting 
any size from a minimum assortment. 

Less money tied up—less space occupied! 

And there’s business a-plenty to be had with Worthing- 
ton FHP Profit-Maker assortments. 70 million V-belt 
driven machines in homes, shops, stores and farms mean 
tremendous replacement sales. Get your share with QD 


Jr.—the V-pulley that is ‘“Tight on the Shaft . . . Can’t 
Work Loose . . . Noiseless . . . Trouble-Free . . . Non- 
Wobbling.” 





other sales helps—no extra charge. 
Also: V-belts Similar profit opportunities with Worthington-Goodyear FHP 
V-belts, including display stand and other sales helps. 


Contact your local Worthington distributor and send the cou 





- ao ee? 


With each assortment ‘‘Profit-Maker’’ display stand, posters, window banner, 


n for more in- 


formation on the bigger profits with Worthington FHP Profit- Maker assortments. 








et tt te 
| Worthington Pump and Machinery | 
Corporation 

WORTHIN G TON MVD Sales Division, Dept. N8S2 l 
» , Buffalo, N. Y. | 
iii MI, Lys = I ae in Geese a = l 
MERCHANDISING DIVISION | Maker. | 
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Here is the left front with sporting goods on wall shelving and major 
appliances in foreground. Plans call for outside selling of appliances. 


$6,000 Stock in 1946— 


Long, shallow store with six display, windows T 
and their own handiwork in fixtures help to WO young hardware 
build an attractive display room and worth dealers who knew what they want- 


. . . > é Ss r vet } 2 ar 1- 
while business for Lidstrom-Hall Hardware ed and set out to get it the harc 
est possible way, are K. L. Lid- 


strom and K. G. Hall of Lidstrom- 


The exterior shows four 
large windows and two 
small ones on either 
side of entrance at 
center. Carrara glass 
facing is on the front 
The sidewalk area is 
used to advantage in 
displaying seasonal 
merchandise. 


o oOo O 
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This is the right wall looking toward the tools and builders’ hardware 
ot the right hand wall. Island displays and the shelving are home made. 


$50,000 Volume in 194 


Hall Hardware of Tacoma. Wash. 
In January, 1946, with just $6000 
worth of stock. 3000 sq. ft. of floor 
space. and a few inexpensive fix- 
tures. they have since inceased 
their stock to more than $20,000 
valuation and have built their own 
fixtures to come up with a modern 
and attractive hardware _ store. 
Gross sales this year, they esti- 
mate, should reach approximately 
$50,000 for their two-man opera- 
tion, an increase of approximately 
1) per cent over last year's figures. 

Completion of the fixture- 
building job alone, was respon- 
sible for at least 50 per cent of this 
increase. they believe. 


A help in this connection has 
been the 110 linear feet of front 
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Operator Ken Hall, left, with a customer in front of the garden tool 
display. A 3 by 6-ft. pipe fitting table with 130 compartments is 
in foreground. Wall section for nuts, bolts and glass is in the rear. 
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display windows which the build- 
ing affords. A 24-in. wide shelf di- 
rectly behind the windows affords 
room for display of seasonal and 
special items, though it usually is 
reserved for small items of mer- 
chandise which permit an unre- 
stricted view of the interior of the 
store from the street. Island dis- 
plays are low so that any part of 
the store may be seen from the 
sidewalk or from virtually any 
point inside. The relatively shal- 
low, 32-ft. depth of the sales area 
is illuminated by daylight supple- 
mented by sufficient fluorescent 
lighting to give a minimum of 30 
foot candles over the entire area. 
This is particularly essential in 
their case, as the store is located 
in an area with very little pedes- 
trian traffic. It is, however, lo- 
cated on one of the two major 
arteries leading into the city cen- 
ter from the east side of town, 
with the result that trade is mostly 
of the drive-in type. Ample curb 
parking space is available in front. 


Also instrumental in this year’s 
sales increase has been the policy 
of careful selection of merchandise 
for quality, with emphasis on na- 
tionally-advertised and fast mov- 
ing items. Since they started with 
limited capital, their margin of er- 
ror was probably even smaller 
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This view of the gift and housewares section at the rear shows a 
continuation of the same design featured at the front of the store. 


than average, and mistakes in 
judgment could be relatively more 
costly. Because theirs is a postwar 
operation, however, they started 
with the advantage of having no 
wartime lines on their shelves. 
The biggest proportion of the 
firm’s customers are home own- 
ers, with the result that tools and 
builders’ supplies are in demand. 
The fixtures were planned accord- 
ingly, with one 3 by 6 ft. table for 
pipe fittings and other plumbing 
supplies containing 130 compart- 





ments. Similar economy of space 
is reflected in a 4-ft. long wall sec- 
tion for nuts and bolts which has 
120 drawers in this small area. 
Though they could now doubt- 
less quality as experienced fix- 
ture-building mechanics, the two 
partners had no precious specific 
experience in this connection. Mr. 
Hall was formerly a public school 
manual training teacher, with Mr. 
Lidstrom bringing the firm its 
hardware selling experience which 
was needed. Prior to opening the 
store, Mr. Lidstrom had worked 
for over 10 years as a hardware 
salesman in Yakima, Wash. 


Re: The Co-Ops 


FOOTNOTE in the report of 

the Ways and Means Commit- 

tee of the House of Representa- 
tives, accompanying the bill pro- 
viding for the 1948 reduction in 
personal income tax, comments on 
the fact that during the first 10 
months of 1947 there were 2,846 
failures among small manufactur- 
ers, compared with 885 in the like 
period of 1946. The footnote says: 
“Although it is conceded that 
small businesses are the keystone 
in the free-enterprise system, their 
destruction continues unabated. It 
is a three-way freeze. They are 
being bankrupted by competition 


of tax-free co-operatives, exor- 
bitant Federal taxes, and _ the 
strait-jacket Government regula- 
tions like the wage-and-hour law. 
“Providing Congress fails to 
recognize the urgency, and neg- 
lects to take prompt action to 
eliminate the cause for this crush- 
ing misfortune, commercial fail- 
ures will not decrease but in- 
crease, and small manufacturers 
will in all likelihood be destroyed 
or obliterated.” 
The tax-dodging co-ops must be 
taxed! 
—KERMIT ARNOLD 
NTEA Research Director 
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oil-burning 


Al 


with any and all others 
for durable profit values 


There’s a difference between single-sale margin and dura- 
ble profit resulting from lasting customer satisfaction. 
The latter is based upon performance, not promises. 
Check some of the reasons for Perfection Performance... 


PERFECTION “Multi-Heat” burner saves fuel by 


giving you the exact heat required. IT’S NEW; IT’S 
BETTER. PERFECTION “Midget” pilot saves fuel by 
burning hours on a cup of oil. IT’S NEW; IT’S BETTER. 


PERFECTION automatic control helps user take full 


advantage of “Multi-Heat” system, enjoy more comfort 


per gallon with less work. ITS NEW; IT’S BETTER. 


PERFECTION economizing heat extractor saves 


heat that would go up the chimney. IT’S NEW; 
IT’S BETTER. 


PERFECTION “Floor-Flo” circulating blower puts 


heat where it is needed. ITS NEW; IT’S BETTER. 


AK 


PLUS many other features you can show clearly 
with the Perfection demonstrating wall chart and 
animated demonstration display, illustrated below. 


| 





The dealers’ demonstration units 
shown are only a part of the most 
effective sales promotional campaign 
in the heater industry. Included are 
full-color catalogs, folders and mail 
pieces. These are nationally backed 
by full pages of dramatic advertising 
in 23 publications. There are more 
than 270 million chances for 
Perfection Heater pages to be seen 
during this season alone. 


NATIONAL 
SHOWROOM 


Merchandise Mart 
Chicago 
Room 1475 





ATLANTA e CLEVELAND) e 





Perfection Heater 
Demonstration Display : 
Perfection Heater 
Demonstration Chort 





Perfection Stove Company 73-370": 


Manufacturers of Ranges, Cook Stoves, Home Heaters, Water Heaters, 


Winter Air-Conditioning Furnaces 


CHICAGO JERSEY CITY e¢ KANSAS CITY e¢ OAKLAND e ST. PAUL 
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Visitors standing near the bottom of the staircase see this neat lineup of toys. 





There's No Closed Season 


For Toys at Colonial 


|= are displayed 
and sold the year ’round at the 
Colonial Hardware Co., 21 LaSalle 
Rd., W. Hartford, Conn., in the 
firm’s neatly arranged basement 
display room that is reached by 
staircase to the rear of the main 
floor. Although, like other year 
’round toy departments. the big 
rush is just prior to Christmas. 
youngsters’ birthdays, parties and 
other occasions for gift giving 
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Connecticut firm sells them on a year ‘round 
basis and does a $1500 volume in this line 


bring in business during every 
month. 

At present, tie store’s toy stocks 
have more than 75 per cent of 
their items priced at $2 and up. 
T. W. Brazell says, “We are trying 
to get out of the cheaper toy 
field, with more emphasis on the 
better items costing about $4 or 


$5. Particular care is taken to 
show toys by groups—paint sets 
together, chemical sets in one 
section and so on.” 

Picnic supplies, garden, lawn 
and beach furniture and croquet 
sets—good sellers in season—also 
receive attention in the basement. 
When adults who are interested 
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other 
PURITAN PRODUCTS 
for every purpose 
in every price class 
ECLIPSE CLOTHESLINE 
AUNT JOSIE CLOTHESLINE 
PLANET CLOTHESLINE 
PURITY CLOTHESLINE 
OTTER MOP YARN 
MAGNOLIA PLOW LINE 
BACK BAND WEBBING 
APRON BINDER WEBBING 
REGAL SASH CORD 
PURITAN SASH CORD 
| KENDALE SASH CORD 
SOUTHGATE SASH CORD 


RAILROAD BELL & 
SIGNAL CORD 


MARINE BRAIDED ROPE 
WELTING CORD 


PIPING CORD 
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Long-time Puritan dealers know there's a Puritan Cord for every 
customer's need! They regularly make additional sales by pro- 
moting Puritan Sash Cord (and other Puritan Cords) for a 

hundred and one different farm, home and trades uses. 









Whether the job is for window sash cord, clothesline, 


tent rope, well rope, plow line, trellis for vines, a 









kids swing, or for any tying job . . . a Puritan 







Cord is unsurpassed for strength and 
durability. 








Carry the full Puritan line. Stock a 

variety of sizes. Watch the 
SS EXTRA SALES you can 
YX make! 















FREE! Check Puritan your- 
self! On your company 
letterhead write for 50 ft. 
\ hank of time-tested eco- 
nomical Puritan Sash Cord, 
without obligation. Puritan 
Cordage Mills, Inc. (manu- 
facturers), Louisville 6, Ky. 
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And the year ‘round display 
helps account for a volume of 
from $1400 to $1500 a year. Bi- 
cycles and velocipedes and other 
wheel goods are displayed in the 
basement with the toy lines. 





Ads Featuring Employees 
Popular With Readers 
MPLOYEE ads, published sev- 


eral times a year, and show- 
ing pictures of employees identi- 
fied only by their first names, help 
promote a lot of good will and 
customer interest for McCabe’s, 
Petoskey, Mich. 

These advertisements are usually 
full-page affairs. A recent one bore 
the caption “Growing . . . Grow- 
. . Growing . . .” showed the 
firm’s theme song, “Blue Skies” 
and “Stormy Weather” for its ra- 
dio program and also listed a large 
number of hardware and _ appli- 
ance items which the firm handles. 

If the song “Blue Skies” is 
played, it means fair weather, and 
if “Stormy Weather” is played, it 
means “bad weather.” 





ing . 


Here's another corner of the toy department. At one side may be 
seen croquet sets and beach furniture to attract the grown-ups. 


fact, children accompanying par- 
ents, who are shopping on the 
main floor, will frequently induce 
the adults to go downstairs and 
look and buy. 


in outdoor equipment are accom- 
panied by youngsters the juvenile 
part of the family makes a bee 
line for the toy section, with many 
sales resulting. As a matter of 
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The New SARGENT Cylinder Padlock 
with the stainless steel shackle . . . 


Here’s tops in a quality padlock—one shackle with the 
burglar resistance of steel, the weather resistance of 
brass. This new Sargent Cylinder Padlock has a 
case of solid, one-piece extruded brass; a shackle 
of hard, stainless steel; an excellent five pin tumbler 
lock. It’s built to endure—it has every- 
thing your customers need in a quality padlock. By 
stocking this one lock you should be able to cut 
your padlock inventory in half. Made in three 
popular sizes, with or without brass chain. See 
this new padlock and other new Sargent products 
at Booth No. 50-51, National Hardware Show 
Grand Central Palace, Oct. 12-16 


SARGENT & COMPANY 


New York New Haven, Conn. Chicago he, 
ro 
\, { 
— 
zelenko 
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Announcing... new low-cost 


WIPE-ON 


ASSORTMENT. 


CARTON 


Now you can get a balanced assortment of BOTH popular 
sixes... . at a price every dealer can afford! 


You get FREE a gift bottle to use in your own store!* 


You get FREE a full-color easel mounted display for window 
or counter use! 


Millions of families think Wipe-On is wonderful! So do the 
hundreds of stores that are already making big money with this 
new plastic-base protective finish! 


Now, so that you can cash in on this profitable business, here’s 
a balanced assortment of both popular Wipe-On sizes . . . yours 
for only a ten-dollar bill! And with the free Gift Bottle, you can 
beautify your own store counters, woodwork, floors. You'll be 
delighted with the lasting protection it gives—with the way your 
customers start asking ‘What is it?” 


Remember, Wipe-On is backed by national advertising in 
Good Housekeeping . . . newspaper ads by leading stores from 
coast to coast . . . and by powerful consumer demonstrations in 
every major sales area. 


Phone your jobber today! If he doesn't yet have the new 
Assortment Carton, send us his name with your order—we'll ship 
direct. Freight prepaid if you send check with order—open 
accounts f.o.b. factory due to additional handling costs. Carton 
weight 26 Ibs. Embree Mfg. Co., Elizabeth 4, New Jersey. 







Jobbers .. . \t you "HURRY / 


haven't already ordered 


= 
“ 







pes ee enclosed in 
Mite whieuaiidia: ‘es Assortment 
how this spectacular new Carton 


"promotion builds profit- 
able business for you! 


only until 
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Free Gift Bottle 


November 15th 





what the assortment 
carton contains 


12 “pint Wipe-On §$ 7.08 retail 
4 quart Wipe-On 7.92 retail 
$15.00 RETAIL 
1 8%x 11” display free 
1 VY pint free Gift 
Bottle for your : 
own use free 
YOU PAY ONLY : $10.00 
YOUR NET PROFIT $5.00 


Embree Mfg. Co., Elizabeth 4, New Jersey 


My jobber doesn't have the new Wipe-On Assort- 
ment Carton. Please ship me of once___ 
Assortment Cartons... my check for $_ is 


enclosed for prepaid shipment. 


FOUR MAME. oc cccccccccseccceccccceseccss cee sescsseees 
SIGTE THAME. cc cc cc cceccecccccecceccsvecesepsecscosesss 
Tee ey Tr errr er tT Terror. Tre eT ee 
| A Perrrrrrrrer rere rer rT tat ZONE ..... STATE. ccceee 
MY JOBBER IS....... $0. Weveedeses-s 
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1) Check here for free Advertising Mats 
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The Sportsman Is a Prospect 
For Many Items 


The Bruhn Hardware finds that the outdoor man 
is a spender and usually is in the market for 
many articles not regarded as sporting goods 


M.«: of the sport- 


ing goods customers who come to 
the Bruhn Hardware sport shop, 
Sault Ste. Marie, Mich., purchase 
other items as well as sporting 
goods. They buy camp refrigera- 
tors, camp stoves, boat cushions. 
cutlery, kitchen 
utensils, outdoor clothing, screw 


paddles, oars, 
drivers, nails, stovepipe. fuel cans, 
spades. shovels, saws, tools and 
many other items. 


Many Cottage Owners 


Many of Paul G. Bruhn’s cus- 
tomers own hunting and fishing 
cabins and cottages in the area, 








to which they come year after 
year. These cabins must be fur- 
nished for regular living and are 
furnished with many of the ar- 
ticles sold at the hardware store. 

“We sell a great deal of sports 
equipment. make no mistake about 
that.” says Mr. Bruhn. “but 
through display and suggestion 
we also sell a lot of regular hard- 
ware items to the sportsmen. And 
they appreciate those suggestions. 
for not only can we make their 
trips more comfortable, but we 
can save them needless return to 
the store as well.” 

Mr. Bruhn is rightfully proud 
of his stock of lake trout bait 


which amounts to more than 














Sporting goods are found throughout 

the entire store. Here we see snowshoes 

featured with kitchenware. One item 
invariably suggests the other. 


Paul G. Bruhn, right, stands in front of a display of fishing rods. 
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HOTTER_THAN A FIRECRACKER! 





M@mmyy THE MARK OF EXCELLENCE 


auxiILiIARY GAS HEATER 


May Be Used on Manufactured, Natural, or L. P. Gas 


wv 







ANYWHERE 
IN THE U.S. 


Wrtte~-Were- Dhoue 
WESTERN STOVE CO. INC., CULVER CITY, CALIF. 












GOOD OLD 
DEPENDABLE 


ALLIGATOR 





























































Few products for the farm and shop 
trade have been accorded the world- 
wide acceptance of Alligator Steel Belt 
Lacing —and there are some sound, 
basic reasons why most hardware and 
implement dealers stock Alligator — 
reasons that show up on the profit side 
of the ledger. 

It’s an old, old story but one that we 
believe you as an aggressive dealer, out 
to build yourself sound, profitable vol- 
ume will want to review again—and 
so briefly here it is: 


@ Alligator Steel Bele Lacing has al- 
ways been sold through standard trade 
channels. 

@ Alligator has always been a profit- 
able item with dealers. The margin is 
good and the turnover is excellent. 
Many dealers tell us that on the basis 
of percentage of profit per dollar in- 
vested, Alligator is one of their best 
lines. 

@ Alligator is widely known to the 
shop and farm trade. For more than 30 
years it has been used throughout the 
world and it has been backed by ad- 
vertising in 140 trade papers. The 
trade knows Alligator Steel Belt Lac- 
ing and asks for it by name. 

@ Alligator is made in a complete 
range of sizes so the exact size can be 
used for the particular belt thickness 
to be joined. There are 12 sizes rang- 
ing from No. 00 to No. 75 to join belts 
from thin tapes up to belts 5@” thick 
made of any material. Alligator is also 
made of Monel and Everdur and in 
long lengths for wide belts. 


Bulletin A-60 gives the complete de- 
tails of Alligator Steel Belt Lacing 
with size chart, and prices on standard 
boxes and cartons of Economy Pack- 
ages; also includes prices on long 
lengths of Steel, Monel and Everdur. 


Order from your Jobber 


FLEXIBLE STEEL LACING CO. 
4616 Lexington St., Chicago 44, Ill. 


ALLIGATOR 
STEEL BELT LACING 


For more than 30 years the most univer- 
sally used belt lacing in the world. 







$1000. This bait is only part of 
a large stock of fishing equip- 
ment which must be carried for 
dyed-in-the-wool fishermen. 

Mr. Bruhn says that he and his 
staff make numerous $100 sales to 
individual customers each season. 
The largest sale he ever made of 
equipment 
$210, he says. 


sports amounted to 
He estimates that his store car- 
ries a stock of rods, reels and 
baits 25 times larger than that 
of the average hardware store be- 
cause the Sault Ste. Marie area is 
well noted for its excellent lake 
trout and other types of fishing. 
The right wall of the Bruhn 
store is given over entirely to a 
showing of various types of fish- 
ing equipment, including rods, 
large reels and fishing nets. Equip- 
ment such as_ snowshoes, skis 
and hunting clothing is spotted 
throughout the store so as to catch 
the attention of sportsmen. 
Snowshoes, for example, are 
hung on hooks in the housewares 


section. The customer who buys 
snowshuves also needs pots and 
pans and vice versa. 

“The sporting goods business, 
especially in Michigan, is getting 
larger each year,’ says Mr. Bruhn, 
“and we are enlarging our stocks 
regularly in order to gét more 
trade. It takes a great deal of 
stock to attract the business of 
discriminating sportsmen who are 
willing to spend $100 to $200 for 
equipment on a trip. One such 
customer, however, usually brings 
his friends next time, so it pays 
to cater to his needs. We also wel- 
come the customer who wants to 
buy only hooks and bait.” 

The fishing tackle section at 
this store. running along the right 
wall for a distance of 50 ft. is 
indirectly lighted with fluorescents 
all night long during the spring 
and summer season. This display 
arrangement enables sidewalk and 
vehicle traffic to look into the store 
during evening hours and it helps 
to promote sales. 





The Toll of Job Accidents 





ONE 
American worker 
was injured 


every 16 SECONDS 


AITO) 


ONE WORKER WAS KILLED OR PERMANENTLY INJURED EVERY 4 MINUTES 











Losses 
to industry 
(direct and indirect 
amounted to 
$ 2,250,000,000 


THE 44,700,000 MAN DAYS LOST 
THROUGH ACCIDENTS 
COULD HAVE PRODUCED: 


OVER 2,000,000,000 LBS of SOAP 
OR 
OVER 89,000,000 SHIRTS 
oR 
OVER 50,000,000 PAIRS OF SHOES 
















$ 1,500,000,000 
was lost 

to workers 
in wages / 


THIS IS ENOUGH MO: EY 
TO FEED, CLOTHE, 
AND SHELTER 
A CITY ALMOST 
AS LARGE AS 

DETROIT 


For ONE YEAR! <, 








Small firms 
not reached by 





organized safety @ 
movement 
accounted for 
70% of all 
accidents / 
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This Head is askew 





These Heads and Threads are true 






...they are CIRCLE 



























These Threads are eccentric 














Circle Bolts and Nuts are used everywhere in 
large volume by leading manufacturers of quality 
products. They are the kind of bolts you can 
handle for your trade with complete assurance... 
as well as steady profit. 


BUFFALO BOLT COMPANY 


North Tonawanda, N. Y. 
SALES OFFICES IN PRINCIPAL CITIES 





Export Sales Office: Buffalo Internationa! Corp., 
50 Church Street, New York City 


BOLTS 





By CUTHBERT S. BALDWIN* 


New Orleans, La. 


President, 
Louisiana State Bar Association 


Americanism or Communism? 


Declaring that "Communism is not a political party—it is a pernicious 

doctrine or creed" that "has no truck with justice under law,"’ Mr. 

Baldwin points out that our standard of living is unsurpassed. While 

this nation is willing to let "other peoples of world choose their 

own types of government,” he emphasizes that Communism and 

Americanism cannot live together in this country, and that we have 
a vital interest in the economic condition of other nations. 


HERE is a conflict go- 
ing on in the world today between 
two totally different and incom- 
parable ideologies—in effect, there 
are two worlds in existence. On the 
one hand we have Americanism, as 
we know it and have lived under 
it with all of the great rights, priv- 
ileges and immunities which it af- 
fords, and on the other hand Com- 
munism, with its iniquitous doc- 
trines and denial of these rights. 
privileges and immunities. 


A Nation of Freedoms 


Ours is a nation of freedoms 
granted to our people under and 
within the law. We are a law-abid- 
ing nation and there is no other 
nation on the face of the earth in 
which the people are so secure in 
their rights and freedoms as ours. 
We are living in the greatest na- 
tion of freedoms and justice under 
law. Ours is the greatest demo- 
cratic government on earth, with 
the power vested in the people and 
majority rule by them prevails. 

Under a communistic form of 
government the freedoms and 
rights which gave birth to our na- 
tion do not exist. Freedom of 
speech, of assembly, of religion 


*From an address before the annual 
meeting of the Louisiana State Bar 
Association, at Lake Charles, La., April 
17, 1948. 
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and of soul are forbidden. When 
an opposition lifts its head, purges 
become the order of the day. When 
i speak of Communism. [| mean 
Russia, which is a_ totalitarian 
state, a dictatorship. with power 
vested in a few individuals who 
exercise it to suit their conveni- 


ence and maintain that power. 


Let Others Choose 


Our nation is satisfied to let 
the other peoples of the world 
choose their own types of govern- 
ment. Russia is unwilling to fol- 
low and adopt this example. We 
have witnessed the absorption by 
Russia of the Eastern European 
nations and the struggle that is 
going on for the absorption by it 
of the Western European nations. 
Communism is not a political par- 
ty—it is a pernicious doctrine or 
creed. It is conceived in misery. 
born in poverty and lives and 
thrives in chaos and revolution. It 
has no truck with justice under 
law. The ends justify the means. 

Our standard of living is higher 
than that of any other nation and 
our economy is based on mass pro- 
duction. In order to maintain the 
standard of living to which we 
have been accustomed it is neces- 
sary that we export our products 
to other nations, and, in order to 
do so, the countries to which we 
export must be in a position to 


pay for the wares that they pur- 
chase; in other words they must 
be solvent. A man who owns and 
conducts his own business but 
whose trade is insolvent or has no 
credit, gradually consumes him- 
self and in the end will have no 
business. Therefore, we are vitally 
interested in the economic condi- 
tion of other nations with which 
we must do business. If those 
nations, through insolvency er in- 
ability to pay, cannot purchase 
our products, then we shall find 
ourselves in the position where 
those products must be absorbed 
within our own nation: and our 
mass production and economy is 
such that this cannot be done. The 
result necessarily will be a slow- 
down in production, a falling off 
in employment and a lessening in 
wages. | nemployment creates un- 
rest and unrest is dangerous. 


Can We Remain Idle? 


I am endeavoring to get over to 
you deductions which are self-evi- 
dent to me and the point of it all is 
that we are, as a nation, vitally 
concerned in the welfare of other 
nations. If this premise is true. 
then can we sit idly by and let 
other nations now in distress be 
absorbed by Russia and its com- 
munistic government? 

I happen to know a little about 
some of our Latin-American neigh- 
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What does it take to assure maximum profits from every foot of every shelf in a 
paint department? It takes fast turnover at full mark-up. To get fost turnover at 
full mark-up requires a line that includes only products and colors for which there 
is proven demand . . . the sort of line Lucas dealers have! “More dollars per foot” 
is one reason why hundreds of Lucas dealers increase profits, year after year. 


If you're not 100% satisfied with your paint department's profit record, let us give 
you all the facts that show what a Lucas franchise can do for you now. 


(red ¢ Name in PA AINTs 


TRADE MARK REGISTERED 


PAINT | 








JOHN LUCAS & CO.. INC.. ADMINISTRATION OFFICES: PHILA., PA. Offices, Factories, Warehouses in Principal Cities 
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Attractively designed and satin-smooth; rust- 
proof, far stronger in impact strength than 
either cast iron or aluminum! Low in cost.These 
advantages make it profitable to feature 
fast-selling Hall-Wessel hardware specialties 

. . in ebony, in bright zinc, or cadmium, brass 
or chrome finishes. Write for catalog today 
The unvarying quality —the outstanding value 
of Hall-Wessel specialties result from volume 
production with true precision manufactur- 
ing control. 

SEE OUR EXHIBIT BOOTH 114-C 
NATIONAL HARDWARE SHOW 


HALL-WESSEL CO. 
AM 


1719 N. Second St. 
Philadelphia 22, Pa. 


Teact maak 





























bors to the south. They are not 
as fortunate as we are either in 
their economy or in their classes. 
Most of them have but two classes 
—the haves and the have-nots. 
Their standards of living cannot 
be compared with ours. There is 
no middle class and the lower ele- 
ment usually lives in poverty. 
Should Communism take hold of 
or infiltrate into the Western 
European nations, then I am con- 
cerned with its effect and influence 
on our neighbors to the south. 
When Russia and this country 
were in grave danger during the 
last war little if anything 
heard of Communism. Times have 


was 


changed. Russia has disclosed 
that it is unwilling to cooperate 
with our country in the securing 
establishment 


Our 


concepts of Communism and what 


of peace and the 
of stability in the world. 


it stands for have also changed. 
throughout the 
world, obtains its directions from 


Communism. 


Moscow. 
As | stated, 
Communism is not a political party 


have heretofore 
but is an iniquitous doctrine or 
creed Would a Communist in this 
country place his hand on the 
Bible and swear to uphold our 
constitution and laws? He might. 
reservations. Is a 


with mental 


Communist interested in preserv- 
ing the freedoms and rights which 
inherently belong to us under our 
constitution, or does his interest lie 
in promoting an upheaval in con- 
stitutional government which will 


. 4 . ee 
result in the imposition of an en- 


tirely different type of charter 
on us? What has happened in 
Czechoslovakia and some of the 


other nations which have been ab- 
sorbed in the cummunistic orbit 


will answer this question. 


Cannot Live Together 


Americanism and Communism 
cannot live together. They possi- 
bly can survive separately: and 
what I mean is that Communism 
cannot be permitted to live and 
thrive in the States of 
America under the guise of a po- 


United 


litical party or otherwise without 

our taking a terrible chance. 
Treason, under our constitution. 

only in levying 


consists war 


against the United States or in ad- 
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hering to its enemies, giving them, 
\ first reading 


of this article and of the firs 


aid and comfort. 


amendment relating to the free. 
that a Com. 


munist is entirely free to take ad. 


doms would indicate 


vantage of the rights. privileges 
and immunities granted to oy 
loyal citizens and to shout his per 
nicious doctrines and principles ty 
our people under the protection o| 
our guaranty of freedom of 
speech. 3ut that is not necessarily 
true. If Communism is inimical 
and utterly in conflict with ou 
concepts of what constitutes tru 
democracy and if it, as I beliey 
ultimately seeks the overthrow of 
democracy by force then why 
should it be permitted to live at all 
in our nation and why would no! 
anyone espousing the cause 0 
Communism be deemed guilty of 
treason ? 


Outlook Not Stabilized 


The United States Constitution 
was never intended to be an in- 
be literally 
construed. and it is not one to be 
the light of its 


earlier experiences alone. It is one 


flexible document to 
interpreted in 


to be given meaning in the light 
of accepted changes in the views 
of the people, whenever possible. 
As a progressive people living in 
a complex world, our ideas on mat 
ters that affect our government and 
lives. our outlook on policies, do- 
mestic and foreign, and our con- 
cepts of what is right and what is 
wrong change from time to time 
and are never stabilized. The com- 
posite of the views of society be- 
comes the norm. These norms. ne‘ 
essarily, represent the ideas of the 
people as to what constitutes right 
and wrong, in other words, jus: 
tice: and just*e> must represent the 
accepted views of society. The 
problem of justice is. therefore. 
nerpetual. and there is no fixed ot 
It must be 
Ideas 
of what constitutes justice change 
hefore the legal reflects 
them: and unless the law changes 


to meet the chaneine views of so 


lasting formula for it. 
fluid and so must the law. 


process 


ciety the seeds of unrest lh) n to 


he sowed. Accordingly. our courts 


de not and cannot concern them 


selves only with their books. or a 


life within the four walls of the 
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 ONL- BURNING 


EATERS 


R-100 Radiant 
35,000 BTU 





The features your customers WANT in an oil- 
burning heater are the basic features in every 
model in the Guiberson line... 


Low initial cost...Low fuel consumption... 
Efficient operation...“High-style” good looks. 


The famous Guiberson “Clean-Flame” Burner 
gets MORE heat out of LESS fuel—makes 
every heater in the Guiberson line tops in its 
own class—makes the entire line a “natural” for 
more heater sales and more profits for you. If 


THE 


Le ee ee Manufactured by 


DALLAS, TEXAS 
Paul Blackwell Company 
2016 Richardson Street 


DAYTON, OHIO 
Ohio Appliances, Inc. 
430 Leo Street 


DENVER, COLORADO 
Robert F. Clark Company 
31st and Blake Streets 


DES MOINES, IOWA 
Harger & Blish Company 
1007 Locust Street 


EL PASO, TEXAS 
Zork Hardware Company 
115 San Francisco 
HOUSTON, TEXAS 
Straus-Bodenheimer Company 
1513-15 Prairie Avenue 


INDIANAPOLIS, INDIANA 
Central Rubber & Supply Company 
30 East Georgia Street 

KANSAS CITY, MISSOURI 
Jenkins Wholesale Division 
1217-23 Walnut Street 


ATLANTA, GEORGIA 
C. S. Martin Distributing Co., Inc. 
254 Peachtree Street, N. W. 
BALTIMORE, MARYLAND 
Harry S. Eklof & Company, Inc. 
1112-16 Cathedral Street 
BIRMINGHAM, ALABAMA 
R. P. McDavid Company, Inc. 
1630 Second Avenue 
BUFFALO, NEW YORK 
Western Merchandise Dists., Inc. 
130 South Elmwood Avenue 
CHARLOTTE, NORTH CAROLINA 
Southern Appliances, Inc. 
517 East Trade Street 
CHATTANOOGA, TENNESSEE 
Tri-State Supply Company 
1148 Market Street 
CHICAGO, ILLINOIS 
H. U. Mann Company, Inc. 
540 North Lake Shore Drive 
CINCINNATI, OHIO 
Ohio Appliances, Inc. 
659 East Sixth Street 
COLUMBUS, OHIO 
Ohio Appliances, Inc. 
243 North Fourth Street 


and more MEATERS..wih 
SB 






DC-750 Circulator 
75,000 BTU 


DC-500 and 
DC-500B Circulator 
50,000 BTU 





R-200 with Grille 
Radiant-Circulator 
50,000 BTU 


vai 


R-200 Radiant 
50,000 BTU 


you don’t already handle Guiberson Oil-Burn- 
ers, write today to the Guiberson distributor in 
your territory. Carry and push Guiberson Oil- 
Burning heaters—and watch heater sales go UP! 





Features to make the Guiberson Line click with your customers: 
® A model to meet every demand. 
® Modern, beautifully finished cabinets. 

Multi-throat ‘‘Clean-Flame”’ burner. 

All models burn No. 1 or No» 2 fuel oil, kerosene 

or distillate. 


CORPORATION ™™ 
DALLAS 1, TEXAS 


PORTLAND, OREGON 
Pacific Coast Heating & Appl. Co, 


LITTLE ROCK, ARKANSAS 
Wholesale Appliance Company 
201 Rock Street 1464 N. W. Front Street 

LOUISVILL E. KE NTUCKY SAGINAW, MICHIGAN 
Ewald Distributing Company, Inc Strong Distributing Company 
309 South Ninth Street 1840 North Michigan Avenue 

MEMPHIS, TENNESSEE SAN ANTONIO, TEXAS 
Stratton-Warren Hardware Co Standard Distributing Company 
Carolina Ave. and Florida St 227 East Cevallos Street 

MINNEAPOLIS, MINNESOTA SEATTLE, WASHINGTON 
Elcon Products, In« Pacific Coast Heating & Appl. Co. 
§29 South Seventh Street Foot of Main Street 

NASHVILLE, TENNESSEE SPOKANE, WASHINGTON 
Better Home Products, Inc Pacific Coast He ating & Appl. Co. 
No. 6 Cummins Station South 124 Wall Street 


NEW ORLEANS, LOUISIANA ST. LOUIS, MISSOURI 
Stratton-Baldwin C In Jenkins Wholesale Division 
700 Tchoupitoulas Street 4824 Washington Blvd 


OKLAHOMA CITY, OKLAHOMA TAMPA, FLORIDA 
Jenkins Wholesale Division Stoves, In 
27 East Reno Street 209-15 South Franklin 
OMAHA, NEBRASKA WICHITA, KANSAS 
Mueller & Selby, Inc Jenkins Wholesale Division 
2615 Farnam Street 400 South Emporia 


Inquiries Invited from Distributors in Territories Not Listed. 
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THE EASIEST STRIP IN THE WORLD 


TO SELL and PUT ON... 





NATIONALLY 


HOW IS YOUR STOCK OF Wametal 
DOOR BOTTOM STRIPS? 


This is the biggest door 
bottom strip value you 
can offer your cus- 
tomers. Made of extra 
heavy metal, and pure, 
pre-shrunk, all-wool felt 
3/16” thick. Shipped 
prepaid on orders of 
three dozen or more. 





Standard lengths o 
a? = ss as &'s 
48” 





iurWwAy 
WEATHER 









DISPLAY 
CARTON 











Anyone can sell Nu-Way Weather Strip. 
Anyone can install it. It’s one strip that 
serves every purpose on any type of door 
or window, either double hung or swinging. 
Packed in attractive carton containing twelve 
individual 20-foot rolls, each with nails and 
instructions for installing. 


DRIP CAPS For Doors AND 
CASEMENT WINDOWS 

No. DCB, brass. Easy to Ss 

install, no special rabbet- 


ing. (BELOW) No. AFB, Al 
rass. -gauge, 144” 

brast gauge, 1% WS 
i 


Both caps come with 
holes punched, nails fur- 
nished. Available any 
length. 


Here are two very effec- 
tive rain drips. (RIGHT) 


MACKLANBURG- DUNCAN CO. 


ORLANOMA CITY 1. ORLANOMA 


SOLD ONLY THROUGH HARDWARE STORES, BUILDING SUPPLY DEALERS AND LUMBER YARDS 





court, or a literal interpretation of 
the laws, but must keep abreast 
of changing events and accepted 
views of the people in order to 
give effect to justice as an integral 
part of the living law. 

If this is true, and the jurispru. 
dence and history of our country 
discloses that it is, then | suggest 
that when the people of our nation 
determine, in their minds. that 
Communism is inimical to and ut 
terly in conflict with our concepts 
of what constitutes true democracy 
and that it ultimately seeks the 
overthrow of democracy. - our 
courts, sensing that change in the 
views of the people, will determine 
and hold that anyone espousing the 
cause of communism cannot seek 
comfort in the first 
and may be guilty of treason. 


amendment 


A former State Department off- 
cial has this to say about Commun- 
ism: 


Widely Expanded 


“All Communist practices in use 
anywhere on the globe are being 
applied and perfected inside the 
United States. 
large, so highly industrialized and 
complex, that Communist organi- 
zational machineries in 
are more widely expanded and 
carefully perfected than anywhere 


This country is so 


America 


else.” 

William Z. Foster, leader of the 
Communist party in this country, 
declares that American commun- 
ists “uphold” the constitution of 
the United States but that “under 
present political conditions in this 
country the United States Consti- 
tution requires many vital demo- 
cratic amendments . . . ”, which 
will give you some inkling as to 
what can be expected should Com- 
munism prevail here. 

You have read of the decision 
handed down by the United States 
District Court in Washington a 
short time ago holding constitu- 
tional the provision in the Taft- 
Hartley Act requiring labor union 
officials to take an anti-Communist 
oath. 

My good friend, Justice Wilbur 
K. Miller, who was the organ of 
the Court. other things 
said this: 


among 


(Continued on page 307) 
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AMAZING NEW PAINT 
MERCHANDISING PLAN... 
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Outstanding New 
PROFIT OPPORTUNITY! 





wecisTeEreO 


PAINTS 


36 Ways to Sell Every Can of MultiTint White 


You stock MultiTint Paints in whites only, in 
nine basic finishes* ...a paint for every surface. 
Then, from one gallon of MultiTint White, you 
can create, in 60 seconds, any of 36 carefully 
selected, pre-tested colors. The MultiTint pat- 
ented paint-tinting process is guaranteed to 
produce uniform colors every time, without 
messy mixing or doubtful results. 


All MultiTint Paints are precision made of the 
highest-quality materials. They are supreme in 
hiding power, surface coverage and durability. 


MultiTint Banishes 
These Dealer Headaches... 


Top heavy investment in paint stock. 
2. **Long color lines” in many sizes and products. 


Inability to render complete service without 
full stock of colors in all finishes. 


w 


4. Obsolete, slow-moving colors 
and products. 

5. Color variations from _ ship- 
ment to shipment and color 
changes due to age. 

6. High overhead for storage and 
display space. 

7. Slow turnover of stock, re- 
sulting in old and unsalable 
merchandise. 


“TINTO” 


8. Unattractive display due to 
many faded, shelf-worn labels. 
JOBBERS and DEALERS, 
WRITE TODAY 
FOR FULL DETAILS! 





36 Colors in 9 Finishes* 


*MultiTint Whites are available in nine basic 
finishes: Exterior House Paint and Primer, Brick 
and Stucco Paint, Flat Wall Finish, Porch and 
Floor Enamel, Semi-Gloss Finish, Interior Gloss 
Finish, Quick-Drying Enamel, Enamel Under- 
coat, and Wall Primer-Sealer. In localities where 
mildew conditions exist, MultiTint Exterior 
House Paint can be supplied in mildew-proof 
formulation, sold under a written guarantee. 


With the Patented MultiTint Process 
You Are Assured: 


1. LOW INVENTORY—Less than 10% the stock required 
by ordinary paint lines. 

2. SMALL INVESTMENT—Only a fraction of the capital 
heretofore required to offer an equal selection. 

3. FASTER TURNOVER - HIGHER PROFITS — 36 times 
greater than previously possible. 

4. FRESH STOCK—It can’t grow old. 

5. STRICTLY “LIVE” MERCHANDISE 
—No accumulation of obsolete items 
or slow-selling colors. ° 

. ABSOLUTE COLOR UNIFORMITY, 
GUARANTEED—Each color the 
same, sale after sale. An exclusive 
process for producing precision colors 
at no cost to dealer or consumer. 

. BETTER CUSTOMER SERVICE—36 
colors in every finish, instantly 
available. 

- MORE SATISFIED CUSTOMERS — 

Painters and homemakers prefer 

MultiTint’s high quality, convenience 

and wide choice of colors in all 

finishes. 


An Independent Manufacturer 
Branche or Retail 
Independent Dealer 


No Factory 
Serving the 


MULTITINT DIVISION 


N T 


18th and Garfield 


, a 
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~ KOLLMEYER 
ABPLIANCES 





Large black letters on a white facade clearly identify the store and its type of business. 


First Year's Sales Increase 
Paid for $16,000 Modernization 


OW long does it take 


to pay for a hardware store mod- 
ernization job out of the increased 
earnings ? 

This vital question receives top 
consideration from any hardware 
dealer planning an expansion pro- 
gram. In the case of Carl Koll- 
meyer Hardware, Fremont, Neb., 
the approximate cost of modern- 
ization, $16,000, was easily paid 
for by the increase in business 
done during the first year. 


The Store's Growth 


Previously Mr. Kollmeyer who 
entered the hardware business in 
1921, had a corner store measur- 
ing 22 by 100 ft.. and he had seven 
employees. Today, with his new 


240 


Carl Kollmeyer's new store is twice as large as 
the former one, has twice as many employees and 
sales have nearly doubled in a year-and-a-half 











The woman shopper can easily see a wealth of attractive items 
for the home as she passes by on the sidewalk before the store 
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COAL HEATERS 


The Southern Coal Company network of ware- 











houses throughout 27 states assures WARM 
MORNING dealers the kind of speedy service that 
adds to profits. 

No matter where you’re located in the areas we 
serve, there’s a Southern office within easy tele- 
phone distance. You are always sure of getting the 
models of WARM MORNING Coal Heaters you 
want when you want them. 


Outsell All Others! 


More than a million of these amazing, patented 
heaters have been sold—and their popularity with 
consumers continues to climb. Now, with the com- 
plete line of FIVE MODERN MODELS in three 


sizes you are assured a more extensive sales range 








Model 420-A_ (Above) 
with built-in Automatic 
Draft Regulator. Fully 
porcelain enameled. Holds 
100 Ibs. of coal. 

Model 818 — 
(Right) Fully 
porcelain 
» enameled with 
chrome trim. 
Holds 100 Ibs. 
of coal. 


than ever. There’s a model for every heating re- 
quirement—each a leader in its class. Remember, 
WARM MORNING is the only heater of its kind 
in the world—with a long list of important sales 
features that makes them steady profit producers, 


FREE—Book of Home Plans—12 beautiful low-cost Small 


Al 616 
Model 520-B (Above) 161 in. Homcs designed by nationally known architect especially 
Above) Holds square. Holds 60 ae as tt : aes . i y 
O Ibs. of coal. Ibs. of coal. for heating with space heater. Write today for Free Sample. 





Souther HG, Tne. 
America’s Largest Distributor of Warm Morning Coal Heaters — . 


Atlanta, Birmingham, Charlotte, Chicago, Knoxville, Louisville yi Orleans, hee 
General Offices: Memphis 1, Tenn, Canadian Agent: tase Suachen Goel Gp Lk Meelvrede Gombe. aso 
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store, measuring 45 by 100 ft., he 


has 13 employees. 

Sales since the opening in De- 
cember, 1946, have about doubled 
those made in the former location. 


Many Visitors 


Hardware men from many near- 
by states who are contemplating 
modernization programs come to 
visit the new store. Carl Koll- 
meyer has done the job right. His 
store is easily on a par with the 


Cut-out letters a foot high against a white background along the 
wallcase cornices direct traffic for the customer's convenience. 


best in Fremont, if it isn’t the best 
independent retail store in this 
growing city of 17,000. 

“We find that our modern store 
is especially appealing to the wom- 
en but the men like it too.” says 
Mr. Kollmeyer. “Anyone who has 
ever modernized would never go 
back to the old system.” 

The display fixtures conform to 
the designs of the Nebraska Retail 
Hardware Association. 

The new store is only two doors 
north of the former quarters. It 





Tools and machinery, paints and glass are up front to attract the men. 
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has a full basement for storage. A 
second floor is devoted to storage 
and a large appliance service shop. 

The lighting system was design- 
ed by the General Electric Co. 
Four rows of fluorescent lighting. 
plus the visual front, provide the 
store with excellent lighting. At 
night people on the opposite side 
of the street can look deep into 
the brilliantly lighted display 
room. With all this lighting the 
monthly light bill is less than dou- 
ble the cost of the less efficient 
lighting in the old store. 


Radio Program 


In addition to regular newspa- 
per advertising Mr. Kollmeyer also 
conducts a half-hour radio pro- 
gram over Station KORN, Fre 
mont. The title of the program is 
“People Know Everything.” and 
the event is on every morning ex- 
cept Saturday and Sunday, from 
9:30 to 10 o’cleock. 

The radio announcer telephones 
local people and asks them local. 
state and national questions. Music 
is used as a fill-in, together with 
the store announcements, of 
course. 

This program costs the hard 
ware store about $1200 yearly, re 
ports Mr. Kollmeyer. It has arous 
ed much interest and many of th: 
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Wise buyers of machinery and equipment watch for safety 
and maintenance factors—know what to look for in the 
way of sturdy accessible fasteners that facilitate adjust- 
ments, set-up changes and repairs. 

Cleveland High Carbon Heat Treated Cap Screws are 
dependable for strength, accurate fit and clean-running 
threads. They cost very little more than ordinary cap 
screws, yet they have all the desirable qualities recom- 
mended by metallurgists and engineers. Cleveland makes 
a full range of sizes including diameters up to 1% inches. 
Write for more information and prices. 





Cleveland Specialization assures you 
highest standards in fasteners. 


CAP SCREWS MILLED STUDS SET SCREWS 


Hex 
Socket 


Flat 
Fillister 


(cup point) 
Square head 
Socket 











Lhe Cleveland Caf Srcew Ei 
2917 EAST 79TH STREET * CLEVELAND 4, OHIO 
SPECIALISTS FOR 30 YEARS IN CAP AND SET SCREWS AND MILLED STUDS 


Warehouses: Chicago and Philadelphia 
Ask your ‘Jobber for Cleveland Fasteners 








Super has completely revised 
its Standard, Stocked, Masonry 
Drill setup—added sizes, re- 
duced prices, added kits. 


Write today for new bulletin. 


STANDARD 
AND SPECIAL 


SUPER TOOL COMPANY 


DETROIT 13, MICHIGAN 


21650 HOOVER ROAD se 
SURPLESS-DUNN CO. 


National Distributors 


NEW YORK 7 fel lier tele) 
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This wallboard holds all the smaller parts of two washers 


and saves plenty of time for the store's two servicemen 


people who come to the store to 
buy mention that they listen to the 
program regularly. 


Employee Training 


Insofar as employee training is 
concerned, Mr. Kollmeyer finds 
that the sales training sessions 
which manufacturers have their 
their representatives put on right 
in the store to be most beneficial. 
Employees like the opportunity to 
learn more about the products they 
sell, and such training has increas- 
ed their efficiency. 

Mr. Kollmeyer tries to give each 
employee suggestions from time to 
time concerning methods whereby 
he can increase his own individual 
efficiency. This sort of personal 
help and suggestion, Mr. Koll- 
meyer believes, works out better in 
an organization such as his than 
would a weekly or monthly em- 
ployee meeting. 


Bonus to All 


Instead of paying sales commis- 
sions, profit-sharing, and the like, 
Mr. Kollmeyer pays a bonus to all 
employees every six months, de- 
pending upon their individual 
worth to the store. These bonuses 
can range from $10, $15, $20 a 
month and up, Mr. Kollmeyer 
states. This plan seems to work 


better for his store than any othe: 
compensation plan. 

Under Mr. Kollmeyer’s plan 
every worthy employee can get 
bonus, even if he or she is not di- 
rectly engaged in sales work. A 
good delivery man, he states. is 
very important to a store becaus¢ 
he is often the store’s closest con 
tact with customers. Therefore he 
can do a great deal to please then 
and prepare the way for futur 


sales. 


No Cold Canvassing 


There is no planned program 
for cold canvassing at the present 
time. The store is able to get sulli- 
cient appliance prospects from 
among its greatly increased store 
trade, from satisfied customers. the 
delivery man and the store's set 
vice shop workers. Such leads are 
followed immediately with excel- 
lent results to date. 

Melvin Jones, foreman of the 
service shop, and Neal Paulson. 
his assistant, have devised a wall 
fixture which has resulted in time 
savings and greater efficienc) 
They have mounted most of the 
smaller parts for two makes o! 
washing machines. They can se 
at a glance what part is needed. its 
catalog number, and the part can 
be taken from the wall and re- 
placed from stock later when th: 
workman has more time. 
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8&cup Aluminum Percolator. Makes 
delicious coffee and serves it handsomely 

. a glistening beauty they’ll proudly 
bring to the table. Cover and base of highly 
polished aluminum with modern ribbed base 
design. Clear-view standard glass knob; cool, 
black Bakelite handle. Aluminum insert. 





Aluminum or Chrome Kakovers. Of 
course they’ll have cake with their coffee. 
Kromex Kakovers in sparkling aluminum 
or gleaming chrome preserve freshness, 
serve in style. Footed glass serving plates 
are grooved to lock covers in place . . . 
keep air out, moisture in. In king-size or 
standard. 


“EXTRA Tie-In Sales ! 
EAIRA Sales in Sets! .~ 


, SEPTEMBER 9, 1948 


h cup of Coftee.. KROMEX....and you.. 





*, You'll get extra unit sales because you'll 
fC A o” . + meet everybody's needs with three 
EXIKE Unit Sales! £ ¢ kinds of Kromex coffee makers to choose 
¢ ¢ from. You'll get extra tie-in sales 
from the long list of Kromex companion 
items that serve everything that goes 


a with coffee—cream and sugar sets, 


e 
o 
a 
a 
ec 
+ 
a 
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Kakovers, bun warmers and trays. You'll 
get extra sales in sets because Kromex 

combines its modern designs to make 
complete coffee service. Beautiful styling 
gives them all eye-appeal, budget 


é prices give them unsurpassed buy-appeal. 


8-cup Vacuum Coffee Maker. Unbreak- 
able aluminum coffee-maker with stainless 
steel one-piece Filter-Key that locks in 
flavor, locks out grounds. No cloth, no 
springs—just drop the key in place. Simple 
to use and clean. Has cool, easy-grip, 
black Bokelite handle. Upper and lower 
bowl covers. 


Sugar and Creamer Set. Suggest this set 
whenever you sell a Kromex coffee maker. 
Modern oval design, polished aluminum 
sugar and creamer with ribbed base de- 
sign, smart black Bakelite handles. Match- 
ing modern chrome tray included with set. 
Ideal for gift-giving. 


Krome 
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4-cup Vacuum Coffee Maker. This little 
coffee maker with the big sales story is 
ideal for small families, career girls, bach- 
elors. Fluted design on polished unbreak- 
able aluminum, black Bakelite handle. 
Filter-Key assures delicious flavor—clear 
coffee every time. With lower bowl cover. 





8-cup Percolator Set. Don’t miss the 
opportunity for extra sales in sets. This 
omart modern design set consists of 8-cup 





percolator, sugar and 
ame, all with Bakelite handles, and 
matching chrome tray. Makes handsome 
table service. A beautiful gift for every 
occasion. 


G lai. 


CLEVELAND 8, OHIO 


For Manufacturers Who Supply 
Screws With Their Products - 


vourre | AN gal SCREWS 


CUT COSTS - INCREASE EFFICIENCY 
BUILD CUSTOMER GOOD WILL 


WOOD SCREWS « MACHINE SCREWS « TAPPING SCREWS 
with Slotted Heads or HOLTITE-Phillips Recessed Heads 


HOLTITE “Taped” Screws cost less than packing loose screws 
in envelopes or paper wraps by hand or machine! 
Labor and material costs of loose screw handling, counting and 


packing are eliminated. Machine count prevents overages a - 
“No costly errors of mixing types and finishes of screws that look 


alike but vary in price. 

HOLTITE “Taped” screws are furnished on individual tapes with 
any number of screws up to 12. All colors and combinations of colors 
of cellulose tape and paper are available. Color-coding of screw 
finishes, types and quantities insures quick, correct packing and 
inventory. 

For economy and efficiency change to HOLTITE “Taped” 
screws. Order ph pa need them. Descriptive folder and samples sent 
on request. 








Continuous tapes containing thousands of 
screws can be furnished rs spools e 


Small size screws can be supplied with 
ints covered to prevent scratching 
nished surfaces of other parts. 


New Bedford, 
e Mass., USA 
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1.8 Cents of Every 
Dollar Spent 
On Hardware 


(Continued from page 208) 


commercial building (stores, of- 
fices and similar types) have taken 
an upturn and the dollar total has 
passed plant construction spend- 
ing. The latter is up 50 per cent 
over the first half 1947. 

In the matter of housing, the 
Federal Reserve Board sees no 
slackening in demand for new 
homes in the near future. It re- 
cently reported that more than a 
million family units are seeking 
new homes for immediate occu- 
pancy. 

A source of concern to govern- 
ment agencies is ‘the rising cost of 
homes. Although completions in 
1948 will be 75,000 or more above 
the 1947 figure, officials say this 
number should have been more 
notwithstanding material — short- 
ages. They declare that builders 
are giving increased attention to 
the higher priced homes rather 
than to the needs of the medium 
and low income groups. 


What They Want 


The Reserve Board finds that 
more than a half-million of the 
current home-seekers are looking 
for housing in the $7500 and up 
class but that no more than 150.- 
000 could go above the $12,500 
mark. The remaining half-million 
must find a house, new or old, 
which will sell for $7,500 or for 
less. 

Dealers in hardware and build- 
ing supplies see much to worry 
about. Although production of 
many construction materials has 
heen on the increase, the rise has 
been neither as much as_ needed 
or expected. Factors such as coal 
strikes have slowed production of 
iron and steel items, ten of which 
are of major importance to build- 
ing. 

The anticipated $3 billion con- 
struction increase over the earlier 
estimate will throw an additional 
strain on the already short steel 
supply. At least 144 million tons 
would thus be required over the 
original estimate of 7,000,000 tons 
for construction. 














Also Ele 
2%" an 
He", ¥,! 
Surface 
Hand P 


HARDWA 





Also Electric MallSaws with 2", 2%", 
2%" and 444" cutting capacities; 4", 
%e", Yo", %_" and %e" MallDrills; Mall 
Surface Planes; Screwdrivers; and 


Hand Polishers. 
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REG. U.S. PAT. OFF, 


The many uses to which the Model 381—3” Malldrills can be adapted 
make this tool one of the most saleable items in your store. Every 
home, farm, factory, automobile body and repair shop, institution, 
carpenter, electrician and handy man is a prospect. 

National advertising in The Saturday Evening Post, Colliers, Poultry 
Tribune, Country Gentleman, Carpenter, American Builder and many 
other publications with national distribution are building sales and 
profits for Hardware Dealers on Mall Power Tools. Order Yours Today. 


FREE Booklet Mall Portable Power Tools sent upon request. 


MALL TOOL COMPANY 


7702 SOUTH CHICAGO AVE., CHICAGO 19, ILL. 





Soldering Iron, 
Heating Unit 
Jim Dandy soldering iron and heating 


unit is self-generating and operates for 
two hours on only one filling. Over-all 





size is 8” x 614” and with extensions 
can be made 15” long. It attains a 
soldering temperature of 2200° F. 

Utilizes a special high-power fluid oil. 
Soldering tip can be quickly removed 
and a clear, strong pressure flame for 
all purpose heating is provided. Can be 
used for auto repairs or thawing frozen 
pipes, as a camp cooker, hobby and 
craft work, burning out insects and 
weeds, quick drying of cement and 
plaster patches. Modern Metal Products, 
Cambridge, Mass. 


Red Devil Auto 


License Fasteners 


Red Devil Tools, Irvington, N. J., of- 
fers four automobile license plate fas- 
teners as a unit, mounted on a card. 
Two finishes available, heavy chrome 
plate, to retail for 25 cents and one 
cadmium at 20 cents per set. Maker 
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claims they will never shake loose due 
to a feature which combines an acorn 
lock nut with special flanges that grip 
the thread. 


'Wipe-On' Auto Finish 
Steelcote Mfg. Co., 3418 Gratiot St., 
St. Louis, Mo., offers “Wipe-On” auto 
finish. Weather-tested in Florida, the 
new formula is said to be highly re- 
sistant to sun, heat, humidity, salt 
water and other corrosive elements. 
Maker claims that a car can be painted 
in an hour. Auto finish is available in 
eight colors, Requires no brushing or 
spraying, just wipe-on. Guaranteed not 
to peel, fade, chip, blister or crack. 
Suggested to retail for $3.95. 


Visible Cookery Set 


Malleable Iron Range Co., Beaver 
Dam, Wis., is introducing its visible 
cookery set suggested to retail for 
$13.50. Set consists of a 3 qt, sauce 
pan, a 4 qt. sauce pan and an 1] in. 
skillet or chicken fryer. They are made 
of heavy gage aluminum with heat- 
proof handles and clear Pyrex glass 
covers. Covers need not be removed un- 
til cooking is completed. Domed shape 
of covers direct condensed steam inside 
of utensils, prevents scorching. When 
boiling point is reached, switch may 
be turned off as tight fit of covers 
hold steam in, 








Wooster Brush Counter 
Card Display 


Lithographed in yellow, red and 
black, this counter brush display card 
is laminated with acetate to increase 


or 
He CHOICE 
master PAINTERS 





its brilliance and add to its usefulness. 
Damp cloth can be used to remove 
spots, dust and dirt. Die cut hinge 
holds any type of Wooster Brush as 
selected from the dealer’s own stock. 
Wooster Brush Co., Wooster, Ohio 


Stanley Display 
Assortment 


Stanley Tools. New Britain, Conn., 


offers a red and buff plywood display 
board showing its line of No. 74 hand 
cold chisels. Board is sturdily con 
structed: chisels are clamped firmly 
in place with spring steel clips. Space 
is allotted for pricing. Space for 
eight chisels ranging in size from 14 to 
1 in. Available without charge with 
each 74A assortment of 36 chisels. 
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each week to 
millions of people 
from coast to 
coast through: 


vi RADIO VMOTION PICTURES V TELEVISION 


Now! Look at this tremendous publicity program which is reminding 
your customers — day after day, week after week — that Federal Practical 
Housewares are mighty handy home necessities that housewives every- 
where need... want... should have to save them time and work! 


These popular items are being awarded on such top-rated radio programs as, 
“Bride and Groom” over the entire network of the American Broadcasting 





Company ... Go for the House”, entire ABC network... “Your Stand In”, 
Pacific Coast network of CBS... the "Abbott and Costello Kid Show”’, 
coast-to-coast on ABC... Shoppers’ Special’’, coast-to-coast 
on ABC...the “Jack Gregson Show’’, Pacific Coast network of NBC... 
“Free for All”, Pacific Coast network of CBS. In addition, they were 
in the new “Blondie” movie,"Blondie’s Secret”...and have been prize awards & \ 
on KTLA, Paramount Television Studios in Hollywood. @ At left, above, is Eddie Hubbard, master 
. Lae: sis = . of ceremonies on “Shoppers’ Special”, and 
Take advantage of this sales-winning, profit-winning publicity promotion. two of nie geioneed Pa me -wineses 900- 
Be sure you have Federal Practical Housewares on your counters... let Segeowapes.. “Top ‘lustration is of haper 
Us give you tested and effective tie-in suggestions! bride and groom examining their gifts 


of Federal Practical Housewares received on 
the popular radio show, “Bride and Groom”. 


FEDERAL TOOL CORP., 3600 PRATT BLVD., CHICAGO 45, U.S.A. 
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sk for 
Briggs é Stratton 
Gasoline Engines 
on the equipment 


You buy 


More and more Briggs & Stratton 
Engines are now available on all 
types of appliances and equip- 
ment than ever before. 


BRIGGS & STRATTON CORPORATION 
Milwaukee 1, Wis., U. S. A. 


BRIGGS & STRATTON 


FOR INDUSTRIAL 
~ COWSTRECTION 
“RAILROAD AND SARM 
EQUIPMENT 
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WHAT'S NEW 


Dry Cell Battery 
Merchandiser 





Winchester Repeating Arms Co.. divi 
sion of Olin Industries, Inc., New Haven, 
Conn., offers a compact counter mer- 





chandiser for dry cell batteries. Unit is 
said to be pilfer-proof, is self-serving 
and easily assembled with the batteries 
kept on easy view through a plastic 
window in the lid. Holds 36 Winchester 
No. 1511 flashlight batteries, may be 
used also for Junior or Pen-Lite type 
batteries, Lithographed in three colors 
with a reproduction of one of the com 
pany’s national advertisements on the 
top of the front portion. Line drawing 
illustrates some uses of the batteries. 
Unit is shipped flat, occupies 84%” by 
7-in. space. 


Masback Toy Catalog 


1948 Toy Catalog contains 150 pages. 
To assist in selecting the right toy, 
game, etc., for the right age, the book 
indicates age brackets by code letters, 
a, infants up to 1 year; b, 1 to 2 years, 
c, 2 to 4 years; d, 4 to 6 years; e, 6 to 
8 years; f, 8 to 10 years; g, 10 years or 
over; and h, suitable for adults. All toys 
and games included are described and 
illustrated, and manufacturers indicated. 
Alphabetical index in back of catalog. 
Masback Inc., 330 Hudson St.. New 
York City, 13. 


Whale Band Saws 
Individually Boxed 


Forsberg Mfg. Co., Bridgeport, Conn., 
individually boxes over 50 different 
sizes of welded, flexible backed white 
band saws from 1 to 1 in. wide. Strik- 
ing carton allots space for prominently 
showing length, width, thickness and 
number of teeth per in. of the pack- 
aged saw. Saws are made of tough, 
electric furnace steel. Each blade is ac- 
curate measured and_ professionally 
welded to fit the machine for which it 
is intended. 
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Single Lamp Fluorescent 
Lighting Fixture 
Sylvania Electric Products, Inc., 500 


Fifth Ave., New York City, offers a 
glass shielded, single lamp fluorescent 





fixture which provides soft, diffused il- 
lumination in places where bare lamp 
fixtures are unsuitable. Known as the 
Sylvania Peabody CSG-120 and CSG- 
140 the units are built around the com- 
pany’s basic unshielded single lamp 20- 
wait and 40-watt utility fixtures to 
which attractive ribbed, opaque glass 
diffusing panels and end caps with 
decorative medallions have been added. 
May be used as individual fixtures in 
small areas or mounted end-to-end 
in continuous rows for general light- 
ing in small stores, offices, ete. For 
perimeter lighting, right angle bends 
are possible by attaching a curved fit- 
ting which permits an unbroken row 
of lights to be mounted around the 
contours of a room. Joining of units 
is accomplished by bushings and lock- 
nuts. Features one-piece sheet steel 
chassis with socket mounting straps: 
welded to it. elongated holes at right 
angles to one another permit fastenings 
to range of %4 to 3%, in. size outlet 
box. Reflector with tapered sides min- 
imizes shadows, fixture finished in white 
Miracoat. 20-watt fixtures suggested to 
retail for $10.63; and for the 40-watt 
fixture price is $17.29. 


Burgess Vibro-Sprayer 


Burgess Battery Co., Lake Zurich, Ul. 
has designed the vibro-sprayer which 
sprays light oils, insecticides or paint. 
Plugs into 110 volt AC socket. Whole 
unit is held in the hand. Suggested 
lo retail for $9.95 it requires no ac- 
cessory equipment. Each is packed 
in a sturdy attention compelling. stor- 
age carton with full instructions. 
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This Amazing New, 


: Low-priced, Oscillating 
SANDER and POLISHER 





ATTACHMENT FOR BLACK & DECKER, 
> Home Utility, '/s Electric Drill 


Dealers everywhere have been quick to 











see its great sales and profit opportu- 
nity. It works as attachment for BLACK 
& DECKER, Home Utility, 4’’ Electric Drill 
—and it does that swell job of sanding 
and polishing that every home crafts- 
man and home owner wants and will 


gladly spend money to get. 





MED. 
DU FAST 


SANDER and POLISHER 
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araciment SIX STAR ADVANTAGES 


ONLY 


% Easy to use 
% Attached and detached in a jiffy 


% Weighs only 5 Ibs., complete with drill—so doesn't 
tire the operator 


% Perfectly balanced; all vibration confined to the 
platen 


% Durable—nothing to get out of order 


% Can be used in corners, as well as in wide open 
spaces 


Every owner —and every new 
buyer of a Black & Decker, 
Home Utility, 44" Electric Drill is 
@ prospective purchaser of the 
DU-FAST Sander and Polisher. 


SEE US AT 
BOOTH 552 
NATIONAL HARDWARE SHOW 
OCT. 12-16 














Sold only through 
Distributors of BLACK & 
DECKER, Home Utility 
Tools. 
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GAS 
HEATER 








UNDERWRITERS’ 
APPROVED for all gases. 
Heavy, hex, steel fittings 
parkerized for corrosion 
protection, combined with 
special alloy aluminum 
tubing with .049” wall 
thickness. A connector 
built to “take it”! 


EASY DOES IT. The long 
10° tapered cone of a 
Superseal fitting assures 
permanently gas-tight seal. 
There’s no need to be 
“brutal” when tightening 
the nut, but you need not 
fear shearing the tubing or 
damaging the fitting. Tub- 
ing can be bent sharply 
close to the fitting. 





COMPETITIVELY PRICED 
even though 

‘“‘the best’’. 
Available in any 
combination of 
fittings as re- 
quired. Brass shut- 
off cocks with 
Superseal cone also 
available. Write for 
complete description. 


Lrepeueds 


DIVISION 


COLUMBIA MALLEABLE 


CASTINGS CORPORATION 


COLUMBIA, PA. 








CONNECTORS 











WHAT'S NE 





Zip Opener 


R-S Products Corp., Appliance Divi- 
sion, 4530 Germantown Ave., Philadel- 
phia, Pa., is introducing the “Zip” open- 





er offered in a chrome finish for a $1 
and in the standard finish, ball burn- 
ished aluminum for 49 cents. May be 
used to open vacuum-sealed jars and 
bottles or beverage bottles. Opener is 
1% in. high and 1% in. wide. Packed 
a doz. to box, 6 doz. to case, shipping 
weight being 14% Ibs. 


Blackstone Automatic Dryer 


Blackstone Corp., Jamestown, N. Y., 
offers the model 190 clothes dryer which 
is designed to incorporate the style fea- 
tures of the automatic washer, model 
150. The two units butt together form- 
ing a continuous cabinet surface. Of 
standard kitchén counter-height and 
depth, it is constructed for use as an 
independent single unit as well as in 
combination with the twin-styled Black- 
stone automatic washer and _ ironer. 
Dryer has swing-type double doors fa- 
cilitating the loading and unloading. 
Doors are opened by lifting name plate 
section of top chrome moulding. Both 





doors swing out on spring-type hinges, 
Drying action is produced by a bal- 
anced combination of heat, tumbling 
motion and warm forced air currents, 
\ two-point dial indicator permits sim 
ple selection for “ironing dryness or 
bone dryness.” Heat is provided by a 
1500 watt 200 volt element housed in a 
polished aluminum reflector. Blower 
draws air into unit where it is heated 
as it passes the heating element drawn 
through the clothes as they are gently 
tumbled in the revolving drum and ex 
hausted through a lint trap. Twenty 
lbs. of wet wash can be partially or 
completely dried in 25 to 35 minutes 
Suggested to retail for $225. 


Cory Coffee Table 
Merchandising Deal 


Cory Corp., 221 N. LaSalle St., Chi 
cago 1, IIL, offers a merchandising 
plan, No. 1193, including new Cory gift 
packages, permanent coffee table coun 
ter display which holds and _ identifies 






i 


the Cory rubberless rule of three and 
tie-in advertising and promotion ma 
terial to enable dealers to identify their 
store as headquarters for Cory glass 
coffee brewers and replacement parts 
Packed as a deal, the plan includes a 
balanced inventory of rubberless cof 
fee brewers in each of the three sizes 
plus a balanced stock of replacement 
parts. Also without charge to dealer, 
an $8.50 coffee table which holds one 
each of the 2 to 4 cup; 6 to 8 cup and 
10 to 12 cup Cory rubberless brewers 
Incorporated as part of the table 1s 
a background piece which acts as 4 
svuide to the sales clerk so he can pre- 
sent the features of the brewers to 
potential customers. Dealer receives an 
assortment of gift cartons, window dé 
cal, store streamers and an assortment 
of advertising pieces. 
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vm | F helps builders Tan 
| sell h 
4, sell houses... Locksets 
d ina ——— 
slower ’ ee — 
1eated 
drawn 
gently Now you can offer the quality touch which builders and 
fe hed home-owners seek for the entrance door. 
lly or The distinctive feel of real solid brass hardware in exquisite design 
nutes imparts confidence and pride of ownership. The famous Norwalk 
name guarantees satisfaction and speaks a good word 
for all the equipment within the house. 
A complete line (illustrated below) is now available for 
rompt shipment. Choice of eight handsome designs in 
olished Brass, Polished Bronze or ‘“‘Hammered Iron’’ finish. 
Chi Norwalk Sectional Handle Locksets are furnished complete z % 
lising with Mortise Cylinder Lock No. 2331, containing premium 
y gift quality features — bronze deadbolt with 34” throw, bronze 
coun latch, solid brass front, brass buttons and cylinder —- with _—gpanpy 
ntifies polished brass inside trim. Order today. Catalogue on request. INSIDE TRIM 
Z lock company 
Paden JOFWalK !9ck compan 
y 2000 hee Hardware of Quality since 1856 
Mffe name 74 Dinision of SEGAL LOCK & HARDWARE CO., Inc. 
395 BROADWAY, NEW YORK 13, N. Y. 
A complete line of Builder’s and Shelf Hardware, Jimmyproof Locks, Latches, Door Closers and Key Machines 
IF) "Designs in Polished Brass or Polished Bronze | Designs in “Hammered tron” Finish on Brass _ 
Me. OS See ~ ~~ bic A ~ “ ~ _ “ ae 
© | %e 
and 
ma- 
their 
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Since 1888 Slaymaker has 












been making rugged, de- 
pendable padlocks. Sixty 
years’ experience are repre- 
sented in the quality, com- 
pleteness and values to be 
found in the Slaymaker 
line. Progressive dealers 
everywhere are saying, 
"Slaymaker padlocks are 
‘tops’ in quality and sales 
appeal” Ask your jobber 
about the Slaymaker line 


today! 





MAKERS 
OF THE 
WORLD’! 
MOST 
COMPLETE 
LINE OF 
PADLOCKS 
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Shallow-Well Automatic 
Water System 


Barnes Vig. Co., Mansfield, Ohio, i< 
introducing the Barnes Mighty-Mite 
Shallow-Well system equipped with 





either a 4 or 1 3 H.P. electric motor. 
Said to deliver up to 420 GPH at 30 
lbs. discharge pressure with suction lifts 
up to 22 ft. Maximum pumping pres 
sure is 40 lbs. for the 4% H.P. system 
and 60 Ibs., for the 1/3 H.P. system. 
Two helical impellers turning at motor 
speed, 1750 RPM, give an uninterrupt- 
ed, non-pulsating flow of water. Said 
to operate with the quietness of a 
sewing machine. Impellers are covered 
with Buna N, Goodrich Hycar, which in 
turn is permanently bonded to the 
bronze impellers. Impellers and pump 
body are designed for minimum and 
point contact and are unaffected by 
sand or grit. Latter is made of solidly 
cast hydraulic bronze. Pump is self 
priming and self-lubricated throughout. 
Mighty-Mite is equipped with a built-in 
strainer and check valve and a built-in 
pressure relief valve. All electrical wir- 
ing of the system is done and unit is 
furnished with & ft. of heavy, twin 
conductor cable for plugging into near 
est outlet. 


‘Cofi Metr' 


Steward Industries, Inc., 2455 N, 
Clark St., Chicago, 13, Ill, has de- 
signed the Cofi-Metr canister which is 
97% in. high. One quarter turn of the 


colored plastic knob meters out an 





equal amount each time. Air tight frie. 
tion cap retains flavor, Unit consists of 
durable plastic meter and glass cop. 
tainer decorated in matching colors, 
Canisters are packed 1 doz. to nested 
corrugated carton weighing 14]4 Ibs, 


Luxtrex Plastic Jug 


The Sta-Tite Mfg. Co.. 1016 Centra! 
St., Kansas City 6, Mo., is introducing 
a luxtrex plastic plug that is said to 
withstand a crush test of 500 lbs., and 
a blade pull test of 100 Ibs. Wire passes 
through the blade, forming a definite 
cord restrain and the center insert is 
placed between the two blades so that 
the blades cannot be pulled out with 
out shearing the head of the _ brass 
screw. Available in ivory, red and 
brown. 


loor Machine 


Featuring a safety grip handle. an 
improved deluxe floor maintenance ma 
chine has highly polished aluminum 
castings throughout. Available in three 


— 


=f 





sizes, 13, 15 and 17 in. brush spread. 
Handle may be easily controlled by 
either hand, or both hands, says maker 
Each handle incorporates a switch 
which provides positive off-on action 
when operator grips it. This prevents 
machine from starting accidentally 
when plugged in and stops automatic 
ally if operator loses control of ma 
chine. Other improvements — include 
water resisting composition fibre wheels 
new design of bumper to protect turn 
iture and “A” section “V” belts. Pow 


ered to handle any floor maintenance 


operation, including disc sanding, pol- 
ishing. buffing and steel  wooling. 
Brushes and discs can be quickly put on 
and taken off. A wide selection o 


brushes and attachments are availabl 
American Floor Surfacing Machine Ce. 
Toledo, Ohio. 
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The Buékeye Bench Grinder is made right. 
priced right to sell right. It’s the handiest, best 
constructed item of its kind—has a great follow- 





ing among hobby workshop tinkerers, on the 
farm, in the factory, garage, school, and summer 
camps. 

Fitted with special fixtures, with pulley and 
V-belts of finest construction, the Buckeye offers 


for every need! 












a grinding service anyone can use. A % H. P 
motor turns the carefully selected stone at 
¢ INDUSTRIAL . aa ag 
proper speed to do a fine sharpening job 
¢ MARINE Advertising and merchan- 
e FARM dising assistance is available 


¢ AUTOMOTIVE 










to dealers selling the Buckeye 






Write for full information 


The entire “C. Q.” line of grind- 
stones is described in this free 
folder. Send for it! 
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ABRASIVES 





/ke CLEVELAND 
RIES COMPANY 


1740 East Twelfth Street., Cleveland 14, Ohio 


INTERNATIONAL 
CHAIN & MFG. CO. 


YORK, PENNA. 
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WHAT'S NEW 








WIRE Milton Brad! 
RY AT OD KM 127 Cotciog 


Milton Bradley Co., Springfield, 
| Mass., has issued a 44 page toy and 

game catalog featuring its line of Psych- 
¥ Tested toys and games. Shows retail 
@ Hundreds of uses for this handy, | prices, shipping weights, and carton 
convenient wire scoop...especially in | sizes for 225 separate items. Section of 
harvesting and handling crops of all book is devoted to a condensed presen- 
kinds. Cannot slice or 
damage fruits or vege- 
tables...will not gather 
dirt. Strong and sturdy, 
yet lightweight and 
easy to handle. 





tation of the educational supplies line of 
paper cutters, No-Roll and Embeco 
crayons, Milton Bradley water colors 





















and poster colors, modeling clays and 
finger paints. Catalog is designated as 
88 in observance of the 88th year of 
the company. 


Liberty Door Chime 


Suggested to retail at $7.50, is a 
two-tone door chime complete with 


WOOD HAND GriP—Comfort- 
able, spade-type. 


30” HANDLE—for convenient, 
easy use. 


REINFORCED BRACE— Pro- 
vides strong support for 
large capacity blade. 


RUST PROOF FINISH—Hot 
dip alloy. 


15” x 17” BLADE — 16 
Heavy wires attached 
to smooth, slice-proof 
metal blade. 


NO. 70 
“SHOLDER” SCOOP 





|everything needed for installation but 
|the wire. Features a special chime 
|transformer and a matching pushbut- 
|ton. Chime housing has a baked on 
| ivory finish and a polished brass medal- 
| lion in the center. Two 1 in. brushed 
and lacquered brass tubes sound two 
{notes for the front door, one for the 
| rear. Chime is model 56, 41 in. long, 
|8 in. wide, and 244 in, deep. Liberty 
| Bell Mfg. Co., Minerva, Ohio. 


- — 
Portable Fan Heater 
THE WASHBURN COMPANY The Titan Mig. Co. Inc., Buffalo, 





new Titan 1600 watter has all the qual- 
ity features of the 506 which offers a 
maximum of 1320 watts. In both mod- 
els, all the heat is driven out of the 
case through scientifically dimensioned 
fan ducts, keeping the case “Ever-Cool.” 
Has a baked hammertone enamel finish- 
ed case in a variety of colors and is 
equipped with a plastic carrying han- 
dle, guarded indicator type switch 
and an unbreakable rubber cord and 
plug. Fine wire mesh screening pre- 
vents injury to children and _ protects 
the heating elements and fan from 
damage. Case size 4 in. deep by 10 
in. high, and 14 in. wide. 


Waring 'Blendor' 


Waring Products Corp., 545 Fifth 
Ave., New York City 17, has added a 
lower-priced model “Blendor” suggested 
to retail at $34.95. Smaller than the 
deluxe Blendor, the model will accom- 
modate the same glass container with 
clover leaf design. Lower overall height 
permits easy storage under kitchen 
cabinets. Unit is encased in a white 
baked enamel shell with a chromium 
band, Features a cooling system, resili- 
ent mounted motor and a drip-proof 
case, The 115 volt, 230 watt motor plus 
the greater pitch on the cutting blades 
and the clover leaf container, provides 
a faster, more efficient blending action, 
says maker. 


FACTORIES: WORCESTER, MASS., ROCKFORD, 
ILL., NILES, MICHIGAN 
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2, N. Y., has developed a 1600 watt 
portable fan heater, 506. In addition 
to combining fan-forced and radiant 
heat, it features greater power. This 
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g Brighten up, 
EVERYBODY! 
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NOW-/or the first time ever- 


you can sell all the 
G-E fluorescent lamps you want 


Hooray! Now you can make all your customers happy 
—help them fill empty sockets, and go ahead with 
lighting modernization. For the first time since 
General Electric introduced the fluorescent lamp 
10 years ago, G-E fluorescent lamps are available 
in quantity! 

WE'VE BEEN WORKING at top speed to build new fac- 
tories, expand production to catch up with the 
growing demand for fluorescent. Now you can 
stock up on all the popular types and sizes you want. 
Only slimlines and circlines are still limited in 
quantity. 

IT'S TIME TO CASH IN On the tremendous opportunities 


of fluorescent lamp sales—to push both replace- 
ment and new business as you’ve never been able 
to do before. And don’t forget your own place. 
Brighten up with new G-E fluorescent lamps to 
help bring in more customers! 

see your G-e lamp supplier today. Now he can greet 
you with a great big smile and 
an armful of G-E lamps—the lamps 
that most people want most! Re- 
member, when people see ’em, 
people buy ’em, because... 


G-E LAMPS SELL ON SIGHT! 





G-E LAMPS 
GENERAL @@) ELECTRIC 
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No. 63-B 
(#63 knife in 
gift box with 

sharpening stone) 

$2.00* retail 


3%” 


\ closed 


yy" 


Knife and 
Sharpening Stone 
in Attractive Gift Box 


The KNIFE . . . #63, a CAmitius 
number that dealers all over the 
country have asked for. Maize plastic 
handle with blades of custom made 
steel hand honed and stropped. 
Typical CAMILLUS top quality. 


The STONE , . . a Norton pocket 
sharpening stone that quickly restores 
the keenest edge. 


The PACKAGE | .. both, in a 
handsome gold and blue gift box with 
sharpening diagrams and directions, 


The PRICE . .. not what you or 
the customer would expect for so 
handy and so fine and good-looking 
a combination, but only $2.00* retail. 
They'll go fast. So order from your 
CAMILLUS distributor at once. The 
supply is limited. Camillus Cutlery 
Company, New York 17, N. Y. 


a 
CAMILLUS 


head the eiige / 


*May be higher west of the Rockies 












WHAT'S NEW 





Gasoline Lantern 


American Gas Machine Co., 505 
Front St., Albert Lea, Minn., has de- 
signed model 3025 ready-lite gasoline 





lantern combing starting air mix, clean- 
ing needle and gas line valve in one con- 
trol handle. Control handle is so shap- 
ed that the lantern can be lighted by 
feel in dark, maker says. Other new 
features include a hood and basket de- 
sign that increases area of shadowless 
illumination, new burner plate design 
that deflects heat sideways instead of 
up, making the lantern cooler to carry, 
and a combination pump and _ filler 
plug that provides a *4 in. opening for 
pouring in gasoline. Has an aluminum 
hood, steel collar, brass generator, and 
Amerdur fount. Single mantel type sug- 
gested to retail for $8.25. 


Trimz Paper Drapes 


Trimz Co., Inc., division of United 
Wallpaper, Inc., Chicago, IIl., has added 
another pattern to its “Luxury Line” of 
paper draperies—‘“Petunia”. It is a 
clear, multi-color floral on natural, rose 
or yellow backgrounds. Both this and 
“Continental Stripe” are processed by 
a coloring method that provides as many 
as 18 color values in the pattern and 
gives a highly translucent and third di- 
mensional effect. Translucent effect is 





created by using both solid and trans- 
parent colors. Where the two combine 
a third color is created. Drapes feature 
also a method of combining flexible 
colors with tissue-soft fibers, resulting 
in drapes that hang in smooth easy 
folds. Suggested to retail for $1.19 in 
cluding two matching tie-backs. Each 
pair is 214 yds. long and 58% in. wide, 
completely hemmed, All are said to be 
fadeproof, flame resistant and easy to 
clean. Require no ironing. 
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Naxon Utilities, Inc., 3600 W. Toughy 
Ave., Chicago 45, IIL, is making an all 
purpose crock-lined electric cooker that 
operates without attention, and retains 
vitamins and natural flavor in food. 
Available in a 11% qt., or 3% qt. bean 
ery cooker. Large cooker has a 2-heat 
“Hi-Lo” switch. Suggested to retail for 
$4.95 and $9.95, 


‘Wilpop’ Sprinkler Head 

Heavy plunger of the Wilpop sprink 
ler head is designed and machined to 
pop up at 20 lb. water pressure yet 
is adjustable to give efficient sprinkling, 
not fog, at up to 50 Ib. pressure. Plung 
er drops out of sight when water pres- 
sure is turned off, due to precision ma 
chined forged brass body. Each Wilpop 
head, full, half or quarter, can easily 
be adjusted to give just the right 
amount of coverage. Body remains sta- 
tionary. When water is first turned off, 
unrestricted flushing action cleans the 
head. Heads are installed flush with the 
earth. Length of unit retracted is 1%s 
in. All parts are solid brass and plung 
er is fitted with “O” ring lifetime seal 
Adjustments possible with Wilpop 
heads reduces number of heads needed 
for any installation. Installation chart 
shows how far the heads should be 
placed apart. Wiljack Co., South Pasa 
dena, Cal. 
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ARVIN AUTOMATIC IRON 


Model | 


Model a) 4 oi 


OLD MAN 
WINTER 
IS COMING 


Model 52 $] 0” , 


Arvin Electric Heaters —Best known—Best value 


Sell the best known, best value 
line of portable electric heaters! 
For 17 years Arvin has been the 
standard of heater value in Amer- 
ica. Arvin leads all others in sales 
today. Arvin Fan-Forced Heaters 
in three handsome, reliable models 


A truly modern iron af a money-saving price! Grills! 


Light weight, less ef- 
fort, the even heat does 
the work! Plain-view 
automatic heat control 
for all fabrics. Faster 
heating, faster step- 
down, saves ironing 
time. Cool, comfort- 
grip handle. Underwrit- 
ers’ listed. One-year 
guarantee. All the sell- 
ing features of many 
higher-priced irons,with 
a good profit for you. 


Fast-moving 


deliver 45 cu. ft. of warm air per 
minute, operate on AC only. No 
radio interference. Arvin Radiant 
Heater uses either AC or DC. 
Most efficient radiant heater built. 
All Arvin Heaters are Under- 
writers’ listed. 


*Slightly higher in zor 


ARVIN ELECTRIC COOK 


Fries! Bakes! Toasts! 


$10” 


gift Oc 
item! Capacity . 95 
equals 3 ten-inch 


skillets. Big enough 
for 16 hamburgers, 
8 pancakes, or 4 
toasted sandwiches 
at once. Converts 
in seconds to fully 
automatic waffle 
baker, making 4 
full-size waffles at 
a time. Depend- 
ably engineered, 
beautifully fin- 
ished. Underwrit- 
ers’ listed. 


NOBLITT-SPARKS INDUSTRIES, 
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HERE’S 
THE SET-UP FOR 
STEADY SALES 


GOOD PROFITS TOO! 


Displayed on your counter, these 
companion products sell themselves. 
Nationally known... nationally pro- 
moted . . . useful in every home, of- 
fice, and shop —all year ‘round. 


DOOR-EASE Stainless Stick Lubricant 
—10c seller—packaged 12 in attrac- 
tive, new design display box—each 
stick in cellophane pouch with folder 
illustrating many uses. Also large size 
39c seller. 


AMERICAN Dripless Oil — This top 
quality lubricating, rust-proofing oil 
“Runs In — Will Not Run Out’— 
comes in unique “Drop or Stream” 
4-0z. Oiler—sells for 25c. Eye-catch- 





DPIDLESS OIL 


out 
Runs in-Will not ru 








A gro" 


q’ _ PENETRATES 
LUBRICATES 





Display Card holds 1 or 2 
4-o0z. cans of Dripless Oil 


sf 
Stainless 


DOOREASE 


STICK LUBRICANT 


ing 3-color display with each 2-dozen 
dealer carton. 


Order from your jobber. 


AMERICAN GREASE STICK CO. 
MUSKEGON, MICHIGAN 





New No. B-12 Counter Display 
Box holds 1 doz. Sticks 
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Johnson XLO Music Wire comes to you 

in a specially designed attractive package 

for dealer convenience and display. It is a 
familiar item in leading hardware stores. Put 
up in coils of !/, Ib., '/2 |b., and 1 |b., all sizes 

.003" to .200". 
The wire of a thousand uses is a fast-moving com- 
modity and profitabe, too. Through your wholesaler. 


JOHNSON WIRE ¢ JOHNSON WIRE ¢ JOHNSON WIRE * JOHNSON WIRE 


JOHNSON 


STEEL AND WIRE .COMPANT, INC. 
WORCESTER 1, MASS. 


New York Philadelphia Cleveland Detroit Akron Chicago 
Atlanta Houston TIES: Los Angeles Toronto 








BWHAT’S NEW 


Stainless Steel 
Kitchen Tool Display 


Display fixture with a complete as 
sortment of stainless steel kitchen tools 
is offered by The Washburn Co., Wor 
cester, Mass. Display was designed to 








use less than three sq. ft. of counter 
space, (12 by 31 in.) Open style does 
not obstruct view of other merchandise 
Styled in natural-finish hard maple with 
steel supports and hooks, it may be 


used on counters, aisle tables or mount 
ed on walls. Display is packed in one 
carton with assortment of Androck 
stainless steel kitchen tools, handles 
available in red, yellow, green or black 


Cast Aluminum Soil 
Pipe and Fittings 


The General Aluminum Supply Corp. 
235 Rialto Bldg., Kansas City 6, Mo., 
is producing cast aluminum soil pipe 
and fittings for above ground plumbing 
installations. The light weight of the 
soil pipe makes it easy to handle and 
lends itself readily to prefabrication. 
This aluminum soil pipe is inter 
changeable with extra heavy cast iron 
pipe and will fit into any existing cast 
iron installation. It is widely used for 
repair and maintenance work. It caulks 
with lead and oakum. Maker recom 
mends molten sulphur be used as 
caulking material. Cutting tool or hack 
saw may be used to cut the pipe to 
size. The inside and outside of the 
pipe and fittings are coated with a 
special acid-alkaline-resistant coating 
For underground use an_ additional 
coating is beneficial. Maker offers 2 
and 4 in. single and double hub pipe 
and fittings. 


Toy Garden Set 


In the June 17th issue an editorial 
descriptive item regarding the “Handy- 
Cart” and shovel set or wheelbarrow 
and shovel combination, stated that the 
items were made by Hamilton Metal 
Products Co., Akron, Ohio. Both toys 
are offered by Hamlin Metal Product 


Inc., Akron, Ohio. 
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Combine Screen, 


Storm Door 


Compo-Miracle Products Co., 15221 
W. 11 Mile Rd., Berkley, Mich., offers 
an aluminum combination screen and 
storm door adjustable four ways for 
tight fitting. Door is nailed to a rot 





proof core. All nails are concealed by 
adjustable edge channel strips that 
provide smooth fitting. Glass and screen 
sections are easily removed and changed 
as desired. Sides of sash sections are 
expandable for tight winter use. Door 
is insulated and sound proof. Doors 
are available in 36 by 80, 32 by 80 and 
36 by 84 in. Mail slot can be provided 
at a slight additional cost. 


Knots, And How to Tie Them 


E, I. Du Pont De Nemours & Co., 
Inc., Wilmington 98, Del., has issued a 
revised edition of “Knots & How To 
Tie Them With Du Pont Nylon Leader 
Material.” This edition contains all 
of the sections covered by the old book- 
let with up-to-date revisions and ad- 
ditions. The question and answer chap- 
ter has been changed and enlarged and 
a new 10 page section describing the 
use of nylon leader material for all 
types of salt water fishing has been 
added. 10 different knots are illustrated 
showing the step-by-step way to tie 
them with nylon leader material. 


McClung General Catalog 


C. M. McClung & Co., inc., Knox- 
ville 7, Tenn., has distributed a gen- 
eral catalog, No. 120. Containing 1193 
pages, it illustrates and describes lines 
of hardware; industrial, plumbing and 
heating and electrical supplies, auto- 
motive equipment, paper products, 
agricultural supplies, sporting goods, 
and many other fast selling lines. List 
prices subject to trade discounts, 
dimensions, sizes, weights and manner 
of packing are included. Catalog in- 
cludes much technical information 
which will prove of value to hardware 
clerks, List prices in the catalog are 
subject to a certain percentage dis- 
count to dealers only if printed in 
heavy black type. 
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Durability uk Beauty 


Smooth in Looks 
Smooth in Operation 







STYLED BEAUTIFULLY 
AND MADE RIGHT 
BY EXPERTS 


Through constant re-designing, 
Peerless Freezers continue to hold 
first place in modern artistic ap- 
pearance; in quality; and in ease 
of operation, 
Household sizes: 
Hotel sizes: 


2 to 10 qts. 
12 to 20 ats. 
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THE SIX BIG PEERLESS FEATURES 







§ DASHER STREAMLINE DESIGN EASY T0 LOCK 
ASK YOUR JOBBER 
THE PEERLESS FREEZER Co. 


Winchendon, Mass. 











Why Not? "ave,your PERSONAL ACCIDENT 
Y MOCl ond HEALTH INSURANCE with . . . 


EASTERN 
COMMERCIAL TRAVELERS 


Mutual Association © Direct Purchase 
No Branch Offices 


Massachusetts Company, Incorporated 1894 


Hospital Confinement Not Necessary to Receive Benefits 


SICKNESS POLICY PAYS 
$25.00 PER WEEK $10.00 PER WEEK 
FOR CONFINING FOR NON-CONFINING 
SICKNESS SICKNESS 
Estimated Annual Cost $24 








ACCIDENT POLICY PAYS 
$5,006.00 -$10,000.00 $25.00--$50.00 
FOR ACCIDENTAL FOR WEEKLY 

DEATH DISABILITY 

Estimated Annual Cost $15 





MORE THAN 50 YEARS OF UNFAILING SERVICE 
Provides protection 24 hours a day when traveling, while at 
work, around the home or on vacation 
NO POLICY CANCELLED OR RATES INCREASED OR ANY 


John S. Whittemore, Sec-Treas. 


SEND THE 


COUPON Eastern Commercial Travelers 
T re) D A . 80 Federal St., Boston 
Without obligation, please send complete information and 


> application for membership to 
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KEEPS ANY BASEMENT 
DRY AS SAHARA 


Lasts Longer—All Bronze 
and Stainless Steel 


New and Better 


AUTOMATIC ELECTRIC 


SUMP 
PUMP 


8 Reasons Why it Sells 
Faster and Stays Sold! 


1. MODERN TOP SUCTION DESIGN 
draws water and grit in sus- 
ension directly into pump. 
Sottom-suction types drive this 
harmful material into seals and 
bearing, causing premature 
failure. 


2. MOTOR, 4 HP. with built-in 
burn-out protection; stops if 
run too hot; starts when cool. 
Custom-built for hard sump 
scrvice. 


3. BUILT-IN FLOAT SWITCH. Insulated, 
corrosion resistant. Engineered for 
sump-pump control. 


4. COPPER FLOAT. Single unit only; 
actuates float switch “On” and “Off”. 
Fool-proof, unbreakable, permanent. 


5. SCREENED INLET. Exfra-large, bronze 
women screen; easily cleaned with 

room without removing pump from 
pit. 36 sq. in. screen area, 


6. RUSTPROOF CONSTRUCTION. Built 
of costlier, better, non-corrosive 
bronze; outlasts aluminum, cast iron 
or steel, 


7. DRIVE SHAFT. Hard, stainless steel; 
precision - ground; corrosion - proof. 
Non-clog impeller; double-seal pro- 
tected. 


8. PUMP incorporates advances in 
volute contours and impeller blade 
curve design, giving high efficiency, 
lower power consumption; 38” over- 
all depth. 53 Ibs. Shipping Weight. 
Capacity 3000 GPH 5 ft. discharge 
head; 2400GPH 10ft. discharge head. 


RETAIL 
PRICE 


5670 





300,000 Marine Products Pumps in Service 
giving satisfaction. The MP Sump Pump is 
engineered 100% for Lifetime Service under hard 











conditions, without customer kicks or complaints. 


MARINE PRODUCTS CO. 


515 Lycaste Ave. Detroit 14, Mich. 


IWHAT’S NEW 





Mark-King Flo-Brush 
Marking Pen 


The Mark-King Mfg. Co., Cleveland, 
Ohio, is again producing the Mark-King 
Flo-Brush improved marking pen. Fea- 
tures a ball bearing leak-proof feed 


claimed to improve with use. Sim- 
plicity of construction was stressed in 
the design of the pen. Has a polished 
aluminum casting anodized for tough- 
ness and patterned so the entire pen 
may be taken completely apart and 
reassembled in three minutes for easy 
cleaning. It will write, draw or mark 
with instant drying waterproof inks 
on wood, paper, metal, fabric, glass, 
cement, plaster, leather, plastics, live 
stock, frozen foods, etc. Sets are at- 
tractively packaged and are suggested 
to retail for $3 and $5 with either black, 
red, blue, yellow or green ink. 


Heller Seed 
Packet Displayer 


W me Heller & Co., Montpelier, Ohio, 


offers a seed packet displayer any num- 


ber of which can be placed side by sick 


to form a complete shelf service sales 
building unit. Displayers are designed 
to show entire face of packets. The 1- 
in. glass in front of each tier keeps 
them in order and provides a place to 
attach price or identification tags with- 
out obstructing the view. Storage of 
extra stock in drawer combined with 
first two tiers of displayer makes stock 
available from front or rear of unit. 
Drawer is equipped with divisions. Fin- 


ished in silver art metal made in three 
sizes—4273, 36 in. packet display with 
7 display tiers and adjacent dividers to 
make 65 individual bins, width 36 in.. 
depth 25 in., height 30 in., weight 68 Ibs 
No. 4274, 48 in. packet displayer has 
seven display tiers and adjacent dividers 
to make 77 individual display bins, 
width 48 in., depth 25 in., height 30 in., 
weight 91 Ibs., two tier drawer. No 
1284, 48 in. unit has 7 display tiers and 


adjacent dividers to make 77 individual 
display bins, width 48 in., depth 25 in.. 
height 30 in., three tier drawer, weight 
91 Ibs. All units shipped knocked down 
complete with assembly instructions 


Barcalo Masuhandieor 


Barcalo Mig. Co., Buffalo 4, N. Y.. 
offers a merchandiser featuring popula: 
price wrench sets and in addition a 
small stock of tools is available wii! 
each display including wrench sets and 
individual wrenches. Suggested retail 
price of tools is $145. Contents of mer- 
chandiser are the result of pre-testing 
at two hardware shows and many re 


tail stores, 


Hotpoint Plan Book 
Market Supplement 


Hotpoint, Inc., 5600 W. Taylor St., 
Chicago 44, IIL, offers a plan book and 
market supplement analyzing four ma 
jor markets for electric water heater 
to dealers. It outlines a five point sup- 
port program carried on by Hotpoint 
to aid dealers in increasing water 
heater sales. Displays, mailing pieces, 
folders and hand-outs are available to 
focus attention at the point of sal 
Book urges dealers to tie in with Ho! 
point national advertising, train sale- 
men with training aids designed fo 
the purpose, analyze the market an 
prospects and utilize sales promotior 


material. 
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HANDY, USEFUL TOOLS 
APPEALING TO EVERYONE 
ATTRACTIVELY PACKAGED | 
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K-D No. 90 Nailpuller ... small, extra 
leverage hand tool. Pulls up to tenpenny 
nails, quick, easy. Fig. 1 above: Driving 
jaws under nailhead. 2: Pulling. 3: Extra 
leverage. Rustproof finish. 12"’ long. 





£44 

















K-D 99 Saw Frame...all steel, one 
piece frame with quick blade change 
feature for 3’, 4Y2"', 6°’, 8’, 10'", 12" 
blades. Only saw of its kind. 





" CUTS AROUND CORNERS" 
With 3° or 412" blades, obstruc 
tions and projections are easily 
sponned. For easy sawing in 

places impossible to reach with 
ional saw frames. 

























20 Ratchet Wrench \ 
Set... Alloy steel, 4 

popular sizes, %"’, 

he", Ya" Ae''hex. § 
Reversible ratchet. 
Box socket construc- 
tion. 3 to 4Y2"" long. 








10K Pliers Kit... 
alloy steel. 4 types 
milled jaws. Accu- 
rately forged, cor- 
rectly tempered. 
Handy! 







5B Tool Kit 
...2 pliers 
3-in-1 screw- 
driver. Plastic 
pocket case. 
Sells fast. 


ee 





K-D Tools 
make hard jobs easy 


- oo 


: K-D MANUFACTURING CO. 
LANCASTER, PA. 
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WHAT'S NEW 





Excello Lawn Sweep 


Heinfke & Co., Springfield, Ill, is 
making the Excello lawn sweep, five in- 
dividual bassine brushes sweep the 








lawn and driveway free of leaves, grass 
clippings, small twigs and papers. All 
castings of special aluminum alloy 
which is light, strong, durable and rust- 
proof. All gears are fully enclosed. 
Semi-pneumatic rubber tires eliminate 
wheel-marked lawns. Entire brush unit 
mounted on self-adjusting chrome steel 
ball bearings. Aluminum caster wheels 
provide ease of operation. Basket of 
heavy canvas duck with rust proof alum- 
inum sheet metal bottom has 5 bu. ca- 
pacity. Easily detachable for storage. 
Brushes can be reversed for maximum 
use. 
sible. Shipping weight 55 lbs.. 


Home Fire Alarm 


Ingersoll & Co., 502 N. Prior Ave., 
St. Paul 4, Minn., offers a fire alarm 
system for homes featuring ease of in- 
stallation. Consists of an alarm unit, 8 
fire detectors, wire and complete ac- 
cessories to provide coverage of a 
house even with a total of 2,000 sq. ft. 
The 7 in. alarm drum area is hung in any 
room and plugged into a 110 volt sock- 
et. Fire insulated wire connects alarm 
to eight fire detectors mounted in loca- 
tions where fire danger exists. Before 
heat reaches 170 deg. F, detector breaks 
circuit sounding alarm. Suggested to 
retail for $24.75. 





All adjusting units readily acces- | 





Safety 
BELT LACING 


The all purpose belt lac- 
ing with the patented 
steel binder bars, that: 
(1) hold hooks perma- 
nently in alignment, (2) 
lap over and protect belt 
ends, prevent fraying and 
add to belt life. 





Safety Belt Lacing can be 
applied by any standard 
lacing machine vise lacer 
or put on with a hammer 
if you have an inexpen- 
sive Safety TU-WAY 


Hammer or Vise Lacer. 


SAFETY VISE LACER 


Operating by any ordinary bench vise, 
applies all standard make belt hooks. 








SAFETY BELT-LACER CO. 
530 N. Menard Ave. Chicago 30, U.S.A. 





No. 69 %” Drill—Here is a light 

duty %” drill designed to give maximum 
torque through three steps of precision cut 
gears. Makes straight drilling easy. Permits 
use of either carbon steel or high speed 
steel bits. Self-aligning porous bronze bear- 
ings; long life thumb switch; die-cast gear 
case and pistol grip handle. High quality, 
low price. 
1000 R.P.M. (under load) %4" capacity snap 
release chuck. 6 ft. flexible lead cord and 
plug. High-torque SpeedWay motor 110- 
120 volts AC-DC. 


Write for circular showing Blue Line Tools. 


SPEEDWAY MANUFACTURING CO. 
1836 S. 52nd Ave., Cicero, Ill. 
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YOU’LL DISCOVER MORE 


[mproved 


features 


in LARSAN SAWS! 


Ww... you sell Larsan saws you deliver 


a fine saw built for years of customer satis- 
faction—thanks to Larsan’s exclusive heat- 
treatment and tempering process—plus fea- 
tures not found in any other saw, regardless 
of price. These features make, Larsan a 
leader in fine saw manufacture. Rigid con- 
trol of all manufacturing processes, and the 
best in new and modern equipment, results 
in the finest saw possible to produce. 

Study the outstanding features of the Lar- 
san saw—the same features your customers 
look for in a fine hand saw. You'll quickly 
see why Larsan means more sales—more 
satisfied customers! 

Larsan manufactures a complete line of 
hand saws and miscellaneous saws, sold 
through wholesale hardware jobbers. Write 
today for complete information. 


THE LARSAN MANUFACTURING COMPANY 
678-17th Avenue, Columbus 3, Ohio 
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heck these atures! 


Finest quality tool steel with maximum tough- 
ness and resiliency. 


Special design jointing guide insures each tooth 
is exactly the same length. 


Each tooth is beveled identical in both angle 
and pitch, each is equally spaced, each does 
its own share of the cutting. They are sharp, 
stay sharp, and require no touch-up before use. 


Larsan saws are ground on the newest type, 
modern, precision grinders, assuring accuracy 
to .0005”. Each side of saw.blade has precisely 
the same taper. Finish is mirror-smooth. 


Comfortable grip, designed fo fit the hand, and 
made of select, high-quality hardwoods. 


Handles are completely interchangeable on all 
models of Larsan hand saws. 


Exact control of heat-treatment and tempering 
processes, reduces tooth breakage, the most 
common cause of saw return to the dealer. 


Larsan saw teeth are set with positive limit con- 
trols, establishing the same projection on each 
side of the saw, for entire length of blade. 





TOOLS OF MER MERIT 


THE LARSAN MFG. CZ. 
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to PLYMOUTH “P-3!” | 
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GREAT NECK STEPS 
FORWARD AGAIN 
with “P-3’" —embody- 
ing an ALL-NEW DE- 
SIGN, a brand new 
principle in wood cut- 
ting compass saws! 
Handsome handles are 
of virtually break-proof 
plastic, with full-size 
pistol grip. Handle con- 
struction strengthened 
for durability, with 2 
nickel-plated screws. 
Blades are of service- 
wise high carbon elec- 
tric hearth spring steel, 
finished with mirror 
polish. Saw teeth pre- 
cision-set by new ex- 
clusive Great Neck 
process. Master carpen- 
ters will say “Wel- 
come!” to “P-3,” and 
so will everyone else! 


the PLYMOUTH P-3 


Packed 2 doz. 
per metal-edge box 


7 Sure Seller! 


Retails at $1.00 each 


Refills Available Sep- 
arately—No.9 Handles 
(All New!) fit stand- 
ard American compass 
or keyhole blades. No. 
P-12 Blades fit stand- 
ard compass or keyhole 
saw handles. 


See Your Jobber for Details. 





~ GREAT.NECK 


AW MERS., INC. 
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Hero Fire Extinguisher 


A pressurized fire extinguisher which 
sprays 12 to 18 ft. can be used safely 
on electric equipment, oil, grease, paper, 
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fires, maker. 


gasoline 


wood and 
Will not injure equipment, woodwork. 


says 


paints, draperies or upholstery. Said to 
operate even at 20 deg. F. below zero. To 
use pull up wire and the fire smother- 
ing liquid sprays out. Equipped with 


| a wall bracket ready for mounting and 


| snaps 


contains 16 oz. of fire fighting protec- 
Ideal for car, boats, 
office, store or home. Fair traded, sug 
gested to retail for $1.29, 3 for $3.75 or 
6 for $7.50. 
valve 
ies, Inc., 706 


port 5, Conn. 


tion. camping, 


Features a single shot, 
mechanism. Bostwick Laborator- 
Bostwick Ave., Bridge- 


Mossberg .22 Caliber 
Carbine Automatic 
Mossberg 


general hunting and plinking, weighs 


model 152, designed for 


5 lbs. and is 37 in. long. Features a 


forearm which can be pulled 
form 


back instantly for carrying or 


hinged 
down to 5 in. grip or rest and 
for use as conventional forearm. Genu- 
ine Walnut, Monte stock and 
with swivels and adjustable 


Carlo 
forearm 
web sling strap mounted on side of 
stock, strap carries rifle on your shoul- 
der so it can be swung into instant 
shooting position and at the same time 
form a brace for a steadier aim. Has 
an 18 in. round tapered barrel with 
muzzle. Chambered for .22 


long rifle cartridges only, regular or 


crowned 


high speed. Carbine has brand new 
sight No. $108 
peep sight with adjustments for wind- 
age and elevation, can be turned out of 
way for the use of telescope sight. Also 
No. S109 sturdy post front sight of mili 
tary style with side guards. Receiver is 
grooved on top to take the No. 4M4 
telescope, 4-power which has the most 
rigid mount and which is easily remove: 
or put on without changing its adjust 
ment. Suggested to retail for $26.95, 
$27.80, west of Rockies. O. F. Mossberg 
& Sons, Inc., Post Office Box 1302, New 
Haven 5, Conn. 


equipment receive 


W eatherstripping 





Bridgeport Fabrics, Inc., Bridgepor 
Conn., is making inner-seal home wea 
therstripping which is just the right 
size for household use. Its neutral color 
will blend unobtrusively with any trin 
combination, says maker. Consists of 

live sponge rubber bead molded for life 
onto a flange woven of spring steel wir 
and strong cotton thread, it is flexible 
Inner-Seal 
make it 


t 


It is packed in a compact 


enough to fit tight corners. 
is latex-dipped all over to 
waterproot. 
changed quickly 


stimulating 


carton that can be 
into an eye-catching sales 


store display. 


‘Letters From Santa’ 


George Koch Sons, Ine. 
1, Ind., offers to 
from Santa” plan. 
duced in four colors and each is sol 


I vansvi 
“Letters 
repro 


dealers the 
Letters are 


with a harmonizing three color envelop: 


Suggested retail price of 25 cents i 


cluding three cents postage. The let 
ters are supplied to dealers with 


counter card displayer including a sim 
ulated mailbox. Customer buys letters 


and addresses an envelope for each 
child, depositing them in the box. A 
frequent intervals the addressed letter 
are shipped to Santa Claus, Ind., by 
parcel post where a staff stamps then 
and remails them to the child for pre 


Christmas delivery. 
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Dealers all over the country 
are increasing their impor- 
tance in their areas—and 


developing their immediate 





and future business by tieing- 
into the ‘‘Red’’ Brand— 


“practical-land-use” cam- 


paign. 
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Have you mailed your 


PROFIT-BUILDING 





Orders for the series of 
booklets containing the 
“‘practical-land-use” radio 
broadcasts are pouring in— 
dealers can advertise any 12 
products on the back cover 


of these low cost booklets. 





Peoria 7, Ill. 


Keystone Steel & Wire Company 


If you haven’t mailed your 
order for your tie-in book- 
lets yet, do it today. Or, mail 
the coupon for details on the 
“practical-land-use” plan — 
the plan that helps dealers 
help the farmers in their 
areas get bigger returns from 
the dollars and hours they 


put into their farms. 


Don't wait any longer, 
send in your tie-in 
material order—or 
mail the coupon 
for complete 
information. 







Send me the broadside telling about the ‘‘Red’’ Brand ‘‘practical-land-use’ 
campaign—and describing the low-cost dealer tie-in promotion. 
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Casement Windou 
HARDWARE 


CASEMENT 
WINDOW 
OPERATOR 


This time-proven Ives operator is 
designed for heavy duty, smooth, 
trouble-free operation. Can be used 
for right or left hand windows. Heav- 
ier arm ... sturdy flanges ... arm and 
gear forged in one piece, operates in 
brass bushing . . . forged hob-shaped 
gear teeth... deep drawn and hard- 
ened housing .. . self lubricating 
worm, full length bearing surfaces... 
sash track slide assembled with 
phospher bronze, non-rusting spring 
to take up wear and eliminate rattle. 









‘a 


Angle Drive Operator for Special 
Applications. 

For average size casements with wide 

stools... smooth acting ...non-rattling. 





AdjusTITE Catches. 
Draws top of casement window tight 
... NO mortising required ... adjustable 
tension .. . template furnished. 


See your Jobler 
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Home Utility Gun 


Moto-Sway Corp. of America, South 
Pasadena, Cal., offers a home utility 
gun operated by connecting it with any 
standard garden hose, the water passing 





through the handle forcing out the 
cleaning or other desired solution. May 
be used for washing cars, spraying in- 
secticides, weed-killers, and fertilizers, 
on gardens, trees and lawns and imme- 
diate opening and cleaning of clogged 
plumbing drains. For cars, makers of- 
fer Glazewash, the gun handle holding 
enough mixed solution to clean and 
glaze one average car for about three 
cents. Claimed to give a_ lustrous, 
streakless finish with no chamois re- 
quired. For general cleaning, special 
solvent is supplied, each package mak- 
ing 12 gals. of solution. Spray-Foama- 


tic Jr. gun suggested to retail at $9.75, | 


is packed in a two-color counter display 
carton. 


Varnish Luxury 
Line Package 


20th Century Paint & Varnish Corp., 
456 Driggs Ave., Brooklyn 11, N. Y., 
is introducing a new package for its 
line of varnishes known as the Luxury 
line, packaged in a blue, gold and 
red lithographed varnish can. Varnishes 
will include: Super Spar, Elastic Spar, 
4 hour waterproof Spar, Marine Spar, 
4 hour exterior Spar, 4 hour interior 
Spar, 4 hour waterproof floor, 4 hour 


| floor; floor & trim, all purpose; lino- 
| leum varnish, cabinet rubbing varnish, 


| 


flat rubbed effect varnish, bar top var- 
nish and 1 hour floor varnish. 


Doodlebug Can Opener 


Alired Denny, 1400 Cole Place, Holly- | 
wood 28, Cal., offers a combination can | 


opener which unscrews the tops of bot- 
tles and opens soft drink bottles as well. 
This scissor type can opener has elim- 
inated unnecessary working parts and 
does not gather scum during operation. 
When opening cans, rough edges are 
flattened to a smooth surface, prevent- 
ing operator from cutting finger. 







WITH THE FAMOUS 


RUBBER POPPET 





.. save their 
ar in service 

pnotes ideal for jet 
type pumps. Ask for bulletin 301. 


Onder from your Jobber 
WHITE MACHINE WORKS 


FORT WAYNE 1, INDIANA 
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FOR BEST SERVICE ON 
THESE STEADY SELLERS 


e Our policy is to give prompt 
service on superior products and 
a fair price through recognized 
jobbers. Below are some of the 
items in our line, all available 
now through your jobber. 


Wrought Nut 
EYE BOLTS 
Bright Zinc Plated 


TURNBUCKLES— 
“Alumaloy” Bodies 
-Steel Hooks and 


Eyes = 
XS) 


to 
SCREEN DOOR 
BRACES 


ALWAYS DEPEND ON 


Turntuchles 


Turnbuckles, Inc 


BOX 227 MICHIGAN CITY, INDIANA 
FACTORY: GRAND BEACH MICHIGAN 
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‘Baby Coos’ 


Baby Coos offered by /deal Novelty & 
Toy Co., New York City, is a doll that 


e 7 
HEAD your Buying List 
coos when gently squeezed and sobs or 


NEWMAN cries when squeezed roughly. Doll has 
. 

with 

FAST SELLERS 


Wherever featured 


No. 75 Malleable 
Beaded Blade Handle 
Polished Face Wood Grip 


No. 105 
with 
36” Wood 
Handle 






SICKLES 
Prices from 48c to 90c | 


a soft washable magic-skin body with 
built-in voice valve. Tones emitted range 
from a soft “coo” to an agonized 
scream. She has natural looking blue 
lucite sleeping eyes set in an unbreak- 
able plastic head with simulated baby 
hairdo. She has an eager happy expres- 
sion on her pert face. Doll is available 
14 in. long at $6.95, 16 in. at $8.98, 18 
in. at $10.98, 20 in. at $12.98 and life- 
size, 27 in. at $27. In 14 to 20 in. sizes, 
she wears a shirt and panties and has 
a lace trimmed organdie dress and bon- 
net, slip, socks and shoes, plastic cups, 
saucers, cake plate, sugar bowl, pitch- 
er, creamer and teapot with cover. Life 
size doll is fully dressed in toddler’s 
clothes, including white baby shoes. 


| 


GRASS SHEARS 
75¢ to $1.10 








Linzer Brush Catalog 


David Linzer & Sons, Inc., 10-20 As- 
tor Place, New York City 3, offers a 
1948 brush catalog, 56 pages, illustrat- 
ing and describing brushes of all types 
for painting, cleaning, maintenance and 


LOPPING SHEARS 
$1.95 to $4.95 


AND 


HAND PRUNERS 
GRASS WHIPS 
TREE SAWS 


TREE TRIMMERS 
HEDGE SHEARS 
HAND SAWS 


FOR PRUNING TOOLS 
BEYOND COMPARE ALWAYS LOOK 


FOR NEWMAN 


Write for Complete Catalog 
We Welcome You in Our Booth 81 at 
the NATIONAL HARDWARE SHOW 


NEWMAN MANUFACTURING Co. 
P.O. Box 5905 Kansas City, Mo. 


ee 


industrial use. 


| ‘Speed’ Handle 

The Speed Corp., 2025 N. E. Sandy 
Blvd., Portland 12, Ore., offers an all- 
purpose handle that makes a real tool 
out of any file, razor blade, hacksaw 


blade, reamer, bit, scraper. Positive 


non-slip gripping mechanism operates | 


similarly to a drill chuck except that 
it will hold any shape shank. Twist 
of wrist changes it from one tool to 
another quickly. Made from steel, die- 
cast alloy and Oregon maple. 
gested to retail for 85 cents 
Packed in lots of 12 in cartons that 
open into colorful counter displays. 


each. 
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“Two kicks in one day about duplicate 


keys — one too thick, the other too long 
and I was ready to commit murder. But 


when I cooled I called for KEIL and it’s 


been a month of Mondays and still no com- 
plaints. Those KEIL Key Blanks are pre- 
| cision made, exact copies. And when I cut 
| ’em with my new KEIL AUTOMATIC 
| KEY DUPLICATING MACHINE that 
| the KEIL man sold me (an easy sale, too, 
as soon as I saw what it could do) I know 


they’re right as rain.” 


Calling for KEIL is fast becoming a chorus. 


Better check with your wholesaler and find 


out how the KEIL line can keep your cash 


register humming a merry tune. 








visit 


the KEIL Display - Booth 344 
NATIONAL HARDWARE SHOW 





| KEIL LOCK COMPANY, Inc. 


| Quality Key Blanks, Key Machines 
and Locks Since 1876 
Charlestown, New Hampshire 


| ele 


| %* KEIL BLANKS, of course! 
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MAKE YOUR STORE 


HANDEE 
HEADQUARTERS 


Stock this profitable, fast selling, 
most complete and first quality 
line of tools and equipment. 








@ HANDEE TOOL OF 1001 USES 


First tool of this kind and today’s 
finest. Weighs 12 oz. Operates at 25,000 
r.p.m. AC or DC. Retails for $20.50 
with 7 accessories. 


@ HANDEE KIT 


Handee and 40 popular accessories in 
compact carrying case. Retails f-~r 
$27.50. 


@ 300 ACCESSORIES 


To grind, drill, polish, engrave, cut, 
carve, sand, saw, etc. A right one for 
every job on metal, alloy, plastic, 
wood, horn, bone, glass, stone, etc. 


@ PLASTIC-CRAFT KIT 


For the newest and most interesting 
hobby—internal carving of plastics—to 
make gem-like jewelry, wall plaques, 
paper weights, buttons, door knobs, etc. 


Mechanics, craftsmen, hobbyists and re- 
pairmen prefer Handee, the result of 50 
years’ experience making better tools and 
small grinding wheels for every purpose. 
National advertising in leading publica- 
tions has created owner satisfaction and 
acceptance for Handee over all other simi- 
lar tools. 

Write for details today of our plan and the 
support we give you to make your store 
Handee Headquarters in your area for 
craft tools and the most complete line of 
accessories, all made in our own factory. 


CHICAGO WHEEL & MFG. CO. 


Quality Products Since 1895 
1101 W. Monroe St. Dept. HA Chicago 7, Ill. 


Please send your Profit Plan for Dealers HA 
Name 


Address 





| 


WHAT'S NEW 








Heavy Unit Bike 
For Motor Installation 


Huffman Mfg. Co., Ohio, 
offers a heavy duty unit designed espe- 


Dayton, 


cially for motor installation, model 90. 





Illustrated, it is equipped with Whizzer 
motor and Goodyear 26 by 2.125 Double 


| Eagle tires. Has a spring fork and front 
| wheel brake, rear wheel brake, heavy 
rims and spokes. 


Plastic Bricks | 


Halsam Products Co., Chicago, Il., is 
introducing molded Bakelite phenolic 
plastic. Permanently finished in brick 
red and stone gray. The lightweight, 
washable bricks can be precision fit- 
professional manner 
Windows. 


ted in a most 
without the use of mortar. 





material 


doors and roofing complete 
each kit which can be assembled again 
and again to make cottages or sky 


crapers. 


‘Surf’ Fan 


G-M Laboratories, Inc., 4300 North 
Knox Ave., Chicago, Ill, is making a 
10 in. fan and air circulator mounted 
on a special bracket with smooth fric- 
tion pivots so it can be turned to 
discharge air straight up and down. 
angles in a _ full 
Straight up 


horizontally or at 
360 deg. vertical circle. 
position is said to achieve the greatest 


| efficiency and there is less re-circulation 


of warm air within the room, instead 
it is exhausted and replaced by fresher 
and cooler outside air. Claimed to be 
quiet and vibrationless in operation. 
Equipped with a nickel plated guard 


and rigidized aluminum fan_ blades. 
Blades are finely balanced in a series 


of hand 


smooth quiet operation. 


operations that guarantee 
Has full rub- 


8 in. base to 


ber molding around 
make it extra 


use on any surface. Gray wrinkle fin- 


steady and safe to 


ish on base and motor housing, 6 ft. 
cord, rubber covered. Fan weighs 41% 
Ibs. and is suggested to retail for 
$11.95. 


Series of Bulletins 
Dial Scale Applications 


The Yale & Towne Mfg. Co., 4530 
Tacony St., Philadelphia 24, Pa., has 
issued a series of six new three color 
technical bulletins, totaling 68 pages 
of data, diagrams, selection advice and 
practical application information on dial 
scales. One bulletin is devoted to the 
subject of counting scales equipped with 
ratio pans to adapt the scale to precise 
indication of numbers of parts handled 
in bulk. Two are devoted to beach scales 
and portable platform scales respec 
tively and another describes the dor- 
mant platform scale line. Fifth is spe- 
cialized to crane scales and the last for 
the dairy industry discusses the special 
installa 


characteristics of weigh-can 


tions. 


Fisherman Pliers 





Bernard pliers No. 102 are designe: 
for withdrawing hooks 
twisting or cutting wir 


from fish's 
mouth, for 
leaders, for squeezing lead sinkers 01 
snipping fish hooks. 
cated on the outside of the head, no 


Cutters are lo 


on the inside. By use of an appli 
cation of lever principal a_one-to 
bite is exerted by the cutters. Flat jaw 


of the pliers are so constructed thal 
they close parallel like a vise. Sarge? 
& Co. Schollhorn Div.. New Haver 


Conn. 
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tentically Matched Colors” FLATLUX 
HP YOU MAKE DOUBLE SALES 


s the biggest news in paint. Three finishes in SAT “Re 2 LUX 


dentically matched colors—flat-wall—semi-gloss— 
ll-gloss. 


Think what that means to your paint sales. You can 
how offer your customers perfect color matching @ 
vithout mixing. 


For the first time, you can have a definite tie in sales 


blan. With BPS Identically Matched Colors, you have 3 FINISHES IN IDENTICALLY 
he opportunity of making two sales instead of one. oN 

ou can offer Satin-lux or Glos-lux in the same color 1 MATCHED COLORS 
bs Flatlux—make the second sale at the same time. Shr 

The matching 3—Satin-lux, Glos-lux and Flatlux 

ean more profit for BPS dealers. Exclusive sales terri- 

ories are still available. Your neighborhood may be 
one of them. Mail the coupon today. Look at the selling 
features you have with a BPS franchise: 


‘ 
. 
« 
“ 


® Three different finishes in identical colors 
*& No messy mixing to match colors 

*® Nothing to add—nothing to go wrong 

*& Makes modern decorating easy 

& Wide range of colors 

© A finish for every kind of surface 





Don't sign for any line until you have complete details 
Us FP ate, » ’” 
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Wholesalers Will Meet Manufacturers 
In Contact Area at Joint Convention 
In Atlantic City, N. J., Oct. 18-21 


forth- , 
coming joint convention of the | borough-Blenheim. 


An innovation at the 
American Hardware Manufactur- 
ers Association and the National 
Wholesale Hardware Association, 
to be held in Atlantic City, the 
week of Oct. 17, will be a Contact 
\rea, in which space wholesalers 
will be able to meet representa- 
tives of the manufacturers in 
certain designated areas of the 
Marlborough-Blenheim, the con- 
vention headquarters hotel. 
Manufacturer members will be 
asked to have their top executives 
in attendance in their particular 


prearranged spaces, in designated | will be held on Monday morning, 


Worthington Pump & Machinery 
Corp., Harrison, N. J. His career 
| with Worthington started in 1928 
and included service in various 
sales, sales promotion and adver- 


tions will be held at the Marl-| In 1940, he was made manager 
Cooperating 
| hotels the Claridge, 
| Brighton, Dennis, Shelburne, Jef- 


Ww ill be 
sales executive positions. 


ferson, Crillon and the Traymore. A widely known expert on in- 





Reservations should be made | dustrial distribution, he has long | 
directly with the hotels. The| been active in the American | 
American Hardware Manufac- | Supply & Machinery Manufac- 
turers Association reports that | turers’ Association. 
| the Marlborough-Blenheim and ~——-- 


Claridge hotels have advised that 
| they are already hooked to ca- 
| pacity during the convention. 


J. J. BOHNING NAMED 
GENERAL MANAGER 
GEO. WORTHINGTON CO. 


John J. 


A Forty and Under Breakfast 
proved so popular with those who 
attended it last year that another 


Bohning has _ been 


Geo. 


areas of the hotel, for two hours | Oct. 18. The purpose of this is 


on Tuesday and Wednesday after- | 


noons, Oct. 19 and 20. 

The spaces will be assigned to 
manufacturers alphabetically and 
each location will be clearly 
marked so that wholesalers may 


easily locate the representatives | 
the manufacturers they are | 


of 
desirous of contacting. 

This plan was decided upon 
by the management of the two 
associations as the simplest way 
of making it possible for manu- 
facturers and wholesalers to get 
together. Because of the growth 
of association memberships and 


quires six or seven hotels to ac- 
commodate all the delegates who 
all 


earlier could be 


in one hotel. 


in years 


housed 

If the 
proves 
. . . . | 
ticipated it will become a regular | 
feature of future conventions. | 


| 
| 
| 
| 


Contact Area Plan 


as successful as is an- 


This plan was used for the first 
time by a national hardware con- 
vention at the Triple Mill Supply 
Convention, at Atlantic City, in | 
April. At that convention manu: | 
facturers set up booths, in Con- 
vention Hall, using pte 
furniture but no displays of any 
kind of their products. The idea 
proved popular with distributors 
and manufacturers alike. 


All meetings of both associa- 
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| 
| 
convention attendance it now re- | 





| 


to give the younger men, repre- 
senting members of the National 
Wholesale Hardware Association, 
the opportunity to meet those 
from other member firms before | 
the opening of the convention | 
sessions. 

This will be the 94th 
annual convention of the manu- 
facturers and the 54th annual 
convention of the wholesalers. 


semi- 


W.W. KEMPHERT ELECTED 
V.P. OF SALES FOR 
SKILSAW, INC. 

of Walter ol 


vice-president in 


The election 


Kemphert as 





charge of sales has been an- | 

nounced by Bolton Sullivan, | JOHN J. BOHNING 
president of Skilsaw, Inc., Chi- | 

cago. Mr. Kemphert joined | St. Clair Ave., N. W., Cleveland | 
Skilsaw after 20 years with|1, Ohio, hardware wholesalers, | 








Irwin Auger Bit Co. Not Sold 
And Not Interested in Selling 


Ray C. Fischer, vice-president, ; been interested in such a trans- 
The Irwin Auger Bit Co., Wil- | 
mington, Ohio, | 


action. 

Mr. Fischer issued this state- 
ment to refute recent rumors re- 
garding such reported activities 
and expects his statement to | 
clarify definitely and finally all | 
such reports. 


authorizes for | 
publication the positive statement | 
that Irwin has not been sold, is | 
not being negotiated for sale and | 
further is not interested in sell- 


ing this business and never has | 


of the merchandising division at | 
Harrison, later serving in other | 


named general manager of The | 
Worthington Co., 


802-832 | 


— 


having been with the company 
for 37 years. Mr. Bohning was 
elected to the board in 1935 and 
| became manager of the elec. 


tising activities of the company. 





+ 
ie 


FRANK SIMON 


trical division in 1938. He is 
to be succeeded in the latter 
| position by Frank Simon. Mr. 
Simon started his career with 


|the company 19 years ago in 
the order department. 
that time he has served 
sistant manager of the 
department, had charge of the 
jlamp and lighting division, 
|traveled for the company for 
five years and then two years 
| ego was made director of the 


| 
| Northern Ohio sales division. 


Since 
as as- 
order 





CHAMPION BRONZE 
POWDER & PAINT 
COMPANY FORMED 


Paul S. Rothschild, secretary 
and Henry H. Rothschild, vice- 
president of the Illinois Bronze 
Powder Co., have resigned their 
positions to form the Champion 
Bronze Powder & Paint Co. Both 
men are well known throughout 
the United States in the paint 
industry after almost 25 and 16 
years’ association with the former 


company. The new organization 
is located at 2522-26 West Van 
Buren St., Chicago. and will 
manufacture and distribute 4 
complete line of chrome paints, 
bronze and aluminum powders 


and related paint specialties. 
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Westinghouse Announces Plan for Local 


Bank Financing of Radios and Appliances 


The Westinghouse Electric 
Corp, 306 Fourth Ave., Pitts- | 


burgh 30, Pa., has offered par- | 
ticipation with the nation’s banks 


n a comprehensive program 
covering wholesale and_ retail 


fnancing of electrical appliances 
and radios, it was announced by | 
L. H. Lund, vice-president and 


treasurer. Developed by the 
company’s retail finance division, 
headed by C. F. Gilbert, with 


the aid of some of the nation’s 
leading consumer credit banks, 
the “Westinghouse Equity Plan” 
is said to offer banks certain pro- 
which have 


tective 
never been available to them na- 
tionally. Also included in this 
plan are optional, low-cost insur- 


assurances 


ance features which Westing- 
house has arranged to permit 


small banks to secure and afford 
protection against physical dam- 
age or theft of financed 
chandise as well as fraud. 


mer- 


Under the wholesale plan, upon 


completion of the bank’s first 
floor plan transaction with 4 
Westinghouse dealer, the bank 


has only to sign and return a 
prepared agreement to Westing- 
house. This makes the agreement 
eflective not only for the initial 


transaction but also for subse- 
quent transactions with other 
Westinghouse dealers. One 


agreement covers all branches of 
the bank. Attached to the agree- | 
ment is a list of eligible Westing- 
house distributors and Westing- 
house merchandise eligible for 
wholesale floor planning. The 
acceptance or rejection of each 
made at the sole 


1s 


transaction 
discretion of each bank. 

The “Dealer Retail 
Plan” consists of 
slf-insuring arrangement de- 
signed bank 
safety margin of 50 per cent over | 


the 





Equity | 
suggested 


a 


to permit any a 


average repossession expec- 


tancy without affecting the bank’s 


net return. A_ retail repurchase 


schedule will permit banks to 


tell immediately during the life 
of a retail contract the exact per- 


| sion. The dealer's full 
| period on a retail contract does 


of the balance 
dealers will be required to pay 
banks. 

This phase of the plan is based 
on the company’s own appliance 
and radio repossession experience 
as well as other reliable sources 


centage current 


on repossession expectancy. West- 


inghouse has also developed a 


dealer retail equity agreement 
which is furnished without cost 


covering the entire retail financ- 
ing arrangement between the 
bank and the dealer. 

Mr. Lund emphasized the fact 
that banks are free to determine 
the extent of their own reserve 


fund requirements regardless of 


Columbus, Ohio, a __ position 


which he has held for the past | 


In 


18 years. the new election 





those suggested by Westinghouse. | 


He said that no reserves will be 
paid to retail dealers, the bank 
retains all reserves. The salable 
feature. to dealers, according to 
Westinghouse, lies in the fact 
that banks can offer a reasonable 
allowance to dealers on reposses- 
recourse 


not expire until either the first 
three or four installments—de- 
pending on the contract’s dura- 
tion — have been satisfactorily 


paid by the retail customer. 


JACOBSEN MFG. CO. 
ACQUIRES STANDARD 
ROTARY POWER MOWER 


Jacobsen Mfg. Co., Racine, 
Wis., has purchased the Standard 
rotary power mower from the 
Standard Mfg. & Sales Co., Leb- 
anon, Ind. The Standard line, in- 
cluding the rotary power mowers, 
leaf pulverizer, etc., will be made 


by the Worthington Mower Co., | 


subsidiary of Jacobsen in Strouds- 
burg, Pa. 


E. D. WOLCOTT RENAMED | 
HEAD OF B & T METALS | 


At a special meeting of the | 


board of directors, called after 


|the recent death of Lyman B. 
| Kilgour, 


founder of the firm, 
E. D. Wolcott was re-named 
president and general manager 
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| 


E. D. WOLCOTT 


made treasurer of the firm. 
R. S. Inboden, who retains 
his. position as general sales 


manager, was also elected vice- 





president. 
Following the election of 
| officers Mr. Wolcott announced 





R. S. 


INBODEN 


that its successful policy of deal- 
ing only through 
wholesale distributors would be 


authorized 


lof the B & T Metals Company. | continued. 


of officers, Mr. Wolcott was also | 


| 
| 





} 


A. S. BROSS APPOINTED 
ASS’T GEN. SALES MGR. 
LANDERS, FRARY 
The appointment of Albert S. 
Bross to the position of assistant 
general sales manager of Landers, 


Frary & Clark, New Britain, 
Conn., was announced recently. 
Mr. Bross has held various 


sales department positions at the 





A. 8. BROSS 


company’s home offices for a num 
ber of years. His new assignment 
will include activities embracing 
the several sales divisions, branch 
offices and field selling staffs of 
the Universal organization. 





PITTSBURGH WHOLE- 
SALERS MERCHANDISE 
MART HELD ‘AUG. 22-23 


The Pittsburgh Wholesale Mer 


chants’ Association, 2nd _ floor, 
| Chamber of Commerce Bldg., 
Pittsburgh, a division of the 


| Chamber of Commerce of Pitts- 


burgh, held its 14th Wholesale 
Merchandise Mart at the William 
Penn Hotel on Monday, Tues- 
day and Wednesday, Aug. 23, 24 
and 25. 

This was exclusively a dealer 
show and the time 
tune for buying fall and holiday 


was oppor- 
lines. 

The Wholesale Merchants Mart 
was held on the entire 4th floor 
of the William Penn Hotel as in 


| the past. 
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Sell the TOP QUALITY 
DUST PANS 
















DUST 
PANS 


Build business with every sale of the Fulton Line of Dust Pans. 
This sturdily constructed line made for long, dependable 
service. Ask your jobber about these two most popular of 
the fast selling, top-quality, dust pans today. 


For INDUSTRIAL @ JANITOR @ 
or DOMESTIC USE 


Sturdily constructed from one- 
piece heavy gauge steel to 
provide rugged, depend- 

able service. Large ca- 
pacity with "easy-grip" 
handle. Edge formed 
to hug the floor. 





* Reinforced handle, won’t ® 
break or bend. 


22 Gauge steel. 

Black, green, red finish. 
* Exclusive ‘‘no - stoop” 
feature — indentations 
permit dust pan to hug 
floor. 


* Corrugated perfect pat- 
tern corners. 


* One 


PATSY PRIM 
A Beautiful and Practical CJ 


Household Dust Pan 


piece construction. 








Patsy Prim is the response to a de- 
mand for an attractive long handled 
dust pan, moderately priced. 


Durably constructed No. 8 heavy 
gauge copper coated twisted wire 
gives extra strength. Handle 26 in- 
Pan of 28 gauge 
steel in red or green finish. 


ches from floor. 


Write Today for Literature, 77-C 


Samples, and Price List on 
the "Fulton Line’’ of Dust 
Pans. 


PATENT NOVELTY 


FULTON, ILLINOIS 


APPOINT F. L. STUART 
AGENT IN THE U. S. 


| in earlier years with Dodge Bros 


| Ford Motor Co. and General My 


FOR S. WOLF & CO., LTD.) tors. He was associated with 
S. Wolf & Co. Ltd., London| Houdaille-tershes geting: 
W 5, England, has announced the ect A aun atl — 
president and a director frop 


appointment of Fred L. Stuart 


1934 to 1945. 


} was also vice-president | Buffa 


During the war he 


Arms Corp. 


MIDWEST MOWER MOVES 
TO ENLARGED QUARTERS 
IN ST. LOUIS, MO. 


Midwest Mower Corp. ha- 
nounced 


its removal to new er 
i:r ced quarters at 2235 O’Fallor 
Street, St. Louis, Mo., 
offices formerly at 3132 Locust 
‘and factory A fitor 
Missouri, are consolidates 


where 


formerly in 

now 
The new location provides 57,(Kx 
sq. ft. of floor space and is three 
times the former area. Midwest 
production also is reported ex 





panded and several new models 


FRED L. STUART 


are to be brought out in addi 

tion to the present complete Jine 
as United States representative 
for its line of products. Formerly 
factory representative and tech- 


nician for P. & F. Corbin Di-| E. T. HAWKS REPRESENTS 
CORBIN CABINET LOCK 
THROUGHOUT SOUTH 
the contract hardware field as a} E. T. Hawks, who for the past 
manufacturer of special mechan-! 19 years represented th 
ical devices for many years. Mr.| Cabinet Lock Division of | th 
Stuart’s temporary headquarters) American Hardware Corp., it 
will be his warehouse, which is! the states of Kentucky. Tennes 
located at 309 E, 40th Street,| ee, North Carolina, Virginia, an 
New York City 16. West Virginia. has recently been 


vision of American Hardware | 
Corp. He has been identified with | 


Corb i 


appointed as special sales repre 


sentative in the entire South. an 


FRONTIER INDUSTRIES a 
PURCHASES FAIRMOUNT a = agi 
TOOL & FORGING CO. 1e states 0 


_| Florida, Alabama,  Mississipp 
Frontier Industries, Inc., Buf-| and Eastern Louisiana. 


N. Y., has Mr. Hawks has had many vear- 


purchase of the Fairmount Tool | of experience in the sales am 


n th 


addition to the above. states 


represent the company ir 


South Carolina 


falo, announced the | 


t Foroine Co.. Cleve hi 
& Forging Co., Cleveland, Ohio. of hardware 


distribution 

uthern states. 
will look forward to his regular 
in his enlarged 


territory. 


The Cleveland plant. which has His many friends 
heen for more than a quarter of 
a century a manufacturer of auto- 
truck, 
tractor, road machinery and farm 


and 


new 


Visits 


mobile body tools, and 


implement. wrenches, tools and 


pliers, will be operated as a sub- | 
sidiary. According to the presi- | 
dent of Frontier, Mr. Peo, the 
management and personnel of 
the Fairmount company will re- 
Frank A. Smith. 
who has been in charge of op- 
1947, will 


tinue in that capacity as general 


main intact. 





erations since con- 
manager of the new subsidiary. 
He has been associated with the 
tool industry for over 30 years, 
during which time he 


was suc- 


cessively vice-president of the 
Greenfield Tap & Die Corp., gen- 
eral manager of Sargent & Co.. 
New Haven, and president of the 


Bridgeport Construction Co. 








Mr. Peo served as an engineer | E. T. HAWKS 
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Hotpoint Plans Concentrated Product 


Knowledge Program for 12 Products 


Automatic dishwashers and 
Disposalls are two appliances 
which have made a strong post- 


war gain in consumer acceptance, 
Leonard C. Truesdell, vice-presi- 
jent of marketing, Hotpoint Inc., 
told a 


ference of the company’s field 


lishwasher-Disposall con- 


3 ; 
specialists here. 


Speaking at the opening ses- 
sion of a week's program de- 
signed to aid the dealer in sus- 
wining high demand in_ the 
ong-term strong market ahead, 


he said that Hotpoint has sched- 
iled a 


triple current dishwasher output 


production increase to 
wy the first of the year. 

“Our immediate marketing ob- 
ective is to place the proper em- 
phasis on each of our 12 products 


vithout scattering our shots in- 


liscriminately,” Mr. ‘Truesdell 
said, “The dishwasher and Dis- 
posall have the least market 
saturation and a dealer profit 
potential never before matched 


in the industry. Instead of pro- 


noting products independently, 


we will develop programs on 


several products. The objective 
of this meeting is to make our 
specialists—and in turn our dis- 
tributor wholesalemen and deal- 
best dish- 


washer and Disposall experts in 


ers — the informed 
the industry.” 

Outlining the agenda 
specialists’ conference, he 
that the 
specific aims: 1) to assure con- 
sistent dealer display of these 
two products, 2) to reach the top 
15 per cent of dealers in every 
listributor 
lealer in 


new program has two 


area, or the leading 
leading com- 
munity in order to establish these 


every 


lealers as headquarters for dish- | ‘ ae ; 
pain for dish }at the company’s principal office 


washers and Disposalls. 

After the product specialists 
have received the 
training 


concentrated 
will 


ary the program through dis- 


instruction they 
tributor salesmen to the dealers 
luring a period of 90 days be- 
ginning in September. The spe- 
‘ialists will then work with dis- 


tributor wholesalemen in a series | 
of two-day presentations to reach | 


the dealer level. The first day 
the wholesalemen. will be pre- 
sented the program by the spe- 
cialist, to be followed on the 
succeeding day by the wholesale- 
man’s presentation to the dealer. 
Approximately 400 wholesale 
salesmen will present production, 
sales and advertising data con- 
erning these two products to the 
‘op 15 per cent of the dealers. 


for the 


said|... a 
| United States 


Co., 
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has been 


After the 
presented to the dealers, whole- 
salemen and field specialists will 


program 


make periodic checks on dealer 


sales accomplishments. Every 30 
days new aids will be offered the 
dealer to promote and _ stimulate 
sales. 

At the end of 90 days the new 
concentrated product knowledge 
program will be repeated on 
other products until the full line 


of 12 appliances is covered. 





HOWES-WOODS NAMES 
SAW DIV. SALES MGR. 


David A, 
been named sales manager of the 


Utiger has recently 


saw division of the Howes-Woods 


Co., 201 Bridge St.. Cambridge 
11, Mass. Most of his business 


career has been spent in the hack 
saw business. He has been man- 
ager of the industrial division of 
Mfg. Co., Hartford, 


Conn., for the past eight years. 


Capewell 





M. B. STARK APPOINTED 
ASST. SALES MANAGER 
NATIONAL SILVER CO. 
National Silver Co., 295 Fifth 

Ave.. New York City, announced 

the appointment of Malcolm B. 

Stark as assistant sales manager. 

Mr. Stark was formerly resident 

sales representative for the com- 

pany in the firm’s Brazilian sales 
office. 
Before his service in the 

A.A.F., and prior 


to joining the National Silver 


New York City. 
Mr. Stark will work in asso- 


Kaskey, assistant sales manager, 


in New York City. 





MALCOLM B 


STARK 


Mr. Stark was engaged in | 
|the general practice of law in | 





| ciation with Walter Jacobs, gen- | 
eral sales manager, and Jerome 


| 
| 
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Every progressive distributor will finda wealth of 
information at the National Hardware Show, Grand 
Central Palace, New York, October 12, 13, 14, 15 
and 16. 


For the story of what’s new in precision fastenings, 
their packaging, their merchandising, visit Allen Booth 
110. Whether or not you are an Allen distributor, 
you'll be most welcome. 


ALLEN PRODUCTS ARE SOLD EXCLUSIVELY 


THROUGH LEADING DISTRIBUTORS 





NEW YORK, CLEVELAND, DETROM, CHICAGO, LOS ANGEL 





J. T. BOONE MADE ASST. 


SALES MGR. WINCHESTER | Rocky Mountain states represen- 


FIREARM, SKATE DIVS. 

John T. Boone has been ap- 
pointed assistant sales manager 
of the Firearms and Roller Skate 





JOHN T. BOONE 


Divisions of Winchester Repeat- 
ing Arms Co., New Haven, Conn. 

Prior to joining the Winchester 
sales force, he was sales manager 
of the Animal Trap Co. of Amer- 
ica, supervising all sales for the 
United States, Canada and ex- 
port. 





will be the Winchester Firearms 





Mr. Boone began selling as the 


tative for Abbey & Imbrie. His 
interest in firearms led to a sell- 
ing position with Von Lengerke 
& Detmold of New York, a spe- 


cialist organization which out- 
fitted such expeditions as Ad- 


miral Byrd's trip to the South 
Pole and the Roosevelt Brothers’ 
Gobi Desert expeditions. 

Mr. Boone then became a mem- 
ber of the hunting and fishing 
staff of Abercrombie & Fitch in 
New York. He then took up a 
position with 


sales promotion 


American Cyanamid Co., where 





he remained for 10 years be- 
fore joining Animal Trap. 


In his new position Mr. Boone 


traveling representative covering 
the entire United States. 


by D. M. 


director. 


campaign for 1949 
Cook, merchandising 


The merchandising tools, dealer | 


and jobber sales helps which im- 
plement the campaign were voted 
the best and most comprehensive 
ever produced by the company, 
by the managers. 

Concluding the meeting with 
an optimistic analysis of sales 
potentials, J. C. Ryan, vice-presi- 


J. A. HAYDEN NAMED 
ST. CHARLES KITCHENs 
EASTERN SUPERVISOR 


J. A. Hayden, formerly distri 


| sales manager for Hotpoint, Ip, 


| 


dent of the lighting division, said | 


he expected “the next year will 
prove to be more profitable for 
Ray-O-Vac’s_ wholesalers and 
dealers than any previous 12- 
month period they've known.” 


B. D. BRANDON NAMED 
GEN. SALES MANAGER 
FONES BROS. HDWE. 


Benton D. Brandon, formerly 


| with Brandon Stove Co., Little 


RAY-O-VAC HOLDS 
SALES CLINIC 
District and divisional man- 


agers of the Ray-O-Vac Co. 
lighting division, met in the com- 
pany’s general sales offices in 
Madison, Wis., 
three-day annual sales clinic. 
The high point of the meeting 
was the of the 
“Light Need It” 


recently for the 


presentation 


When You 





Rock, Ark., has recently been 
appointed general sales manager 
for Fones Bros. Hardware Co.. 
wholesalers, Little Rock. 





MAGNUS HARMONICA 
MOVES TO NEW PLANT 


Magnus Harmonica Corp., has 
moved to a new plant and office 
located at 439 Frelinghuysen 


Ave., Newark, N. J. 


| able dealer training experience in 


and Graybar Electric Co., has 
been appointed field supervis, 
for St. Charles Kitchens in thy 
states of Pennsylvania, Delawar 
most of Maryland, New York an 
Southwest Connecticut. This ney 
grouping of states was forme 
as part of a consolidation ay) 
revision of all eastern territorie: 
and will result in more efficient 
promotion and 
Charles dealers. 


service to S 
Mr. Hayden has had consider 
the kitchen business 


in the appliance field, and wil 
devote his time to giving factor 


guidance and training to dealer 


personnel in line with the pro 
gam which has proved beneficia 
in other St. Charles territories 
Assistants will be appointed t 
aid Mr. Hayden as the organi 
zation 


work continues to pri 


} gress. 


Headquarters for Mr. Hayden's 


operations for the present w 
be at 805 Powder Mill Lane 
Tensfield Downs, Philadelphia 31 
Pa. 


is well as 





Cost 
$10.00 doz. 


Color 
White 








IMMEDIATE SHIPMENT 


Price: $10.00 doz., fob Chicago | 
Terms: 2°/, 10 days, net 30 | 
to Rated Accounts | 

25%, deposit required on C.O.D. shipments. 


NO LIMIT 











Fair Traded 
$1.25 Retail 


Wt. per Dozen 
23/4 |bs. 


No. 100 Wood Folding Rule-Impressions are debossed into the wood. Heavy brass caps on ends and 
protruded eyelet prevents wear on marked figures. Double graduations in l6ths on both upper and 
lower edge. Rules are made from selected hard woods and smooth-working solid spring brass joints. 


ec 


UNION HARDWARE CO. 
211 E. North Water St. 
Chicago 11, Mllinois 


Please ship 
Name 
Address 
City 


[] Open Acct. [) COD 


Doz. 


Rules 


fa $10.00 | 


State | 
Deposit $ 


UNION HARDWARE CO.. CHICAGO IL. ILL. 
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UNION 
PACIFIC 






ol Washingyo" 


State 


qevtevs 


. olymp'4 
1a 
ica {nd we growine ns and 

gron 18 Soy ar-tim® Seoplé 
xvendin® ses gorwar re aams » 
great Sty yyildine ring nes 
a at © rpowns > rep 

n tes 


m 
gourc® | 4 ow-c 
rid. cal res os t 1 Mon C. Wallgren 
of ~~, with pisses egione 
tra piisni® one 
@ are ost in the © % 1 rind 
valle w - 
unriy giness Morrial OP; 
rpris* S iting ans” © cessiné * One of a series of ad- 
En i G at rf ee’ Pp of r ‘. , vertisements based on 
stie T icat - 7. servic industrial opportunities 
pin parvertarss a trade* 5 rion: in the states served by 
yao ' ai — £ Pp a pl ce in Union Pacific Railroad. 
cit 0° a ness 
i Le ao bU , 
4ngto wor>s 
wasn 13 10 _ 


and seeking new markets in California, Colorado, Idaho, 


Unite with Union Pacific in selecting sites 
evada, Oregon, Utah, Washington, Wyoming. 


Kansas, Montana, Nebraska, N 


*Address Industrial Department, Union Pacific Railroad 
Omaha 2, Nebraska 


UNION PACIFIC RAILROAD 
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Heres « SURE Business Buttder jor Youl 


Heat Condition Any Room to the Temperature Wanted with— _ 


HEAT-TIMER 
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NEw 
THERMOs TATI¢ 


RADIATOR 
AIR VALVE 


.-- Chat meets 
the demand for 






comport and 





J 
/ EASY TO 
ATTACH— 
SIMPLE TO 
OPERATE 
... just set 
indicator to 
temperature 
wanted in each 
room — HEAT- 
TIMER does the 
rest. 


NOW! 


ZONE 














yr 63° 











we 
Ty 68° 











0 
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CONTROL 


PEKSLY.\-W/OR 





Fair Traded 


HEAT-TIMER 


High Cost of Fuel 
makes it EASY to 
CASH-IN on this 

timely Fast-Seller! 


Every or pipe 6 ter ih R 
prospect 

thousands of radi 
need the thermostat 
action of HEAT-TIMER valves 
HEAT-TIMER valves cut 
heating costs he 


Hundreds of 
ators 


cause no steam 


nters radiators when heat is 


not wanted 


Think of it! Now you can 
guarantee a warmer bath- 
room .. . cooler bedroom, 
or any variation of heat in 
rooms throughoui the house, 
when ordinary valves are re- 
placed with HEAT-TIMERS. 
Whether it’s coal, coke, oil 
or gas burning; hand or 
mechanically fired . . . 
HEAT-TIMER is the answer 


to room temperature control. 


Write for Prices and 
descriptive folder. 


V, isi O 
BOOTH 
423 


MATL Happy . 
CORPORATION Show" 


160 FIFTH AVENUE 
NEW YORK 10, NW. Y. 


Nw 
~ 
x 


GRAND 
CEN 
PALACE TRAL 
YORK city 


soz 
Sm 
= 


———— 


place the company line wit 
representatives in various par 
of the country, directing 


operations, 


OFFICERS OF IDAHO 
HDWE. & PLUMBING 


At a recent meeting the follo 
ing officers of the Idaho Hardwar, 
& Plumbing Co., Ltd.. whok 
salers, Boise, Idaho. were ele; ted 
Varina D. Stolle, president 
Ralph J. Davis, vice-preside 
and treasurer; H. W Johns, Vice 
president: C. J. Northrop, Jr, 


secretary and assistant treasurer 





ind R. C. Davis, chairman, board 
Directors of the 
‘company are: Varina D. Stoll 
talph J. Davis, H. W. Johns, 
C. J. Northrop, Jr.. C. F. Adams 
and Ralph F. Dietrich. who is 


of directors. 
G. R. DEMENZ 


G. R. DEMENZ OPENS 
MFR’S. AGENCY 


G. R. Demenz, assistant sales | so general manage 
manager of The Rittenhouse Co., 
Honeoye Falls, N. Y., for the 
past two years, has announced E. C. SMITH ACQUIRES 


his resignation to open his office | 


LARGER QUARTERS 


as manufacturers’ agent in Los E. C. Smith Mfe. Corp.. ¢ 
Angeles, 3045 West Ave., 35. ‘Wes 
ige, Ill.. to allow for necess 
- expansion and_ provide _ bette 
PRACTICAL PLASTICS | “¢"'°*: ue ane gore 
} new arger quarters located a 
NAMES SALES MANAGER | 1515 N. Artesian Ave., Chicago 
Irving Fishman, 1133 Broad- |The new building enables then 
way, N. Y., has recently been | to consolidate warehouse, factory 
named sales manager of Practi- and offices. Hardware dealers are 


cal Plastics, Inc., 128 Water St., | welcome to visit the 
Paterson, N. J. Mr. Fishman will 


. } 
new display 


room and merchandise exhibit 








rm 


a 


’ 


I 


ROBERT SPEER, sales representative for Harper & 
Reynolds, hardware wholesalers, Los Angeles for 42 years 
was recently presented with a watch in token of appreciation 
for his service record. The company was founded shortly after 
the Civil War by Charles F. Harper with a partner, Mr 
Brierly, with the opening of a hardware and tin shop. Through 
the intervening years Mr. Harper had several partners. Finally 
in 1880, C. C. Reynolds bought out the other interests and in 
1884 the store was incorporated under its present name. By 
1892 Harper & Reynolds had acquired property making it 4 
three-story building in comparison to the one-story adobe 
building where it was founded. As Mr. Reynolds had extensive 
ranching interests to which he wanted to devote his time, 


1919 the business was purchased by a company of men, most) 


of whom were employees. 
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LARRY GLASNER 


SCHICK ADVANCES 
SALES SUPERVISORS 


advancements in the 
national sales organization of 
Schick Incorporated, Stamford, 
announced by Sy 


Three 


were 
sales manager. 


Conn.. 
Moorman, 

Larry Glasner, sales supervisor 
of the Detroit territory, has 
been advanced to district man- 
ager of the Eastern District with 
headquarters in New York City, 
taking the post formerly held by 
Chester Gifford. William S. 
Creveling, who has been sales 
supervisor in the Pittsburgh terri- 
tory, has been advanced to the 
Detroit Ralph S. Liven- 
good, who was one of the sales- 
men in the New York City terri- 
tory, has been promoted to sales 


post. 


supervisor for the Pittsburgh 
territory. 
Mr. Glasner has been with 





' 


| Division, 


| 


| mascus 


| 


| Co., 


| Co., 


| 


| burg, Ohio; 
| New York City. 





Schick since 1941, joining the | 


company originally as a salesman 
in the Chicago territory. After 
serving in the armed forces, he 
became supervisor of the Detroit 
Service Branch for Schick and 
later became sales supervisor in 
that territory. 

Mr. Creveling and Mr. Liven- 
good have heen with Schick since 
1946, as members of the national 
sales organization. 


FORM PATTERSON & 
HANSON, MFR.’S AGENTS 


Wm. R. Patterson and Harry 
M. Hanson have recently formed 
the partne rship of Patterson & 
Hanson, manufacturer’s agents, 
Memphis, Tenn., and Greensboro, 


N.C. to cover: Alabama, Ar- 
kansas, Florida, Georgia, Ken- 
tucky, Louisiana, Mississippi, 


North Carolina, South Carolina, 
Tennessee, Virginia and West 


Virginia. They will represent the 
following manufacturers: The 
National Screw & Mfg. Co., 


Cleveland, The National Screw & 





| Screw & Mfg. Co., 


. The Hodell Chain Vivi- 
The 
Chester Hoist 
Lisbon, Smith & Wes- 
Inc., Springfield, Mass., Da- 
Steel Products Corp., 
Rockford, Il.; Geneval Hardware 
Milwaukee; Arvey Corp., 
Chicago: and Estwing Mfg. Co.. 
Rockford. Also Davis Cooperage 
Martinsville, Ind., Pennsyl- 
vania Woven Wire Lock 
Haven, Pa.: Coatesville Plate 
Washer Co., Philadelphia; Phila- 


Mig. Co. 


sion, Clev eland; 


son, 


Co., 


delphia Steel & Wire Corp., M. A. 


Ford Mfg. Co., Inc., Davenport, 
Rieger Mfg. Co., Miamis- 
and Benfred Corp., 
Mr. Patterson 
formerly represented Dasco Tools 
for 10 years and Mr. Hanson was 
also associated with that com- 
pany. 


low a: 


NAT WOLFE JOINS EAGLE 
PAINT & VARNISH 
SALES STAFF 


The appointment of Nat Wolfe 
to the sales staff of the Eagle 
Paint & Varnish Works, Inc., 
Long Island City, N. Y., was an- 
nounced this week by J. L. Rock- 
witt, sales manager. 

Mr. Wolfe is a past president 
of the New York Paint Travelers 
Association, having served as 
president during the 1944 term. 
He has since been active in vari- 
ous committee affairs of the or- 
ganization. 

Mr. Wolfe, who has been sell- 
ing paints and varnishes for about 
25 years, has been assigned to the 


| Manhattan sales territory. 





- 


JOSEPH G. 


FARRELL 


who spent three years in Africa 
and Italy with the American 
Red Cross has recenty pur- 
chased 
Co., 225 Main St., Wethersfield, 
9, Conn., from Daniel J. Car- 
roll. Upon his return from 
overseas Mr. Farrell sold his 
interests in the Colonial Hard- 
ware Co., West Hartford. Conn. 
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N:.tional | 


the Central Hardware 


GET MORE 


Clnista 


with this 
attractive 


HOLIDAY 





PRO-TEX 
HOT DISH MATS 


It’s a honey! A set of 3 steel-top mats, beau- 
tifully decorated in original designs, packed 
in a handsome 3-color box—and dressed up 
for Christmas with a gay new 5-color wrap- 
per. This package will play a leading role in 
your holiday selling. 
J 
SHEET STEEL TOP—SOFT, NON-SCRATCH BASE 
a 
SAME LOW PRICE—RETAILS AT 50c PER SET 
6 
ASSORTED 4 DESIGNS PER CARTON— 
WRITE TODAY FOR DETAILS ON THIS 
PROFITABLE HOLIDAY ITEM 


Gallonoff. 
METAL PRODUCTS CO. 


1820 EAST 37th ST. ©° CLEVELAND 14, OHIO 
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COLEMAN, INC. BUYS 
INDIANA FACTORY 


The Coleman Company, Inc., 
Wichita, Kan., has purchased the 
La Porte, Indiana, factory of 
Hoosier Industries, Inc., it was 
announced by Clarence Coleman, 
vice-president in charge of pro- 
duction. 

A complete line of automatic 
water heaters in both oil and 
gas-burning models will be pro- 
duced there, Mr. Coleman said. 

Lee P. Corsbie, president of 
Hoosier Industries, has been re- 
tained as general manager of the 
Indiana plant. 

In addition to the La Porte fac- 
tory Coleman operates two manu- 
facturing plants in Wichita and 
one in Toronto, Canada. Sales 
offices are maintained in Wichita, 
Philadelphia, Chicago, Los An- 
geles, Honolulu, T. H., Toronto, 
and London, England. 





MOORE-HANDLEY PLANS 
NASHVILLE WAREHOUSE 
The Moore-Handley Hardware 


Co., Inc., wholesalers, Birminz- 
ham, Ala., is planning the erec- 
tion of a 458 by 241 ft. warehouse 
in Nashville to handle the busi- 
ness of the Nashville branch. 
The building has a basement 
of about 15,000 sq. ft., and an 
office of the same size. The 
main floor will contain 104,000 
sq. ft. The cars will unload on 
one side of the building and 





trucks will load and unload on 


the other side. The manager of 


the Nashville branch is Neal O. 
who has been with the 


Jones, 
company for 23 years. 





DISCONTINUE SALES 
OF EAGLE ELECTRIC 
DRILLS, DRILL KITS 


Century Drill & Tool Works, 
division of Republic Drill & Tool 
Co., 322 S. Green St., Chicago 7, 
[ll., has announced the discon- 
tinuance of the sales of Eagle 
electric drills and drill kits E-16 
and E-22 and introduces the Cen- 


tury 18-piece hi-speed drill and 
wood bit set with tool box. All 
fair trade price restrictions have 
been withdrawn. Fairchild In- 
dustries Inc., will announce a sub- 
stitute line of its own. 


E. F. WILSON REJOINS 
UNIVERSAL SALES STAFF 

Edward F. Wilson has rejoined 
the sales organization of Landers, 
Frary & Clark, New Britain, 


Conn., after an absence of many 


years. 
Mr. Wilson was an assistant 
sales manager in the New 


Britain office before leaving to 
accept a better position, and in 
recent years has been with 
Manning-Bowman and a manu- 
facturer’s representative in 
and small appli- 
ances in the New York City 
area. 


housewares 





During the war Mr. Wilson 
spent some time with the WPB 
and was Deputy Regional Direc- 


tor of the War Assets Adminis- 


tration. 

Mr. duties will 
be in the metropolitan New York 
area under the direction of R. C. 
Neilsen, district sales manager. 


Wilson’s new 


DEMPSTER MILL MFG. 
DECLARES HOLIDAY 
TO MARK 70TH YEAR 


To the 70th anni- 
versary of its foundation, the 
Dempster Mill Mfg. Co., Bea- 
trice, Neb., declared a_ holiday 
recently to enable all employes, 
stockholders and their families 
and guests to convene at Bea- 
trice’s Riverside Park to enjoy a 
day of contests, rides for the 
youngsters, stage acts, 
dancing and a picnic supper 
highlighted by a pit barbecue. 
The company operates eight 
branches in addition to the main 
factory and distributes its prod- 
ucts throughout the United States 
and 25 foreign countries. 

LEE ARTER CO. OPENS 

NEW OFFICES 

The Lee Arter Co., manufac- 
turers’ representative, has an- 
nounced the opening of its new 


celebrate 


movies, 


| office and display in the Western 


Merchandise Mart, Space 557-A, 


| 1355 Market St., San Francisco. 


Cal. 














Ocean City Mfg. Co.'s sales meeting held in Montague City, Mass., was attended by, 
left to right, first row: Paul Brown, executive vice-president of Al Paul Lefton Co.; 
McMillan Roberson, Ocean City, Paul J. Johnson, president of Montague Rod & Reel 
Co., and chairman of Ocean City Mfg.; W. C. Bleloch, vice-president and sales manager 
of Montague; Sewell N. Dunton, treasurer of Montague Rod & Reel Co.; John F. Gilbarte, 
sales manager of Ocean City and Montague. Second row: Barney Browning, Florida Sales; 
Art Nuss, casting champion; Charles Salek, Florida region manager; John Jensen, vice- 
president, Al Paul Lefton; Ray H. Young, southwest regional manager; George N. Vitt, 


in charge of spinning tackle development and international authority on subject. 


Third 


row: W. Carroll Stephenson, Al Paul Lefton, W. H. Schaefer, middle Atlantic States 
regional manager; James Gibson, account executive, Al Paul Lefton; Wes Roche, west 
coast regional manager; John Keith, mid-west sales; D. M. MacKenzie, New England 
regional manager; My Ubl, mid-west region manager; and fourth row; Jack Norton, 
Pacific Coast sales; Paul M. Howard, southeast region manager; Sewell Dunton, Jr., 


Montague factory organization; Joseph A. Paull, Jr., Montague sales organization. 


program for 1949 was outlined at this meeting. 
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NAT JOHNSON SELLS 
FARM EQUIPMENT 
BUSINESS 


Nat M. Johnson, Pearsall, Tex, 
| has announced the purchase of 
his Ford tractor and Dearbom 


farm equipment business by 
Terry R. Dalehite and Benoit 
Sanguinet; also the sale of the 


Dodge and Plymouth dealership 
operated as Johnson Motors; and 


the appliance division of the 
firm. The new owners will oper. 
ate under the name Ranchers 


Tractor & Implement Co., Ltd. 
The transaction involved the sale 
of the main store building at 
West San Marcos and South Elm 
Sts., and two. brick warehouse 
buildings. Mr. Johnson plans to 
continue as_ secretary of the 
Texas Wholesale Hardware Asso. 
ciation and the Texas Hardware 
Boosters’ Club. He will de. 
vote his time to farming, ranch 
ing, writing and other interests, 





HAGER & SONS HINGE 
MARKS 100TH YEAR 





C. Hager & Sons Hinge Mfg. 
Co., St. Louis, Mo., will mark 
its 100th year of business during 
1949. Hager has been engaged 


in an‘ expansion program de- 
signed to increase production. 
Recently completed units and 


facilities are now in use 


HARDWARE SALESMEN’S 
ASSN. ANNUAL PICNIC 
HELD AUGUST 18 


Hardware Salesmen’s Associa- 
tion of St. Louis, Inc. 1189 
Arcade Bldg., recently held its 
annual picnic at the Santa Maria 
Country Club and all members 
of the Missouri Retail Hardware 
Association, Greater St. Louis Re 
tail Hardware Association, Inc. 
and allied industries attended. 
The baseball game between the 
members of the hardware dealers 
and the hardware salesmen was 
won by the dealers with a score 
of 11 runs. A horseshoe tourne- 
ment elimination contest, 
which 32 participated, attracted 
a good deal of attention, the 
finals being played by Elmer 
Niehaus, secretary Niehaus Hard- 
ware Co., and Lester Sydney, 
Ohio Injector, as team one and 
Eugene Hanneke, president of 
the Hanneke Hardware ©o., and 
Al Reineke, president of Reineke 
Wall Paper Co., as team two 
which won the finals. There wet 
many other athletic 
which ladies and children ps 
ticipated. More than 2000 at- 

tended, including 500 children. 





events in 


| served followed by 
| of dancing. 
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ACME‘. 


only manufacturer 
of SCISSORS and |) ACME tor tuxary 


SHEARS with EVERSHARP for Value 
marcnnniee fer KLEENCUT to: Price 








Backed by a national advertising program 
Visit us at the which reaches 63 million potential ountemere 
National Hardware Show in 1948. 
Grand Central Palace, New York 
October 12 to 16 Write for catalogue and price list 

















Gy)  7ée ACME SHEAR COMPANY 


_ BRIDGEPORT 1, CONN. 


World's Largest Manufacturer of Scissors and Shears 
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TORO MFG. BUILDS 
NEW OFFICES 


Toro Mfg. Corp., 3042 Snell- 
ing Ave., Minneapolis, Minn., 
has a new headquarters building 
with two stories, the upper floor 
housing the firm’s general offices 
and the lower floor housing pro- 
duction offices and the machine 
shop. The construction is con- 
crete with brick face. Interior 
walls are hollow tile and plaster 
with woodwork in oak. The 
building has about 18,000 sq. ft. 
of floor space. 





N. Y. CITY COLLEGE 
GRADUATES HARDWARE 


STUDENTS 
A graduation dinner was held 
Aug. 26, 1948, at the Hotel 


George Washington, New York 
City, for the 19 students who 
successfully completed the retail 
hardware training course at the 
College of the City of New York. 
Sydney H. Atkinson, Brooklyn 
hardware dealer, presided at the 
dinner graduation exercises (at- 
tended by 50 students and hard- 
ware industry guests) at which 
the Honorable August C. Flam- 
man was speaker. In his speech 
Mr. Flamman urged the grad- 
uates to follow the principles 
of the American system of en- 
terprise in their business careers. 
Guests included Charles J. 
Heale, president and _ general 
manager and R. S. Wild, asso- 
ciate editor, Harpware Acer, 
Robert A. Love, Ph.D. and mem- 
bers of the college faculty. 
Certificates were presented to 
the following graduates: 
Leonard Arono, Peter Boyhen, 
Albert Butts, Rudolph DeDivitis, 
Leon Edelson, Jack Frommer, 
Edmund Gabriel. Ernest 
shenfeld, Milton J. Golob, Wil- 
liam P. Haggerty, Harry W. 
Hunter, Jr.. Francis J. Mari, 
Alexander Meltzer, John Nelson, 
Eric Opnenheimer. Gerald Ren- 
nerts, Edwin Springer, Julius 
Wittman, Arthur Wright. 





L & H NAMES THIELE 


DISTRIBUTOR 
A. J. Lindemann & Hoverson 
Co., Milwaukee, Wis., has re- 


cently announced the appoint- 
ment of Joe Thiele, Inc., San 
Antonio, Tex., as distributor for 
L & H electric ranges and water 
heaters in southwest Texas. 





PENN. & ATLANTIC 
SEABOARD HDWE. ASSN. 
HAS NEW OFFICES 
The offices of the Pennsylvania 
& Atlantic Seaboard Hardware 
Association, Inc., and the W. 
Glenn Pearce Agency are located 
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Ger- | 





at Suite 707-710, 1616 Walnut 


St., Philadelphia 3, Pa. The 
telephone number is Kingsley 
6-0140. 


R. F. ROTHROCK JOINS 
UTICA CUTLERY CO. 
MEMPHIS HEADQUARTERS 

R. F. Rothrock has recently 
joined the Utica Cutlery Co., 
Utica, N. Y., staff with 


sales 








R. F. ROTHROCK 


headquarters at Memphis, cover- | 
ing Tennessee, Mississippi, Ala- | 
bama and Louisiana. Prior to his | 
connection with the “Kutmaster” | 
organization, Mr. Rothrock was | 
with Remington Arms Co. for 24 | 
years, the last 14 of which he 
served as sales manager of the 
cutlery division in the Memphis 
district. 


—_—_— 


DISTRIBUTE PROPOSED 
REVISION ON CUT TACKS, 
SMALL TACK NAILS 


The National Bureau of Stand- 
ards has announced that a pro- 
posed revision of Simplified Prac- 
tice Recommendation R47-28, Cut 
Tacks and Small Cut Nails, is 
being distributed to producers, 
distributors and users for accept- 
ance or comment, or both. 


The proposal would establish 
implified lists, under two general 
headings, of types, sizes, finishes 
and package sizes of cut tacks 
and small cut nails, as a standard 
of practice for the industry. The 
following kinds of tacks and 
nails are covered in the hard- 
ware list: bill poster, carpet, up- 
holsterer, trimmers, gimp, basket 
tacks, basket nails, trunk tacks, 
trunk nails, copper tacks, clout 
nails, hide and double pointed 
tacks. The Shoe Finders list 
covers the following: cobblers, | 
extra iron clinching, Hungarian 
nails, channel nails. heel nails. 





| hand shoe tacks. and hob nails. 


Mimeographed copies of the 


proposed revision may be ob- 
tained from the Commodity 
Standards Division, National 
Bureau of Standards, Washington 


| 25, D. C. 


OFFICIAL BALLISTIC 
DATA FOR .22 CAL. 
CARTRIDGES 


The latest official ballistic data 
for .22 caliber cartridges is now 
available in a new folder released 
by the Western Cartridge Co., 
division of Olin Industries, Inc., 
East Alton, Ill. The data applies 
to the use of seven .22 cart- 
ridges for use in rifles and five 
for use in 6-inch pistols. It in- 
cludes the weights of all bullets, 
the velocity expressed in feet per 
second, and the energy in foot 
pounds as well as trajectory fig- 
ures. These figures show the 
number of inches in bullet drop 
from a straight line of flight after 
traveling 100 yards. 


A. A. ELLIS JOINS 
FREDERICK JOHNSON 
AS SALESMAN 


Arthur A. Ellis, an army officer 
| of World War II, has been ap 
pointed sales representative for 
the Colorado-Wyoming-New Mex 
ico & E] Paso area by Frederick 
Johnson Co., Smith Tower, Seat. 
tle, Wash., manufacturers’ agents 
for the Rocky Mountain and Pa. 
cific Northwest states since 1929. 
Mr. Ellis succeeds Ed Maher. 
who resigned recently due to ij] 
health, after five years’ service, 
Mr. Ellis’ headquarters will be in 
Denver. 


HURLEY REPRESENTS 
GARDEX, INC. 


John H. Hurley, manufactur. 
ers’ agent, 30 Church St., New 
York City 7, has been appointed 
greater New York’s sales repre- 
sentative for Gardex, Inc., Mich 
ligan City, Ind. 











HARDWARE BRIEFS 








ARKANSAS 


Grober-Crane Co., Fort Smith, 
Ark., has been recently incorpor- 
ated to deal wholesale and retail 
in hardware and building sup- 
plies, paint and wallpaper. Mr. 
Carey and Helen M. Crane and 
Eugene and Eloise E. Grober 
are the incorporators. 





ALABAMA 


A. C. Madden, who has oper- 
ated Madden Hardware, Fayette, 
Ala., for the past 38 years, has 
sold his business to F. M. Fowler 
who will operate the store under 
the name, Fowler Hardware Co. 
Mr. Madden will retire and 
spend his time in and around 
Tampa, Fla. 





ILLINOIS 


Weilbacher’s 
Appliance Center, Columbia, II1., 
was opened recently. The new 
store is modern in every detail 
and affords floor space of 100 
by 60 ft. for display. It has an 
all glass front. 


—_—- 


IOWA 


Everett Schroeder and Vern 
Gibelstein are operating the 
former Sinkler Hardware Store, 
Lost Nation, following the pur- 


| chase of the property. 





MISSOURI 


Melvin Sheib, hardware dealer, | 
Oregon, Mo., has purchased the | was recently destroyed 


Hardware &| 


Ruley building and has moved 
his stock from the Martin 
building. 


NEW YORK 
The Frewsburg Hardware Co., 
Frewsburg, N. Y., has opened 8 
new electrical appliance center, 
featuring a large display area in 
a separate section of the store. 


PENNSYLVANIA 

Mrs. Mae M. Brigham and 
James Sinare, operators of the 
Brigham Hardware and Plumb- 
ing Co., Corry, Pa., have recent- 
ly purchased property on South 
Center St., Corry. The building 
will be completely remodeled 
into a modern store for the sale 
of plumbing supplies and hard- 
| ware. 
VIRGINIA 


Charles W. Wells has acquired 
interests in the Charles Leonard 
Hardware Co., Petersburg, and 
will become affiliated with the 
company in an official capacity 
shortly. No changes in the 
board of directors, personnel o 
| policies is contemplated 








Waldrop-Price Hardware, Inc. 


beer 








Roanoke, has _ recently 
opened for business at 206A 
Market Square in the McGuire 
| Bldg., by W. P. Price and J. P 
| Waldrop. 
WYOMING 
W. H. Holliday Co., Laramie. 
by fire 
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_ OBITUARIES _ 


Robert H. Gates Killed in Airplane Crash 





ROBERT H. GATES 


Robert H. Gates, widely known 
hardware man and _ important 
figure at many national conven- 


E. G. BIECHLER 


Elmer G. Biechler, 58, former 
president of the Frigidaire Corp.., 
and the Delco Light Co., died 
recently. He joined the Delco 
Light Co., as a traffic manager 
and purchasing agent. In eight 
years he advanced to president 
and general manager. In 1943 
he retired as head of Frigidaire 
because of ill health. Since 
193, Mr. Biechler had lived in 
Dayton, Miami Beach, Fla., and 
Lake Placid, N. Y. 


T. J. MORIARTY 


T. J. Moriarty, 2nd, 39, owner | 


of Moriarty Hardware Co., New 
Bedford, Mass., died suddenly 
after a heart attack as he parked 
before his store. He was an 
oficial of three New Bedford 
banks and of late had frequently 
represented the New England 
Hardware Dealers Association at 
hearings in Washington and New 


York. Elected in 1942 and re- 
elected in 1944, Mr. Moriarty 
served as state representative 


before withdrawing in favor of 
his candidacy for state senator 
at the time of his passing. 


M. HARRY MAYNARD 


M. Harry Maynard, 64, form- 
erly assistant manager of the 


hardware department of Peaslee- | 


Gaulbert Corp., Louisville, Kv.. 
died recently at his home, 2218 
stview. He retired two and 
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| ’ 
| tions was among those killed in 


| the crash of a Northwest Airlines 
| passenger plane on Aug. 29. The 
| plane had left Chicago and was 
due in Minneapolis. The crash 
| occurred on Sutters Ridge be- 
tween Winona, Minn., and Foun- 
| tain City, Wis., on the Wisconsin 
side of the Mississippi. 
Mr. Gates was for many years 
associated with the Turner, Day 
| & Woolworth Handle Co., Louis- 
ville, Ky., as manager and retired 
from that connection 
| when the inventory was sold to 
the O. P. Link Handle Co., 
| Salem, Ind., in April, 1948. Since 
then, Mr. Gates had become as- 
sociated with William H. Cole- 
man & Sons, a handle manu- 
facturer of Jackson, Tenn. It is 
belived that Mr. Gates was on a 
business trip to Minnesota aboard 
| the ill-fated airliner. 


business 


a half years ago when he be- 
came ill, Mr. Maynard had 
been associated with Peaslee- 





Ave. In 1898 he joined the 
firm founded by his grandfather, 
Elias Heller. He was trans- 
ferred to the Ohio branch in 
1923 and retired in 1945. A 
Mason, he is survived by two 
sons. 


WILLIAM ETTER 


William Etter, for 20 years 
proprietor of a hardware store 
at 130 W. 14th St. Elmira 
Heights, N. Y., died Aug. 20 
at his home in Valley Stream, 
L. IL. after a long illness. Mr. 
Etter sold his business to Curtis 
M. Bennett about five years ago 
and moved to Long Island. 





WILLIAM C. HOLLEYMAN 


William C. Holleyman 84, re- 
tired vice-president of the Beck 
& Gregg Hardware Co., whole- 
salers, purchasing division, At- 
lanta, Ga., died Aug. 14th at his 
home there after a long illness. 
He is survived by a daughter. 


—_———_ 


ANSON W. GATCHELL 


Anson W. Gatchell, 78, hard- 
ware merchant in Alton, N. Y.., 
for many years until his retire- 
ment, died August 17 in his 
|home. His wife, two sons and 
|a daughter survive. 





| Gaulbert since 1905. He is sur- | 


| vived by his widow and a sister. 





WALES NICHOLS 
Wales Nichols, 82, hardware 
merchant of Newark, N. J., for 
36 years, died Aug. 11 following 
an extended illness. He was a 
former town and village official. 


ALFRED L. HELLER 


Alfred L. Heller, 67, retired 
vice-president and general man- 
ager of the Ohio branch of 
Heller Bros. Co., Newark, died 
recently at his home, 306 Passaic 








| 


| 





ALFRED L. HELLER 


ER 9, 1948 


| the 


HARRY BREARLEY 


79 


Harry Brearley, 72, metallur- 
| gist and discoverer of stainless 
steel, died recently in Torquay, 
England. He successively worked 
in a shop and stove-grate factory, 
as a handy man in a doctor’s 
house and a cellar lad in a 
crucible steel melting furnace. 
He then obtained a position in 
chemical laboratory of 
James Taylor, who put him 
through a course of scientific 
studies which led to a post in 
the Sheffield steel works research 
laboratory. Mr. Brearley visited 
the United States in 1921] and 





lectured at the Massachusetts 


Institute of Technology. He 
| was awarded the Bessemer 
| Medal. 


MERRILL A. COMMON 


Merrill Alexander 
| 63, manager of the M. A. Com- 
mon Hardware Co.. 408 South 
| Ave., Syracuse, N. Y.. died 
| recently after suffering a heart 
| attack. 


Common, 


DANIEL CLARK 


| Baniel Clark, 85, resident of 
| New York City for 64 vears and 
| credit manager of a New York 
| City hardware firm for many 
| years, died recently. 


| 
| 


| 
| 





CICERO C. BLACKWELL 


Cicero C. Blackwell, 64, vice- 
president of the Moore-Handley 
Hardware Co., Birmingham, Ala., 
wholesalers, died in a Birming- 
ham hospital recently after an 





CICERO C. BLACKWELL 


illness extending for a period of 
several weeks. 


Mr. Blackwell joined Moore- 


| Handley as office boy in 1899 and 


after holding various positions 
became sales manager in 1917 
and vice-president in 1929. He 
was a former co-chairman of the 
Community Chest and was a 
director of the Y.M.C.A. He was 


|a past president of the Kiwanis 





Club, director of the Security 
Savings Bank, and a member of 
the Board of Stewards of the 
Highlands Methodist Church. 
Survivors include his widow, 
three sons and one daughter. 


WESTINGHOUSE 20 
WATT LAMPS MARKED 
* FOR D-C SERVICE 


Effective immediately, all West- 
inghouse 20-watt fluorescent 
lamps will have “A-C or D-C” 
marked on the bulb, and the 
fimsy on the outside of the car- 
ton will be labeled “For A-C or 
D-C Service.” The marking is 
being placed on the fluorescent 
lamp for the convenience of d-c 
customers who will be able to 
tell at a glance that this Westing- 
house product is satisfactory for 
their service. 

For over a year the Westing- 
house 20-watt fluorescent lamp 
has had two special characteris- 
tics: the lamp has a fill gas de- 


signed for easy starting on d-c; 


and the electrodes consist of both 
a cathode and an anode of such 
design that starting is improved 
and end blackening on d-c ser- 
vice is held to a minimum. 
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ADVANCES 


One line stainless steel products. Some lines galvanized pipe. One line refrigerators. 
One line freezers. Some lines radio and television. One line copper products. One line 
brass products. One line copper wire. Silver. Flint paper. Emery cloth. Crocus cloth. 
Zine oxide. One line DDT products. One line white lead. One line carpet. One line 
glass products. Some lines anti-knock compounds. Some trailers and truck bodies. 


DECLINES 


One line fishing tackle and equipment. One line ironing board covers. 





Corporation advances stain- 
less steel. Effective Aug. 9, Carnegie- 
Illinois Steel Corp., U. S. Steel sub- 
sidiary, announced new f.o.b. mill prices 
on its stainless steel products. The 
average raise was about 94 per cent 
over figures which had been in effect 
since April, 1946. On request, Carnegie 
will quote delivered prices, which will 
reflect actual transportation charges to 
destination. American Steel & Wire Co. 
made the same stainless steel increase, 
effective Aug. 9, and also announced a 
mark-up of $2 per ton on intermediate 
low-phosphorus pig iron. The latter ad- 
vance puts the price for this type pig 
iron to $48 per ton. 

* * * 

Refrigerators — and televi- 
sion——Although Philco Corporation’s re- 
frigeration division in the first six 
months of 1948 assumed greater rela- 
tive importance, the company’s refrig- 
erators are still being allocated. Says 
the management, “Although our pro- 
duction of refrigerators is running well 
ahead of 1947, we have been unable to 
meet the demand fully, and must allo- 
cate the available supply for some time 
to come.” 

On Aug. 6, Phileo announced ad- 
vances on its refrigerators and freezers, 
with the average increases on the whole 
line about 2.2 per cent at the retail 
level. Prices of the 1948 refrigerator 
and freezer line had been reduced be- 
low last year’s level, when the new 
models were introduced in January, and 
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had been held for seven months, in the 
face of higher prices for steel, coal and 
freight, as well as most other factors of 
cost. Philco television output now ex- 
ceeds 4000 receivers per week, and 
schedules call for stepping this up to 
8000 per week by the fourth quarter. 
Confirming the public’s tremendous 
growth in television interest, Philco ex- 
pects its dollar output of video receiv- 
ers to exceed that of its radios, in the 
latter part of this year. 

ae * * 

Emerson to _ raise prices 
Sept. 1—Emerson Radio and Phono- 
graph Corp. has hotified its dealers that 
its radio and television models will be 
advanced on Sept. 1. The new price list 
has not yet been fixed, pending comple- 
tion of cost calculations, but dealers will 
be informed in detail as early as pos- 
sible. Present models range from $14.95 
for a small table model radio, to $499 
for a television-radio-phonograph com- 
bination. 

* a * 

Government payrolls at 
peak. Government payrolls, including 
city, state, and federal, are swelling un- 
der the pressure of inflation, and now 
have reached an all-time high of $1,228,- 
500,000 per month. The jump, according 
to a survey by the Civil Service Assembly, 
has pushed the cost of government em- 
ployment nearly $89 million above the 
previous peak, reached at the end of 
the war. It has put the number of gov- 
ernment workers at the record level of 





5,918,000 persons—roughly 15 per cent 


above the post-war low recorded just a 
year ago. The federal government again 
leads both the cities and the states on 
the payroll escalator, with some 46.6 per 
cent of all government workers. In six 
“pre-election” months, the U. S. civilian 
payroll added more than 80,000 new 
employees, to bring the swelling fed- 
eral rolls to a new high of 2,066,297 
workers. 
* * * 

Fishing tackle—A 5 to 25 per 
cent price reduction on many of its 
fishing tackle items, including reels, 
flies, rods and lines, was announced on 
Sept. 2 by Horrocks-Ibbotson Co., Utica, 
> 

~ + * 

froning board covers—Textil 
Mills Co., Chicago, IIll., has announced 
price reductions on its Tex-Knit burn 
proof ironing board covers and on the 
set including cover and Tex-Knit cotton 
waffle knit pad. Retail fair trade price 
of cover now is reduced from $3.49 to 
$2.98, set from $4.49 to $3.98. 


* * * 


Mercer raises pipe prices 
The price of galvanized pipe was in 
creased $7 per ton, effective Aug. 9, by 
Mercer Tube & Manufacturing Co., the 
second mark-up on this product within 
three weeks. The raise resulted from the 
recent hike in the price of zinc used for 
the galvanizing of pipe commonly need 
ed in plumbing installations. Merce 
said that since it raised galvanized pipe 
prices on July 22, it has been faced 
with substantial increases in zn 
by its suppliers. The advances made in 
late July by pipe producers, which cov- 
ered also black pipe, were made to com 


t 


pensate for higher steel and labor costs 


* * * 


Abrasive papers and cloth 
Some makers of coated abrasives ad- 
vanced prices on their various products, 
effective Aug. 23. Those of main inter 
est showed the following markups: Flint 
paper, in sleeves, up 15 per cent; flint 
paper, in boxes, up 14 per cent; emery 
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RB&W’s consistent effort to help you make to prevent spilling of contents. The label 
more profit on fasteners, is typified by the is attached upside down so that the cover 
sate new attractive package developed for RB&W will be always underneath and the bottom 
* bolts, nuts, screws and rivets. won't drop out in handling. 
on Your first glimpse of the package shows And closer examination shows the con- 
os the label information to be clear and com- struction to be strong, yet light — abuse- 
plete. Big black type on a white background : Reg age 
and the product pictured on the label save SE, Cas o Sa 
in your men time and error in selecting from Already the new RB&W package has 
ae stock. been called the most sensible— and most 
a Next, you will note the package is styled attractive —in the fastener industry. 
the , 
ton 
ict NEW RACK permits 
to putting away complete 
cases instead of han- 
THE CASE dling individual pack- 
with sturdier ages into bins. Re- 
, construction moving side exposes 
in ond commen packages for order- 
by a! . filling. 
the end size resists 
hin damage, per- FUMBLE - PROOF 
the mits more ef- ate COVER. Boxes are de- 
lor ficient layout a P signed with covers un- 
ed of stock. Isger derneath. No danger 
er of box slipping from 
ipe under cover, spilling 
ed contents. 
in 
o 103 Years Mating Shong SMS any, 
the Distributors That Make America Shong > 
2 
ad- RUSSELL, BURDSALL & WARD » THE COMPLETE = 
= BOLT AND NUT COMPANY QuaLiTy LINE 
“i Plants at: Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill., Los Angeles, 
- Calif. Additional sales offices at: Philadelphia, Detroit, Chicago, Chattanooga, \ 
int ~ Oakland, Portland, Seattle. Distributors from coast to coast. z. 4liiep gas*® 
ry — 
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The boxes are made with flat key locks 
or with combination locks, operated on 
a 3 digit combination. Individually 
boxed, and packed 12 of a style in a 
shipping carton. 
Styles Without Interior Tray 
No. 923, Key lock................ List price $2.30 
No. 923CL, Combination lock............ 3.10 
Styles With 6 Compartment 
interior Tray 
Mo. 1923. Key lock..............--cc-c0.cscscssees $3.70 
No. 1923CL, Combination lock.......... 
(Priced Slightly Higher West of the Rockies) 


{ee wee wee oe oe = -ocieeigedimeaiieaiaaiaas 





‘ Export Representatives 1 
| FRAZAR & CO., 50 CHURCH STREET, ; 
4 NEW YORK 7, N. Y. { 


, Cable Address ‘"FRAZAR' New York 
WRITE FOR ILLUSTRATED LITERATURE 


epee CAN COMPANY 


CHICACO 


2415 West 19th Street 
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cloth, up 14.2, per cent; crocus cloth, 
up 14.3 per cent. The advances are 
announced as due to increases in the 
cost of raw materials. 


” % * 


DDT products advanced—The 
Pennsylvania Salt Manufacturing Co. 
announced price increases, Aug. 14, of 
2% cents per pound, on 50 per cent 
DDT wettable powders and 50 per cent 
DDT concentrate, effective immediately. 
The price increases are “necessitated by 
increased costs of production, raw ma- 
terials and freight.” 


* * t 


From the paint industry— 
Dutch Boy White Lead in oil advanced 
July 28 from $26.50 to $28.50 per 100 
pounds. National Lead Company attrib- 
utes this change to the sharp markup 
in the recent price of pig lead. National 
Lead Company says that its newer prod- 
ucts are being well received by the 
public. The acceptance of “Dutch Boy” 
blended paints, which were introduced 
in 1947, has been “very favorable.” Of- 
ficials add that a new washable, one- 
coat, oil-base interior paint called 
“Wonsover,” placed on the market na- 
tionally last May, is showing sales which 
are very encouraging. Pittsburgh Plate 
Glass Company announces the develop- 
ment of a new lead-free paint, which 
will not darken in industrial areas or 
where sulphurous gases are in the air. 
New Jersey Zinc Company announced 
recently that, effective Sept. 1, its prices 
on lead-free and leaded zinc oxide in 
less than carload amounts are advanced 
2's cents a pound, carload lots still be- 
ing priced at the customary discount of 
14 cent. The new prices will hold firm 
only through Sept. 30. A spokesman for 
the 
caused by the recent advance of $17 


the company said increase was 
a ton in zine ore, 3 cents a pound in 
slab zinc and by a succession of in- 
creases in cost Of fuel, supplies, etc., 
during recent months. So far no in- 
crease in oxide prices has been an- 
nounced by any other manufacturer, but 
it is expected that others will take simi- 
lar action in due course. 

x & - 


Carpets make news— Mohawk 
Carpet Mills announced that prices of 
all Mohawk fabrics would be advanced 
by 5 per cent over former prices, ef- 
fective Aug. 23. The company said this 
action is made necessary because the 
world demand for carpet wools has re- 
cently resulted in sharp price increases 
on these materials, naturally a large 
factor in the total cost of the finished 
product. Perhaps many have thought 
that carpets were “going out of fashion.” 
Yet, the carpet industry produced 46.5 
million square yards of carpeting in the 
first six months of 1948, an increase of 














THE TRADE MARKED. 
PAINT REMOVER 


@ NATIONALLY ADVERTISED FOR 40 YEARS 
@ KNOWN TO MILLIONS 
@ DIFFERENT — STRONG — FAST — HARMLESS 





"If a product is good enough 


it is strong enough to sell 
through independent dealers 


and jobbers only.” 


GET ALL THE FACTS 
WRITE US OR YOUR JOBBER TODAY 





SEE US AT 

The National Hardware Show 
October 12-16 

Grand Central Palace 

Main Floor, Booth 114-B 


eS 


The GILLESPIE VARNISH Company 











Bull Dog Remover Division 


135 Dey Street, Jersey City 6, 1 
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38 per cent over the like period in 1947 
and more than the output for the entire 
year of 1931. The authority is M. A. 
Watson, president, of the Carpet Insti- 
tute. > - 2 

Non-ferrous metals-—Leading 
copper producers and sellers now are 
quoting 23% cents a pound, Connecticut 
Valley basis, and this has removed some 
of the confusion from the market. On 
Auguit 6, Bridgeport Brass Co. raised 
prices of its copper products 2 cents a 
pound, and announced proportionate in- 
creases on its brass products. A few 
days earlier, Anaconda Wire and Cable 
Corp. had announced increases on its 
wire products, and American Brass Co. 
had raised prices of its copper and brass 
products. Copper men report that the 
demand lately has been exceptionally 
good. Their only problem seemed to be 
to get the metal to supply regular cus- 
tomers. There was no material change 
in the lead situation in the latest week. 
prices held firm, with demand some 
vaat smaller. The lead supply situa- 
tion is tight because of the continuation 
of the strike at St. Joseph Lead proper- 
ies. Meanwhile, producers are allocating 
tonnages among their regular customers 
in an effort to satisfy all hands. Do- 
mestic demand for zinc was active as 
last reported. Prices were unchanged. 
There were reports that there had been 
sales of special high-grade zinc for Sep- 
tember and October shipments to Europe 
at a premium price, but there was little 
of the metal available for sale, accord- 


ing to trade authorities. The recently 


costlier zinc may put higher prices on 
a lot of items, ranging from barn roofs 
to garbage cans, where galvanizing is 
required. Among staple lines affected 
are galvanized sheets for roofing and 
siding, galvanized pipe for plumbing 
systems, and such products as buckets 
and wash tubs. At the end of last month 
the price of zinc was hoisted from 12 
cents a pound up to 15 cents a pound. 
* * * 

Down—on the farm—Latest 
Census Bureau studies show that the 
long-term prewar trend toward a 
smaller farm population in the United 
States has continued in the current 
decade. Approximately 27,439,000 per- 
sons lived on farms in January of this 
year, a decrease of some 10.2 per cent, 
since April 1, 1940. 

t * . 

Looking toward winter—(1) 
{ new type tire tread treated with or- 
dinary rock salt for use on ice-covered 
toads has been developed by United 
States Rubber Co. The company said 
the new tread will give as much as 30 
per cent better traction on icy high 
ways than conventional treads. The 
new tread is to be used in recapping 
tires for safer winter driving, but it is 
not designed to take the place of skid- 
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EVERYONE NEEDS 


DU PONT PRO-TEK 


REG. U. S. PAT. OFF, 


Hand Protective Cream 


There’s a big market for the hand cream that 
acts like an invisible work glove . . . Du Pont 
PRO-TEK. You rub it on before work, and wash 
it off afterwards. It takes the grime with it. 





Protects against paint, grime, oils and 
other dirt that stains the hand. It’s pop- 
ular with mechanics, painters, motorists, 
factory workers and housewives. 









Display it prominently on your 
counters and tell your customers 
about it. You will be surprised at 
the way it will sell. See your jobber. 


E. I. du Pont de Nemours & Co. 
(Inc.), Wilmington 98, Delaware. 


PRO-TEK 


HAND PROTECTIVE CREAM 


REG. U.S. PAT.OFF. 





BETTER THINGS FOR BETTER LIVING 
«+» THROUGH CHEMISTRY 
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A BRANDED TOOL 
As Advertised in 





and 
POPULAR SCIENCE 


No. 3010 
ASSORTMENT DEALER’S 
3 "Scandia"’ Chis- 
els ('2"', %'' and COST 


1") mounted on 
smart blue-and- 
gold display board, 
with matching blue- 
and-gold display 
box. 


$360 


RETAIL LISP $5.40 


© Forged Vanadium Steel blades, perfect 
temper, precision ground. 
Sharpened and honed edges. 


Fuller's famous unbreakable amber 
handles, full size to fit the mechanic's 
hand. 

© Every chisel branded and fully 
guaranteed. 

e 14", 3%" and 1" sizes; also available in 


open stock. *Reg. U.S. Pat. Off. 


FULLER TOOL CO., Inc. 
World's Largest Producers of 
Unbreakable Amber Handle Tools 
Garrison & Faile Sts., Bronx 59, N. Y. 








FULLER 


invites you to make our booth 


YOUR SHOW HEADQUARTERS 
e 
Meet your friends at 


BOOTHS 251-252 


NATIONAL HARDWARE SHOW 
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POPULAR MECHANICS 


chains. (2) Development of a new sys- 
tem for controlling humidity and pro- 
tecting barns, livestock and farm equip- 
ment from moisture losses is announced 
by Minneapolis-Honeywell Regulator Co. 
Use of the new system will eliminate 
excessive atmosphere humidity and ani- 
mal-produced moisture, and also will 
protect barns against fodder mildew, the 
company says. (3) The price of “Ethyl” 
anti-knock compound will be raised 714 
per cent for use in automotive gasoline, 
and about 7 per cent in aviation gaso- 
line on Oct. 16, Ethyl Corp. announces. 
The new price will be 59.1 cents per 
pound of tetra-ethyl lead for auto use. 
That for aviation will be about 65 cents 
a pound. This will make only the sec- 
ond increase in price of “Ethyl” since 
marketed the com- 
1923. The October 


increase is “due to further increases in 


the company first 


pound on Feb. 2, 


the cost of metallic lead, other materials 
and wages,” it announces. 
” ~ * 

Paint — Sherwin-Williams Co., 
Cleveland, Ohio, announced an increase 
of approximately six per cent in its 
wholesale paint prices, effective as of 
Sept. 10, due to rising materials, labor 
and operating costs. 


* * *& 


Another ethyl announcement 

A price increase of approximately 7 
per cent, effective Oct. 1, on tetra-ethyl 
lead anti-knock compounds for gasoline 
has been annuonced by E. I. duPont de 
Nemours and Co. For tetra-ethyl lead 
compound motor mix the net price will 
be about 36.3 cents a pound and that 
for anti-knock compound for aviation 
mix 39.7 cents a pound. DuPont said 
the price rise reflects increases in the 
costs of raw materials and manufactur- 
ing. The price of metallic lead, an im- 


portant raw material used in producing 


‘ 





tetra-ethyl lead is now more than three 
times what it was in 1945, it comments. 


a + * 


Silver advanced Foreign- 
mined silver has been marked up % 
cent an ounce in the New York market, 

to 73% cents. Increased demand for the 
metal from silverware makers and other 
industrial users was accompanied by a 
falling off in receipts from Mexico, the 
major source of supply. The Mexican 
government recently imposed a 15 per 
cent tax on silver exports, and shipments 
of the metal are being delayed until de- 
tails of the new levy are worked out 
ae a 7 
Another company advances 
pipe—On August 27, National Supply 
Co. raised its prices of galvanized pipe. 
All grades of galvanized, *-in. and 
larger, were raised $6 per ton. An in- 
crease of $3 per ton was made on \-in. 
galvanized pipe and $5 per ton on %4-in. 
galvanized pipe. The company said the 
increases were due to the 25 per cent 
increase recently, in the cost of zinc 
used in galvanizing pipe. 
A aE + 
Glass products advanced 


Announced August 24, Owens-Illinois 
Glass Co. has raised the prices of most 
of its glass products by amounts averag 
ing between 10 per cent and 15 per cent. 
The advances will apply to glass con 
tainers, certain tableware lines, pre- 
cision and laboratory ware, insulation, 


bulbs. “With the in 


made effective in the 


and television 
increases now 
prices of certain of our glass products, 
our percentage increase in selling prices 
for all products since 1940 is less than 
half the increase over the same period of 
time in the price index of manufactured 
goods issued by the Bureau of Labor 
Statistics,” W. E. 


“The prices we paid for certain impor- 


Levis, chairman said. 


tant raw materials have more than dou- 








Appliance Sales to Farms 1948-1954 








Expected Units To Be 
In Use Today % of To Bein % of Sold in This 
1948 on No. in Satu- Use in Satu- Period 
3,500,000 Farms Use ration 1954 ration 1948-1954 
ere 100% 100% 
Water Systems 15% 4,441,000 85% 3,916,000 
Farm Wiring ....... Yo 4,702,500 90% 3,527,500 
Feed Grinders ..... % 2,351,250 45% 
Refrigeration ........cccces 45% 3,918,500 15% 
Home Freezers saeangtataes T%% 2,090,000 40% 
Chicken Brooders ........ 10% 1,567,500 30% 
Milk Machines ............ 175,000 5% 1,045,000 20% 
ee eee 1,175,000 50% 4,180,000 80% 
Milk Coolers ..... Ldicraleaiies 385,000 11% 1,306,250 25% 
| ae eee . 2,975,000 85% 4,963,750 95% 
Cream Separators .......... 525,000 15% 1,045,000 20% 
Ee ee . 2,800,000 80% 4,702,500 90% ’ 
oe ee ee 35,000 1% 783,750 15% 658,750 
Vacuum Cleaners .......... 750,000 20% 2,090,000 40% 1,340,000 
DS Pec ecsaieoees 350,000 10% 1,567,500 30% 1,217,500 
Water Heaters ........ 350,000 10% 1,828,750 35% 1,478,750 
Small Home Appliances $1,000,000,000 
Electric Motors ..... es 15,000 5% 2,612,500 50% 2,437,500 
oo eee 140,000 4% 793,750 15% 65 ) 
ere re 8,700 4% 156,750 I, 14 } 


Hay Driers 


The above estimates were compiled by W. E. Saylor, manager of the Rural Market an 


Utility Division of Nash-Kelvinator Corp. Courtesy of Rural Marketing. 
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bled in the same period. All costs of 
raw materials, and various services 
which we buy, have increased,” he 
added. 
* + o 

Fruehauf announces in- 
creases—Fruehauf Trailer Co. has in- 
creased prices 5 per cent to 10 per cent 
on some of its trailers and truck bodies. 
The increases were made on some mod- 
els especially affected by higher costs, 
particularly of steel, parts and labor, 
according to H. C. Fruehauf, president. 
“On models where prices have not been 
changed, further cost studies are being 
made in an endeavor to hold the price 
line wherever possible,” he added. 


* * * 


Steel production up — Al- 
though forecast before the late August 
heat-wave, steel operations for the week 
beginning August 23 were scheduled at 
95.9 per cent of ingot capacity, accord- 
ing to the American Iron and Steel Insti- 
tute. This compares with 95 per cent in 
the previous week, while a month ago 
the indicated rate was 93.1 per cent. 
The week’s schedule would thus be 
equivalent to the production of 1,728,600 
net tons of ingots and castings, against 
1,633,700 net tons in the corresponding 
week of last year. 

~ ial * 

Allocations worry steel users 
The number one worry of steel con- 
sumers nowadays “is the extent to which 
allocations will cut into their already 
rationed steel supplies,” 
Age. This makes some users, it says, 
“clamor for steel they don’t immediately 
need, for fear they'll not be able to get 
itlater. The result is a headache for steel 
producers who argue that much of the 
buyer’s concern is unwarranted and is 
prolonging the tight supply condition. 
The facts are that a little more steel 
is being channeled into ‘must’ programs. 
To date these programs have earmarked 
about 5,300,000 tons of steel on an an- 
nual basis. Programs seriously being 
considered for voluntary allocations total 
almost 2,000,000 tons more on an annual 
basis. If they are all approved they 
would siphon off perhaps 600,000 tons 
of steel a month in the last quarter of 
this year. This is about 9 per cent of 
finished steel shipments at current pro- 

duction rates.” 


* + * 


Iron Age finds “gray mar- 
ket” aided. Gray market operators have 
been given a new lease on life by the 
steel industry’s switch to an f.o.b. mill 
selling basis, says The Iron Age, lead- 
ing industry weekly. Steel demand, it 
Points out, can now be gaged ‘accu- 
rately by gray market quotations, par- 
ticularly for pipe, which “dash cold 
water on those who looked for an easier 
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says The Iron - 








TH/S 1S NO TIME \ 
. TO DREAM \ 


NOW is the Time to place your orders for Gas Circulators and Heaters. 
Wide Awake Dealers with an eye to Big Volume Profits are getting 
their Heaters NOW. Material shortages will not worry them come fall. 
Don’t let Winter catch you napping . . . You, too, will need plenty of 
Peerless Gas Circulators and Heaters. See your Distributor NOW and 
order ALL your requirements. 

Heaters and Circulators for All Gases A. G. A. Approved. 


PEERLESS MANUFACTURING CORPORATION 


INCORPORATED 
LOUISVILLE, KENTUCKY 


go another season 
without UNIVERSAL 


} Srere»: 


We say, and you'll agree when you check into it, that UNIVERSAL is by long odds 

the best line to handle. They're the kind of sprayers folks come back for again and 

again and ask for by name. Built to the highest sfondard of quality known to the 
| industry, yet competitively priced. Advertised to millions of consumers. And you'll 
like the sales policy behind them. If you want more than your average share of 
sprayer business next season, order UNIVERSALS NOW, to be sure of having them 
when you want them. If your jobber can't supply them, write to us. 


Don’t 
















The ‘‘MOBL-SPRAY"’ — greatest 
advance in compressed air spray- 
ers. One of a complete line of 
compressed air and hand sprayers. 
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UNIVERSAL METAL PRODUCTS CO. 
SARANAC MICHIGAN 
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WISSOTAS 


Top Quality 
TOOL GRINDERS 


ee 3 
AND SCHOOL WORKSHOPS 





Streamlined Grinders made with 6x1'", 5x1'' and 
4x1" speed-tested, vitrified abrasive wheels. Also 
supplied as buffing and polishing heads, without 


wheels. 
















WHS and WH6 


Hand Power Too) 
Grinders. 4'', 5°", 6"', 
7"' wheel sizes. 
piece gear case, ac- 
curately machined 
bearings, smooth, 
quiet gears, cerefully 
assembled and pack- 
ed, attractively fin- 
ished and competi- 
tively priced. 





Electric Sickle and Tool Grinder. Sturdy 1/3 HP 
motor, easily detached for other work. No motor 
body interference, 100% accessibility makes awk- 
ward jobs easy. Wider grinding wheels, bigger 
arbor shafts and bearings. Steel motor mount. 


£66G—lectric Tool Grinder. Specifications as 
above, but with 2—6x1 wheels. 


A COMPLETE LINE OF TOP 
QUALITY TOOL GRINDERS 


Ask Your Jobber or 
Write for Descriptive Catalog 


WISSOTA Wo. 


MINNEAPOLIS 4, MINNESOTA 
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steel supply by now.” “The f.o.b. mill 
pricing system forced upon steel com- 
panies,” The Iron Age added, “makes 
their job of policing their business in- 
finitely more difficult than ever. It never 
was easy. Previously, the steel producer 
quoted a delivered price. He routed 
the shipment, and was responsible for 
it until it was delivered. Under the 
present system, the buyer can take title 
to his steel at the mill. Should he choose 
to divert it, the mill has no check on 
its destination. Critics of the industry— 
those who argue that steel companies 
should police their sales against gray- 
marketeers—will now have a tough time 
making their arguments ring true.” 
* * ® 

To study basing points—The 
special Senate Committee studying the 
effects of the Supreme Court’s basing 
point decision, now has named its prom- 
ised 35-man advisory council of busi- 
ness, labor and farm leaders to help in 
its work. The council will hold early 
hearings in Washington, and through- 
out the country, to “thresh out the im- 
plications of the Court decision,” and to 
report their findings to the Senate Com- 
merce sub-committee, headed by Sen- 
ator Capehart. Dr. Melvin T. Copeland, 
of the Harvard School of Business Ad- 
ministration, will serve as chairman of 
the advisory group. The shift among 
major cement and steel producers, from 
all basing point, delivered price sys- 
tems, to an f.o.b. pricing method, as a 
result of the Supreme Court’s decision, 
has brought on wide readjustments in 
price position among users, small and 
large, together with much complaint. 
Senator Capehart’s Committee is 
charged with analyzing the results of 
this shift, and to recommend any legis- 
lation that may seem to them neces- 
sary to correct any harmful effects. 

* * + 


Aluminum’s favorable pric- 
ing cited — The new base price for 
aluminum still is 20 per cent below pre- 
war, while the composite base price of 
other metals is up 125 per cent, D. P. 
Reynolds, of Reynolds 
Metals Co., reminded recently. In dis- 
cussing the price increases in aluminum 
mill products, Mr. Reynolds said “it is 
the only basic commodity in our entire 
economy that today is still priced below 
pre-war figures.” The rise in June in 
the price of aluminum ingot from 15 
cents to 16 cents per pound is the first 
increase since 1939. “Even that rise was 


vice-president 


postponed long after rapidly increasing 
labor, packing, shipping and other costs 
This in- 


crease in the aluminum base price also 


made it inevitable,” he said. 


made it necessary to adjust prices of 
various mill products, though these ad- 
vances have been held down to a com- 
posite of around 8 per cent. Only a few 








WHY HULL COMPASSES | 
WILL SELL CONSISTENTLY 


FOR YOU 


. Recognized for accurate, professional instru- 
ment performance through 15 years of civilian 
and military use. 

Advertised in leading national 

every month, for years. 

3. No one has EVER paid a penny for service on 
a Hull Compass. 

. Effective literature, displays 
and other point-of-sale helps 
always available. 

5. The certainty and ease of 

compass travel are accepted 

by increasing thousands of 
motorists every month. 


_ 


publications 
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A. Beaconlite (Illuminated) Auto. 
mobile Compass. List Price 
$5.95. 

B. Streamline Automobile 
pass. List Price $3.95. 

C. Streamline Marine Compass 

List Price $2.75. 


Com. 


poeeee--------- (Mail Coupon) 
HULL MFG. CO. 


P. O. Box 246-A9, Warren, Ohio 
Send me informztion and prices on the Hull Compasses. 


RE iidiekenccnbalnd veasdseintenteeeeuu : 
Ch Dealer Chain Store Jobber 
DE. duikanectiaswserenesaeaaeMedtecveweete 
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| Animal Shampoo 


(Highly Concentrated) 
Wet animal's hair. Apply 
shampoo. Wash thoroughly in 
circular motion § with brush, 
cloth or sponge. Rinse and dry. 
A superior and_ economical 
shampoo. A _ non - irritating 
cleaner for hair and skin 








SHEPS ANIMAL 
Hair Dressing 
Made Especially for 


SHOWTIME 


ge Fairs, 4-H Clubs, Cir- 

cus, Sales — wherever horses, 

colts, cattle, calves, dogs, and 

pets are featured. 

Makes all animals hair slick 
and glossy. 








Economical — Only a_ small 


amount required. 









Zia} Liquid Saddle Seep 
\Liquip. A Lecther Cleaner 


SADDLE ) Highly concentrated. For sad- 

! SOAP, dies, shoes, boots, leather jack- 

| =m comer ets, golf bags, riding and har- 

ie ness equipment—all fine leather. 
— Cleans—Softens—Preserves 

A Superior Soap for the Shine Trade 


Sold by jobbers everywhere 
Manufactured by 


Neatslene Co., Omaha 8, Nebr. 


ROY W. SHEPARD, “SHEP” 
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extruded aluminum prices were raised, 
the average being around 2 per cent to 
3 per cent. Tubing and pipe prices 
went up 8 per cent to 10 per cent, al- 
though some were lowered. Structurals 
were raised 6 per cent to 8 per cent. 
Sheet, rod and bar increases were 
around 8 per cent to 10 per cent. 
cod a a 
Strategic materials listed - 

Reminiscent of bygone war days, a list 
of 30 strategic materials, essential to 
stockpiling for the nation’s military 
security, has been made public by the 
National Association of Manufacturers, 
cooperating with the Munitions Board. 
The list of items most critical was re- 
leased, N.A.M’s director, Earl Bunting, 
said, “to clear up confusion and specu- 
lations as to what the government 
needs, and to help industry aid more 
effectively.” On the list are rubber, lead, 
castor oil, cadmium, coconut oil, copper. 
manganese, palm oil, quinidine, shellac, 
zinc, cordage fibres, mica, asbestos. 


bauxite, beryl, bismuth, chromite, 
columbite, corundum, industrial dia- 
monds, graphite, kyanite, monazite. 


nickel, pepper, talc, tin, tungsten and 
vanadium. A series of informal meetings 
is planned with representatives of indus- 
tries which use the critical materials, to 
study methods of industry cooperation 
in speeding the stockpiling. 
a 7 ok 

Credit control announced — 
Credit controls on most consumer in- 
stallment purchases between $50 and 


$5,000 have been restored by the Federal — 


Reserve Board, effective September 20. 
The new regulation requires a one-third 
down payment on automobiles and a 20 
per cent down payment on most house- 
hold appliances. Included are cooking 
stoves and ranges, mechanical dish- 
washers, ironers, refrigerators, washing 
machines, room-size air conditioners, 
radio or television sets, phonographs, 
sewing machines, vacuum cleaners, rugs 
and furniture, including ice boxes, bed 
springs, mattresses and lamps. When it 
expired last year, Regulation “W” re- 
quired a one-third down payment for 
all these except furniture and rugs. On 
these two, it was 20 per cent. Install- 
ment loans or credits of $1,000 or less, 
after the cash payment, will have to be 
paid off within 15 months; over $1,000, 
within 18 months. The new regulation 
follows the wartime credit rule in ex- 
empting purchases under $50, but the 
maximum ceiling was raised to $5,000 
from the previous $2,000 in order to 
cover higher post-war automobile prices. 
Retailers and lending institutions are 
lutomatically licensed by the Board 
under the new order, when they file 
registration statements at a Federal Re- 
serve Bank or branch bank. The Board 
says that business sentiment as it now 
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calle 
@ This Mell-Hoffmann No. 720 Dispenser for waxed paper* and paper 
towels* is a real home necessity with sell-on-sight appeal. Has strong 
all-steel construction with fully enclosed compartment... two-tone color 
combination consists of brilliant red cover and white body. Enamel finish 
is infra red baked after assembly; no raw edges to rust. Compartment 
cover forms cutting blade for waxed paper; spring arms hold paper towel- 
ing firmly and with constant tension to prevent free-rolling. Size of 
dispenser: 124” x 3” x 63”. Key-hole slots in rear panel make wall 
mounting easy. Get details, too, on other Mell-Hofftnann paper dispensers 
..- including de luxe combination model and models complete with 
smart 6-jar and 7-jar spice sets! Your jobber will also tell you about 


Mell-Hoffmann kitchen sets, towel shelves, etc. 
* Not included. 


SEE YOUR JOBBER 
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For Precision Soldering at High 


VULCAN 


Screw Tip 
ELECTRIC 
SOLDERING 
TOOLS 


for Every Job 
TIP DIAMETERS — 7/16” - 12” 
%e” - 1" - 1%” - 134” - 198” - 134” 
OTHER FINE VULCAN 
ELECTRIC SOLDERING TOOLS 
UL 


Se PLUG TIP — all parts replaceable 


a 


PYGMY — for delicate work. 


VULCAN ELECTRIC COMPANY 
DANVERS 3, MASS. 


Makers of a wide variety of Heating Elements for assembly into manu- 
facturers’ own products and of Heating Specialties that use electricity. 




















COMPARE 


DURATITE WITH ANY OTHER - 
WOOD BASE PLASTIC FILLER 


See why it’s better! 














When you see how much faster and easier 
Duratite is to work — fills holes in wood, metal 
or plastic in just one application, dries with only 
1% shrinkage, stays in, can be cut, sawed or 
sanded to a smooth surface — you'll stock and 
recommend it. Complete line of sizes. Try it 
at our expense. Nationally Advertised! 
WEBB PRODUCTS COMPANY 


238 South G Street e San Bernardino, California 
Dept. H, Norcross, Georgia 













SEND FOR FREE SAMPLE 
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WOOD DOUGH AND SURFACING PUTTY 
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reaches the Board is “overwhelmingly” 
in favor of control. In some cases mer. 
chants have been making sales with no 
down payment, and with installments 


running up to two, or even three, years, 


The new regulations, the Board says. 
are “somewhat less restrictive than thos 
of last November, but considerably 
tighter than terms now generally jp 


effect by business.” 
* - * 

Mail-order customers will 
notice—Among the thousands of retail 
buyers affected by the 
“Regulation W,” 
of the mail-order leaders. It was re 


restoration of 
will be the customers 


cently announced that much of Sears’ 
and Ward’s steadily increasing sales in 
late months has been due to more buy- 
ing on installments. Higher prices, more 
adequate stocks of merchandise, and a 
higher 
priced items also helped account for the 


continued strong market for 
big jump in sales for both giants of the 
Sales for July and 


the six months ended July 31 were the 


mail order business. 


largest for the periods for both Sears 
and Ward. The extent to which higher 
influenced the larger dollar 
an open question, but 


prices 
volume of sales is 
prices in the current fall catalogs of 
both companies average about 5 per cent 
higher than the books issued a year ago. 
Washing machines, refrigerators, stoves 
and other household merchandise of a 
major line type are in better supply 
than a year ago and have been helping 
sales. While the mail order houses do 
not announce “breakdowns” of their 
sales reports, it is known that sales of 
soft goods have not been doing as well 
as hard line merchandise. In some in 


stances, soft lines have been reported 


off from a year ago. 


” ra 


The new housing bill—The 
session’s though 
branded as insufficient by the President, 
will do several helpful things. It en 
ables banks and other lenders to sell 
more of their government-insured mott- 
gages to the government, if they need 
ready cash. Heretofore authorized to buy 
up to 25 per cent of each lender's in- 
sured mortgages, the bill increases this 
to 50 per cent. And insured mortgages 
on apartment houses may now, for the 
first time, be sold to the Federal Mort- 
gage Corp. More money will be avail: 
able for insuring mortgages on large 
apartment projects, insuring loans to 
builders of 25 or more homes, and mak 


ing more liberal loans to manufacturers 
Insurance 


short housing bill, 


of pre-fabricated housing. 
loans will be available on homes cost: 
ing $4,500 or less, heretofore applying 
only to those less than $3,000. FHA for 
the first time is authorized to insure 
loans up to 95 per cent of the cost of 
a home selling for less than $6,666. On 
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YOUR PROFIT 
INCREASES WITH 
JUST 4 WORDS! 





Yes—Four words make EXTRA 

profits — build EXTRA volume. 

Close every paint sale by saying: 
"You'll need Plaster-Stik, too!" 


Plaster-Stik is the modern answer to the 
age-old problem of filling hair-line cracks 
in walls and woodwork before painting. So 
many advantages with Plaster-Stik: 

NO DELAY. Always ready for instant use! 
NO WATER—NO MUSS, no mixing, no 
waste. 

APPLY WITH ONE HAND. Just draw over 
crack, smooth with finger or knife edge. 
HARDENS PERMANENTLY in just a few 
hours, can be painted over immediately. 
ECONOMICAL. Entire stick usable. 

. .. And, for greater sales appeal CELLO- 
PHANE WRAPPED for easy inspection 
without breaking a package seal. 

Packed two dozen sticks, individually 
carded, in colorful counter display carton. 
Order from your jobber today. 


FREE STIK. Use cou- 
pon below to secure a 
full - size Plaster-Stik 
FREE; let your sales 
people try Plaster-Stik 
and watch sales zoom! 
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506-B Third St., Des Moines 9, lowa. 


Name of Store 








By ee Title 
Address oar = = 

City - State 

We have peagle selling paint in our store. 
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where the physical gain in output did 
not match the rise in value. 
2 * + 

Oil burners recovering—Oil 
burner makers say business is looking 
up. Predictions of adequate supplies of 
heating oil around the country for next 
winter make them hopeful of a greater 
improvement. So do higher prices for 
competing fuel, coal went up the first 
of July; and the price of manufactured 
gas has climbed 40 per cent in the East 
in the last 16 months. Oil burner sales 
so far have risen only slightly; their 
volume had plunged 70 per cent in the 
first from the like 1947 
period. In a competing field, it is report- 
ed that factory sales of mechanical coal 
stokers in June increased 23 per cent 
over May, and 33 per cent above June, 
1947. Stoker sales for the first half of 
this year totaled 32,345 units compared 
with 26,665 machines for the corre- 
sponding period in 1947 and 91,458 
units for the first six months of 1946. 


six months 


* * * 


Oil perhaps to cost less— 
Fuel oil bills may be smaller this win- 
ter than last. And gasoline prices by 
next summer may be lower—if there are 
no great increases in military demands. 
Prices the consumer pays for oil prod- 
ucts have not yet been cut, but breaks 
have appeared in premium prices being 
paid by distributors in the open or 
“spot” market. Stocks of the four major 
refined products—gasoline, light fuel oil, 
heavy fuel oil and kerosene—have in- 
creased 38.4 million barrels from April 
through July. This has brought down 
quoted prices in the open market. The 
biggest drop has come in prices of the 
fuel oil used by industries. On the Texas 
Gulf coast this is down from a peak of 
$3.90 a barrel, to $2.15. 

. * . 

Coal supply to suffice—Soft 
coal will not be ‘in short supply next 
winter, the National Coal Asso- 
ciation. It reported stocks are now the 
highest they have been in the last 27 
months. Soft in the first 
month of the new wage contract with 
the United Mine Workers, was well 
ahead of the like period in 1947. The 
association says there is plenty of coal 
needs, but 
urges consumers to lay in as much coal 


says 


coal output 


for domestic and export 
as possible this summer and fall. 
a a x 

Boilers and radiators — Says 
the Commerce Department, June produc- 
tion of cast iron boilers totaled 5.9 mil- 
lion pounds, 14 per cent above May out- 
put and about the same as in June, 1947. 
June output of cast iron radiators and 
convectors totaled 5.2 million square 
feet, practically the same as in May, but 
17 per cent higher than output in June, 
1947. 
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First Again 
WITH SPORTSMEN 
HODGMAN’S 





® Constructed of strong sheeting ¢ 
© Double coated with high quality 
rubber ©® Special Hodgman ‘‘Double 


Vee”’ constructed partitions ® Hand- 
made throughout ® Vulcanized after 
making @ 
3 popular sizes ® 
Hodgman. 


Lock type air valve ¢ 
Guaranteed by 


NO. S55 AIR PILLOW 
made of strong tan sheet- 
ing, coated on inside. Has 
“T” shaped partitions to 
fit the face. 


HODGMAN RUBBER CO. 


Framingham, Massachusetts 
251 FIFTH AVE., NEW YORK, N. Y. 
15 N. JEFFERSON ST., CHICAGO, ILL 
121 SECOND ST., SAN FRANCISCO, CAL. 











Sold through jobbers only. 
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Prepared roofing—June ship- 
ments of asphalt roofing, at 5,221,000 
squares, were 13 per cent above May 
shipments, but were off 10 per cent 
from June, 1947. This also is a note 


from the U. S. Commerce Department. 


* a * 


Eastman Kodak Co. gains— 
Eastman Kodak Co. reported sales and 
earnings for the first 24 weeks of 1948 
were sharply higher than in the corre- 
sponding period last year. Sales in the 
period ended June 12 mounted 25 per 
cent above last year. Thomas J. Har- 
grave, president, said the company is 
“gradually returning to some balance 
between supply and demand. Seasonal 
trends, comparable to those of pre-war 
years, are becoming evident in several 
of our product lines.” However, he 
added that production of most items 
in the company’s lines thus far in 1948 
has topped any other similar period. 
Mr. Hargrave said there “still are some 
tight spots, but as more facilities come 
into being the supply picture will grow 
brighter. Roll film is in adequate sup- 
ply, but the most popular sizes of film 
pack are still allocated to dealers.” Mr. 
Hargrave said Kodak has held its aver- 
age price increases to 18 per cent since 
August, 1939, but that this 
period the cost of supplies the company 


during 


buys rose more than 80 per cent. 


. Be x 


National holds flatware prices 


National Silver Company announced, 


Aug. 14 that it would adhere to its pre- 
vailing sterling flatware list prices estab- 
lished in 1946. National said this policy 
was adopted despite higher material and 
labor costs. Its decision to “hold the 
line,” it stated, was actuated by the 
desire to “insure our dealers continuous 
volume by offering nationally advertised 
sterling flatware at the lowest retail 
prices in the country.” 


* * * 


Furniture ups and downs - 
New orders booked by furniture makers 
in July—the 
ket” month 


industry’s “summer-mar- 
were 2 per cent less than 
new orders booked in July, 1947, ac- 
cording to Seidman and Seidman, ac- 
countants to the 


New orders for the first seven months 


furniture industry. 
were 10 per cent higher than in the com- 
parable period of last year. The orders 
booked in July were only .14 per cent 
lower in dollar amount than those in the 
winter market January, 
which broke all previous records. Seid- 
man and their regular 
monthly commented that the 
present cautious buying policy of fur- 


month last 


Seidman in 
survey, 


niture retailers seems to be “Buy little. 


sell much, liquidate inventories.” Can- 
cellations fer the first time since January 
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THESE OUTSTANDING 
FEATURES MAKE 








THE BEST SELLER 





into any 


© Streamlined, cleanly designed, fits 


type home. No. 624 Circulator 


@ Scientifically designed special alloy steel inne: 
unit protects outer cabinet from high tem- 
peratures, eliminating objectionable paint 


fumes even when brand new. 

Three point floor contract keeps heater level, 
steady on any floor. 

Concealed valve, protected from small chil- 
dren. 

Royal Super-Heat Burner (all models) famous 
for efficient operation. 

Radiant circulators (700 Series) have full size. 
interchangeable radiants. 

e@ A.G.A. Seal of approval on all Royal Gas 
Heaters for all types of gas. 

Royal heaters are better built, better designed. 
give continuing top notch performance. 


Chattanooga Implement & Manufacturing Co. 
Chattanooga, Tennessee 


Quality . . . Since 1891 
Manufacturers of Royal Gas Heaters - Royal Fireplace Furnishings - Kol-Gas Magazine Heaters 








No. 728 Circulator with Radiant 











more sales— 
more profit 


with Stevens 
ALUMINUM LEVELS 


at new low prices 


| ' @ © @.- | 


Here is the level customers “want on sight." 

Made of durable, lightweight aluminum, it is casting- 
machined on all four sides to provide parallel plumb and 
leveling surfaces. 

Six "catseye" vials, set permanently, eliminate adjust- 
ing and provide four plumb and two level vials for quick, 
easy reading. 

Build up your sales volume now! Get in on the profit- 
parade with Stevens Aluminum Levels. Write for new low 


et STEVENS LEVEL sour 


NEWTON FALLS, OHIO 








Stevens Aluminum Levels are available in 18", 24” 


and 28" lengths for immediate delivery. 


P&F -5005 
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‘YANKEE’ 


130 A 
Quick-Return Spiral 


SCREW DRIVER 


@ One push and a man’s sold 
on the “Yankee” 130A. The 
quick-return spring in the han- 
dle brings it back after each 
push. Makes driving and draw- 
ing screws a fast, easy, one- 





— 


hand operation. Constant pres- | 3 
sure of spring keeps bit cen- | 4 
tered in slot. Speeds up all be 
assembly jobs. Perfect for 4 


hard-to-get-at places. Built for 4 
years and years of willing serv- 
ice. Looks, acts, and is, BIG 
VALUE. 


ACCESSORIES AVAILABLE 


} i - 
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b> 4 
“S44 
counter sinks | 
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extra bits drills sockets 


“YANKEE"' TOOLS NOW PART OF 


Gop Ud Per One 


THE TOOL. BOX OF THE WORLD 





NORTH BROS. MFG. CO. 


Philadelphia 33, Va. 
























dropped to a “normal” figure, 6 per cent 
of the dollar amount of orders booked. 
Shipments were about equal to those in 
July, 1947, but were 20 per cent lower 
than in June. Summer vacations: had 
much to do with this decline, the report 
said. For the seven months of July 31, 
shipments were 16 per cent ahead of 
1947. 
* - 

Vacuum cleaners off—Factory 
sales of standard-size household vac- 
uum cleaners in July totaled 229,537 
units, 10.3 per cent less than in the 
preceding month. This was a decrease 
of 18.7 per cent from July, 1947, ac- 
cording to industry-wide figures re- 
ported by the Vacuum Cleaner Manu- 
facturers’ Association. The July sales 
figures were colored by a normal sea- 
sonal decrease during the vacation 
period, and the shutdown of one factory 
because of labor negotiations. The cu- 
mulative total for the first seven months 
of this year was 2,039,989 units, 3.4 per 
cent under the like period of 1947. 

. * : 

Timken goes to f.o.b. basis— 
Taking cognizance of the recent Su- 
preme Court decision in the cement 
case, the Timken Roller Bearing Co. 
announced that, effective August 23, all 
products of the steel and tubes division 
will be sold, quoted and invoiced f.o.b. 
mill. Transportation costs will in the 
future be shown as a separate item on 
all quotations and invoices for steel 
products for the convenience of cus- 
tomers in determining delivered costs. 
The customer may, as in the past. pur- 
chase any Timken products f.o.b. mill 
ond, within the limits of the mill loading 
facilities, may provide his own transpor- 
tation from any of the Timken plants. 

* * * 

Railroads hit by f.o.b. ruling— 
Although the changeover from basing 
point to f.o.b. mill pricing by the steel 
and cement industries appears largely 
to affect these industries and their cus- 
tomers, the country’s railroads perhaps 
have more at stake in the transition 
than any other single business group 
in the country. The alarm with which 
the carriers view the change in pricing 
may be measured by their statement that 
f.o.b. prices “will destroy a great deal 
of traffic which now moves by rail,” and 
the recommendation that basing points 
be legalized by Congress immediately, 
for a year. These views are expressed 
by the industry through Railway Age, 
a principal publication in the rail field. 
Railway Age believes the long range 
effect of the change will be reduced 
freight volume, because consumers nor- 
mally will buy from near-by producers 
to save on freight costs. It claims that 
prohibition of freight absorption will 
“(1) give many producers monopolies 


in areas surrounding their plants while 
the government pretends to destroy 
monopolies; (2) cut off many producers 
from traditional markets, bringing lay 
offs and shutdowns; (3) deprive con- 
sumers of supply sources when material 
shortages prevail; (4) increase cost of 
goods to ultimate consumers; (5) arbi- 
trarily deprive the railroads of business 
to which they have legitimate claim, 
and (6) generally bring about a halt 
to nationwide marketing.” Railway Age 
believes that these developments are 
serious enough to warrant immediate 
relief, and that Congress should act be- 
fore the already-appointed Senate com- 
mittee holds hearings and makes recom- 
mendations. 
7 * . 

A flax-seed boycott—At Min- 
neapolis, the “headquarters,” flaxseed 
crushing mills were staying out of the 
market, boycotting the $6 a bushel price 
which the government has assured 
growers on the 1948 crop. This is the 
same price that the government assured 
growers for the 1947 crop. However, 
crushers now complain that the linseed 
oil content of the flax is low. This situ- 
ation, they add, is aggravated by the 
recent decline of about $12 a ton in the 
price for linseed meal, a high protein 
livestock feed. However, the Agriculture 
Department quickly announced that it 
will buy flaxseed delivered at Minne- 
apolis and Duluth at government sup 
port prices, because “we have a definite 
obligation to protect flax producers un 
der the price supports provided by the 
Congress, and we have taken the neces 
sary steps to do so.” Officials do not 
know what disposition the Department 
will make of flaxseed bought by it. The 
government has no processing plants of 
its own. 

7 7 * 

Building rate still rising 
Says F. W. Dodge Corporation, the lead- 
ing authority, building and construction 
awards hit almost a billion dollars in 
the first seven months of this year. The 
total of $962,685,000, reported by Dodge 
for the 37 states east of the Rockies was 
38 per cent over the corresponding 
period last year. July awards were 46 
per cent over the like 1947 period. Non- 
residential awards in July were 56 per 
cent over July last year, residential 
volume was up 45 per cent and heavy 
engineering works were 31 per cent 
higher. Gains in July were recorded 
for all the districts but one (Central- 
West) covered in the Dodge survey. 
They ranged from a rise of 15 per cent 
in Minnesota and the Dakotas to 125 per 
cent in New England. 

* * a” 

Gains earlier in August—For 
the week ended Aug. 21—preceding the 
torrid wave—dollar sales of nationwide 
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FAMOUS 
Rod Devil, 
GLASS CUTTERS : 


Scientifically Designed 
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Chapmanized steel 
RED DEVIL wheel- 
Can’t be imitated 


A Product of 
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Red Devil Tooks. 


IRVINGTON 11, NEW JERSEY 





RYERSON 
STEEL in stock 
for HARDWARE 
STORES 


Contact Ryerson when a cus- 
tomer’s order calls for steel you 
don’t carry in regular stocks. 
You can draw on large, diver- 
sified Ryerson stocks at any 
of thirteen conveniently locat- 
ed plants. We'll gladly cooper- 
ate closely on any steel require- 
ment—any steel problem. 


PRINCIPAL PRODUCTS 
Bars © Structurals © Plates * Sheets 
Tubing ° Allegheny Stainless * Alloy 
Steel © Safety Floor Plate © Babbitt 
Solder © Metal Working Tools & 

Machinery, etc. 


JOSEPH T. RYERSON & SON, INC. 


Plants: New York, Boston, Philadelphia, 
Detroit, Cincinnati, Cleveland, Pittsburgh, 
Buffalo, Chicago, Milwaukee, St. Louis, 
los Angeles, San Francisco 
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department stores had reached 12 per 


cent above the corresponding week of | 


1948 to date, the average betterment 


ported. All reporting Federal Reserve | 
districts shared in the gain except one, | 


which showed no gain nor loss. The 12 
per cent increase compared with year- 
to year gains of 14 per cent and 17 per 
cent in the two preceding weeks. For 


1948 to date, the average betterment | 


over the 1947 period, was 8 per cent. 
The Commerce Department, reporting 
for July, said that dollar sales of retail 
stores were off 1.8 per cent from the 


| previous month but were 13 per cent 


higher than during July, 1947. The June 
to July drop this year was slightly more 
than the usual seasonal decrease. Dur- 
able, or “hard” goods stores rang up a 
total of $2,865 million in July, against 
$2,887 million in the previous month 
and $2,403 million for July, 1947. 


. . . 


Manufacturers’ sales drop— 
The Department of Commerce estimated 
manufacturers’ sales in July at 16 bil- 
lion dollars, a drop of 10 per cent below 
June both in total value and in daily 
average rate of sales. The decline was 
attributed to vacation closings or slow- 


downs. Manufacturers’ inventories rose | 


to a new record high of more than 30 
billion dollars at the end of July. Total 
non-durable inventories were above $16 
billion and durable goods in the hands 
of manufacturers were valued at almost 
$14 billion. Durable goods sales were 
$700 million below June, and non-dur- 
able goods sales were off $1 billion. 


| Industrial production in July dropped to 


187 per cent of the 1935-39 average, 
from 192 per cent in June, the Federal 
Reserve Board reported. Some of this 
loss was regained in August. The Board 


also blamed the July decline largely | 


on employee vacations. In July, 1947, 
the production index dipped to 176 per 


cent, 
* *. . 


Living costs at new high 
Living costs hit another new high on 
July 15. The consumers’ price index of 
the Bureau of Labor Statistics on that 
date stood at 173.7 per cent of the 1935- 
39 average. This was 9.7 per cent higher 
than a year ago and 30.3 per cent above 
the June, 1946, level. 
cent over pre-war August, 1939. As a 
result of the climb in the B.L.S. index 
from April 15, General Motors Corp. 
raised wages three cents an hour for its 
production workers, while salaried em- 
ployees will get comparable increases. 


It was 76.2 per 


| G.M.’s pay rates this spring were made | 


adjustable quarterly to fluctuations in 
the consumer price index. In a later 
report, B.L.S. said that, again, whole- 
sale commodity prices rose a fractional 
0.1 per cent in the week ending Aug. 





1. Availability—Never Lose a Sale 

. Fastér Turnover—More Profit 
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21, enough to bring the Bureau of Labor 
Statistics Index back to its 
peak of 169.2 per cent of the 1926 aver- 
age. This peak was first reached in the 


post-war 


week ending Aug. 7. The average ad- 
vance in this price index for the last 
year, from Aug. 23, 1947, was 10.2 per 
cent. The year’s advance on farm prod- 
ucts was 5.3 per cent, on fuel and light- 
ing materials 20.3 per cent, on metal 
and metal products 16:7 per cent, on 
building materials 12.8 per cent, and 
on housefurnishing goods 11.3 per cent. 
* ” % 

Store sales gain steadily— 
Dollar sales of the nation’s department 
stores remained at a high pace in the 
week ending Aug. 14, exceeding sales 
of the like week last year by 15 per 
cent. This gain compared with a year- 
to-year gain of 17 per cent for the Aug. 
7 week, and 7 per cent and 8 per cent 
for the two preceding weeks, according 


to the Federal Reserve Board. For 1948 | 


to date, the country-wide gain also was 
8 per cent. 
» * * 
Commodity prices still rising 
Wholesale prices, as measured by the 
Bureau of Labor Statistics, hit a new 
high by advancing 0.5 per cent in the 
week ended Aug. 7. The BLS index 
reached 169.2 per cent of the 1926 aver- 
age—11.2 per cent over a year ago. The 
BLS reported increased prices for most 
livestock and live poultry, eggs, meats, 
lard and raw sugar. It reported declines 
in grain, bacon, and raw cotton. The 
latest report included the recent price 
increases on copper, lead and zinc, brass 
and copper products, plumbing fixtures, 
and other construction items. 
* ¢ @ 


Cotton yield highest since 
1937. The B. A. E. now estimates the 
1948 cotton crop at 15,169,000 bales, 
based on Aug. 1 prospects. This would 
be the seventh largest on record, and 
exceeds any year since 1937. It would 
beat last year’s output by some 3.3 mil- 
lion bales, and gave the market a slump 
by sharply exceeding expectations. The 
forecast indicates a substantial build- 
ing up of cotton stocks in the United 
States. Combined domestic and foreign 
demand is estimated at 12 million bales, 
against a supply and carryover for this 


| year of 18.1 million bales. 


- * * 


Corn will be a “bumper”. The 
Agriculture Department has raised its 
estimate of 1948 corn and wheat yields, 
based on Aug. 1 conditions. It places 
the corn crop at 3,506 million bushels, 
or 46 per cent more than last year’s 


| total. The previous greatest corn crop 


was the 3,249 million bushels harvested 
in 1946. The 1948 wheat harvest now is 
estimated at 1,284 million bushels, 
which would make it the second largest 
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ig KENNADRILL 


the fastest drilling masonry 
drill ever built 


Sell to: contractors, plumbers, masons, 
electricians, plant maintenance men. 


Kennadrills are fast; far faster than 

ordinary drills. They drill clean, 

true holes up to 15 times faster, and 

last up to 100 times as long. You 

see real economy in terms of time 

savings and bit cost. One builder 

recorded a savings of $1250.00 on one 

small mill building. The sapphire- 

hard Kennametal cutting edge springs 

the cuttings out of the hole, keeps 

the drill from stalling, sticking, or 

binding. Bit sizes are %4” to 1”. 

Used in rotary drills, drill presses, 

hand braces. Get your share of 

Kennadrill profits—Write for Bulle- 

tin KH—today. 

To help you sell we advertise in trade papers, 
Popular Mechanics; and supply dealer helps. 








Dealers Wanted! 


KENNAMETAL Arc catrose 
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THE BOSS MFG. CO., KEWANEE, ILL 
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CHAIN TONGS 


“ARMSTRONG BROS.” Chain Tonns come in 
“Standard’’, “‘Reversible Jaw" and “ideal” (V- 
jaw) types—in sizes for 
every need. Their drop- < 
forged jaws have milled 
teeth, are hardened, tem- 
pered and tested for 
wearing qualities. They 
have heavy forged-in lugs 
that give extra bearing on 
the handles to which they 
are rigidly held by a large 
hardened stee! bolt. The 
handles are forged and 
heat treated to the correct 
balance of stiffness and 
spring. Shackles are drop 
forged and chains proof- 
tested to 2/3 catalog 
strength (3,600 ibs. to 
40,000 Ibs.) 








Write for Chain Tongs 
Circular 


Armstrong Bros. Tool Co. 
5214 West Armstrong Avenue 
Chicago 30, Illinois 
U.S.A. 
New York and 
San Francisco 















WIRE FORMS 
AT THEIR FINEST 


M.S. Brooks & Sons, Inc., Chester, Conn. 
Since 1848 


BROGKS HOOKS 
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on record. This Aug. 1 forecast was 36 
per cent above the ten-year average. 
Progress of crops and farm work dur- 
ing July was “nearly all that could be 
desired.” the Department said. “Nature 
seemed to outdo herself to keep con- 
ditions in balance, and induce the max- 
imum progress.” It added that only sel- 
dom do conditions favor both cotton and 
corn in the South, because of their dif- 
ferent needs. But in July the hot dry 
weather was ideal for cotton, and there 
were enough showers to favor corn. 
Combining Aug. 1 production estimates 
into a total of all principal commodi- 
ties, the Department’s Bureau of Agri- 
cultural Economics reported the volume 
is 134 per cent of the 1923-32 “base” 
average, and eight index points above 
the previous high, set in 1946. 


* > * 


“Record high.”—Hardly a day 
passes without the appearance of some 
statistic or other which establishes a 
“new high record.” Only recently, the 
Department of Commerce announced 
that “personal income” in the United 
States had advanced, in June, to an an- 
nual level of $211.9 billion. That is 
quite a respectable amount of income, 
equal to upwards of $1,400 for each 
man, woman and child in the country. 
Does a new high record of dollar in- 
come mean a new high record of per- 
sonal prosperity, of purchasing power, 
and of economic balance, asks the Wall 
Street Journal. It has its private doubts, 
but suspects “that all these many sta- 
tistical new-high records mean, is just 
that price inflation is prospering, and 
that the dollar is sick abed.” Reasons 
for the latest “personal incomes” in- 
crease, say Commerce Department offi- 
cials, were “the absence of major labor- 
management disputes, the effects of 
third-round wage increases in some of 
the durable goods industries, and higher 
prices received by farmers for livestock 


products.” 
= * * 


Auto “population” mounts 
rapidly—Motor vehicles in use in the 
United States will pass the 40 million 
mark by the end of 1948, the Automo- 
bile Manufacturers Association 
mated recently. This would represent a 
gain of more than 5.5 per cent over the 


esti- 


number of cars, trucks and buses regis- 
tered at the end of 1947, and a gain of 
15.5 per cent over the 1941 year-end 
total. The association also estimates that 
this country’s motor vehicles will be 
of 400 billion miles 
this year, for an increase of approxi- 
mately 20 per cent over the mileage of 
the last pre-war years. The average 
life of motor vehicles in service is esti- 
mated at 12.75 years compared with 
an average of 10.3 years in 1941. 


driven in excess 











How BURGESS 
Makes Flashlight 
Battery Sales 
.EASY FOR YOU! - 


NEW ADVERTISING 
STIMULATES SALES 












etl OS | 






Yes! Youprof- © 
it by this new 
Burgess adver- 
tising campaign! 
New, full-column ads 
. . new 70-line ads 
. new 35-line ads 
every month sell 
Burgess Batteries to 
over 70 million read- 
ers of 9 nationally 
famous magazines 
—SATURDAY EVE- 
NING POST . . . BET- 
TER HOMES AND GAR- 
DENS . . . COLLIER’S 
. COUNTRY GEN- ey BURGESS sodey 
TLEMAN .. . AMERI- EE 
CAN MAGAZINE .. . 
PROGRESSIVE FARM- > 
ER . SOUTHERN || 
AGRICULTURIST ... 
PATHFINDER and 
FARM JOURNAL! 
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Best quality raw mater 
‘ala caretelty selected 
and expertly osed im 
BURGESS Rashnges bar 
levies. are protected by 
chrome te give vou ox 
Wa hours of usetel ing 





A SUPERIOR 
PRODUCT 





Burgess Flashlight Batteries are manufac- 
tured under laboratory controlled condi- 
tions from only the highest grade raw 
materials. Yes! Burgess quality is recog- 
nized by millions! Order Burgess Flash- 
light Batteries today frorm your distribu- 
tor in attractive counter vendors of 12 or 
48 batteries! 






SALES PROMOTIONAL 
HELPS 






Counter and window cards, ANS 
streamers, enclosures, and 

newspaper ads, are offered FREE to deal- 
ers to help build Burgess Flashlight Bat- 
tery Sales. Ask your Burgess distributor. 


BURGESS 


BATTERY COMPANY 
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No. 666 Series 
Storm Door Check and Closer 





BUILD YOUR SALES 
OF HOME HARDWARE 


Shelby presents to you the most 
saleable hardware items each 
month--selected from thousands 
of dealer’s experiences. 










Shelby is good, dependable 
hardware--designed to meet 
the economy and service needs 


of every home owner...and 
builder. 


Build sales, profit, and satisfied 
customers with Shelby Hard- 
ware. Order from your jobber. 


Since 1898 
THE y} loy SPRING HINGE CO. 
aL 4 SHELBY, OHIO 
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Yale & Towne Introduces Line 
Of Heavy Duty Tubular Locks 


HE Yale & Towne Mfg. Co., 

Stamford, Conn., is introducing a 
line of heavy duty tubular locks 
which are said to require but 10 
minutes for installation. 

Shown here are the four installa- 
tion steps. Bore two holes at right 
angles and cut out recess for front of 
lock, using the convenient template 
Yale provides. The small cross-bore 
required conserves the strength of 
the door. Door thickness adjustment 
is made by screwing outside rose to 
align center of lock with recess in 
edge of door, the inside spring clamp 
of locknut both holds the lockbody to 
the door and compensates for di- 
mensional changes in the wood. Bolt 
unit is inserted after positioning out- 
side knob unit, units are interlocked 
by turning knob; inside locknut is 
tightened with spanner wrench or 
screwdriver. Snap rose on to spring- 








clamp of locknut, then snap on inner 
knob. 

At the bottom of the illustration 
is shown the “key-in-the-knob” six 
pin tumbler heavy duty tubular lock, 
with deadlocking bolt. 

This new line contains five basic 
locksets, with four having the op- 
tional deadlocking bolt to make a 
total of nine different models. They 
include all important lock functions 
from a connecting door with a plain 
latchbolt to an entrance door where 
double lock cylinders are required 
All models are uniform in appear- 
ance and interchangeable, variations 
being in the inner component parts 
of the knob assemblies. With these 
new locks only two small holes bored 
in the door are necessary for in- 
stallation. Clean-surfaced rose graces 
the outside knob assembly while its 


Showing the four steps used in installing the locks. 
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HOUSEHOLD 
SCOURING PADS 


~% > 









The Big Value Box 
SELLS FAST! 


Attractive window front box in 
bright blue and yellow. Excellent 
for display...Sells quickly... For 
every household need . . . Packed 
2 dozen to case in fine, medium 
or coarse grades. Order from your 
jobber or direct. 


INTERNATIONAL STEEL WOOL CORP. 
SPRINGFIELD, OHIO 







There’s only ONE 
READY PATCH 


ppneastTLsit02N 
wget he 

tr avirTtTllibiitiees 
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MORE AND more dealers are 
finding READY PATCH the logical 
answer to the demand for a ready- 
mixed, easy-to-use patching com- 
position in paste form. 


If you sell patching plasters you 
understand the popularity and 
need for this distinctive product. 


Manufactured by 


M & H LABORATORIES 


2703 ARCHER AVENUE 
CHICAGO 8, ILL. 
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| the American 


inner mate snaps on the spring clamp 
of the locknut that holds the lock 
body to the door, yet compensates 
for dimensional changes in the wood. 

The four sub-assembly units are 
packaged in their proper relative 
positions, ready for step-by-step in- 
stallation and complete assembly in 
the door. The new locks contain self- 
lubricating, 
that further add to quiet, easy opera- 
tion. Finished in polished or dull 


anti-friction latchbolts | 


brass, bronze and chrome, they can | 


be master-keyed or keyed alike with 


other Yale locks. 


What's Good About 
Profits? 


By BOB RUSSELL 


Treasurer, 
J. Russell Co., 
Holyoke, Mass. 


OWHERE in the world can a 

workman get as many goods for 
an hour’s labor as in America. And 
for full measure, the American work- 
man is given the greatest measure 
of personal rights, a few of which 
are: life, liberty, pursuit of happi- 
ness, freedom to speak, to read, to 
think, to assemble, to vote, to work, 
to own and to give. 

We hear a lot today against Com- 
munism and State Socialism but we 
hear very little about Capitalism and 
profits which have made America 
great. Are profits no longer good? 

How come that 73 million indi- 
viduals in the United States can own 
life insurance? It’s because life in- 
surance companies invested money in 
enterprises that operate at a profit. 

How come that 45 million indi- 
viduals in the United States can have 
deposits in banks? It’s 
banks lend this money to people who 
use it to make a profit. 


because 


How come that 76 million Ameri- 
cans can find gainful employment? 
It’s because of business created by 
profits, which have been saved. 

And what business makes a profit 
under the American system? It’s the 
one that gives the consumer the most 
for his dollar. Nothing wrong with 
that, certainly! 

You 20,650 depositors and 53,000 
persons insured in the Holyoke Sav- 
ings Bank can well be proud of your 
part in making jobs for others under 
“capitalistic,” “free 
enterprise,” “profit” or whatever you 
want to call it, system. At the same 


| time, you have made yourselves more 


independent—better citizens. Some- 
thing to be proud of. 


(Courtesy Holyoke 
Transcript-Telegram ) 


VLCHER 


Long Pattern 45° 
Box Wrench Sets 





popular sizes offered 
in 3-piece, 5-piece, 
and 6-piece combina- 
tions—in a stout metal 
band holder. 


Wrenches are of panel 
bar design and made 
of carbon steel. Your 
choice of all nickel 
plated or nickel plated 
with bright ends. 


Slender yet sturdy de- 
sign — easy to handle 
— adapted to a wide 
range of uses. Sales 
makers and profit 
builders. 










THE VLCHER TOOL CO. 


87th STREET 
CLEVELAND 4, OHIO 


3001 EAST 
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( Here's the one that 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 
it WORKS BETTER. 





WILL NOT SHRIN«| 
STICKS AND STAYS pyjy 
———— nc, 














Most dealers report: (4 
“Our sales of Dur- 
ham’s Rock - Hard. 
Water Putty keep 
doubling, year after 
ear.” What's more, 
urham’s Rock- 
Hard Water Putty 
ives you by far the 
st profit-margin on 
any product of this 
nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many ss materials may —_ 
fall out or chip off. Durham’s Rock-Ha' 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel .—T or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical, Just mix with water as 
needed. * Packed twelve 1-lb. cans or four 
4-Ib. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-Ib. drums for 
dustrial usérs, 


The PLASTIC Repair Material 
in POWDER Form 

































DEPENDABILITY 


Dependability sells ladders and 
Famous ladders have those construc- 
tion features which 
assure strength and 
safety. Sell your 
customers on the 
seasoned woods, 
strong steel braces 
and hinges, smooth 
clean finishes of 
Famous ladders. 
Write for catalog 
and prices. 


LADDERS 
STEP @ SINGLE @ FRUIT 
@ STAGE @ EXTENSION @ 


TRESTLE @ COMBINATION 
@ WINDOW-CLEANING e 





Leaders in Quality Woodenware over 47 years. 
SHEN CHURN & LADDER INC, 
GOSHEN, INDIANA 











302 


? 


~ 
GI eh 5 A a Ate ON A 





Employees are finding that "it pays’ to 


hire physically 


handicapped 


workers. 


Ability, Not Disability, Counts 


ERY few jobs require the use of 
all of an individual’s physical 

faculties. The United States Em- 
ployment Service recognizes the 
validity of these facts. They analyze 
the physical requirements of jobs. 
They determine exactly what type of 
physical activity is required of a 
worker performing a specific job. 

When a worker registers for work 
with one of the local offices of this 
agency, the interviewer determines 
just what type of work the individual 
can do—not only in terms of train- 
ing and experience factors; but in 
terms of physical abilities as well. 

Too often the public in thinking of 
the physically handicapped worker, 
concentrates on the physical dis- 
ability and is inclined to consider 
immediately the things which the 
worker cannot do or might not be 
able to do. Too often standard phys- 
ical examinations are required 
without regard to the variety of phys- 
ical activity which the workers will 
be required to perform in different 
jobs. 

Here are but a few of those who 
have made outstanding records: 

Anna B is an inspector of film. 
She is blind. 

Mary L is a receptionist. 
an infantile paralysis victim. 

Maurice D is a machine operator. 
He is a spastic paralysis case. 

Richard W is a salesman and often 


She is 


acts as a plant foreman. He is a 
double leg amputee. 

Pat McC is a production manager. 
He has a crippled leg. 

Jeff C is a burring machine oper- 
ator. He is blind. 


Have Fewer Accidents 


Today, employers are finding that 
“it pays” to hire physically handi- 
capped workers. Some employers 
thought that the accident rate for 
this group would be higher and that, 
therefore, they represented a “risk.” 
The records tell another story. One- 
third fewer accidents on the job 
were experienced by handicapped 
workers than by those with no phys- 
ical handicaps exposed to identical 
work hazards. The accident fre- 
quency rate for impaired workers 
was 8.3 per 1,000,000 man _ hours 
compared to 11.8 injuries for the un- 
impaired. Production records have 
proved slightly better than those o! 
the non-physically impaired perform- 
ing similar records and more than 
half stayed on the job longer. 

It should be remembered 
these individuals require the same 
food, clothing, shelter as the unim- 
paired. If they cannot themselves 
earn these things then they must be 
provided by the community. 

Once a year the President by proc- 
lamation sets aside the first week in 


that 
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TIMES a 
ok the Opportunity 
FOR CUSTOMER to Sell Your 


SATISFACTION Hack Saw 
HANDLE THE DIECO-LINE << Customers 


DIECO products are made 
through a special compression 
casting process using a special 
metal alloy, which insures 
greater strength, extra utility, 
smarter finish at sensibly low 
prices. See for yourself at the 
Hardware Show Booth 574. 


Ask your jobber or write today 
for literature and price infor- 
mation. 


For Greater Hardware Profits 
Everything Points To 










cj 
, ¥ 


NUMERALS 
NO-SLAM DOOR CHECKS 














Greater 
Profits 
For You 





' Parker’s Hack Saw Line, with 
* exclusive quality features, will appeal to 
all your customers’ tastes and pocket- 
books: 1. Rugged long life construction. 
2. Patented forged one piece ends and 
forged one piece studs—no pins to lose, 
3. Adjustable for standard blade lengths. 
4. Blades may be faced in four directions. 
5. Comfortable, easy-to-grip handles. 




















CORNISH WIRE CO., inc. ff 
15 Park Row, New York 7, N.Y, | oSeiPenia ipl Raabe 
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The Best Are 
BETTER BRAND 


mouse and rat 
TRAPS 





¢ METAL OR WOOD TRIGGER 
e FOUR-WAY ACTION 
e OIL TEMPERED SPRINGS 


McGILL METAL PRODUCTS CO. 


Marengo, Illinois 
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FOR PUBLIC WORKS, UTILITIES, FARMS 
ORDER FROM Your soBBeR EMBURY MFG. CO., WARSAW, N.Y. 





October as “National Employ the 
Physically Handicapped” week, to 
make the nation conscious of the em- 
ployment qualifications of those with 
physical impairments, to enlist the 
co-operation and consideration of em- 
ployers in hiring these workers and 
to inform the physically handicapped 
of the placement, training and coun- 
facilities available to them 
throughout the country. 


seling 


In every community the Employ- 
ment Service spearheads the action 
during the week. It organizes com- 
mittees made up of interested gov- 
ernment and social agencies, train; 
ing institutions, civic groups, 
Widespread publicity programs are 
undertaken and concentrated cam- 
paigns are launched to place more 
of the physically handicapped work- 
ers in suitable jobs. And every year 
the effect of this emphasis is felt. 
During “National Employ the Phys- 
ically Handicapped” week and, in 
fact, during the entire month, more 
of these workers obtain jobs. 


etc. 


How- 
ever, this program is not one which 
should be given attention for a day. 
week or month. It is a long-range 
and continuing program. 


Decline of the Tinker* 


T was the sight of a little boy 
trying to fix a broken express 
that 
started him pondering on the de- 
cline of the Tinker 
erant mender of pots and pans, 
who has gone the way of the 
blacksmith, but the Mr. Fixit, the 
jack of all trades. Not so long 
ago, he 


wagon, said our visitor, 


not the itin- 


said, in almost every 
neighborhood there lived a man 
who had earned the reputation 


of being able'to fix or to build 


anything. During the day he 
worked at some prosaic job, but 
in the late afternoons and on 


Saturdays he puttered about his 
yard, cleaned the spark plugs on 
his car or hammered away in his 
cellar at some minor project, such 
as shelving for the pantry or a 
new handle for his lawn mower, 
which was the smoothest running. 
closest cropping mower in the 
vicinity. He was a Tinker. 

The Tinker’s cellar was a won- 
derful thing to behold, our visitor 
said. Every proper Tinker owned 
a huge work! 
affixed at lea 


ich to which was 
one vise, or pos- 


*Reprinted from the New York Times 
by special permission. 
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Maker for You 


For use on all leather except 


suede. 
CLEANS POLISHES 
SOFTENS PRESERVES 


Packed in 6-0z., 12-0z. & 5-Ib. Cans 


ASCO CHEMICAL CO, 


641 Lexington Ave., Brooklyn =}, N. Y. 














TERRACE 
HOUSEHOLD 
STEP LADDERS 
BEST QUALITY 


Made of selected kiln- 
dried stock only. 


Now Available 
TERRACE WOOD PRODUCTS CO. 


113 Elizabeth Avenue 
Elizabeth 1, N. J 











TROY 
BEST 


FILE HANDLE. Assures better workmanship nf 
safety to user. Kt can't split. 





= £2 


FILE CARD—cleans files, taps and dies quickly sé 
thoroughly. 
HOG SCRAPERS —1 ingle or double end 


TROY FILE WORKS 
Troy, Est. 1831 N. Y. 


| 
“poailall 
WOOD JOINERS 


Order from your Jobber or write for details 


: SUPERIOR FASTENER CORP.., 
2949 ELSTON AVE., CHICAGO 18, ILL. 








BUY 
BONDS 
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am 


NOW- 


YOU CAN SEE A SAW 


THE 
SENSATIONAL 
NEW 


FORSBERG 
ZIP-SAW 





SEE IT IN ACTION 


BOOTH NO. 23 


NATIONAL 
HARDWARE 
SHOW 
OCT. 12 to 16 
GRAND CENTRAL PALACE 
NEW YORK 











We won’t tell you what it can’ 
do—because you MUST SEE 
the ZIP-SAW to believe it... 
it’s really amazing. Don’t miss 
this precision cutting Hand 
Tool . . . a revolutionary new 
need for all who work with 
wood! The Forsberg Manu- 
facturing Company cordially 
invites you to the premiere 
showing of this ingenious new 
product that’s entirely safe and 
unprecedented in versatile per- 
formance. If you are unable 
to attend the Hardware Show, 
ask for the facts about ZIP- 
SAW NOW! 


Manufacturers of VIKING Wood 
Turning Tool Sets. WHALE & 
VIKING Serew Drivers, Hack Saw 
Frames & Blades, Coping Saw 
Frames & Blades. Band Saws, 
Hand Drills. Breast Drills. 


orsber 


* MFG. CO., BRIDGEPORT, CONN., U.S.A. 
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sibly two—a large one for major 
operations and a smaller for more 
delicate tinkering—and on which 
was a tool chest 
every carpenter's tool plus a num- 
ber of instruments usually asso- 
ciated only with electricians and 


bulging with 


plumbers, including wrenches to 
fit any pipe, nut or bolt in general 
use. Every Tinker also possessed 
a collection of boxes filled with 
nails, screws, nuts. bolts, hinges. 
washers, lengths of wire, strips 
of metal fuses, doorknobs and 
unidentifiable bits and pieces of 
motors and household machinery, 
all of which a Tinker was certain 
would come in handy some day. 
A surprisingly large amount of it 


did. 
A Pleasant Sound 


There is no more 
sound, the visitor declared, than 
that of a Tinker pawing patiently 
through box after box of accumu- 
lated debris in search of just the 
right nail or washer for the job 
at hand. The resulting measured 
tinkling is unmistakably a badge 
of the Tinker, he said, adding 
parenthetically that the word 
tinker comes from tink, a variant 
of ting, a metallic sound. Boys 
with broken 
with maladjusted lawn mowers or 


pleasant 


wagons, neighbors 
hedge clippers could seek out the 
Tinker, knowing that he would 
repair and adjust to his high 
standards of performance. If he 
lacked a necessary part he could 
make a new one, a frontier ability 
fast disappearing. 

Only the 
payment for 
money, and then only once; there- 
after they found the Tinker too 


unmannered offered 


these services in 


busy, or just going away, or 
expecting company, and perhaps 
they were puzzled thereafter to 
see him stretched out comfortably 
in his hammock in plain view of 
the neighborhood. a newspaper 


over his face, obviously neither 
busy, nor away, nor entertaining 


The that 


thanks were enough, and perhaps 


cuests. others knew 
a pie or a plate of cookies now 
and then. 

The Tinker, our visitor 
full of odd bits of 


knowledge. He knew, for exam- 


ob- 


served, was 


MONEY- 
MAKER! 





THREADING MACHINE 


Here's what this complete low cost, 
modern machine can do to help YOU 
make money: 


1, Thread, ream and cut-off pipe up to six 
times faster than the work can be done with 
hand tools and human muscles. 


2. Thread both ends of nipples as short as 
3%" in the 2” size without using a nipple 
chuck. (Other sizes in proportion) 


3. Hold and thread pipe or studs as short 
as 2%". 


4. Produce more uniformly accurate threads 


5. Save countless hours of time and hard 
work. 


The New “SPINFAST” Front Chuck 


A quick spin of the easy-to-grip wheel chucks 
or unchucks the pipe. No chuck wrench is needed 


Range of the “Pipe Master” 


Standard range 4" 


Ye'' pipe. Connected to universal drive shaft the 
machine has ample power to drive geared re- 
ceding die-stocks up to 6” capacity. 


to 2” pipe. Extra range 


SEND FOR CATALOG 24-A 


THIS ILLUSTRATED CATALOG GIVES COMPLETE IN. 
FORMATION ABOUT THE OSTER “PIPE MASTER” 


MAIL THIS 


THE OSTER MANUFACTURING CO. 


2028 EAST 61st STREET 
CLEVELAND 3, OHIO, U.S.A. 
Send FREE Catalog "LIST NO. 24-A" which 





| describes the No. 502 "PIPE MASTER" | 
| Portable Threading Machine. ] 
| | 
| My name | 
| | 
| Company seitiavaaliiie | 
| | 
| Street | 
| ! 
| City State | 
Lidscdineme einen aiamamanta se 
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Rockwood 


Manufacturing Co. 


Rockwood, Penna. 
Available For Immediate Delivery 
-and at nensille priced 

CAST IRON 
BUILDERS HARDWARE 


BRASS PLATED—NICKEL PLATED 


Items shown also available in solid 
brass—in all standard finishes. 





Attractive 
Counter 
Display 

Available 


Size: 6’x8” 
No Charge 





Wie Toclay :-For new fully-illustrated 


catalog No. 4 containing many other 
builders’ hardware and specialty items. 











lightens 
loose 
furniture 


W/THOUT 


taking 
it apart 














Pat. Pend 


CHAIR-LOG 


eff wooo JOINTS TIGHT 





LOOSE CHAIRS .. FURNITURE .. KITCHEN, TOOL, BRUSH HANDLES. 


Packed one dozen 
two-ounce bottles, 
each with applicator, 
in a striking green 
and white counter 
display box. Retails, 
Twenty-five cents. 


Send for a FREE 
sample bottle 


THE CHAIR-LOC COMPANY,Freeport, N.Y. 
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ple, how to make spills, with 
which he liked to light his pipe 
from his open fire in the fall and 
winter. The making of spills is a 
vanishing art. There was a day, 
when houses were lit by gaslight, 


meals prepared on wood or coal- 


fired kitchen ranges and every 
room had its fireplace, that no 


room in a house was without a 
pitcher full of spills. The Tinker 
was of a mind with Sir James 
Barrie, who, in “My Lady Nic- 
otine,” noted that “the most con- 
venient medium for lighting one’s 
pipe is paper, after all,” and who 
warned: “If your spill is care- 
lessly constructed, the flame runs 
into your fingers before you know 
vl 
Tinker’s well-turned spills never 
were known to burn his fingers; 
they were made with the same 
care which he applied to every- 
thing else. 


what you are doing. 


Whistles For Whistlers 


The Tinker also knew, in the 
matter of making a whistle, just 
how much tapping of the bark 
was necessary to separate it from 
the woody portion, and just how 
to cut the whistle plug to obtain 
the most He extra- 
ordinarily patient about picking, 
with a knife, the meat from 
giant acorns (which also can be 
made into ear-piercing whistles) 


noise. was 


brought to him by small fry 
of pre-knife-carrying age. The 
Tinker’s pocketknife was always 


sharp; if coaxed into a game of 
mumblety-peg (at which he ex- 
celled) by a young neighbor, aft- 
erward he was careful to restore 
the blade’s edge with a whetstone. 

If courses on how to be a 
Tinker could be taught, 
concluded, he 


adding the subject to college cur- 


the visitor 
was in favor of 
ricula to be cataloged possibly 


101-2, Mondays, 


as “Tinkering 


Wednesdays, Fridays,” as there 
are few avocations more useful 
than tinkering. However, he said 
he feared that Tinkers were 
born and not made, and that at 
their current apparently negli- 
gible birth rate there soon 


wouldn’t be any Tinkers at all. 
This, would be unfor- 


tunate, 


we agreed, 


indeed. 











— 








Wax Applicators 
Natural Sponges 
Cellulose Sponges 


come to 


BOOTH No. 1442 
National Hardware 
Grand Central Palace, 

Oct. 12-16 


FRED V. FOWLER CO. 


137 Federal St. Boston 10, Mass. 


at the 
Show, 











COOKIE PRESS and 
CAKE DECORATOR 


Na your jobber or 
write direct for catalog 





ALL METAL 


ZACHMAN & CO.- 5004 WILSON AVE. CHICAGO 30 


SHINE’ 


Process 








{ 


UNS, 


cHAM 


MADE IN U.S.A. 


ASK YOUR JGBBER 


FOR OUR DOUBLE DUTY CHAMOIS 
DOUBLE VALUE TO THE CONSUMER 


HOYT & WORTHEN TANNING CORP 
HAVERHILL. MASS 








NOW 
Stock and Display 
NEW Gem Jr. 


Fingernail Clipper 
New tapered jaws 
Streamlines. ‘Gem’ 
quality thruout. 

Retail price now 29 


THE H. C. COOK CO. 
ANSONIA, CONN. 








GOODYEAR LOADBINDER 


OPEN 


SWIVEL 


GOODYEAR & MILLER CO. 
BLOOMDALE, OHIO, USA. 
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Americanism or 


Communism 
(Continued from page 238) 
“What information did Con- 
gress have that there was clear 


and present danger?” 

“It had before it evidence of in- 
stances in which strikes have been 
called, for political reasons only, 
through the influence of Commun- 
ists in unions. That this was true 
is a matter of general knowledge” 
... “It knew that one of the pur- 
poses of the Communist Party is 
to destroy democratic institutions 
that infiltration 
unions is one of the first steps in 


and into labor 
the process.” 

Justice Miller quoted President 
William Green of the 
Federation of Labor as telling a 
Senate Committee that. “A Com- 


American 


munist is sworn to overthrow our 
Government,” and that, “the first 
step in the Communist design is 
the capture of labor.” 

At the Feb., 1948, meeting of the 
House of Delegates of the Ameri- 
can Bar Association a strong reso- 


lution condemning Communism 
was adopted. Amongst other 


things this resolution recites that 
“Communism as it actually oper- 
ates is an international conspiracy 
teaching loyalty to Russia and 
treachery to this nation; its pur- 
pose is to disrupt, disable and fin- 
ally disregard the American way 
of life; it operates as an agent of 
a foreign power actively seeking to 
weaken and then destroy demo- 
cratic government everywhere; it 
infiltrates its members into labor 
unions and key industries so that 
in times of peace they can foment 
strife and industrial dislocation 
and in time of war they can sabo- 
tage, disrupt and spread confu- 
sion, all in the interest and at the 
direction of a foreign power; .. .” 
It further recites that “in those 
countries where Communism has 
gained control, civil rights, as we 
know them. have ceased to exist. 
defended such 
rights have been imprisoned or 


and those who 
liquidated; and communistic §ac- 
tivity in the United States threat- 
ens the civil rights of all citizens: 
...” The resolution then advocates 
the fullest publicity on the aims 
Communism: 


and activities of 





ee 


* with this NEW, IMPROVED 


HOME LAUNDRY AID! 


The exclusive Magic Circles do the hard work. . . break 
up the rubbing cycle . . . dislodge dirt and grime quickly 
and easily. Available in brass, polished aluminum or 
is light in weight and 
easy to handle. Hardwood frame and entire rubbing sur- 
face is reinforced with lifetime aluminum. Will give years 


zinc that does not mar clothing... 


@ NEW MAGIC CIRCLES 
@® SEALED SOAP TRAY 
@ METAL REINFORCED BACK 


frame are sanded to a satin-smooth finish . . . 
not catch or tear clothing. 


Build your sales and profits with this new and im- 
proved home laundry aid. Exclusive Magic Circles 
save clothes, wash faster and cleaner and are easier 
on the hands. All metal soap tray is sealed in frame 
... prevents water splashing back on user. Legs and 
will 


vl Ge 


oT Pen ee 





of service. Sells at standard price. Also available in 


pail size. 
Ask your jobber or order direct. 


See how durable aluminum 
is used to brace back and 
frame of board. 


IVERSON MFG. COMPANY 


2302 E. 31 ST. 


CUMMINS 


THE PROFIT LINE 
IN POWER DRILLS 


BECAUSE 


PRICE AND PROFIT are unequaled. 
j No other line offers you the dollar 
value plus greater discounts. 


Model 200 is a husky 2” standard 
duty drill built for every drilling job. 


light duty drills with die cast hous- 
ing, ample power and fine balance. 


This line is built by a substantial 
company with over 60 years of pre- 
cision manufacturing experience. 


A veteran in the portable tool indus- 
try — with over twenty successful 
years exclusively in the portable 
electric tool field — designed the line. 


3 All Cummins 4” drills are full size 


Additional tools will be added to 

6 the line and announced as fast as 
they have proved in tests to be su- 
perior values and worthy of the 
Cummins name. 


If you are not now cashing in on this 
profit line, write us for more information 


8 


SinCE 





MINNEAPOLIS, MINNESOTA 


Converts any Cummins 4” 
drill into handy drill press. 
Drills to center of 7 Y2” circle. 
Max. base to chuck 7%”. 

List price $11.45 


Exhibiting Booth 212, National Hardware Show, New York—October 12 to 16. 











1887 Division of C 





HARDWARE AGE, SEPTEMBER 9, 1948 


CUMMINS PORTABLE TOOLS 













4764 Ravenswood Avenue Chicago 40, Ili 
MORE THAN 60 YEARS OF PRECISION MANUFACTURING 
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SE this % page ad 
in full color 


in November Good Housekeeping 











"Ft a SHOCK ABSORBER 
on your sink” 
ee 














KIND TO HANDS! 
Rubbermaid Steel Wool 
Holder. Savesnailpolis 


——t 





out crev and corners. whe 





WHEREVER HOUSEWARES ARE SOLD 


— , CED 
he poakly home -eng necred brand that assures long tefe (etter 


Aeacance Te sony, gras, heal and wear 
THE WOOSTER RUBBER CO. Dept. GH, Weerter, Ohio Send for Catalog showing complete line 


104000000 


Reader Impacts during 1948 for. . . 








through the pages of 
LADIES’ HOME JOURNAL 
GOOD HOUSEKEEPING 


BETTER HOMES AND GARDENS 

COUNTRY GENTLEMAN 

e 

Get the Plus Profits possible by featur- 

ing Rubbermaid, the Complete Quality 

Line that assures long life resistance to 

soap, cleansers, grease, scalding water 

and temperatures up to 250° F. 

Tie in with this National Campaign. 

Write for integrated Sales Helps. 


THE WOOSTER RUBBER COMPANY 
DEPT. HAS, WOOSTER, OHIO 
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offenses 


urges prosecution for 
committed and for all subversive 
and seditious actions: and that 
Communists and those practicing 
its teachings be barred from all 


| governmental service, state and 


federal. 

I also strongly recommend that 
a program designed to acquaint 
the people of our country with the 
advantages of Americanism over 
Communism, or of any other type 
of “ism.” should be formulated 
and carried into effect by the !aw- 


| yers of this state and nation. Such 


a program should reach all classes. 
and, in particular, our younger 
elements, so that should we be un- 
fortunate enough to encounter an- 
other depression, Communism 
could not take hold in this coun- 
try for the reason that our people 
would choose to live under a de- 
mocracy even in times of stress 
than in a communistic state at any 
time. Following the resolution 
adopted by the House of Delegates 
of the American Bar Association. 
we should insist: 


(1) That all subversive and se- 


ditious acts as defined by law be 
relentlessly prosecuted. 

(2) That Communists and Com- 
munist organizations be compelled 
to register, giving complete in- 
formation as to their activity, pur- 
poses, financing, source of funds, 
officers, affiliations, membership 
and like matters. 

(3) That such information be 
available to the public and to the 
press for publicizing. 

(4) That offenders be prosecut- 
ed if they fail to register or regis- 
ter falsely. 

(5) That Communists and those 
practicing its teachings be barred 
from all government service, state 
and federal. 

I also feel that the time has come 
when we should insist that Com- 
munists, and those who preach its 
iniquitous doctrines, should be re- 
moved from our institutions of 
learning. 

State and Federal legislation to 


further and carry into effect these 


thoughts should have our vigorous 
approval. 

We have a great country. Let's 
not lose it. 

















PAYROLL DOLLAR 








POSTWAR DIVIDENDS 
7.5¢ 7.6¢ 














Almost half a billion dollars more was paid out in wages and salaries 
last year by steel companies but these concerns netted only $159,000,000 
more in profits than in 1946 and they paid out $36,000,000 more in dividends. 
according to Steel Facts, the publication of the American Iron and Stee! 
Institute. This chart contrasts postwar with prewar dividends and with tke 
payroll dollar. These comparisons are based upon reports from 52 stee! 
companies accounting for approximately 92 per ceat of the industry's 


production of steel ingots. 
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ROY W. CRAMPTON, 
vice-president of Rudolph & 
West Co., hardware firm of 
Washington, D. C., completes 
half a century with that com- 
pany this year. His first em- 
ployment was as a messenger. 
He was a clerk until 1917 
when he became assistant to 
the president. He was made 
vice-president in 1927. His 
brother. W. R. Crampton, is 
secretary of the same company. 
Mr. Crampton is a Rotarian, a 
Mason, a member of the Wash- 
ington Board of Trade and a 
member of the Columbia 
Country Club where he _ in- 


ROY W. CRAMPTON 


dulges in his favorite form of 
recreation. Mr. Crampton observed his 62nd birthday on 
Aug. 21. 





SIMONI HANSEN was 
born in Denmark, but as he 
grew into young manhood he 
heard of America and came to 
this country to seek his for- 
tune. Eventually he went to 
work in a hardware store in 
Le Mars, Iowa, in 1894. In 
1905 he opened his own hard- 
ware store, which prospered a 
great deal. Then in 1915 he 
brought in Paul Kaun as a 
partner, and Mr. Kaun con- 
tinued in the business until his 
death in 1935. 

Since that time Mr. Hansen 
has been sole owner of Hansen 
Hardware Co. At age 77, Mr. 
Hansen is still a man of con- 





tee at 
~ 


SIMONI HANSEN 


siderable vigor. He loves tennis and says that thus fat 
in 1948 he and his doctor have played 1320 vames of 
tennis by actual count. 

Mr. Hansen has two sons. Arthur and Donald. The for 
mer is associated with his father in the hardware store 


A. J. EGGLESTON, or 
“Allie” as he is better known 
to a host of hardware friends. 
has now embarked on his sec- 
ond half century in this indus- 
try. He started work on April 
15, 1898, with the old Wilcox 
Mfg. Co., which later consoli- 
dated with the Richards Mfg. 
Co., now Richards-Wilcox Mfg. 
Co., Aurora, Ill., of which he 
is now vice president and gen- 
eral manager. He first held 
positions in the shipping and 
the engineering service depart- 
ments and then travelled Indi- 
ana and Michigan. He opened 





a branch office in Minneapolis A. J. EGGLESTON 


and was there for three years. 

Later he took charge of the Chicago office which he 
managed until the death of Wm. H. Fitch, when he re- 
turned to Aurora, IIL, to assume his present position. 
Mr. Eggleston served two years as president of the Hard 
ware Manufacturers Statistical Association and six years 
as a director of the Illinois Athletic Club of Chicago. 
He was also secretary and treasurer of the Hardware 
Golf Association for five years. At present he is a direc- 
tor of the Central States Hardware Club. He is a mem 
ber of the Barrington Hills Country Club and the Union 
League Club of Aurora. 
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FOR DRY OR 
GREEN 
LUMBER 


Bright, Weath- 
/. erproof marks. 
»: Favorites in 
"camps, yards 
and mills. 





A marker for 
every purpose, 
every surface. 








Send for com- 
plete catalog 

OLD FAITHFUL 
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HOLD EVERYTHING 


with Finger Grip 
ADJUSTABLE CLIPS 





Fastens Anywhere 
Adjusts in a jiffy 


The patented adjusting features make 

them useful for many more purposes— 

so they sell faster! Made of tempered 

spring steel. 

e TOOLS e CUTLERY e UTENSILS 

e STAMPS e BRUSHES e BROOMS 
@ IMPLEMENTS, Etc. 


* 
» 
DISPLAY BOXES . . . SALES HELPS 
« 


See Your Jobber or write 


Arthur I. Platt & Co. 


~ FAIRFIELD, CONN. 
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Coming Conventions 
And Events 
Corrected Each Issue According 
To Latest Data 


American Hardware Manufac- 
turers’ Assn., 95th semi-annual con- 


vention to be held jointly with the 54th 
annual convention of the National 
Wholesale Hardware Assn., Oct. 18-21, 
1948, at the Marlborough-Blenheim 
Hotel, Atlantic City, N. J. Charles F. 
Rockwell is secretary of the manufac- 
turers’ association with headquarters at 
342 Madison Ave., New York City 17. 
Thomas A. Fernley, Jr., is executive 
secretary of the wholesalers’ group with 
headquarters at 505 Arch St., Phila- 
delphia, Pa. 

American Hardware Supply Co. 
annual meeting and exhibit, Jan. 24-26, 
1949, at company headquarters, 41-43 
Terminal Way, South Side, Pittsburgh 
19, Pa. Annual banquet will be held 
Wednesday night, Jan. 26 at the Wil- 
liam Penn Hotel. 

Housewares and Appliance Show, 
Jan. 13-20, 1949, at the Navy Pier, 
Chicago, Ill. Sponsored by the National 
Houseware Manufacturers’ Assn, 1402 
Merchandise Mart, 222 No. Bank Drive, 
Chicago 54. A. W. Buddenberg is exec- 
utive secretary. 

Mill Supply Regional Meetings, 
sponsored by the American Supply and 
Machinery Manufatturers’ Assn., Inc., 
1108 Clark Bldg., Pittsburgh, Pa., as 
follows: October, 1948, Westchester- 
Biltmore Country Club, Rye, New 
York: Week of Nov. 15, 1948, Chicago, 
Ill.; January 13, 1949, Edgewater Gulf 
Hotel, Biloxi, Miss. 

National Contract Hardware 
Assn., annual convention with Ameri- 
can Society of Architectural Hardware 
Consultants and National Builders’ 
Hardware Exposition, Oct. 5-7, 1948, 
at the Palmer House, Chicago, Il. 
John R. Schoemer, 420 Madison Ave.. 
New York City 17, is managing director. 

National Hardware Show, Oct. 
12-16, 1948, at Grand Central Palace. 
New York City, Frank M. Yeager, 
managing director, National Hardware 
Show, Inc., 331 Madison Ave., N. Y. 

National Wholesale Hardware 
Assn., 54th annual convention to be 
held jointly with the 95th semi-annual 











Sup ue “ 
“RUNLDERS SPECIALTIES 


LEAD EXPANSION 
ANCHORS 


Will anchor in concrete—stone—marble—tile 
—slate and other solid materials—easily jn- 
stalled—rigid holding power—order now for 
immediate delivery. 


SOLIDLY 

ANCHORS 

e SMALL 
MACHINERY 

e ELECTRICAL 
FIXTURES 

e PLUMBING 
EQUIPMENT 

e SHELVING 


Send for the complete catalog on 
Paine fastening and hanging devices 


THE PAINE COMPANY 


2963 CARROLL AVE., CHICAGO 12, ILL. 





and HANGING 7 D E V/ CE 5 





GALVANIZED 


STOVE PIPE WIRE 


PACKED IN DISPLAY CARTON 


The wire of 1000 uses! 18-19-20 gauge in 
handy 50-ft. rolls. Zinc-coated to prevent rust 
Colorful display carton builds extra sales for 
you. Write for information. 

Same gauge wire also available with black 
annealed finish; coated with rust inhibit 
Plain carton. 


SPRING STEEL MUSIC WIRE 





Non-snarling—easy to work; lays flat 
High tensile strength carbon steel dra 


exact diameters—.010 to .120 


PEKIN SPECIALTY CO. 
PEKIN, ILLINOIS 
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DELIVERY Now 


ON THIS STURDY, PRECISION-BUILT 


SAW eee from a plant 


with 29 years experience! 









Me Dealers, the Wright 10- inch bench saw is a quality saw; backed 
3 by a firm with 29 years’ experience in tool designing and pro- 
t duction You are offered a really good margin of profit, too! 

A FEW OF ITS FEATURES ARE 
* Tilting arbor 45° 

* 10-inch blade, 3'4-inch cut 
The Wright Model No. 10 saw is the com- * Large table—30x24 inches 


bination of all important features demanded * %-inch spindle two ball 


by carpenters, cabinet-makers, and hobby- b ° 4 tach t 
ists; in fact all who need a rugged, precise earings 4 inches on center 


tool for heavy production or occasional use * Improved miter gauge 


Material supply sources of our 29-year- and ~~ fence 
old organization are firm. We can make * Continuous-contact type 
prompt delivery of this improved saw., trunnions, front and rear 
When you see the Wright saw, you'll be * Double “V” belt drive 
convinced, and when your customers 

report back, you'll be tickled pink! * Customer eye-appeal 


WIRE OR WRITE TODAY for * Tough aluminum alloy castings 


full details and literature on this i inate aii nial 
better tool to make better profits, ae ae y Sl p 


stating whether you wish saws WRIGHT ENGINEERING & SUPPLY CC 


shipped with or without motors. 1302 south Bannock Established 1918 Denver 10, Colorado 


oe ELECTRICALLY TEMPERED 


GOLDBLATT 
TOOLS for 


All Masonary 
Craftsmen! 











DIAMOND POINT TESTED is 


A Complete pie ge ™ oy 

Line of First \Gleaame \ : TOOLS THAT SELL asec’ ihe sold! 
Quality Tools for : 

All Masonry Trades \Ggee ee ' Thousands of dealers know that the DASCO mer- 
IMMEDIATE aN es chandise display, illustrated above, is a valuable 
DELIVE ; : selling aid... first, because it prominently displays 

f RY , ‘ ZN the tools. . second, because the high quality and 
Illustrated Catalog a. fine finish of the tools themselves quickly convince 
Mailed on Request 5 = the consumer. 


Attractive Dealer Discounts \& “ema 
1s Choice a, 0 4 3 ¢C © 
f Plast d “, y me 
Cimaes Fiatihous Forged atte cold 


Nationally Advertised Since 1885 


GOLDBLATT TOOL CO. 
1622 WALNUT STREET . KANSAS CITY 8, MO. | DAMASCUS STEEL PRODUCTS CORP., ROCKFORD, ILL. 
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ONE-BORE 








phulomatic 
PUSH or PULL 
ACTION 


handle if the door swings 
away from you; pull it if the door 
swings toward you. That's the simple 
principle of the Ideal Latch for screen 
and storm doors as well as many for 
other applications. New °48 model in- 
cludes latching action in the strike... 
silent operating ... easier latching... 
stronger handle. Trouble-free abso- 
iutecy guaranteed against breakage re- 
gardiess of cause. Requires no mortis- 
ing—just bore one hole and insert 6 
screws. Available with or without lock- 
btrvy 






LATCH 


Push the 


brass bronze, and aluminum Also 


latch with stamped steel handle manu- 
facitured as previously. Ask your job- 
ber. or wri e ior jiterature 


wv, 


Display Models 
For Dealers 
RASS WORKS, INC. 250 EAST FIFTH sora | 


F, ST. PAUL 1, MINNESOTA 
eT MERA ON ESSE EI 


“WRIST ACTION’ CORD SET 


Wireless swivel plug 
turns, bends, swings, 
spins — eliminates all 
cord wear, 95% , 
of all cord 
troubles. Exclu- 
sive, patented de- 
A_ proven 
Attractive 
display card free. 


SELF-SELLING CORD DISPLAY 
Holds, displays, SELLS 60 Davis 
cord sets. A complete line — 
11 different types, each tagged 

with informative 


= 7p sales label. Finely 
hf iad finished wood — 
be — sw’ se 

4 od rs) Write for profit 
a O making deal. 


RANGE CONNECTORS 
Underwriter's ap- 
proved. 220 volt— 
50 amp. cables & re- 
cepticales for electric 
ranges. Eliminates 
costly electrical work. 


S YOUR JOBBER OR WRITE 
CE DIRECT FOR DETAILS & PRICES 


DAVIS Mfg. Company 
PLANO 1, ILLINOIS 








convention of the American Hardwar« 
Manufacturers’ Assn., Oct. 18-21, 194% 
at the Marlborough-Blenheim Hote 

Atlantic City, N. J. Thomas A. Fernley, 
Jr., is executive secretary of the whole- 
salers’ association with headquarters al 
505 Arch St., Philadelphia, Pa. Char! 

F. Rockwell is secretary of the manu 
facturers’ group with headquarters at 
342 Madison Ave., New York City 17. 

New York State Retail Hardware 
Association, annual convention and e» 
hibit, Feb. 15-17, 1949, at Buffalo, N. ‘ 
N. H. Kiley, 508 Hills Building, Syra 
cuse, N. Y., secretary. 

Texas Hardware and Implemen 
\ssn., annual convention and exhib 
Feb. 7-9, 1949, at Dallas, Texas. Fax 
ties of the Baker and Adolphus H 
Ray M. Souder, 814-15 


Bldg.. 


will be used. 
Bank 


manager. 


Texas Dallas, sect try 


Fishing Supplies Case | 
Attracts the Anglers | 


F sesame supplies case, which 
keeps many items under 
vlass and which also has a pro- 
vision for the showing of fishing | 
rods, is used by Robinson Hard- | 
ware, Inc.. Atlantic. Iowa. 
The case, especially constructe: 
display, and 


for aisle narrow 


enough so that it does not in 


terfere with aisle traflic. neverthe- 


less gets close enough to most 


traflic to attract attention. 


Located on the aisle, this case 
and contents catch the eyes 
of anglers visiting the store. 


CHROME PLATED 


WOOD SCREWS IN THE 
RE-FILL BOX 


% 8 sizes round head 
% 8 sizes oval head 
% Individually marked 


compartments 


Write for complete information on 
Sharon's 56 assortments. 


Newest of 
56 Sharon 
Assortments 


SHARON BOLT & SCREW CO. 





202 PURCHASE ST, BOSTON, MASS. 








Changes 


New products and new 


trade names are constantly 
added to the 
ings for the next Directory 
Number of HARDWARE 


AGE. 


being list- 


Therefore, if you do not 
find in the current issue of 
the Directory Number the 
product you are interested 
in, write to the “Who 
Makes It” Editor. He’ll be 


glad to serve you. 


WwW 


HARDWARE AGE 


100 E. 42nd St., New York 17, N. Y. 
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G2 LYMAN 


hae in Shooters Equipment 
TRU-LINE JR. 









for all 


Popular “yj 


Cartridges 


The IDEAL TRU-LINE JR. is a sturdy and com- 
pact press for producing reliable ammunition quickly 
and easily—a typical example of well designed, well 
made, reasonably priced Lyman line of equipment 


CARRY STRAPS AND RIFLE SLINGS fe shooters MAN METALLIC SIGHTS 





Made of Russet top-grained Cowhide in ° IDEAL RELOADING TOOLS 
¥,, Ye, 1, and 1% inch sizes. Adjustable - , & LYMAN TELESCOPIC SIGHTS 
to any Gun or Rifle. ‘“- Jobb agin as: i eaten . 
—— ‘ E ae , ) Price or Jobber an ealer acceptance an 
SEND FOR COMPLETE CATALOG backed by national advertising. 

BRADLEY E. GRIMES CO. nr LYMAN GUN SIGHT CORP. 

Mfrs: of Hunting, Camping, Fishing & Sports Accessories 1878 ° ° 
W. COLLINGSWOOD HEIGHTS, N. J. Middlefield, Conn. 











HOPPE S| s| 





LUBRICATING 


WILL BRING YOU i @' maa scot 

VOLUME SALES “ee 
NEXT SEASON 

Strong, sturdy construction, yet 


light-weight and full of snap! 
Carefully graduated diameter solid 


A, vies aa gnceae se | With THE HOPPE LINE 


tip-tops. All have a balance that 
















delights sportsmen. Every Gunner is 
Twelve fast-selling numbers that will ring up 
sales volume for jobber and dealer—including Your Target 


five detachable offset handle styles, three 


: Every gun—active or idle—needs cleaning. care and pro- 
husky Reel-Rods for trolling, two detachable tection from rust and every experienced gun owner 
handle trolling rods and two straight rods knows that 
that are the biggest value offered sportsmen Hoppe’s No. 9 Solvent, 
today. Hoppe’s Gun Cleaning Patches, 


Contact your jobber, or write direct for special a oe Oil, d 

bulletin illustrating these twelve best sellers and Oppe 6 sun \stedse—an 

also two low-price trolling reels and a landing Hoppe’s Gun Cleaning Packs 

net that’s a BIG item everywhere. do their respective jobs with full dependability and satis- 
faction. Ask your Jobber about these widely used and 


PREMAX PRODUCTS Si eens 


FRANK A. HOPPE, INC. 


2314A North 8th St., Philadelphia 33, Penna. 


DIVISION CHISHOLM-RYDER CO., INC. 
' 4801 HIGHLAND AVE., NIAGARA FALLS, N. Y. ae 
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NEW ALL ALUMINUM 
LARGE SIZE RURAL MAIL BOX 


UNITED STATES STANDARD No. 2 
"It's A Beauty” 


24 Inches 
Long 


14 Inches 
High 


11 Inches 
Wide 





Made to U.S. Specification, Jan. 21, 1946 
Built to Last, Made of Heavy Gauge 
Rust Resistant Aluminum 
Continuous Aluminum Piano Hinge 
Packed 2 in shipping carton 
Weight 14 Ibs. per carton 
Jobbers and Dealers Inquiries Invited 


MIRAVALLE MFG. CO. 


Factory Office and Sales Office: 
911 LOCUST STREET ST. LOUIS 1, MO. 


















3 ut feu 
oy weer FOR GRAVITY 
OR PRESSURE 

WATERING 
SYSTEMS 


Meet the demand our advertis- 
ing is creating for this fully 
automatic and sanitary poultry 
water fountain. It gives a con- 
stant flow of pure, fresh water 
at all times and is adaptable io 
either gravity or pressure water 


The Little Giant is 


made of brass and hard, dura- 
RETAIL 
Write Dept. 6 for Advertising & Sales Material Today! 


MILLER MANUFACTURING CO. fine: 


systems. 


ble plastic and 





is easily installed. 
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U.S. DEALERS 
GET THE “HANDS” 





The dealer holds the Ace of Sales when he 
buys from U.S. Hardware...U.S. knows that 
its business grows only if its dealers are 
selling . . . So U.S. helps its dealers sell! 


UNITED STATES HARDWARE & PAPER CO. 
Established 1927, Los Angeles, Calif. 
So. California's Leading Housewares’ Distributor 












Brass Plated, Flat Fa¢e 
UTILITY 


HAND SCALE 
To retail at 50 ¢ 


Hundreds of uses around the home 
office, laundry, etc. 


Accurate, all metal spring balance ® 
50 Ib. capacity @ Sturdy construc 
tion @ Polished brass plated face 
with pound indicator numbers clearly 
shown @ Nickel ring and hook. 


Literature on this and 
other OXWALL products 
on request. Write today! 


TOOL CO. ws 
NEW YORK 10, N. Y. 


928 BROADWAY « 
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- COMPLETE 
PROTECTION 


AT THE HINGES 


NO “GAP” 


BECAUSE THE PATENTED 
SPARK-PROOF 
HINGE 
JOINS THE 

PANELS 


LIKE THIS 












¢ ae 
f ie oe 





Sparks are uncanny in aiming 

at fire screen hinge cracks, so 
Logan developed (and pat- 
ented) the Piano Hinge . . 
entirely spark-proof .. . sturdy 
and tight... prevents bulging of 
panels at intersections. This added 
safety, plus the outstanding beauty 
and quality of Logan screens 
make them even MORE appealing. 


LOGAN CO., INC., 740 Cabel Louisville 6, Ky. 


LOGAN FIRESCREENS 


WITH SPARK PROOF PIANO HINGES 


- “cearatived 
Good 


Nationally advertised in 
Good Housekeeping Maga- 
zine @ House Beautiful ¢ and 


Guide for the Bride. 















Heco Precision Machined Steel 


GROUND JOINT UNIONS 
e Brace to Steed Seam e 
A BETTER PRODUCT ¢ PRICED COMPETITIVELY 


These unions are precision 
machined from cold finished 
bar stock on multiple spindle 
automatic machines, resulting 
in better alignment and closer 
tolerances. 250 pounds serv- © 
ice steam pressure; 500 
pounds non-shock service cold 
oil, water and gas pressure. 
Plated. Made to U. S. Gov- 
ernment specifications under 
rigid inspection. Heco unions 
have been approved by the 
Underwriters Laboratories for 
use on lines carrying hazard- 
ous liquids. 


Heco also makes a line of plated precision machined steel 
pipe fittings—caps, couplings, reducers, bushings, plugs. 


PROMPT DELIVERY * COMPETITIVELY PRICED 


Write Dept. HA for name of your nearest jobber. 


HECKETHORN MFG. & SUPPLY CO. 





‘Sheet ace),  HECO} COLORADO 
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_AVAUABLE 
NOW! 





Retails 
for 


$12.95 


Reg. U. S. Pat. Off 





“DIAL-O-MATIC” KOOKER 





HERE IT IS .. . the revolutionary 
Karen “Dial-O- Matic” Pressure 
Kooker your customers all raved about . . . Beautifully 
made of heavy cast, polished aluminum alloy. This sturdy 
streamlined pressure cooker has the exclusive “Dial-O- 


Matic” 
sales and easier cooking. 


Write — Wire — Phone 


MADWED MANUFACTURING CO. 


Control with 5 pressure levels for quicker, better 








261 RIVER STREET BRIDGEPORT 4, wr 





6ur STORE 
PARE A Season Wit . 


ERH th 
© Yoder EQUIPMENT? 





Save money, save time, install Heller 
ready made store fixtures in your 
store. Actual tests prove Heller 
equipment sells more goods. Beau- 
tifully finished. Wonderfully made. 
Latest designs. Send sketch of your 
store for free store plan. Ask for 


catalog 948 showing largest line 


ever offered. 








948 Bryant St. Montpelier, Ohio 











W. Cc. HELLER & CO. | 
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That’s profit! That’s MOUSE 


s Pp i i hy G Szep*. A carton of 14 pack- 
ou only $2.00. 


ages costs y 
Y¥ li for $3.50 (25¢ 
Hi . N G E s hoon end You pon 


$1.50 on every carton. 


ARE THE 75% profit! 
3% 3 Ss T Mouse SEED* is the 
easy,clean, convenient 
way to kill mice. The 
tiny, chemically treat- 
ed seed is simply put in 
saucer and placed where 
mice appear. They eat the 
kernels and die. No baits, 
traps or muss. Excellent re- 
sults for over 50 years. An 
consistently advertised in 
newspapers and magazines 
to 27 million mice-hating 
STANDARD homes. Order now. 
If your wholesaler hasn't 


TY 
PE Mouse SEED*, write us, giv- 


No. 29 ing his name. 
*(Mouseed—Reg. U.S. Pat. Off.) 





¢ i 









Wholesalers: Write 











BROOKLYN 5, NEW YC oe Sic alas 
CHICAGO SALE de bates sie 
bis ieisiaaai LES OFFICE.,.180 N. WACKER DRIVE - for complete information. Soles-making cellophane CHIC 
————— + @ REARDON LABORATORIES, INC. ee 
— be. Mill Street, Port Chester, N. Y. aa wT om. CHI 
4 % e- 
2024 | 


KWIK-LITE 


The Extra Value : 
ASBESTOS Ss "“Wik.[ 
KINDLER WICK ee 
for Oil Burners “ae : | 





3 


& 






cis. 
: 4-ft, lengths in color- 
ul individual cartons. 12 ca 
tons y ia * 

in eye-catching display container 


e 
Newt Gi 
= Gi “a Looks, Low 


_ «Re Prices make 
™ WING NUTS Sell Fastet! 





he famous Kwik-Li estos O B rner 
I ae a -Lite Asbest i 
Wick. Made right. Quick kindling Se 
4 & iast- 


ing. Sells and satisf 
satisfies. Offers e 
vantage for every extra sales ad- Wh 
100-ft. roll i e g yr every merch eos en you offer y 
SS lerfal from attractive display —- requirement Wing Nuts bags customers GRC 
; ackaging to quality , you're offeri 
ity ring them the best! 
est! 


GR : 
C makes them better looking, strong 


at low cos i 
ost. Priced to sell. Attractive discounts 
s. and e— 
durable—to sell at lower prices 























Ask ¥ . : 
\ your Jobber or mail coupon. Rust-proof zinc alloy i 
’ oO : 
pooeet - ~~~ ANY, Inc. - finishes. All y in all commercial 
' ASBESTOS TEXTILE COMPANY. Inc. 1 : popular thread sizes 
, , 167 W. Wacker Drive, Chicago. \ silted : 
Be ' Send literature on Kwik-Lite Oil Burner ! MMEDIATE DELIVERIES IN ANY 
Specially Bsr A Wick with prices and attractive discounts. | SEE YOU ere 
rolls—not bexed. a00-tt. , Name a euddenett « - scupussnennmnserennnnennrenrerenerne “a | J bb R JOBBER Also makers 
obbers’ tus ” of fast- 
, Address......-- —--. sodsenssonenssnivecassceerasensateetssertonae F Inquiries Invited selling E-Z 
5 COMI --nnannvnennvmevvrrsernnrrrnr nnn Cup Hooks 
ae Check (J Mir. C Dist. “G) Dealer . PEPPAN 





316 
89 East 132nd Street, New York 54, N. Y 
HARDWARE ;EPTE 
AGE, SEPTEMBER 9, 1948 HARDWAR 








ane 
rac 
tu- 


had 

















THE BUYWORD FOR SECURITY 


CHICAGO Locks mean business! More business. 
Profitable business. Why? Because they give your 
customers top protection at bottom cost. Quality- 
built throughout, CHICAGO Locks are dependable— 
give years of trouble-free service. Dependable, too, 
for steady turnover and repeat sales. 

A wide variety of models and sizes—Drawer Locks, 
Cabinet Locks, General Purpose Cylinder Locks, Pad- 
locks. Locks for practically every household and in- 
dustrial need. 

Most models available with choice of regular pin- 
tumbler, single-bitted disc-tumbler, double-bitted or 
criss-cross-tumbler and ACE 7 pin-tumbler locking 
mechanisms. 

Next time you order locks, 
CHICAGO Locks! 


ask your Jobber for 


CHICAGO LOCK CO. 


CHICAGO 14, ILL. 


2024 N. RACINE AVE. 


















Made of Finest Alloy Steel 
Heavy Gauge 

Correctly Tempered to With- 
stand Heavy Factory Use 
Each Blade Attractively 
Packaged & Labeled 


RIP CROSS CUT 
& COMBINATION 


Deliveries Made 
From Stock, 
Mail & Phone 


Sell These Saws 
At 
COMPETITIVE 
PRICES and 
Make a 
GREATER PROFIT! 





oa al 4 Manufacturers of 
‘ 3 WAR Circular Saws, Band 

> Saws, H. S. Planer & 

Jointer Kaives, Moulding Blanks, 
Beveled Edge Shaper Steel, Dado Sets 


LAFAYETTE SAW & KNIFE, INC. 


115 BANKER STREET BROOKLYN 22, N. Y. 
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pur-: Yi fowe/ 
ULTIMOTOR 


-4 H.P.—4 CYCLE—AIR COOLED 






LESS WEIGHT! 
MORE COMPACT! 


LESS SPACE! 
MORE ADAPTABLE! 


LEss VIBRATION, 


M 
ORE EF Ficieny, 


> 


BETTER PERFORMANCE Pos SeReaae 


Engineered for increased efficiency. Smoother running, with 
its centrifugal type governor, its geared pump with forced 
feed and splash oil system. More dependable power, with a 
high-tension crankshaft magneto. ULTIMOTOR is precision 
machined, lighter and more compact than most engines of 
lower rating, its outstanding performance proven by on-the- 
jo> eonperee. LIST PRICE $89.50 


For Full Information Write Box HA 


Exclusive Territories Available 





UEBELHOER BROS., Inc. 


848 KENSINGTON AVE., BUFFALO 15, N. Y. 









BAMBOO RAKES 


IMMEDIATE DELIVERY 


+ — | —— ) 





Except for Metal Fasteners 
This Roke is Made Exclusively of Bamboo 


SPECIFICATIONS 


Overall Length ...... ' 55"° to 57" 
Length of Handle — . 45°" to 48" 
Diameter of Handle ....... ; . 
Length of Tines 19” 
Numer of Prongs ....... 33 
Length of Prongs . ~ i 
Sweep ; = 18" 


Average Weight 19 ounces 

A two-nut adjustable “U” bolt fastens the ends of the tines 
to the handle and a square-nut bolt fastens the end of the 
handle to a reinforcing bar that is wired to the tines 
100 are packed into a well-fastened bale protected by a 
heavy, woven jute fiber. A bale weighs approximately 120 
pounds, 

If your own dealer does not have a stock of these “best: 
buy bamboos.” write to us for the name of the nearest 


jobber. 
A FEW JOBBER AREAS ARE STILL AVAILABLE 
GENERAL EXPORT COMPANY 


IMPORT DEPARTMENT 
San Francisco 





74 Sacramento Street 11, California 
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SPEED KIN 


500-MILE ROLLER SKATE 
HUSTLER CORPORATION 


Miles of Sutles 


GUARANTEED 
WITH THE 
“500 MILE” SKATE 


Tempered (case hardened) 
steel wheels and double- 
row ball bearings make 
the Speed King No. 600, 
according to the kids, the 
“fastest, finest skate in the 
world” ... with the lowest 
cost per mile. It’s the only 
skate guaranteed for 500 
miles or one year. Parents go 
for the sturdy construction 
and long wear. Dealers know 
it’s the skate that makes a 
satisfied customer every time 
it’s sold. Write today for 
free catalogue describing the 
big “Speed King” line cover- 
ing a complete range of 
models and prices. 





STERLING, ILL. 














ARCHITECTS ond BUILDERS 
Who Want the Best 





Triplex Laboratory Spring 
Hinge Type 2242 





Specify 
~( CHICAGO) 
SPRING HINGES 


Over 60 years of experi- 
ence and knowledge go 
into the design and manu- 
facture of every Chicago 
Spring Hinge. This advan- 
tage of experience, to- 
gether with our earnest de- 
sire to produce the finest 
Spring Hinges obtainable, 
has given our products an 
enviable reputation with 
Architects and Builders 
who want the best 








Hardware Dealers who sell 
Chicago Spring Hinges 
know that they are not 
only easier to sell, but 
what is more important, 
they give lasting satisfac- 
tion to Architect, Builder 
and Owner. 
There is No Substitute 
for Quality! 





Thicago Spring Hinge Co. 


CHICAGO 
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U.S.A. 


NEW YORK 


PRO-TEX-MOR 


PATENTED 


SCREEN DOOR COVER 


turns ANY door into a 





STORM DOOR 














LITT tt 














Hundreds of thou- 
sands of these have 
been sold at $1.00 








Specially treated, water- 
proofed, kraft paper, 
36x84 inches to fit any 
screen door. Transpar- 
ent, plastic window 
19x9 inches. Tacks and 
moulding included. Dis- 
penser-display carton 
holds 25 packages. 


Over 50% of your cusiomers 
are prospects for PRO-TEX- 
MOR screen door covers. 
They're priced to sell and 
they're backed by national 
advertising. Order now 








from your jobber or write us. 


CENTRAL STATES PAPER & BAG CO. 


5221 Natural Bridge 


St. Lovis 15, Mo. 


The WRIGHT name is 
your guarantee of top 
quality in hardware 
cloth. WRIGHT pro- 
duction all the way 
from rod to finished 
galvanized product. 


GE WRIGHT wie co 


WORCESTER ° ia 
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PACKED FOR THE JOBBING TRADE 
WOODRUFF KEYS 
er- 
er, 
ny 
ar- at gl 
Ww ee ‘ ae 
nd MACHINE KEYS 
is- 
PS. 
‘tGHT Quality. Diamond bored. COTTER PINS 
ors Individually tested for true run- 
EX- RIGHT Line. Complete line of V- Ce 
rs. tone pulleys, V-belts and flexible TAPER PINS * STRAIGHT PINS 
io RIGHT Packaging. Individual 3- COMPLETE LINE "STANHO" ASSORTMENTS 
wt — gecialaeaeguies ligase NEW STANDARD BRAND 
RIGHT Prices. Low prices mean WRITE 
Us. ig Long discounts mean for CATALOG HORSE SHOE NAILS 
See us at Booth 211, Hardware Show, October 12-16 


STANDARD HORSE NAIL CORP. 
SINCE 1872 


NEW BRIGHTON . PENNSYLVANIA 


. CONGRESS “°’ DRIVES 


3750 E. OUTER DRIVE, DETROIT 12, MICH. 


La” 
ROFITS STICK WITH 


ROGERS GLUE 4 


‘ > 





CLINTON» 


HERE’S WHY: 


1. CUSTOMER SATISFACTION... 
“Best by Adhesive Test’’ — Rogers ‘Gorilla Grip” 
has been tested to hold more than 3885 Ibs. per 
square inch. Sets quickly ... bonds permanently. 
This means steady sales — keeps old customers, 
wins new business. 


2. PROFITS PROTECTED... 





%4 to 1.2 H.P. @ 1'4 to 2 H.P. © 2'4 to 3 H.P. Rogers sells exclusively to the hardware trade. You 
4 CYCLE e AIR COOLED are protected against competition from chain stores, 
group buyers and mail order houses. Our prices are 
NOW — in addition to the famous CLINTON 700 Series and 1100 Series still low! 
Engines—CLINTON offers the engine that so many wanted—the New Order today through your jobber or write us direct 
500 Series Engine— % to 1.2 h.p.—there’s nothing finer. ROGERS ISINGLASS & GLUE CO. 





Use these sturdy, easy starting CLINTON engines for tractors, generators, GLOUCESTER, MASS. 
grain augers, small boats, bicycles, mowers and other uses on and off 
the farm. CLINTON engines (sold world-wide—service anywhere) 
give peak performance at all times, under all conditions. 


For full information write Dept. IOOHA 


9ta Powered BEST When CLINTON Powered 
CLINTON MACHINE CO. the bedt LIQUID FISHGLUE 43 & 
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EASIER... 






One Bit Takes the 
Place of Many Other Bits 


1 They cut smoother holes, more easily. The 
bit head has a spur. 

2 Smooth, milled threads on point give posi- 
tive pull, prevent clogging. 

3 The cutter is non-slip — from constant 
tension on clamp. 

& Edges are keener because of hand sharp- 

ening. 










FORSTNER BITS Cut at Any fp 
Angle, Bore Any Arc of a Circle 





This bit has no center point, but is guided by its circular 
rim. This is the kind of tool for which pattern- makers, 
woodworking shops and home craftsmen are looking. Fur- 
nished in hand brace shanks from 4" to 2” and in machine 
shanks from \ " to 3”. 


THE CONNECTICUT VALLEY MFG. CO. 


CENTERBROOK ee CONNECTICUT 













@ KEYSTONE Alclad Aluminum Screen 
Cloth can be sold by you with confidence. 
Will not stain or discolor woodwork or 
masonry. Red rust is eliminated, appear- 
ance improved... light, strong, durable 
and pleasing to the eye. 

@ KEYSTONE Bronze Cloth—both 
Bright and Antique finish, woven from 
highest quality commercial bronze wire of 
90/10 analysis. Combines beauty, hard- 
ness, strength and resistance to atmos- 
pheric conditions. 

@ KEYSTONE Galvanized Steel Wire 
Cloth, made of specially selected analysis 
copper bearing steel, gives strength and 
rust resistant qualities. (Due to present 
critical steel situation, this type of cloth is 
woven only in limited quantities. 








Write for free 
catalog and es- 
timating tables 

today. 


Keystone Wire Cloth Co., Hanover, Pa. 
DIVISION OF 


SENECA WIRE & MFG. COMPANY 


FOSTORIA, OHIO 
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WALTON TOOL BOXES 


THEY SELL AND SATISFY— 
PAY GOOD PROFITS 


MADE FOR MECHANICS 


Twenty years’ experience in making metal boxes guarantees 
Walton quality. Mechanics prefer these stoutly constructed, 
compact boxes with numerous exclusive improvements. 


Special Features 


Rounded corners. Extra length for long handled wrenches, 
wrecking bars, other long tools. 24 gauge steel. Built-in 
continuous hinges. Sturdy suitcase bolts, and handles. Wrinkle 
enamel two-tone finish. Smooth enamel trays. 


HIP-ROOF 
CANTILEVER 
MODEL with 
4 TRAYS 


2 sizes 


Divided and 
Undivided 
Trays 


FAMOUS WALTON GRIP-LOC BOXES FOR FISHER- 
MEN AND MECHANICS ARE AVAILABLE AGAIN! 


Order from your jobber. Write direct to us for new Cotclog Sheet 
ilustrating and listing all styles and prices. 


WALTON PRODUCTS, INC. 


218 Madison Street Dept. 65 Woodstock, Ill. 

















HARDWOOD - KILN DRIED 


TOILET 





CHOICE OF ' 
SPARKLING COLORS @ 
Orchid Rose 
Blue Peach 
Green 
Black 








Oubenner 
White 
















Firings Equipped with Solid Bross Lock Nuts 
Made to Fit All Stondard Size Toilet Bowls in Use 





@A tutabe Guarentee Not to Split, Peel or Warp 
@ Metal Parts are Glittering Chrome-Plated Brass 
@ Skilled Craftsmen Construct and Assemble Every Seat 
® Continuous Supervision Prevents a Single Flaw 
@ Eight Shades of DuPont Mother-of-Pearl "Pyralin” 
@ 1%" Thick Lumber, Reenforced with 5'/"" Dowels 


Custom Built & Special Color Seats Made To Order « ss « 


. Write for Prices 


HANCOCK MANUFACTURING, 


Inc. 
PHILADELPHIA 6, PA 
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SELLS FAST! SELLS EASY! SELLS EVERYBODY! 


Camplighter Because it’s so useful for 


Battery - Operated Portable BOATS 
ey Niselei ss 


Fluorescent FLOODLIGHT DOCKS—CAMPING 


LAMPLIGHTER Model 300 (illustrated), 4'/e"' x 7%'' x 9. Weight 7! 

lbs. Welded construction. Silvery hammertone finish. Non- aater Plexi- HUNTING—FISHING 

gluss window AUTOM iL 

Powered by two Lamplighter Power Units or any two 45 volt B batteries UTOMOBILES 

Standard 6 watt fluorescent tube. ATTICS—GARAGES 
1@) 1G al te) 















Priced Complete with two Lamplighter Power Units and tube 
List $9.95 


Slightly higher west of the Mississippi. 
lf your Jobber can't supply you, write to us. TERRACES 
Visit our booth at the New York City Grand Central Palace Exhibit FARMS aN@aie@).a/ 






Booth 216 C. 

















HAND AND POWER 








SCREWS 








MOWERS — BUILT 
' FOR SERVICE AND 
| DURABILITY — 
| SOLD TO DEALERS 
THROUGH JOBBERS 
SHEET METAL GRIPTROL ! 
1 new ase 
Types A and B sow Haw 
ertip contr ; 
? ‘an ~ gap tr | 
Made of steel, stainless steel — 
and brass. 
Good inventories now of TRULY A 
i t UALITY 
standard packaged lines. nae el ‘. 
bg oe 
THE SOUTHINGTON ff 


HDWE. MFG. co. Homko Products for Home Comfort 
ie) SOUTHINGTON. CONN. 5; GMTV BME LC 





2725 Second Ave. . Des Moines, lowa 











Be Sure to Visit BOOTH 303 


NATIONAL HARDWARE SHOW 
GRAND CENTRAL PALACE, N. Y., OCT. 12-16 


SEE for yourself what you've heard so much about . the perfect balance, 
fine material and precision workmanship which distinguish Shelton Planes 
and Braces. 


Boa etter Jo FASTER! 


SHELTON PLANE & TOOL MANUFACTURING CO., SHELTON, CONN., U.S.A. 
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Acme 


Ball Bearing Casters sell 
as easily as they roll 





Here's the same quick-selling, profit- 
able item that sold itself before the 
war and is ready to roll up sales for 
you again. 


Acme’ Casters won't mar rugs or 
floors. Specially designed to roll on 
balls, not on wheels, "Acme" Casters 
are ideal for furniture and trunks .. . 
move quickly and easily in any direc- 
tion. They're available in different 


types . . . Knee Pattern . . . Flush 
Plate . . . Counter-sunk with round 
plate or oblong plate . . . Square 





Flange and Grip Neck with socket. 
Stock up now! 


ROLLS IN 
ANY 
DIRECTION 


Call Your Distributor 


THE SCHATZ MANUFACTURING COMPANY ® Poughkeepsie, N. Y. 





U=SOMD ne: 1are aw RECORD-KITS 
Spark Sales in your Venetian Blind Department 


Store traffic does not by-pass your Venetian blind section 
when you display RU-SON Kits prominently. Their color 
and low cost make them an easy over-the-counter sales 
leader. 





Attractively packed in neat cellophane wrapper complete 

with instructions. Sell them on do-it-yourself basis. One 

dozen solid woven ladder Re-Tape Kits, one dozen Re- 
Cord Kits in display box. Sixteen harmonizing: 
colors to match any style of decoration. 






Write now for 
full information. 


JOBBERS.... 
DISTRIBUTORS 


Ask us about the fasd 
moving RU-SON fine. 


J. RUBENSTEIN & SONS 
a15 Neptune Avenue, Jersey City,N. & 
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Get the HOUSEWIVES VOTE 
\ ZOX y and MORE SALES with 






el 
v + * 


CHROMIUM 
= STOVE PADS 


v4 fast Mowing . 





low Priced 


Proven profit makers wherever they are sold. NU-TOP Chro 
mium Plated Stove Pads top the ballot in any pad popularity 
poll. They feature asbestos backing, smooth rounded edges 
and a long lasting finish. NU-TOP Pads are also available in 
the bright embossed tin; in three beautifully lithographed pat 
terns, and in stainless steel. 
An added sales feature to a household must 

. the Good Housekeeping Seal of Approval en > 
is proudly displayed on all Chromium Plated 
NU-TOP Stove Pads. 

SEE YOUR HARDWARE JOBBER 
or write for price lists and catalog 


The METALOID Co. 


5815 KINSMAN RD. * CLEVELAND 4 OHIO 





IMMEDIATE 
DELIVERY 


from stock! 


STEEL 
ond BRASS 


Slotted 


FLAT, ROUND AND 


WOOD 
SCREWS ovat nan 


e BULK at FACTORY PRICES! 


e Clean saw-cut slots 
e Deep, sharp threads 


e Needle points 


Check your requirements with us. We can cither ship 
immediately from stock or promptly make up your order. 
Complete stocks on hand at the plant and at our warehouse 
in New York. 


e Also packaged in popular sizes. 


Write for stock list! 
SCREW 


OLEDOS. 


24 LUDLOW STREET, NEW YORK 2, N. Y.‘° 
Phone: WAlker 5-6301 
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ELD FOR NEW WAY] 







@ Keeps leaves out of drains. 
@ Snaps on easily. 

@ Curved to fit eave perfectly. 

@ Made of aluminum for long life 


Tue ‘New Way’ self cleaning eave trough shield is 
the latest improvement in home roof draining. De- 
signed with curved end to keep leaves out of drain. 
Leaves are washed on top of shield and blow away 
when dry - - fine dirt filters through. No screws or 
clamps - - simply snaps over edge of eave trough. 
| Made of fine quality aluminum. For quick sales and 
r top profit, just say ‘New Way’. 

Send for colorful literature 


FIELDMORE SALES CORP. 
TITUSVILLE,PENN. @ US.A. 





NICHOLS | 


The Original YEvesTAIY ALUMINUM fl 
CLOTHESLINE | 


GUARANTEED 


PARENTS 
MAGATINE 
ont yn > 
P” Guaranteed by > 
Good Housekeeping 
ee 


* 
ras avvranisto WSS 





Ouce tn Place ...\T NEED NEVER BE TAKEN DOWN 


National advertising in leading household magazines is 
daily building a demand for Nichols “lifetime” Aluminum 
Clothesline. More and more women are daily talking about 
its many advantages. It’s a real traffic builder, sells on 
sight with a mace profit for you. Packed in cartons of four 
300 ft. coils. Each coil marked with red tape every 50 ft. 
for convenience in cutting. Ideal for yard, basement or 
attic. Holds all types of clothespins. Order a few cartons 
from your favorite jobber today. He has them in stock. 


Nichols NEVER-STAIN Aluminum Clothesline bears the 
Good Housekeeping and Parents’ Seal of Approval. 


7 ALUMINUM IS NOT A SUBSTITUTE! 


‘ ' 
WIRE & ALUMINUM CO. 


Np f 4 
is: STAM 
pew sth a ICHOLS 


WIRE AND ALUMINUM CO. 


DAVENPORT, IOWA 
Battle Creek, Mich. ° Mason City, lowa 


NS 


eu) 
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The purer, Game and Shell Vest | 


Assures Complete Freedom! 





















Designed to permit free movement 
of arms and body. No sportsman 
wi h an eye for comfort and 
convenience can pass this up. 
®Cool in warm weather. 
—fits over cold weather 
clothes. 
@ One size, fits all hunters. 
®@ Made of closely woven 
forest green material. 
® Large rubberized wash- 
able game pocket; de- 
tachable shell pockets. 
eWith smal! partitioned 
shell flaps for quick 
loading. 
A sure-fire seller and © 
profit-maker. See your 
jobber or write 


BURLINGTON | 
MILLS =f 


INCORPORATED 


Ce et ae 






BURLINGTON, WISCONSIN 











Sweeps, Door Bottoms or Dratt 


Stoppers, whatever you call ‘em, 
we got 26 Gauge brass, 
5/32” waterproofed felt, packed 
one dozen to a carton with screws 


‘em. 


for installing. Four lengths, 32”, 
36”, 42’° and 48”. Write for prices 
and catalog of our other weather 


strip material. 






National Metal Products Company 
102 Chateau Street Pittsburgh 12, Pennsylvania 
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ROPE - BINDER TWINE - BALER TWINE - TYING TWINE PLYMOUTH, MASS. 


KITTY CHARMER says: 


Kilgore adds 5 MORE PLASTIC 
PRESSES, ranging in size from 8 oz. 
to 16 oz. capacity, to keep pace with 
the ever increasing demand for the 
ever growing line of Shel-glo plastic 
housewares. The fact that more buyers 
are buying more Shel-glo is a good in- 
dication of the consumer acceptance 
and retailing profit enjoyed by this 
line. Are you profiting with Shel-glo? 





GENUINE AE PRODUCTS 


Sambar | Peryuhere 
BARN EQUIPMENT 


Cattle Stalls, Stanchions, Pens, Water 
Bowls, Milking Stools, Feed Carriers, 
Feed Trucks, Litter Carriers, Cork Brick, 
Steel Columns, Ventilation, etc., etc. 





Established 1879 


atso HAYING TOOLS anp 
HARDWARE SPECIALTIES 


**Guaranteed to satisfy the user’ 


THE NEY MFG. CO., CANTON, O. bo THE KILGORE MANUFACTURING CO. 


BRANCH HOUSE - COUNCIL BLUFFS, IA ShbkG WESTERVILLE, OHIO 


GARDNER'S CLEANOUT AUGERS 


Gardner’s Cleanout Augers 
furnished in five lengths, 
eight to twenty-five feet 

complete with adjustable, 
tubular handles. Series 1940, 
plain spring wire — Series 
1950, music wire. The ideal 
tool for cleaning clogged 
drains and closets. Complete 
information on request. Write 
























































“SEAL RITE, Jr.” 


Full Size, All-Steel 
Caulking Gun - - - $2.00 (List) 


For the first time an all-steel caulking gun at such a low price! 
A full size gun—9" barrel. Cadmium finish. Ratchet type. For bulk 
or cartridges—any standard make. A gun that every home owner 
and renter can afford. 


today! 
SEAL RITE CAULK : 7 
LOS ANGELES 44, CALIF. AUL 21, ING co... Inc. | GARDNER WIRE Co. 


6001 So. Gramercy Place 6335 Lyndon 192 Green St. | Each Auger packed individually 5039 W. LAKE STREET 
in attractive, 2-color, die-cut, 
counter display box. CHICAGO 44, ILLINOIS 


cg|'e5 0% WINDOW RATTLES | | -7#<2-eeC 


ACID CORE SOLDER 

iH WINDOW ATTACHMENT a 

/ ¢ Easy to Install + Fits All Windows | 

¢ Can't Rust * Saves Fuel + Set of 4 
with Brass Screws on Attractive Dis- 
play Card. 




































A free flowing and easy-to-use ACID CORE 
SOLDER for automotive and general work. 
You don’t have to add any flux . . . the 
flux is in the solder. Comes in all com- 


Nickel Plate Finish—Retails 35c set . mercial sizes and quantities. 
| naa — Bronze Finish — Retails 30c set , 
Sede wat 




















Order Today! 


P.O. BOX 202 METALS DIVISION fore“ 
A. 35 Ss I N ‘@- H U K BRIDGEPORT, CONN AMERICAN SMELTING AND REFINING COMPANY @ 


WHITING, IMDIANA (CHICAGO) — 











CARPENTERS ao ay > 
weet WAN Ls “os 
es Ye Arete ORIGINATED 1896 AND ALUMINUM 
MAYES GUARANTEES ACCURACY, SERVICE 
ASK YOUR DEALER *AND DURABILITY: CS 


maves Toots MAYES BROS.TOOL MANUFACTURING CO. ,Inc. Port Austin, Mich. 
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Vow t's 10th Year! 
iNU Te 
MOP 


moow aa" Cellulose Sponge Line 


] 1 
tlere’s a Minute Mop fast-seller to “peed every house- 


hold cleaning jot. Women want an BUY the pop 

Minute Dish Mop, Soap Bank, B eh Tub Brus 4 Win. 
dow Brush and Squeegee. Toi-I. a-Kleen, and the lon 
famous standard size Minute Mop and Drainer, anf 
also the new Jumbo Minute Mop for large floor 
Al - made of ~~ mae Cellulose Sponge. Wr 


mur jobber to 
13 E. 23rd. St. 


con MOP (0. CHICAGO 16 iLL. 


ACCLAIMED! ... a Housewares 
HIT EVERYWHERE 


First home slicers to be designed specif- 
ically for the housewife, first to be backed 
by national consumer advertising! Here ore 
GENERAL'S three biggest selling kitchen models— 
THE ‘'300''—the ‘little giant'’ of the General line. 
Attractive, durable, efficient, a perfect gift item, retails 
























ireas 
te or phone 












for $12.95. 

THE "CHROME 400''—s sensational new addi- 
tion, made entirely of dazzling chrome, a ‘'show- 
piece’’ that sells on sight. Retail price, $19.95. 


THE °''319°' —heavy duty model for ‘arger 
homes, has many big features of expensive 
professional models, retails for $24.95. 
Prices west of Mississippi slightly higher. 
SEE YOU AT BOOTH No. 428 AT THE 
National Hardware Show, October 12 to 16, 
Grand Central Palace, N. Y. 


) THE GENERAL or Write Today for Full Details 


KITCHEN SLICER 


GENERAL SLICING MACHINE CO., Inc. 
100 South 3rd Street, Brooklyn 11, N. Y. 





CAST IRON 
_CENTER FEED 

RANGE 
BURNERS 


$950 


Other Models Available 
Write For Catalog 
Two 7" center feed cast 
iron burners mounted on 
individual adjustable ped- 
estals, 3 gal. METAL OIL 
CONTAINER of rust-resist- 
ing terne plate with 
ROCHESTER magnetic 
gauge finished in beautiful 
white FLEX-O-LAC forged 
—— one-piece leak-proof 

ering valve 





SPECIAL OFFER! 
NOW AVAILABLE! 

















Dealer Inquiries Invited 


BARRIDON OIL BURNER "PRODUCTS, INC. 





1429 Park Street Hartford, Conn. 








IMPERIAL Self-Closing 


BARREL FAUCETS °F STEEL barrels 


Made with Metal-to-Metal Seat 
No Washers to Wear Out 









Holds oil, gasoline, ker- 
osene, alcohol, thinners, 
solvents, clear lacquers, 
light varnishes, etc. Easy 
to operate . . . closes automatically. Can be locked 
open or closed. Many millions in use. Has 4” 
pipe thread. Here’s a fast moving item you'll 
want to handle . . . and use in your own store. 

No. 261-G ... Barrel Faucet 


IF YOUR JOBBER CANNOT SUPPLY YOU, WRITE TO 


THE IMPERIAL BRASS MFG. CO. cnicace 5. nuols 
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ANG UP-PIN UP eiinze 





PUSHLESS PICTURE HANGERS * PUSH-PINS 


The VERY BEST that money can buy. Sell them to your cus- 
tomers with COMPLETE CONFIDENCE. Nationally advertised. 





MOORE PUSH-PIN CO. Since /900 


1 EC -4- 9 =) 50.0 > ay 8 PHILADELPHIA 44, PA 











STYLED RIGHT... 
BUILT RIGHT ... 
PRICED RIGHT 


NATIONAL CAN'S 


FAST SELLING 


DOGWOOD osien 


with bright lithographed 
with 


full 


Styled right for sales... 
colors—built right for punishment 
sturdy steel—priced right for profits ... a 
line of eleven decorative items. 
HOUSEWARES DIVISION 


NATIONAL CAN CORPORATION 
110 East 42 St. New York 17, N. Y. 








G3 MEDITERRANEAN SPONGES 


Wise fish say: There’s no sponge like Amsco Mediterraneans, of the 
_A_~— highest standards since 1869 
A~A—~—._ Immediate delivery of Soft 

a strong Wools (Rock Island type) 
assorted, packed and modestly priced. 


DUETS * J 


absorb woter like oa of 


Wools (Cuban type) and extro 
washed up or compressed in bales, 







Singing fish tune in with “Duets, Duets’, 
sponge, then clean, dry and polish like o chamois 


For wall washing, scrubbing, a 
GC) & 
Se Sy 


natural 2-in4l, also for auto wash & 
and polish. 
Specialists in sponges since 1869 


Individual packings, 
from 11 x 10 to 16 x 28. 

Orders filled within 10 days, for 
duets, chamois and sponges 


AMERICAN SPONGE & & CHAMOIS CO. Inc. 


ANN ST 


oll sizes 








Women want it. With a 


Women know it. 
chip-chop of bouncing blades, cabbage is 


. onions, parsley, nuts are chop- 
O68 o<s steak is cubed . meat is tender- 
ized. Nationally advertised . .. display 9c 
it for volume sales. - Price 7 
Makers of Foley Food Mill, ‘Sifter, Fork 
Foley Mfg. Co., Minneapolis 18, ‘Minn. 


AVAILABLE THROUGH YOUR JOBBER 


shredded . 


KNIFE-SHARP 
STAINLESS 
BLADES 














* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA 


MARSHALLTOWN 




















HOLD-E-ZEE 


AUTOMATIC GRIP SCREWDRIVERS 


Hold-E-Zees do the job better, faster. 
They excel wherever screwdrivers 
are used. Gripper instantly released 
by spring action, sliding up out of 
way when not in use. Highest quality 
materials throughout. 


UPSON BROS., inc. 
84 Exchange St. 
Rochester 4, N.Y. 





| PICTURE HANGERS 


and other quick-selling items 
for the Hardware Trade 


| 






















Picture Hanging Sets * Picture Wire * Push Pins 
Closet Rod Brackets * Wardrobe Loops 
Friction Catches * Shower Curtain Hooks 

Wire in small coils in galvanized and black 


Made by an old established firm— 
and sold thru your jobber! 


re T 251 CAUSEWAY STREET 
E. H. CQ. BOSTON, MASS., U.S.A. 







l 



































7 | BEST 
: % Colum 
: are the s' 
q PERFECTION floating WASHER engl, 
i) hi 
é . Washer profits go up with Per- | ability. 
_|— ' fection floating Washers. Engineered | Vises offe 
to eliminate friction and | 
roons\ washer life. Perfect diie ae | ae i 
WASHER assured. The floating washer stops | and econ 
STOPS PROFITS faucet drip...ends water waste. | equipme! 
WASHER 15 a ‘ ee 4 = Ll STYLED FOR BEAUTY * GUARANTEED FOR SERVICE | for all 1 
TROUBLES ‘ rder rough wholesale . ° . ‘ dist 
C —hardwore jobbers __ | Distributed exclusively through your jobber | |)” “” 
PERFECTION AUTOMATIC ‘al Made exclusively for nog 
eames | AMERICAN IMPORT CO., San Francisco, California | |‘ --—- 


2558 East 93rd Street Cleveland 4, Ohio 








STATESMAN 


NYLON 


BAIT CASTING LINE 


Smoother... stronger ... smaller 
diameter ...and unaffected by 
salt water! Carefully made by a 
Norwich special process—in nine 
tests from 9 to 50 pounds. 

Ask your Jobber Salesman! 


LINE COMPANY, Inc. 
The Line of Champions 
NORWICH, N.Y. 


















——n 


FOLLOW THE LEADER IN “Want Ad" ADVERTISING— 








Year after year HARDWARE AGE has led its field in Those who contact the hardware trade know from ex- 
the volume of CLASSIFIED as well as DISPLAY adver- perience that HARDWARE AGE is the logical medium 
tising. Its classified columns bring together buyer and to use to secure RESULTS from their classified adver- 
seller, employer and employee. tising. Follow the leader. 








HARDWARE AGE _ (Classified Opportunities Dept. 100 East 42nd Street, New York 17, N.Y. | 
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ufactures The Most Complete 
Line of Ball Bearing Roller 2 
Skates In The Industry... (@ 


PRODUCTS CORP. Dept. HA-9 Kokomo, Ind. 












SEND FOR COMPLETE 
INFORMATION 


GEPHART MFG. CO. 


102 West Adams St., Chicago 7, Ill. 
Specialists in Steel Fishing Rods for ‘ 


BAIT CASTING « FLY FISHING « SALT WATER FISHING 














THE 
BEST MADE 


| 

| 

' y Columbian Vises 

| are the standard for 

| strength, workman- 

| ship and depend- 
ability. Columbian 

| Vises offer your cus- 

| tomers the greatest 

| value in efficient 
and economical vise 

equipment. All types 

| for all work. See 

| your distributor. 

| 

| 


THE COLUM 


COLUMBIAN VISES 





BIAN VISE & MFG. CO. 


L 9017 Bessemer Avenue ° Cleveland 4, Ohio 


ee ae aes ae 





—_— ee ee ee 











), 1948 











OVER 80 YEARS' EXPERIENCE 


PRIEST’S 
CLIPPERS 


Triple plate—copper, 
nickel, chromium finish. 
Ball bearing, easy action. 


Over 80 years’ experience. 


ASK YOUR JOBBER 


AMERICAN SHEARER MFG. CO. 


NASHUA, NEW HAMPSHIRE, U.S.A. 














Now MAI 


TELLS BOXHOLDERS “YOUR MAIL IS HERE!"’ QUICKLY 
9- ATTACHED TO ANY BOX. HIGHLY VISIBLE. APPROVED BY 
POSTMASTER GENERAL. NOTHING TO RUST, WEAR OUT. 


MAIL-O-MATIC SALES CO., 806 Stevenson Ave., Enumclaw, Wash. 
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finest ASH SIFTER quar 


BARREL TOP MODEL Improved! 


——__ All Steel Construction 


Here is the first real quality post-war 
ash sifter in the same old popular style. 
Made of heavy 2!/, mesh, 18 gauge 
steel wire cloth locked and welded 







i bd Diameter into heavy metal rim. 
43” Hardile Welded handle loops. 
JOBBERS: If you have 
SOLD THRU JOBBERS not ordered—do it today. 


DEALERS: Send for name of nearest jobber. 
.. « CIRCULAR ON REQUEST... 








“designed to 
make the 


passer-buy”’ 

















CIPCO MEANS CONVENIENCE 


Packaged for easy identi- 
fication ... easy handling 
... and to stay clean until 
used. NO EXTRA COST! 
See your jobber or dealer. 











CITY. PLATING & MFG. CO. 
22nd. and COLE STREETS . ST. LOUIS 6, MO. 






































Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid, maximum, 50 words....... $5.00 
Each additional word......... -10 
Positions Wanted 
(Special Rate) set solid, maximum, 
SD WOUES oc ccccceccccceseneecese $2.00 
Each additional word......... 05 


Allow Seven Words for Keyed Address 


or Your Address 











*BOXED DISPLAY RATES 
$8.00 Per Column Inch 








Cuts or special borders not allowed. 
*DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more insertions 

No Agency Commission allowed on Classified 
Advertising. 


REMITTANCE MUST ACCOMPANY ORDER 


Send check or money order, 
not currency or stamps. 


Samples of Merchandise, Literature, Catalogs, | 
etc., will not be forwarded to box number | 
advertisers unless accompanied by sufficient 
postage for remailing. 

| 


HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
previous to date of pubiication, 


Address your correspondence and replies to 
HARDWARE AGE 
Classified Opportunities Dept. 
100 East 42nd St., New York 17, N. Y. | 

















Help Wanted 





_| [Sales Representatives Wanted | 





BUILDERS HARDWARE MAN WANTED 
We want a man capable of making up schedules 
for all types of buildings; selling, detailing and 
servicing jobs; and assisting contractors and archi 
tects with specification work. O'd estab'ished con- 
cern in large Southeastern City, Builders hard 
ware department well organized and handling one 
of “big 4’’ lines. Good opportunity for sob:r, ag 
gressive man. Give age, experience, and s: lary 
expected, Replies treated confidentially Address 
Box M-419, care of HarpwAre Ave, 100 East 
42nd St., New York 17, N. Y 





ROPE SALESMEN, MANILA ROPE — 
SISAL ROPE. Long established trade necessary 
sideline. Write fully giving teferences. Address 

100 Fast 


Box M-431, care of Harpware AGE, 
N. Y 


42nd St., New York 17, 


WANTED — SALESMAN THOROUGHLY 
EXPERIENCED in Builders’ Hardware and Con 
tract Hardware to take over newly created 
territory on an exclusive basis, selling nationa'ly 
known and advertised line of locksets, cabinet | 
hardware and door trim. Commission basis. Must 
have established following among wholes:lers and 
jobbers, and be able to handle large contract 
hardware accounts. Only thoroughly qualified men | 
will be considered. Give full particulars in first 
letter. None others will be considered. Reply to 
Box M-396, care of HArpware Ace, 100 East 
42nd St., New York 17, N. ¥ 





SALESMEN WANTED 


BY LONG ESTABLISHED, WELL-RATED 
FIRM WHO MANUFACTURE A LOW 
PRICED 24-PIECE STAINLESS STEEL 
TABLEWARE SET. IF YOU ARE CALLING 
ON RETAIL HARDWARE, DEPARTMENT 
OR HOUSEHOLD FURNITURE STORES, | | 
THIS IS A "NATURAL" THAT YOU CAN 
ADD TO YOUR PRESENT LINE. 


10% COMMISSION 


STATE TERRITORY DESIRED AND WHAT LINES 
YOU NOW CARRY. OUR EMPLOYEES KNOW 
OF THIS AD. WRITE BOX M-382, CARE OF 
HARDWARE AGE, 100 EAST 42nd ST., NEW 
YORK 17, N. Y. 











WANTED — EXPERIENCED SALESMAN 
TO CALL ON HARDWARE DIS1RIBUTURS 

prefer one with woven wire products cxperi 
ence. Write, giving full information about your 
self. Replies will be held strictly confidential 
Address Box M-472, care of Harpware AGE, 
100 East 42nd St., New York 17, N. Y 


SALESMAN WANTED. 
SENTATIVES WANT A RESIDENT MAN 
to cover Me., N.H., & Vt. to sell sev ral lines of 
well-krown tools to large dealers and jobb rs. In 
teresting proposition for a  progress:ve man 
App. to Box M-458, care of Harpware AGeE, 100 
East 42nd St., New York 17, N. Y. 


MFR’S. REPRE 


SALESMAN TO SELL MANUFAC 
TURER’S FAST SELLING COMPLETE 
LINE of Wooden Folding Clothes Dryers, Ac 


cordion Type, to department, hardware, furniture 
and chain stores. Liberal commissions a d ex 
cellent repeat order items. A staple side line with 
year round business. Beautycraft, Inc., 1569 
Beacon St., Brookline, Mass 


SALESMEN NOW SUCCESSFULLY SELL- 
ING TO Retail Hardware and Variety Stores we 
offer as side line our thumb tacks, furniture nails, 
brass escutcheon pins and other light hardware 
items, all packed in 10¢ retail box s. Commis 
sion bisis. Advise territory now covering, lin’s 
handled, and other particulars. Address Box M- 
473, care of Harpware Ace, 190 East 42nd St., 
New York 17, N. Y. 





POCKETKNIVES: WANTED SALESMEN 
CALLING ON Hardware, Sports Stores, et>., to 
sell Complete Line of Pocketknives. Profitabl: 
sideline of six leading quality brands. Fast selling 
deals availeble for prompt deliv-ry. Liberol com 
mission. Address Box M-452, care of Harpw RE 
Ace, 100 East 42nd St., New York 17, N. Y 





THIS LONG ESTABLISHED HIGHLY RATED 
COMPANY offers 100 factory lines to salesmen 
covering retail stores outside of the larger 
cities. Here are one hundred complete factory 
lines and salesmen earn a good living handling 
them. It would take you a lifetime to assemble 
so varied an assortment of lines. Write Sales 
Manager, Box M-272, care of Hardware Ag2, 
100 East 42nd St., New York 17, N. Y. 
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CUTLERY MANUFACTURER HAS NEW 
ENGLAND TERRITORY OPEN FOR SALES 
MAN to sell to hardware and ss, orting d 
retailers. Over two-hundred accounts d 
established. Straight commission. Reply Sox 


M-465, care of Harpware Ace, 100 East n 
St., New York 17, N. Y. 


SALESMAN VISITING HARDWARE, VA 


RIETY, DEPARTMENT AND GROCERY 
STORES. A new moth proofing solution with a 
five year guarantee used to treat garments, rugs 
and furniture Add this to your line. Good 
| commission, protected territory. Write now t 
the Signal Laboratories Company, 2648-50 Wood 
hill Road, Cleveland 4, Ohio 
SALESMEN WANTED BY LARGE WELI 


ESTABLISHED NEW YORK WHOLESALE 


HARDWARE HOUSE to cover retail hardware 
trade. Territories open in entire United States 
Write giving particulars and territory you cover 


basis, no objection to non-con4icting 
Weiland, Inc., 149 Chambers St 
y 


Commission 
side lines. Chas 
New York 7, N 


WANTED SALESMEN IN CANADA CALL 
ING on hardware, department, automotive 
line outlets, for distribution of sturdy tility 
snow shovel, fit for trunk, fast seling, prompt de 
livery for ensuing sesson; also novel g 7rd n set 


State territory desired and items hand‘ed; m 
Write for details. Geotrade, Inc 
New York 3, N. Y., 


Managers 


mission bass 
82 Beaver Street, 
turer Export 


Man 1 fac 


OPPORTUNITY FORAGGRESSIVE HARD 
WARE SALESMEN. Nationally Advertis d Til 





| board Mannfacturer is crecting new 01 s if 
hardware field for many newly dev lop d prodacts 
select territories still aviilable for expe ed 
salesmen now calling on hardware re‘ailers and 
jobbers. Unlimited sales potent'al proven | ia 
dealers supply without deliverv del r 
anteed by producti mn expansion Get . 
ground floor! Join a progressive ors 
with quality products competitively pri 
backed by national advertising camp7igt 
| winning combination has produced a 100 
increase in sales volume every year § n 








war with proportionately greater ert 
our salesmen—-insured by consistevt r 
ness. Protected territory and liberal comm 
Car essential. Write experience, references 
carried, territory and trade vou cover, A 
AGE, 1 


jox M-424, care of HARDWARE 
- YY 


42nd St., New York 17, N 
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| 
— 
r 
| 
| | [Sales Representatives Wanted Wanted | [Sales Wanted 
. ted | | Sales Sales Representatives 
3 
SIDELINE SALESMAN WANTED BY A WANTED FOR HARDWARE HOUS" PAINT SPECIALTIES ESTA BLISHED 
od LARGE MANUFACTURER of a Full Line of | FURNISHINGS AND ELECTRICAL JOB MANUFACTURER with wide trade and publ 
Leather Dog Collars, Harnesses, Leads, Muzzles, | BERS. Must be well acquainted with the jobbir acceptance has a few choice territories ava lable 
tc, to call on hardware, sporting goods, house | trade to handle line Territories Eas ern Penn for Experienced Representativ s [nose calli 
fyrnishings, and variety dealers and jobbers. | sylvania, Delaware, Maryland, Washington, D. ¢ on paint, hardware, building saipply and allied 
Protected territory; liberal commission. Address | A profitable worthwhile major line. Commission | trades with non-conflicting lines can earn a sub 
Box M-470, care of Harow rE Ace, 100 East | arrangement. Can be carried as a sid_line. Ad | stantial income on commission bysis. Write fu 
a ind St., New York 17, N. Y. dress Box M-449, care of HARDWARE AGE, 11) details to Box M-378, care of Harpware Act 
— East 42nd St., New York 17, N. Y 100 East 42nd St., New York 17, N. Y 





WANTED SIDELINE SALESMAN CALL 

NG ON Hardware, Housefurnishing, A-tomo _ satemnineie. ‘ek mes . - . 
tive, Chain and Dejartment Stores to sell feathsr ! Re )MINENT N ATIONAL 1} AINT BRI SH 

Rogge ea MANUFACTURER HAS OPEN TERRI MANUFACTURERS AGENTS 


working men wanted to give in 


dusters on eo Pe 
unted ensive coverage State torritory desired end | PORIES for men now calling on paint and hard WANTED 
lines handled Liberal commission. Must furnis; | Wate dealers, lumber yards, department stores, Calling on Hardware and Houseware Jobbers, Chains 


xcellent references. All territories open. Ad industrials, etc. Side line men or manufacturers’ and Department Stores, et« » sell NEW Patented 




















. 2 | agents considere Good Commissions t Horizontal SIMPLEX Aluminum: Mail Box with 
y sana a ey Yok wen Y a oe seebestedl Wate deta ee eg Box Transparent PL. - PIC Window and Magazine Rack 
5 NEW M-467, care of Hampwane Ace, 100 East 42nd | | {o" Cis homes.” Greatest Imprwement, In City Mall 
Hs \ e i lnicicaaeseniliecepaiieteiiciiiit .| St.. New York 17, N. Y oo 
“shed SIMPLEX MAIL BOX COMPANY 
ply Box SIDELINE SALESMEN, SMALL-TOWN | ——— ; , | | 404 MIDLAND BLDG. KANSAS CITY, MISSOURI 
ast 42n OVERAGE. Houseware, Hardware, App ance 


Stores. 714% commision. Catalog includes auto- i at 
matic toasters, iro~s, bithroom cabinets, gas and FACTORY REPR ESEN rATIVES FOR 
lectric hot plates and stoves, roller-skates, chrome | ‘ “OMPLETE LINE FARMCO Sickle’ Bar 























tools, play-pens, space-heaters, ironing boards, | Mower with Clinton Engine Rotacut Lawn | fi 5 W ; 4 
folding rulers, broilers, plastic seats, swings, | Mower with Maytag Engine; 4% h.p. electric [ 
many others Address Box M-444, care of | model. New Farm-o Engine. Drop sh’pments. 
Harpware Ace, 100 East 42nd St., New York | Liberal commissions Choice territory open 
7 N.Y. | Permanent opportunity. State expeience. All in 
quiries answered Display kit-——Free. Farm 
RE, VA ae Products Co., F-2159, Excelsior Springs, Mo LINES WANTED 
fOCERY 
a soil a : 2 = 7 ee MANUFACTURER'S REPRESENTATIVE CALLING 
its, rugs ew Eee. SALESUEE. SESE | ON WHOLESALE HARDWARE, LUMBER AND 
<3 sag National Jobber to call on retail hardware stores, BUILDERS’ SUPPLY HOUSES THRU - OUT 
0" Wood imber yards, and variety stores. Territories | SALES REPRESENTATIVES WANTED. || PENNA., OHIO AND W. VA., WANTS LINES 
. — pen in the following areas—-Maryland, Wash- | TOYS. _ Velocipedes, Metal Wagons, Doll Car OF MERIT. WRITE BOX M-336, CARE OF 
ngton, D. C., Virginia, Detroit, Cleveland, Pitts- | triages, Juvenile Desks and other large toys, for HARDWARE AGE, 100 EAST 42nd ST., NEW 
urgh, and Up-State New York. Good oppor- | the retail hardware and house furnishing trades YORK 17, N. Y 
tunity for the right man. All replies held ‘n strict | Brand name merchandise, each a major toy line 
mfidence. Address Box M-466, care of Harp Furnish resume of experience in your territory 
ware AcE, 100 East 42nd St., New York 17, | Commission basis. Representatives all territories 
NY invited to inquire. Address Box M-474, care of 
HaArpwarre Acr, 100 East 42nd St., New York 
- — - - . 17, N. ¥ LINES WANTED MANUFACTURERS 
. WELI | REPRESENTATIVE calling on Hardware, Lum 
LES ALE PAINT SALESMAN WANTED: FOR | ber and Builders Supply Houses, desires Strong 
hardware NORTH AND SOUTH CAROLINA TERRI 7 ——————= | Side Line for Baltimore and Vicinity. Address 
d States TORY; by an aggressive, medium sized manu | Box M-476, care of Haroware Ace, 100 East 
yu cover facturer of a complete quality and promotional 42nd St., New York 17, N. Y 
on‘licting trade sales line—priced to get the business. We WEST 
ibers St have an established volume in this territory now ST COAST REPRESENTATIVE 


Prospective salesman must be between 30 and WITH WAREHOUSE FACILITIES WANTED: 
4s years of age and have an acquaintance with Nationally known manufacturer of popular houseware 


the paint, hardware and lumber dealers in_ this items is interested in a West Coast Sales Represen 
tative calling on hardware and houseware jobbers 


territory. Drawing account basis Immediate » : 

ort Present silesman setiving Address Tox + eet Anca hy mE — DO You MANUFACTURE A PRODUCT SUIT- 
161, cz AG ” East “2ne esponsible orgé ‘ 

tg By Fy i: East “2nd | | responsible orgenizetion ABLE FOR SALE 70 AUTOMOTIVE PARTS AND 
oe . Address Box M-463, care of eeeewrers AGE 


am Ne . 100 Eaat Mind St New! York ain we ACCESSORY WHOLESALERS, OR AUTOMOTIVE 
ye gre0 oy Semana ACCESSORY CHAIN STORES? 




















ics lity CAN OFFER YOU TOP REPRESENTATION FOR 
ae — = — 7 ANY LINE OF MERIT SUITABLE FOR SALE TO 
ae ™ nt SALESMEN WANTED AUTOMOTIVE PARTS AND ACCESSORY 
a Ir “4 Leading Manufacturer, Complete Line of WHOLESALERS, OR AUTOMOTIVE ACCES- 
acest Leath rer Dog Furnishings, has a few choice SORY CHAIN STORES IN THE STATES OP 


otected territories open for experienced men SALES REPRESENTATIVES WANTED ILLINOIS —INDIANA— WISCONSIN — MINNE- 


with following among retail hardware and po a gen Bo eu 

nishing stores Liberal co ssion. s * a ‘ 
ermal Cae TOSEe ones ct trees ae El Nationally Known Old Line ING THE LEADING WHOLESALERS IN THIS 
1" Fast 42nd St, New York 17, N. Y. ||) Manufacturer Expanding Sales Policy| | tine. ‘On ‘s°‘Commission ‘Basis. NO 








a } DRAWING ACCOUNT. MUST BE ITEM OF 
Experienced Retail Dealers’ Salesmen Required in MERIT MADE BY REPUTABLE ESTABLISHED 
- HARD — ——_—__-- - Wisconsin, Ulinels, indiana and Obie. MANUFACTURER AND PRICED COMPETI 
d Tile EXCELLENT OPPORTUNITIES FOR THE RIGHT TIVELY. CAN GUARANTEE AGGRESSIVE SELL- 
lets it | MEN. ESTABIISHED EXCLUSIVE TERRI- ING AND FULL COVERAGE FOR THE ABOVE 
lucts TORIES. COMMISSIONS ON REPEAT MENTIONED AREA 
ed SALESMEN BUSINESS. HARDWARE TRADE PLEASE COMMUNICATE WITH US AT ONCE 
and with following in hardware, house furnishing elec ACQUAINTANCE ESSENTIAL. Ty 
trial trical apnliances, drug, paint, department stores and Minimum earnings should easily exceed $6000.00 A, .. Woody ROSE 





hains. Casry side-line, fast-moving, newly develope Sal h Double That 
ed | gh AUTOMOTIVE SALES REPRESENTATIVE 
territories open State experience and territory | Stores. etc. 555 Ww GRAND AVE 
STANDARD CRAFTS CORP. Address Box M-457, care of HARDWARE AGE As 51. ILL F 

214 W. 72nd Street New York, N. Y. 100 East 42nd St., New York 17, N. ‘ 
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| fxccounts Wanted || Accounts Wanted 





| [Business Opportunities 








MANUFACTURERS’ AGENTS 
INTENSIFIED COVERAGE BY 4 MEN COVERING 


ILL., IND., & WISCONSIN. SELLING HDWE. 
JOBBERS & HDWE. CHAINS, AUTOMOTIVE 
JOBBERS, & RETAIL CHAINS, ELECTRICAL 


JOBBERS, MILL SUPPLIERS, MAIL ORDER 
HOUSES, DEPT. STORE CHAINS — MANUFAC- 
TURERS WHO SELL OUTSIDE PRODUCTS THRU 
THEIR RETAIL DEALER ORGANIZATIONS. 

LEE E. LANE COMPANY 





624 Se. Michigan Ave. Chicago, Illinois 








coverage of Northwestern Indiara 
Selling over 200 hardware, farm implement and 
automotive accounts. Six week call schedule. I 
have covered this area for eighteen years. Bank 
references. Can warehouse smaller items in con 
venient wholesale headquarters which is in charge 
of inside salesman. Box M-375, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N 


Intensive 


MANUFACTURER'S AGENT IN GREATER 
NEW YORK AREA ealling on janitor, institu 


tional, mill supply trade and hardware stores 
and the jobbing trade seeks manufacturer for 
representation in this territory 15 years =xperi 
ence, age 37, reliable, university graduate and 
has definite following. Address Box M-404, care 
of Harpware Ace, 100 East 42nd St., New 


York 17, N 


TURERS 
Portland, 


AN ESTABLISHED MANUFAC’ 
REPRESENTATIVE, LOCATED in 
Oregon, desires to obtain from two or three repu 
table manufacturers several non-conflicting lines 
that can be sold to Jobbers and Industrial Ac 


counts in the Portland-Vancouver area. In pos 
tion to finance accounts and carry stock in own 
warehouse. Address Box M-475, care of Harp 
waRF AcE, 100 East 42nd St., New York 17, 
i 5 


CALIFORNIA, OREGON, WASHINGTON. 
WE SELL Hardware and Sporting Goods Items 
to almost every jobber here We desire one or 
two additional lines and will serve either as a 
manufacturers agent or distributor. Three men 
cover territory regularly Showroom office ware- 
house facilities in San Francisco Address Box 
M.478&, care of Harpware AcE, 100 East 42nd 
St.. New York 17, N. Y. 


DISTRIBUTOR AND AE PACT REE 'S 
AGENT COVERING ARIZONA with are 
house and office facilities, carrying a high na 
rating, desires Additional Lines Prefer wire 
fencing, wire cloth, machinery, tools, farm sup 
plies, chain, valves, pipe fittings, pipe, etc. In 


reply send full information and samples. We are 
favorably known throughout the Southwest having 
served this territory for the past 25 years. P.O 
Box 3676 or 4245 Van Buren St., Phvenix, 
Arizona 


A NE ag Rh 
IBER, EMPLOYED SALESMAN now calling 
on dealer trade will consider change to line sold 
to jobbers, department stores, and large dealers 
Present volume in excess of $250,000. T.ocation 
no object but experienced in Middle West and 
Southeastern Sections. No objection to extensiv 
travel Executive capable of serving in 


HI CAL- 


caliber 


management capacities. Only substantial proposi 
tions considered. Address Box M-471, care o 
Harpware Ace, 100 East 42nd St., New York 


17, N. 
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ACCOUNTS WANTED. MANUFAC- FOR SALE. PATENT E-Z PIEMAKER 
rURERS ATTENTION. We can give you ag-| BAKING UTENSIL. Highly approved by Na 
gresive, intensive coverage on your product for tional Domestic Science Laboratory. Suitable for 
the State of Florida. Warehouse and Showroom Stamping Fabrication. Address Box M-460, cure 
facilities. D & B rated. LeJeune Co., 1183 S. W of Harpware Ace, 100 East 42nd St., New York 
7th Ave., Miami 35, Fla a: = 





SOUTHEASTERN STATES 


Established 1926. 
4 times yearly. 


Manufacturer’s Agents. 


men. 


Staff of 5 Cover trade 


Commission basis. Inquiries invited. 


McCUTCHEN-SIMPSON, INC. 
9822 N. E. 2nd Avenue Miami 38, Florida 














NATIONAL DISTRIBUTORS 
Established—Reliable Aggressive 
ANCO CORPORATION Pittsburgh 22, Pa. 
Branch Offices 
York @ Philadelphia @ 
Cleveland @ Louisville 
Covering all classes of jobbers. We 
the accounts or you can bill direct. 
Write for further information and references. 


New Detroit 


will carry 

















| Positions Wanted = 


FOR SALE. CLOSING OUT—-3,0 Ga 
Bright Red Barn Paint in 5-gallon pails. $1.75 
per gallon delivered free within 500 miles of 
Springfield, Ill. Becker Paint & Varnish ( 
Dept. B, P. O. Box 54, Bay City, Mi 

FOR SALE LONG ESTABLISHED 
HARDWARE BUSINESS including implement 
repairs, pumps, windmills, paints, seeds, ele 
trical supplies and appliances. Good store build 
ing and warehouse. Located in good ‘farming 
community in North-Central Kansas Cerny 
Brothers, Narka, Kansas 

OPPORTUNTIES MANY COMMUN 
TIES FOR THE PURINA FRANCHASE 
Purina Chows for livestock and poultry, sanita 
tion products, farm supplies under Checkerboard 
label, rural America’s best known trademark 
Find out what being a Purina Dealer « 
to you. Write Dept. C., Ralston Purir ( 
?505 Checkerboard Square, St. Louis 2, M 

FOR SALE. OLD 





VETERAN, DESIRES EMPLOYMENT RE 


rAIL HARDWARE, Willing to buy partially 
College graduate Married, age 25. Now em 
plved Prefer New York, Pennsylvania, Ohio, 
West Virginia or Virginia Address ine "'M 401, 


care of Harpware AcE, 100 East 42nd St., New 
York 17, N. Y 
SALES MANAGER NOW AVAILABLE 


Ten years experience in all phases of selling and 
directing sales for one of the leading tool manu 
facturers in the Country Experienced selling 


direct to chain stores and hardware jobbers. Will 


ing to locate anywhere. Address Box M-469, care 
of Harpware Acer, 100 East 42nd St., New 
York 17, N. Y 

GOOD DETAIL MAN, BROAD OFFICE 


includes sales letters, 
advertising production, 
office 


EXPERIENCE 


analysis, catalogue, 


quotations, 
war 


time procurement, priorities, management, 
12 years with one hardware manufacturer, mar 
ried. B.S. degree, sensible salary requirements 
Prefer N. Y. or Pern State outside of Metro 
politan Area. Address Box M-464, care of Harp 
ware Ack, 100 East 42nd St., New York 17, 
NY 

MAN AGE 39, COLLEGE GRADUATE 
currently employed as Specification Writer, Con 
struction Company, desires connection Retail 


Hardware or Supply Co. Eight years supervis 
ing experience, Naval and Builders Hardware, 
Ruilding Materials, Plumbing, efrigeration 


Available September 15th 
Willing re- 


Supplies, Paints, etc. 


Salary open. Opportunity important. 
locate. Address Box M-459, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N.Y 


ESTABLISHED HARD 
Pem 


WARE STORE in Small Ni rth West 


town, only hardware in 8 mile radius, complete 
good clean merchandise, annual gross sales $¢ 
000.00 Will sell at inventory approximately 
$25,000.00, two store rooms, rent $1,200 year 
Owner retiring Address Box M-477, are f 
Harpware Acer, 100 East 42nd St., New York 
17, N { 


A SUCCESSFUL HARDWARE, — ELEC 
rRICc AND HOUSEHOLD EQUIPMENT 
BUSINESS operating several stores in Wester 


Pennsylvania for over 50 years desires to sel 
because of age of the principal owner. Complete 
heavy stock; no indebtedness; 1947 sales were 
over $475,000.00; Principal owner will accept 
mortgage on buildings, rent or sell buildings wit! 
business Reply Box M-462, care of HARDWARE 
Acr, 100 East 42nd St., New York 17, N 





EUROPE 


WE HAVE REQUESTS FOR LARGE 
QUANTITIES OF ALL KINDS OF 


HARDWARE, TOOLS 
AND HOUSEWARES 


OFFERS WITH LITERATURE INVITED 
ALL PAYMENTS IN NEW YORK 


AMERICAN BUYING SERVICE 
225 WEST 34TH STREET 
NEW YORK, N. Y. 
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Made from s 
Won't bend, 
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tip. Threade 
cleaners. 


from 
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Threaded 1 
cleaners. 
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HARDW Al 














464 WEST 34th STREET. NEW YORK 1, NEW YORK 














| 

| THE CHOICE OF 
| PROGRESSIVE DEALERS 
| — 





Made from solid brass or steel. 
Won't bend, break, nor come 
apart in the Barrei. Rigid as 
vanes one-piece rods. Clean every 
tes of part of the bore. Complete with 

( combination jagged and slotted 





‘4 


Follow the lead of large, progressive 








<>. Tureaded Ser ofl standard ; dealers and stock up with fast-selling FRANZITE 
MARBLES ONE-PIECE RODS GRIPS for Colt, Smith & Wesson, Hi-Standard, 
Made from colli Krase ty _ for Rifles and Revolvers | Urtgies, Luger and Mausers. Offered in a wide 
po choice of beautiful designs in ivory, pearl, walnut, 

rt . roller- bearing swivel end.Com- | onyx, etc. 
a bination jagged andslotted tip: You never make a mistake, but always 2 | Dealers’ catalog and liberal dealers’ discounts sent on request 


mplement Threaded for all standard profit when you sell Marble’s Products. | 


cleaners, 
ase | SPORTS, INC., (Mfrs.) 
Marble Arms & Mfg. Co. 540 peita Avenue, Gladstone, Michigan | 5501 Broadway Dept. HA-2 CHICAGO 40, ILL. 






























































2 
DEAD EYE DICK says — 
“pt N The new Mountie cap pistol proves cnet NE 
y Lita to be one of the finest pistols in the pIRLINE (wyion) 
kerboar entire Kilgore line. A 50-shot re- CASTING LINE 
sapensis peater that’s built for a long life of Nia ake) € 
rit satisfactory service. Its name alone STREAMLIN 
M has strong play appeal — and its 2 / SILK FLY LIBE 
authentic design, beautiful “engrav- ¢: ‘Qr 
ing,” button-touch loading and large IRLINE 
size are added features every young- FISHING LINES fe FLY pint 
ster wants. It’s tops in pe -rformance, FOR 
HARI too, with smooth action and positive 
ch “A firing—both fast and slow. See ALL STAR 
$65, Kilgore ad on pages 39, 324. | 
x Vp) THE KILGORE MANUFACTURING CO 
- cuenta, GD CAREFULLY CONSTRUCTED 
SOLD THROUGH JOBBERS ONLY 
ELEC MR. MANUFACTURER: 
PMENT : 
Wester One low-cost contact gives you 
Complete 
~ san @ NATION-WIDE DISTRIBUTION STEEL FENCE POSTS 
he @ AGGRESSIVE PROMOTION | ie U flanged posts with 
~2 @ FORCEFUL PRESENTATION self-fastening lugs. 






No Staples Required 





Tru-Test has an assured buying market of over 
fifty wholesale hardware distributors serving Attractive a and delivery dates 


aielthy Vitek el maae timirlach e tcamelstiaas plus d furnishe upon request. 
complete promouon tO insure yOu Continuous ) Manufactured by 


volume sales | RUDOLPH POULTRY EQUIPMENT CO. 


xE i) Sit} eee « = Vineland, N. J. 
F ” oe a a a 
650 SOUTH CLARK STREET » CHICAGO 5S, ILLINOIS 




















. © CABINET HARDWARE DISTINCTIVE HARDWARE 
© BUILDERS HARDWARE | 
| © CABINET LOCKS ALL FROM SOURCE 
- - M © SCREWS AND BOLTS : 
7 “IL, es’ © SASH HARDWARE NATIONAL LOCK COMPANY « ROCKFORD, ILLINOIS 
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A Cleveland Chain & Mfg. Co..... 203 
Acme Shear Co. re . 281 | Cleveland Quarries Co. . 255 
Acme White Lead & Colo; | Cleveland Twist Drill Co. 69 

Works veers 156-157 | Clinton Mach’ne Co. 319 
Aladdin Industries . 6 | Clinton Nurseries 334 
Allen Mfg. Co. --- 275 | Clover Mfg. Co. 220 
All Power M‘g. Co. -» 10) Club Aluminum Products Co. 16 
American Cabinet Hdwe. Corp. 64 | Colorado Fuel and Iron Corp... . 30 
American Crayon Co. 310 | Columbia Malleable Castings 
Amesican Grease Stick Co. 260 Corp. cc 
Amestcan Import Co. . 326 | Columbia Steel Co. 79 
Amencan M‘g. Co. ‘ 205 | Columbian Rope Co. . + 93 
American Shearer Mfg. Co. 327 | Columbian Vise & Mfg. Co....... 327 
American Sponge & Chamois Co. 325 | Columbus-McKinnon Chain Corp. 140 
American Steel & Wire Co...... 79 | Congress Die Casting Div..... 319 
American Thermos Bottle Co., The 9! | Connecticut Valley Mfg. Co..... 320 
American Turpentine Farmers Continental Screw Co. 246 

Assoc. 10 | Cook Co., H. C. . 306 
American Wire Fabrics Corp. 30 | Corbin Screw Div. 67 
Ames Baldwin Wyoming Co. 168 | Cornish Wire Co., Inc. _. 303 
Archer-Daniels-Midland Co. ..... 77 | Crescent Bronze Powder Co...... 131 
Armstrong Bros. Tool Co. 299 | Cummins Portable Tools Div. of 
Armstrong Co. 154 | Business Machines Corp. ...... 307 
Arrow Plastics Corp. ; 136 | 
Artcraft Venetian Blind Mfg. Co. 138 | 
Asbestos Textile Co., Inc. 316 | D 
Asco Chemical Co. 304 | Damascus Steel Products Corp... 3/1 
Atkins & Co., E. C. 26 | Davis Mfg. Co. 312 
Atlantic Tubing & Rubber Co.... 20 Deming Co., The 83 
Atlas Asbestos Co. 138 | Dempster Mill Mfg. Co. ........ 115 
Automatic Pencil Sharpener Div. 136 Devoe & Raynolds Co., Inc... . 107-108 
Autoyre Co., The 327 | Diamond W Mfg. Co., The 327 

| Dieco Machine Tool Co., Inc.... 303 
| Dietz Co., The R. E........ 300 
- | Disston & Sons, Inc., Money. 44-45 
B & T Metals Co. 59 | Dobbins Mfg. Co. 8 
Baker Brush Co. 165 | Dares CF BUENO «os esc cccccs. 333 
Ballonoff Metal Prod. Co. 279 | Dominion Electric Corp. 133 
Barcalo M‘g. Co............ 27 | Dew Chemical Co. .........0.... 19 
Barridon Oil Burner Products, Inc. 325 | Dremel Mfg. Co. &7 
a SS eee 6 | Du-Fast, Inc. puieeidatienaccene oon 
Beacon Co., The ........ 41 | Dunham, Inc., Thomas C......... 163 
Behr-Manning Corp. ...... . . 4| Duo Therm Div. of Motor Wheel 
Better Homes & Gardens... 53.55 | Corp. whchsh kettle codeakcel cat 174 
Bommer Spring Hinge Co. 316 | oo Nemours, & Co. * . 43 
Boss Mfg. Co. 298 | a ‘an aa 
" : Finishes Div. ‘'Proteck 287 
Boston Varnish Co. F 711-74 | nn tee, Oe 170 
Bradford Machine Tool Co., The 212 | i ao a aaah 
P | Durham Co., Donald ........... 302 
Brainard Steel Co. 60 tient Oe 61 
Brearley Co. 104 ; 
Briddell Inc., Chas. D. . 103 | 
Bridgeport Fabrics, Inc. «« TRY E 
Briggs & Stratton Corp. - 250 | Eagle Industries, Inc. 62-63 
Sright Star Battery Co. e | Eastern Commercial Travelers 261 
Grawns & Sans, WM. SG. ....ccccss 299 Edlund Co. pe oe, 138 
Brown Corp., W. &. - 155 | Exco Products Co. ..........000- 56-57 
Gruss Ce., &. t. - 109 | Embree Mfg. Co. 229 
Secheye Aluminum Co. 11 | Embury Mfg. Co. ......-....0005 304 
Sefisio Bolt Co. 233 | Empire Brush Works, Inc. ....... 105 
Burgess Battery Co. - 299 Engineered Products Co., The... 130 
Burlington Mills, Inc. 323 | Evens Products Ce. ......ccc00s 12-13 
Gurns Mig. Co. 128 | E-Zee Tool Mig. Corp. 68 
c F 
Cahil M’g. Co. 136 | Federal Tool Corp. 249 
Cambridge Tile Mfg. Co. 106 Federated Metals Div. 324 
Camillus Cutlery Co. 258 Fieldmore Sales Corp. 323 
Central Can Co., Inc. 236 | Flexible Steel Lacing Co. 232 
Central States Paper & Sag Co... 318 | Foley Mfg. Co. 325 
Chair-Loc Co. 306 | Forsberg Mfg. Co. ......... 305 
Champion Hardware Co. sevees 154 | Cowler Co., Fred V. 306 
Chattanooga Implement & Mfg. 

Co. viecssrnccreseeesseeseess 2 | Plante Migs COs ccc 
Cheney Hammer Corp., Henry 88 | Rutlee Tank ‘ea Shas wae Oaeva 288 
Chevrolet Motor Div. ‘ 46 ae 
Chicago Die Casting Mfg. Co... 139 
Chicago Lock Co. 317 SG 
Chicago Screw Co. .............. 49 | Gardner Wire Co. head . 324 
Chicago Spring Hinge Co. 318 | General Electric Co., Lamp Div. 257 
Chicago Whe2! & Mig. Co. .270 | General Export Co. oe 
Chisholm-Ryder Co. ............. 313 General Filters, Inc. oe 
City Plating & Mfg. Co...... 327 | General Slicing Machine Co..... 325 
Clarke Sanding Machine Co..... 143 Gephart M‘g. Co. .. . 327 
Clevelarid Cap Screw Co. ...... 243 |. Gerity-Michigan Corp. ......... 105 
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| Getty & Co., Inc., H. S...... 122 
| Geuder Paeschke & Frey Co. 15 
| Gibson Good Tools ,inc.......... 312 
| Gilbert Clock Co., William L. .. 144 
| Gillespie Varnish Co. ........... 286 
Gillette Safety Razor Co. ...... . 34 
Gold Seal Co. eT pore . 102 
Goldblatt Tool Co. . 3 
| Goodrich Co., B. F. 141-142 
| Goodyear & Miller Co. .......... 306 
| Goshen Churn & Ladder Co. *302 
| Goulds Pumps, Inc. 171 
| Gray & Dudley Co. ...... 149 
| Great Neck Saw Mfrs., Inc... 266 
| Gries Reproducer Corp. 316 
SA COME, veces siseeenes 126 
| Griffith Laboratories, Inc., The.. 148 
Grimes Co., Bradley E. 313 
Grumbacher Inc., M. 33! 
Guiberson Corp., The 237 
H 
| Hall-Wessel Co. 236 
Hamilton Mfg. Corp. 147 
Hamilton Metal Products Co. 110 
Hancock Mfg., Inc. . 320 
Hanson Co., Henry L. 334 
Heat-Timer Corp. - .. 278 
Heckethorn Mfg. & Supply Co. . 315 
Heller & Co., W. C........... 315 
Hodgman Rubber Co. 294 
Holt Mfg. Co. : . 162 
Hoppe, Inc., Frank A. . 313 
Horrocks-Ibbotson Co. .... 
Hoyt & Worthen Tanning Corp. . 306 
Huenefeld Company, The ....... 336 
Hull Mfg. Co. . 290 
Hurd Lock & Mfg. Co. 92 
kt” ee ree . 318 
Hyde Mfg. Co. . 14 
| 
1 
Ideal Brass Works 312 
Illinois Bronze Powder Co. 134 
eee 112 
Illinois Lock Co. 139 
Ilinois Porcelain Enamel Co..... 294 
Imperial Brass Mfg. Co.......... 325 
ot Metal “ap Co., 
| Inc. . 216 
| Indestro M’g. Corp. . 124 
| Ingraham Co., The E. 99 
| International Chain & Mfg. Co. 255 | 
International Salt Co., inc....... 164 
International Steel Wool Corp... 30! 
Irwin Auger Bit Co... ; I 
| Iverson Mfg. Co... . 397 
i ere . 263 
| J 
froweg Mfg. Co. 334 
POS TE. Bis ccscseccsccecs 32 
Johnson Steel & Wire Co., Inc... 269 
| K 
ee ly My .vececneveses 264 
| Koy Tite Stk aiuaksscenacebenssnces 76 
Keene Machine Co., Inc., O. S.. 134 
oo REND. “aad onvanaecs codes: 269 
| Kennametal, Inc. . 298 
| Kester Solder Co. .............+.. 162 
| Keuffel & Esser Co. ....... 84 
| Keystone Steel & Wire Co... 267 
| Keystone Wire Cloth Div. of 
Senzca Wire & Mfg. Co....... 320 
Kilgore Mfg. Co. . 39, 324, 331 | 
| Kingston Products Corp. 327 | 
| Geomen Corp. 245 
Kyanize 71-74 
| L 
| LaBarb Woodcra’t ; 92 
| Lafayette Saw & Knife Co. Inc. 317 | 








Lamplighter Corp. 22) 
Lamson & Sessions Co. 169 
Larsan Mfg. Co., The 265 
| Larson Co., Charles O. 124 
Lavelle Rubber Co. 3 
| Lenk Mfg. Co. 209 
| Leonard Co. - 294 
Libbey Glass Div. Owens-Illinois 
Glass Co. ‘6 
Libbey-Owens-Ford Gass Co é 
Lincoln Schlueter Floor Machinery 
Co. 1S4 
Lindermann, A. J. & Hoverson 
Co. 7 
Locke Stove Co. 1% 
Lockwood Hdwe. Mfg. Co In 
Logan Co., Inc.. 35 
Lucas & Co., Inc., John 2% 
Lux Clock Co. . 137 
| Lyman Gun Sight Corp. 313 
M 
M & H Laboratories, Inc. 20) 
Macklanburg-Duncan Co. ™ 
Madwed Mfg. Co. 315 
Magic Iron Cement Co. 126 
Mail-O-Matic Sales Co. 307 
Mall Tool Co. ‘ 247 
Marble Arms & Mig. Co. 3 
Marine Products Co. 262 
Marshalitown Trowel Co. 326 
Master Rule Mfg. Co., Inc. 2 
Maurey Mfg. Co. 27 
Mayes Brothers Tool Mfg. Co., 
Inc. : 324 
McDonald Mfg. Co., ot ¥. 140 
McGill Metal Products Co. 304 
McKay Co., The ; 33 
Mell-Hoffman M’‘g. Co. 29) 
Metaloid Co., The 32 
Metex Corp. ; 118 
Miller, Inc., Robert E. 333 
Miller M‘g. Co. 314 
Millers Falls Co. 8s 
Minute Mop Co.... 325 
Miravalle Mfg. Co. 314 
Moline Iron Works .. 120 
Montague Rod and Reel Co 158 
Moore Enameling & Mfg. Co 123 
Moore Push Pin Co.... 325 
Mortell Co., J. W.. 263 
Murphy's Sons Co., Robert 138 
Myers & Bro. Co., F. E. 52 
N 
National Can Co., Inc. 325 
National Cash Reg'ster Co. 70 
National Hardware Show, Inc 7S 
National Lock Co. 33! 
National Mfg. Co. ..... oe 
National Metal Products Co 323 
National Pressure Cooker Co..!59-!5 
Neatslene Co. 290 
Newman M’g. & Sales Co 269 
Newton Line Co., Inc... 331 
Ney M‘g. Co. 324 
Nichols Wire & Aluminum Co 323 
Nicholson File Co. 172 
Noblitt-Sparks Industries, Inc 259 
North Bros. Mfg. Co. 29% 
| Norton Door Closer Co. 78 
| Norwalk Lock Co. 253 
| Norwich Line Co., Inc 326 
° 
Ocean City M‘g. Co. 159 
Chio Foundry & Mig. Co 298 
| Okonite Co., Tape Div. 116 
| Orchard Industries, Inc. 80 
Oster Mfg. Co. 305 
Oxwall Tool Co., Ltd. 314 
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Parker Hdwe. 


Paine Co., 


Parker Mfg. 

Patent Novelt 
Patterson-Sarg 
Peerless Freez 
Peerless Mfg. 
Peerless Pump 

orp 

Pekin Special 
Perfection Aut 
Perfection Sto 
Peterson Mfg. 
Phoenix Table 
Pioneer-Gen-E 
Pitmen & Co 
Pitegoff Bros. 
Pittsburgh Pic 


Iv. 
Platt & Co., 
Plymouth Cor 
Popular Mech 
Premox Prodi 
Puritan Corde 


Ranger, Inc. 
Raybestos-Ma 
bestos Texti 


Ray-O-Vac C 
Reardon Lab 
Red Devil To 
Remington Ai 


Reo Motors, 
iv 


Revere Copps 
Rheem Mfg. 
Richards-Wilc 
Ridge Tool ¢ 
Rockford Bra 
Rockwood Mi 
Rogers Isingl. 


Rolle Mfg. ¢ 
Rome Mfg. | 
Royal Electri: 


Rubberset C 
Rubenstein & 


Rudolph Poul 
Russell, Budrs 
Nut Co. 


Ryerson & Sc 


Safe Padlock 
Safety Belt 

Sager Lock \ 
$t. Louis Ce 
Salmanson & 
Sandee Mfg 
Sargent & C 
Savage Arm: 
Schatz M’g. 
Schultes Leve 
Seal Rite C 
Segal Lock & 
Seidlitz Paint 
Sharon Bolt 

Sheffield Bro 
Shelby Sprin 
Shelton Plane 
Simonds Abr 
Sinchuk, A. 

Skilsaw, Inc. 
Slaymaker Le 
Southern Co: 
Southington | 
Southwest M! 
Speedway M 
Sports, Inc. 
Standard He 
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Stanley Wor! 
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Starline, Inc 
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Stevens Arms 
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Paine Co., The 310 
Parker Hdwe. Mfg. Corp. 322 
Parker Mfg. Co. 303 
Patent Novelty Co 274 
Patterson-Sargent Co. 271 
Peerless Freezer Co., The 261 
Peerless Mfg. Corp., Inc. 239 
Peerless Pump Div., Food Mach. 

Cop 132 
Pekin Specialty Co. 310 


Perfection Automatic Machine Co. 376 


Perfection Stove Co 225 
Peterson Mfg. Co. 120 
Phoenix Table Mat Co. 109 
Pioneer-Gen-E-Motor Corp 22-23 
Pitmen & Co 226 
Pitegoff Bros., Inc. 125 


Pittsburgh Plate Glass Co. Paint 


iv 


Platt & Co., Arthur I. 310 
Plymouth Cordage Co. 324 
Popular Mechanics Magazine 89 
Premox Products Div. 313 
Puritan Cordage Mills 227 
R 

Ranger, Inc. 20-21 
Raybestos-Manhattan In-., As- 
bestos Textile & Packing Div 117 
Ray-O-Vac Co 18 | 


Reardon Laboratories, Inc.. W. G. 316 


Red Devil Tools 297 
Remington Arms Co., Inc 201 
Reo Motors, Inc., Lawn Mower 


Div 31 


Revere Copper & Brass, Inc. 160-16! 
Rheem Mfg. Co. 127 
Richards-Wilcox Mfg. Co 38 
Ridge Tool Co. 118 
Rockford Brass Works 24 
Rockwood Mfg. Co 306 
Rogers Isinglass & Glue Co 319 
Rolle Mfg. Co. 158 
Rome Mfg. Co. Div. 160-161 
Royal Electric Co., Inc 104 
Rubberset Co. i 
Rubenstein & Sons, J. 322 
Rudolph Poultry Equipment Co 331 


Stevens Level Co., E. A. 295 
Stewart Mfg. Corp., F. W. 333 
Stewart Iron Works Co., Inc. il4 
Super-ice, Inc. 148 
Super Tool Co. 244 
Superior Fastener Corp 304 
Swan Rubber Co. 90 
Swift & Co. ; 82 
Sylvania Electric Products, Inc. 14 
Syncro Saw Corp. 28-29 
T 
Tate Co., E. H 326 
Taylor Instrument Companies 98 
Technical Glass Co. 5! 
Telechron Inc. 129 
Templeton, Kenly & Co. 333 
Tennessee Coal, Iron & Railroad 
Co. 
Terrance Wood Products Co. 304 
Toledo Screw Corp. 322 
Troy File Works 304 
Tru-Test, Division of Oakes & Co. 331 
Tryon Co., Edw. K. 94 
Tucker Duck & Rubber Co. % 
Turnbuckles, Inc. 268 
Turner & Seymour Mig. Co. 144 
Twix Mfg. Co., Inc i'8 
U 

Uebelhoer Brothers, Inc 317 
U-C Lite Mfg. Co. 136 
| Union Hardware Co. 276 
Union Pacific Railroad 277 
| Union Steel Products Co. % 
United Brush Manufactories 152 
U. S. Hardware & Paper Co 314 
United States Rubber Co. 121 


United States Time Corp 35-38 
United States Wood & Metal 
Prod. Co. 112 
Universa! Metal Products Co. 289 
Upson Brothers, Inc 326 | 
Utica Drop Forge & Tool Corp. 213 
v 
Vita Var Corp 5 
Vichek Tool Co. 30! 
Vollrath Co., The 219 | 
| Vulcan Electric Co 292 
Ww 
Walton Products Co . 320 
Washburn Co., The . 256 
Webb Products Co., Inc .. 292 
Westclox Div. . 215 
Western Stove Co., Inc. . 23) 
| Western Tool & Stamping Co. 321 
Westinghouse Electric Corp. 
Appliance Div. 49 
Lamp Div. 166-167 
Wheel'ng Corrugating Co. 25 
White Machine Works 263 
Whitney Carriage Co., F. A. 146 
Whitney Seed Co., Inc 334 
Wickwire Spencer Steel 39 
Wilcox Crittenden & Co., Inc 293 
Wilson-Imperi1! Co 164 
Wiss & Sons Co., J ial 
Wissota M’g. Co 290 
Wooster Rubber Co. 398 
Worthington Pump & Machinery 
Corp. 221 
Wright Engineering & Supply Co..3!! 
Wright Steel & Wire Co., G. F.. 318 
Wurdack Chemical Co 116 
. 
Yale & Towne Mig. Co 3 
Z 
Zachman & Co 306 


Russell, Budrsall & Ward Bolt & 
Nut Co. 285 
Ryerson & Son, Inc., Jos. T 297 
S 

Safe Padlock & Hardware Co. 128 
Safety Belt Lacer Co. 264 
Sager Lock Works 7 
St. Louis Cordage Mills 205 
Saimanson & Co i4$ 
Sandee Mfg. Co. 9 | 
Sargent & Co. 228 
Savage Arms Corp. 8! 
Schatz M’g. Co 322 | 
Schultes Level Co. 333 
Seal Rite Caulking Co. 324 
Segal Lock & Hardware Co., Inc. 253 
Seidlitz Paint & Varnish Co. 239 
Sharon Bolt & Screw Co 312 
Sheffield Bronze Paint Corp. 153 
Shelby Spring Hinge Co. 303 | 
Shelton Plane & Tool Mfg. Co... 32! 
Simonds Abrasive Co 65 
Sinchuk, A. J. . 324 
Skilsaw, Inc. 293 
Slaymaker Lock Co . 254 
Southern Coal Co 241 
Southington Hdwe. Mfg. Co., The 321 
Southwest Mfg. Co. 94 
Speedway Mfg. Co. 264 
Sports, Inc 331 
Standard Horsenail Corp 319 
Standard Register Co 47 
Stendard Steel Cabinet Co 122 
Stanley Works, The 59 
Stor Heel Plate Co. 128 
Starline, Inc. 335 
Steel Products Mfg. Co. 217 
Stevens Arms Co., J. 8! 


United States Steel Corp 79 
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*Schulles 





*Reg. U. S. Pat. Off. 
The MODERN 
Precision Level 
with Pre-Adjusted 
Spirit Vials 


e Schultes Spirit Vials are adjusted at Factory. 





e@ Anyone can insert Vials on spot to accuracy of 1/10 of 9°. 

e A great selling point to user! Eliminates bother of returning Levels to 
factory for repair. 

e Interested in handling complete line? Weite for details. 

SCHULTES vee. INC. 

17403 GABLE e DETROIT 12, MICHIGAN 


*Schulles loved 


*PATENTED AND PATENTS PENDING 











YOU'LL NEVER’ MISS A SALE 


HYDRAULIC 


Jacks 


© The Most Complete Line 
since 1899 


@ Nationally Advertised 
IMMEDIATE SHIPMENT, 














TEMPLETON, KENLY & CO., 


Chicago 44, Illinois 


Make Keys... Make Money 
i ong, paraset cs 


..an advanced method = 
of key cutting ... all 
types of paracentric 
keys easily made by 
code number or dupl 

cation. Write today for 
full particulars 
cerning this low-priced 
machine and for cata 
log and prices of 
Stewart improved ‘key- 
cutting tools and 
equipment 

The Improved 
Detroit Key Machine 


F. W. STEWART MFG. CORP. 
4311 Ravenswood Ave., Chicago 13, Ill. 
West Coast Branch: 431 Venice Bivd., Los Angeles 15, Calif. 


Genui"° NOMES 2 SILENCE 
SLIDE SILENTLY - SOFTLY - SMOOTHLY 
SOc SET -15¢ SET-10c¢ SET 


SAVE FURNITURE 
& FLOORS-CREATE QUIET 


Name "Oomes of 
on eoch genuire 


Silence” 
Glide 


Domes of Silence o 
Rubber Cushion Glides 
For Tile, Marble, Cement and Bathroom 


Noiseless. Sizes for metal coeds, wood 
chairs and all furniture 


Deds 


Ask yeur Jobber. If he is not supplied write to 


DOMES of SILENCE, Inc., 35 Pear! St. N.Y. C. 
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The Line of 
DEALER PREFERENCE 


JACKSON 


JACKSON DESIGNS FOR 
DURABILITY SO DEALERS 
CAN SATISFY USERS 


The very nature of ‘Jackmanco’ 
products suggests hard service 
Wheel barrows, drag scrapers 
NEW ERA Peat Humus and Potting Soil. | and concrete carts are not items 
of equipment which are carefully 
handled by users. They must be 
is “sealed in” . . . in moisture proof, acid proof . ‘tough. —~ ; 


Everybody is talking about Clinton 


All the life giving energy, all the moist, fresh bacteria 


‘Jackson’s’ seventy-two years 
experience in building this type 
window boxes, etc. Attractively packaged for of equipment has dictated the 
kinds of materials to use and the 
way to use them so that these 
there’s a real profit for you here. products will stand the gafl 
Regardless of the kind of service, 
your customers demand the kind 
of performance which Jackson 
Products give. 

Ask for the name of the nearest 


Jackson Wholesaler. 


From your local gene BE Established 1876 
distributor or write 


for price and details to ) JACKSON MFG. CO., HARRISBURG, PA. 
C L IN TO N N U RS E R I E S | ; Barrows ...Concrete Carts 


Clinton, Connecticut --- Drag Scrapers. - Mortar 
Pans ... Mortar Mixing 
Boxes . . . Salamanders . 
Lawn Rollers 


WHITNEY’S: 


Super- LAWN SEED! 
Refined 


are again being vigorously 
advertised for FALL 


plastic bags. Ideal for potted plants, flower gardens, 


easy selling. A trial order will soon show you that 





the Gap and Die Castunse ED aa! 
wtth this display On Your counter ae" J This Ad 


(Reduced 


\fela ebbet-mmaome (omelets open a for-bul ge) eM bele OB olete Super-Refined LAWN SEED pond o 
the cAce self-seller cabinet on your counter. Ae. 4, Seniies 


? 5 @ Your lawn-making efforts are most resultful when you . s 
Stock is all arranged, and this constant sow new lawns or repair old lawns IN THE FALL. ‘ ’ Bi 

: : Be sure to use WHITNEY’S Super-Refined Lawn Seed. of Big 
silent salesman fey a items that are always Germination proved! Get your valuable circular City 
. . . about lawn making — FREE at your Dealer's. News- 
in demand immediately goes to work for papers 


you. This c4ce assortment is worked out WHITNEY SEED CO., Buffalo 5, N.Y. * 


on a turnover schedule of each size based Cini Wiishiie Minis tenis deal FREE hel 
: : ‘ 00} isplay Material furnishe ealers to help 
on actual sales in hardware stores. From you do a brisk Spring and FALL business on Lawn Seed. 
your jobber or Write for information. 


HENRY L. HANSON COMPANY 


Worcester 8, Massachusetts WHITNEY SEED CO., Inc. Buffalo 5, N.Y. 
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Sunday 
issues 
of Big 
City 
News- 
papers 


help 
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